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Sally is a Professor of Statistics, in the Discipline of Business Analytics, University of 

Sydney. She