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The December STAR features articles by our
super-talented alumni, Brent Clark & Maria
Jose; charismatic Professor, Dr. Jaco Lok;
friend on exchange from Rotman, Anitha
Kalyanaraman and updates on life at AGSM by
Kaoru Nishinikagawa, Robert Ludwick and the
Career Development Team.
As always, thank you for your continued
support and don’t forget to grab a printed copy
of STAR magazine from AGSM.
We hope everyone has a happy, safe, and fun
holiday season filled with family, friends, and
holiday cheer. A very Happy New Year from
your STAR magazine team!
Cheers,
Christine, Nandini and Tatiana
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What’s next? There is a
life after the MBA
This month at STAR, we would like to take a
moment to look back on 2015 and be amazed
and proud of the numerous accomplishments
and achievements of the MBA Class of 2016.
We can’t believe the year has passed so
quickly! As we close out this incredible year,
we would like to genuinely thank our loyal
readers of STAR magazine. This has been a
breakthrough year for us at STAR and we know
that our momentum will continue into the new
year.

2

6

		

7

Corporate Scandals &
How to prevent them? 			

8

From Canada to Australia			

10

Drink n Link				

11

Monthly Columns
Industry Insights			 12
Careers				 14
Editors-in-chief | Christine Savage, Tatiana Rivera Hadad,
Nandini Gaur
Sub-Editor | Erik Burkhalter
Layout designer | Nandini Gaur
Copy-editors | Erik Burkhalter, Shane Simon, Christine Savage,
Justin Chmielewski, Tim Fagan
Creative contributor | Neelam Joshi
AGSM STAR Magazine (STARmag) is produced by MBA
students from the Australian Graduate School of Management
(AGSM). This magazine is not for sale and intended only for
educational and research purposes.
All published works are of the opinions of the individual authors
and do not represent the view of AGSM or UNSW.
The ‘STAR Magazine’ logo is put together by Ace Choo using
‘Sommet’ fonts designed by Jeremy Dooley and ‘Cash Currency’
fonts designed by Jayde Garrow.
The blue and white AGSM logo remains the property of UNSW
and any unauthorized use are strictly prohibited.
All rights reserved.
Website | http://stusoc.agsmclubs.com/
Corresponding email | editor.in.chief.agsm@gmail.com

STAR STAR
3

3

Brent is CEO of Wattblock an energy analytics
startup for residential apartment buildings. Wattblock recently raised $600k investment after pitching to investors in U.S., Asia and Australia. Brent
previously worked in three startup companies, one
of which was sold for $73m. He has degrees in computer science, law and an MBA.

Things I wish I knew before I
started my first STARTUP
by Brent Clark
AGSM MBA, 2006

After graduating my MBA, I was fortunate to join
the executive ranks at a large retail bank to work on
technology innovation. Life was comfortable with a
secure paycheck waiting for me each month. After
taking on the volunteer role as Chair of my residential
strata scheme, I realized that this was an industry ripe
for disruption. And so began my journey from one of
Australia’s largest corporates to launching an energy
analytics startup, Wattblock.
Some of the challenges facing a startup are defining
exactly who your customer is and then trying to build a
customer experience for that customer. This is not a task
which is finished overnight and you will fail a number of
times before you get it right. Once you have a customer
experience in the works, you can then start thinking
about a business model which can be wrapped around it.
I realized early on that I needed a support team. I started
with people that I had already worked with in the past a customer experience coach, a web developer and a
school friend I’d known for 28 years. After helping film
my first pitch video he wound up being my co-founder
and data scientist. Next came an experienced set of
mentors who were willing to give, without being paid.
With this in place, you can work on creating a really big
global vision from day one.
A big hairy audacious goal will inspire the people you
want to hire, the people you want to invest in your
business and provide yourself with reassurance in the
tough times ahead. For us, crowdsourcing the national
carbon emissions target was something which we found
people could relate to.
When you are starting out you need to get facetime with
important people early on. You quickly realize that a
startup doesn’t have a brand you can leverage off. You
need to create that brand quickly in order to secure the
4
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big conversations. This is where corporate partnerships
come in. For Wattblock, we applied for muru-D, which
is Telstra’s startup accelerator program and joined
Microsoft’s CityNext smart cities program.
Also, once you are surrounded by a group of startups
you have to avoid falling into the ‘cult of startup’.
Don’t forget what you learnt in business school or in
your previous corporate life. Bring the same level of
professionalism to your engagements so that people
don’t see you as “acting like a startup”. Arrive at
meetings on time, take notes, and follow up with emails
the next day, the simple stuff.
The next challenge is customer engagement. If you
have worked in a head office role doing strategy for a
number of years, it is painful to hit the streets: talking
to customers, getting rejected, trying to sell and failing,
trying to sell, succeeding and then failing on delivery.
Each lap of the block you do gives you critical data you
need to get to product-market fit. That was just a term we
learnt in marketing at AGSM. Now I really understand it.
Failing fast and failing often is one of the most important
things you can do in the early days of your startup.
In a startup environment, you need to reduce the time it
takes to go through all those laps, get the learnings on
board and adjust your concept/product before you run
out of cash.
At a certain point you will realize that you have 27
customers waiting on your product or service, 15
investors to keep happy and 28 full and part time
workers who are all reliant on you. By this stage you
will be being torn in all directions on a daily basis. This
is where focus comes in. Maybe everyone is telling you
that the China market is taking off and you need to be
there. That market penetration strategy might just have
to wait.

As Mark Bouris said in a recent talk I attended “boring is
great”. It’s the little things which count in building a great
business, attention to detail. For a startup, that means
properly recording expense claims in the business,
getting your ASIC filings in and keeping your cap table
up to date.

The one thing that you can’t ever forget is that cash is
king. It is your runway. While you are still in the game
you have a chance of succeeding. Our first seed round
was $55k and it was gone in 6 months. Our second
round of investment was over $600k and should give us
a 12 to 18 month window to prove our business model.

In Australia, investors need to see traction and they need
to see revenue. No-one wants to wait for 2-3 years of
technology build to see if something is going to work
anymore. We signed our first 10 customers before we
had built our technology platform. The challenge is to
then to use manual workarounds until you can get the
technology up and running.

What a lot of startups fail to realize is that cash doesn’t
just come from investors. We have raised non-dilutive
equity in the form of government grants and cash from
customers is absolutely the best. The emphasis on
pitching events to raise capital eventually becomes a
distraction to your core business. $1 from a customer is
worth more than $10 from an investor.

You will be using everything you learned in your MBA:
Marketing, accounting, legal, operations and more. The
number of hats you wear on a daily basis is amazing.
Next you’ll be the HR department and then back to
sales.

The other thing that you can’t let slip is your personal
health and wellbeing. Working around the clock and
on weekends means you don’t get to the gym as often.
Networking events a couple of times a week and the
nibbles and alcohol consumption starts to go up.

What people don’t realize when they hear of all the
overnight successes is that building a startup is usually
a 7 year journey. Every day you are building intellectual
property for your businesses, putting in place the
processes which will allow you to scale. While at times
it feels like you are getting no-where, the reality is that
every day you are moving the business forward, one
step at a time.

The people that you will learn the most from in startup
land are the other startups. Make sure that you get in
with a good crew of startups. Help them out when they
need it and they will be there to get you through your
tough times. Australia needs more entrepreneurs but
everyone needs to know that it is not a solo effort. It’s
your team, the startups you surround yourself with and
the mentors and advisors which will get you there in the
long run.

MADE FOR
ENTREPRENEURSHIP
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What’s next? There is a
LIFE after the MBA

Join the CLUB!
by Robert Ludwick
Vice President, MBA Student Society 2016

This year, the 2016 cohort has worked hard to not only
connect with our external communities, but to design
the clubs’ offerings to better suit the needs of students
across all of the school’s programs as well. We have
organized workshops, guest speakers, and networking
events in a way that has maximized value and accessibility to participants. Within the confines of this article,
I will do my best to highlight the events and accomplishments that best reflected these goals; however, I would
be remiss if I didn’t emphasize that the work done by
this year’s club presidents extends well beyond this
sample.
The year kicked off with panel events from the ICE and
Consulting Clubs that included guest speakers from
A.T. Kearney, Strategy&, Ernst & Young, as well as
several AGSM alumni that have started businesses in a
variety of industries. Not only did these events set the
standard high for the year, they received the highest
participation among Executive and Part-Time MBA candidates of any club events to date. Since then, the club
presidents have elevated the expectations for studentrun initiatives and events.

In addition to the traditional guest speaker and panel
events, many of the clubs have relied on creativity to
innovate their offerings. The Social Impact Club sponsored the school’s Careers Month presentations with
donations to Fitted for Work on behalf of each company
that gave a presentation. There was an intense Google
AdWords competition amongst the members of the
Marketing Club, and the Finance Club even facilitated
an internship for one of its members through one of
their private equity firm visits. The Women in Leadership Club has initiated a coffee catch up series, and
we’ve competed with MGSM, UTS, and USYD’s MBA
cohorts in a fierce debate, organized by our Pubic
Speaking and Debating Club.

Photo provided by author
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Now that I am living the life after the MBA and that
things have taken their course, actually everything feels
right. Going back to real life is a professional and personal process, a journey that takes time to assimilate.
What was most hard for me was coming back home
and adjusting to a new way of life. Although I already
knew what I was coming back to, it took me a while to
get used to my new lifestyle in Mexico. Even though I
only lived in Australia for two years, it was not very hard
to get used to living close to the beach. Now, living far
from the beach once you can watch the sea from your
window… that takes time!

As the AGSM continues to gain momentum and broadens our presence in Sydney, the Industry Clubs are
constantly in search of new ideas and initiatives for its
members. Luckily, the club presidents appreciate that
their members are some of the most innovative thinkers around, and have developed platforms that allow
their ideas for events come to fruition using the clubs’
resources.
This is just a taste of what’s been happening around
AGSM, but keep your eyes open on LinkedIn, the
AGSM website, the cohort newsletters, and future issues of STAR for details on our upcoming events. With
seven clubs planning events regularly, there is surely
something coming up that will peak your interest!

From the beautiful city of Montreal, ROBERT spent most of his
childhood adjusting to Canadian winters. Australian climate
always seemed like a better fi t for him, which he confi rmed on a
semester abroad at the University of Queensland in 2008. Upon
completion of his Bachelor of Commerce at McGill University in
2010, Rob spent a year in Seoul, South Korea teaching English
as a second language to Korean children. His inevitable return
to the sunshine and beaches of Australia was in 2012, working
in Queensland’s solar energy sector before moving to Sydney to
join the AGSM.
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While I was studying my MBA, I actually did not think
much about what would happen once I graduated. I
always thought that the time would come when I would
have to get a job and go back to real life, but didn’t give
it a lot of thought. Maybe it was because I was in completely denial and afraid of what could come next; and
maybe, the fact that I had to decide if I wanted to stay
in Australia or come back home was part of why I didn’t
think about what would happen next.

Moreover, leaving Sydney meant saying goodbye to
a lot of people that I had become close to in the past
few years. Although I miss my friends a lot, I know that
I have created life-long friendships that are now as
strong as they were a few months ago.

Photo provided by author

As MBA candidates at AGSM, we are privileged to be a
part of an organization that is committed to our professional development in a myriad of industries. As ambitious future leaders, we are encouraged to take initiative beyond the classroom and engage with our local
business community. The Student Society’s Industry
Clubs are one vehicle to put this into practice.

by Maria Jose De La Calle
AGSM, MBA 2015

Work-related, it took me a while to get back to rhythm
as well. Actually, going back to work was kind of funny.
At first I felt out of tune and disconnected from the
corporate world, I just felt weird sitting down at my desk
all day long without having breaks between sessions
or going down to the common room with my friends.
But reality is that you get used to it faster that you can
imagine.
What I loved most about going back to work was realising how much I have learned these years and the
amount of experience I have gained. From day 1, I
wanted to implement every framework and method
I had learned, but I soon realised that it will still be a
while before I implement all the knowledge I acquired.
Despite the fear and uncertainty I felt about my life after
the MBA, I can now say it is not as bad as it looks. I
miss living in Sydney every day, as well as having a
final exam as one of the biggest responsibilities in my
life. Nevertheless, going back to the real world has
made me realise how much I have grown and learned.
It is just a new period in my life, and I have to embrace
it with positivity and enthusiasm. All changes bring positive things and fresh air to our lives.

MARIA completed her MBA with the
Full-time cohort in 2015. She is now
back in Mexico and works at Google as
an Account Manager.

STAR
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Dr JACO Lok is Associate Head of the School of
Management, and AGSM Fellow at UNSW Business
School. He is also a Research Fellow of the University of
Cambridge. At AGSM, Jaco teaches the Leadership Elective
for the full-time MBA program, for which he won the
AGSM Award for Teaching Excellence. He also teaches in
the Strategic Management Year of the MBA (Executive)
program, and is a Program Director for AGSM Executive
Education. His current research focuses on the social impact
of organizations.

Who or what is responsible
for corporate SCANDALS,
and how can you help
prevent them?
by Dr Jaco Lok

Associate Head of Management, AGSM

As soon as the recent Volkswagen emissions scandal
broke, the media questioned whether the manipulated
emissions software was the work of a few “bad apples” in its R&D department, or whether its chairman,
Martin Winterkorn, knew about it all along. His resignation just days later appeared to imply the latter,
although investigations are, of course, still ongoing.
The tendency to blame scandals on either a few
“bad apples” or to hold top management responsible
when they appear have been “in the know” is not
unique to the VW scandal. The same applied to the
recent US$9bn record fine to BNP Paribas for evading sanctions on doing business with Cuba, Iran, and
Sudan, which led to the resignation of its chairman; to
Deutsche Bank, Barclays, and Rabobank in the Libor
interest rate fixing scandal, causing the resignation
of each of its CEOs; to the BP Deepwater Horizon oil
spill which led to ousting of its CEO; and to the 2008
Societe Generale trading loss scandal, which was
blamed on “rogue trader” Jerome Kerviel, despite his
claims that his trading behavior was widespread in
the bank, and condoned by management as long as it
delivered profits.
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The basic idea behind this general tendency to either blame individual transgressors, or individual top
managers, appears to be straightforward, and entirely
reasonable at first glance: if people break the rules
they are individually responsible, unless management
knows about these transgressions and encourages or
condones them, in which case they are responsible.
However, by individualizing ethical responsibility in
this way, this argument oversimplifies the complex,
incremental processes through which scandals tend
to come about. It also underestimates the power of
organisational culture to affect decision making by
both management and employees along the way. The
reasoning implies that the formal rules are always
clear to the people involved, even though we know
that organisational culture can easily trump any formal
rule in ethical decision-making by both employees
and management.
The relative weakness of formal rules to guide decision-making in organisations is why, for example, Australian mining companies that take safety seriously do
not just set clear safety rules in the hope that people
will comply with them. They know very well that safety
rules can easily be compromised amidst continuous

pressures to improve efficiency. This is why they have
carefully developed a safety culture that is hinged
on multiple elements which all reinforce each other,
including training, formal safety roles, safety rituals,
stories that reinforce safe practices, severe penalties
for transgressions, empowerment of employees to be
responsible for their own safety, including the ability
and power to call out management for unsafe practices, etc. All of these are aimed at producing a safety
conscious attitude in both employees and management that make accidents less likely.

sion-making as a manager. Rather, you need to be
aware that your decision-making is always embedded
in the organisational culture that you help create and
shape, and can easily be compromised by this culture. Your ethical responsibility as a leader therefore
lies in your duty of care to help build strong organisational cultures that can prevent harm to your employees, and to society at large. Only in this way can you
hope to prevent harm to your company, and to yourself. Simply relying on formal rules to help guide you
and your employees will never be enough.

Rather than an awareness of formal rules, it is such a
general attitude in both employees and management,
enabled and supported by organisational culture that
is required to avoid scandals such as the VW emissions scandal. Without a culture in which it is everyone’s responsibility to seriously question practices
that seem unethical or unsafe, so that they can be
openly discussed, it is easily possible for such practices to fly under the radar until it is too late.
The implication for MBA students, as future business
leaders, is that your ethical leadership responsibility
does not solely revolve around your individual deciSTAR
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Across the seas, From
Canada to AUSTRALIA

DRINK N LINK

by Kaoru Nishinakagawa

External Relations Manager (AGSM MBA, 2016)

by Anitha Kalyanaraman
AGSM MBA EXCHANGE (ROTMAN), 2015

Flashback to November 2013. Exactly two years ago, I
was filling out my application to pursue an MBA at Rotman. Having worked as a metal and mining journalist for
seven years, I was keen to forge a career in the commodities industry, and Canada seemed an apt place to
do so.

time Professor Patrick Sharry starts to expound any of
Martin’s theories, I can’t help but take pride in being a
Rotmanite; at the same time, I fervently pray to the several million Indian Gods that I am not called upon to talk
on a subject I have yet to learn so much more about. So
far, at least one of the Gods has been listening.

January 2015. Halfway through my first year at Rotman, when the opportunity to apply for an exchange
programme arose, Australia was foremost on my mind.
Commodities, mining, two of the world’s largest mining
economies, you get the drift.

Canada and Australia are remarkably similar, even
though separated by nearly 13,000 km of water. Both
marketplaces have an abundance of international talent, and thrive on the strength of professional networks.
Academic institutions in both places are exploring innovative avenues for MBA graduates to carve a niche for
themselves, entrepreneurship being a prime example.
Canadians are reputed to be among the nicest people
in the world, but I also can’t count the number of times
I was lost in the many lanes of Sydney’s CBD and had
people come up to me offering directions. (Perhaps the
lost-puppy look on my face helped!)

Another aspect that took me by surprise, pleasantly so,
in my early days here was how popular Rotman’s former
Dean, Roger Martin, and his principles of design thinking
and integrative thinking are in this part of the world. Each

These are all very compelling reasons for AGSM students to consider spending a term on exchange at
Rotman. Yes, Canada is cold but guess what, Sydney
was colder when I arrived, no thanks to the non-existent
insulation in apartments here. In Canada, you’d never
be cold within your home, nor outside if you are clothed
adequately, plus the sight of a frozen Niagara is unmatched. You have to see it to believe it.
AGSM reminds me a lot of Rotman; it is a bonsai version
only in terms of cohort size, but the camaraderie and
enthusiasm are just as boundless.

ANITHA is an MBA 2016 candidate at the Rotman School
of Management, University of Toronto, and currently on
exchange at AGSM. She has lived and worked in seven
cities across Asia, Europe and North America over the
past decade. She loves to travel, and read and write fantasy
fiction.
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Since my arrival in Australia three months ago, the only
mineral that has held my undivided attention has been
quartz, the kind that makes up grains of sand. Found in
abundance on the spectacular shorelines that shape this
continent, it continues to defy the current downtrend in
the commodities market. Seasonal demand is only now
beginning to gather momentum, with summer bringing
more than its fair share of beach bums. In fact, one of
my earliest memories of AGSM is that of a ‘buddy’ chaperoning a handful of exchange students to Coogee the
very morning they had set foot on campus for the first
time. And this is precisely what stands out to me about
AGSM. The small size of the cohort allows for wonderfully close-knit relationships. The proximity of the school
building to the beach is an added bonus.

Drink & Link #5 was held on 6th November at Martin Place Bar. Alumni, Full time and Part time students gathered
to celebrate the beginning of the holiday season and enjoyed the customary welcome champagne and nibbles
sponsored by AGSM. The new voluntary registration system was introduced from this time to increase the visibility of attendance and it helped encourage attendance of new members who had been hesitant to appear without
any notification as well as create a space to communicate between the guests and hosts in prior to the event. After
successful five events by trial and error, we are wondering how to make Drink & Link more beneficial and informative for eMBA and Alumni, which will result in increasing the attractiveness for all members. It could include a mini
seminar such as an industry insight with a guest speaker from rising market or an inspiration exchange based on
an interesting topic. Either way we will maintain the event fun and casual so that everyone can come and join us
freely. Drink & Link will be back in early 2016 with upgraded feature and new faces from next full time cohort. We
are hoping to meet more AGSM members and develop the valuable community together.
Inquiries and suggestions, please contact Kaoru at erm.stusoc@agsm.edu.au
*We are looking for the companies to visit and learn about local industries.
If you are interested in inviting a group of full time MBA students to your offices, please let us know.
STAR
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Industry
Insights
The Dynamics of the Coal
Mining Industry in Indonesia
by Daniel Kristanto Harliman

AGSM MBA, 2016

DANIEL was a Finance & Accounting Manager for PT.
Perusahaan Pelayaran Rusianto Bersaudara in Indonesia.
Prior to that, he also worked in the Internal Audit Services at
PT. PricewaterhouseCoopers Indonesia Advisory..
Photo provided by the author
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The Asian Financial Crisis (1998) was both
a boon and a bane for Indonesia. Although a
lot of companies folded, the crisis provided
a new opportunity for multinational and local
companies to invest in a previously overlooked
sector, coal. The coal mining industry peaked
in 2010 because of the increase in coal price
and demand. The boom also provided great
opportunities for other sectors that supported
this industry such as mining contractors and
marine transportation companies. In addition
to the boom, the tremendous coal reserves
caused Indonesia to become the fourth largest
coal producer in the world and enjoy significant
growth in its economy. However, a sudden drop
in the industry, due to a significant decrease
in natural gas prices and oversupply in coal
production, brought down the coal price from
USD 130/MT in 2013 to slightly above USD 40/
MT by 2015. Many mining companies were
forced to file for bankruptcy as they were no
longer able to fund their daily operations.
It was a tough time for not only the mining
companies themselves, but also the businesses
that supported the coal mining industry. Without
exception was my previous company, PT.
Perusahaan Pelayaran Rusianto Bersaudara,
where I worked for the last four years. It is a
well-known marine transportation company in
Indonesia that operates tug boats and barges to
assist mining companies with transporting coal
from a mining site to its final destination. During
the downturn, I assisted my company in escaping
financial distress by creating efficiencies and
operating under a tight budget. Fortunately
enough, the company is debtless and based on
customer trust. Both of these characteristics,
along with the management’s commitment and
persistence, assisted us to survive and even
make marginal profits during a very difficult
period in the industry.

Industry
Insights
Fashion Industry, A serious
Business
by Aditi Ahlawat

AGSM MBA, 2016

Fashion is mostly perceived as a disruptive, crazy,
and non-serious industry. However this perception
is completely contrary. Fashion is a serious
business around the world. The global textile and
fashion industry which includes textile, clothing,
footwear and luxury goods is worth nearly $3000
trillion. In fashion industry, creativity in itself is
never enough. We, designers, strive to maintain a
healthy balance between business and creativity.
This balance defines the success of brands and
retailers. One of the greatest attribute of this
industry is, it has space and customer for every
designer’s aspiration.
I grew up dressing-up dolls and watching my
mother stitching clothes. The sense of creating
something tangible, pretty and usable was
strongly embedded into my thought process since
childhood. I studied fashion design at the premier
institute of fashion design in India. The degree is
one of those difficult art degrees where we pose
and smile with uncertainty on our graduation day.
In this industry, competition is fierce and as a
young designer one is constantly compared to the
best in business. As a young designer, I worked
with big fashion houses in India designing, learning
and organizing runway shows. Later, I moved
to the highly competitive retail clothing market,
where we fought for every cent and every piece of
thread. The industry has seen tremendous growth
in role of designers. These days, we, designers,
are not only sketching pretty illustrations, but are
also developing how to produce clothing, from
where and by whom, how to sell and how much
sustainable profits to make.

ADITI is a fashion designer with over 7 years of experience
in clothing retail industry. She is a proud member of
AGSM class of 2016. She enjoys swimming, plays sitar (an
Indian classical music instrument and sketches animation
characters.
Photo provided by the author

The most enjoyable part of my job was to create
something new from concept to consumer every
day. Moving forward, I hope to combine my
creativity and deep understanding of consumer
needs with skills developed during MBA into a
successful career as an executive leader.

STAR
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Current CAREERS Of AGSM 2015
It’s the final Current Careers of 2015, and what a year
it’s been! Here is our rundown on why we think it’s
been a great year:
January - Careers Symposium: For the first time
ever we were able to offer a 2 day workshop style
symposium to help ease the MBA2015s into thinking
about their career options and dazzling them with all
the things we have planned for their year ahead.
February – Getting to know you: Almost every FT
student and many of the part time students were
booked in for a 1-1 session with a member of the
Career Development Team during the month of February, all made simpler by the introduction of our Career
Management Platform.
March – Workshops galore: Barbara Mackie, our
Career Development Manager extraordinaire took
the FT cohort through workshops covering LinkedIn
etiquette and personal branding, networking strategies
and how to maintain your network once you start it,
how to develop your Pitch plus continued with the 1-1
sessions providing that individual personal touch we
do so well.
April – Pitch competition: The most successful pitch
competition yet was set in motion in April, with participants submitting some creative, well scripted pitches.
Pablo Quintero was this year’s winner, well done
Pablo!
May – eYearbook published: The eYearbook is an
annual publication which includes all student resumes
and
is sent to over 800 employers. Each year we see
many companies coming to us directly from reviewing the eYearbook, this year has followed the same
pattern. Employers flock to the new Career Management system to get a look at the next batch of AGSM
wunderkind.
14
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June – Careers Showcase: We mixed it up a little
this year and changed our annual eYearbook Launch
event into an employer, alumni, student medley evening while highlighting some of the achievements and
changes. We had the best attendance numbers for
this event ever and the alumni engagement from a
recruitment perspective has increased significantly!

by Career Development team
AGSM

July – Case Competitions: July is for case competitions and this year we had both the Strategy& Annual
AGSM Case Competition (now in its fourth year) as
well as the chance to face off against MGSM and
uSyd in the first Accenture Inter University Case Challenge!
August – IEX: The FT students were put through their
paces working with one of the biggest disruptors in
recent years in the transport industry. This was a great
few weeks ending with a final pitching competition to
UBER representatives on ideas for them to stay ahead
of the market in the next 5 years.
September – Careers Month: Need we say more?
October – Hide under our desks and rest: It has
been a huge year for us all, both students and Careers
team. Everyone starts to slow down a little and look
towards the end of the year. We start our planning for
the next batch of full time students who arrive in January.
November –Collect presents and praise from
grateful cohort: November and December tend to
be a bit of a bitter sweet time for us. This is when we
start saying our goodbyes to those full timers who will
be going off on exchange for Session 4 and it may
be months (or years!!) before we see them in Sydney
again. We see the changes in students and how far
some have come in terms of confidence and drive,
and we look forward to assisting each of them next
year to land that fabulous post-MBA role!
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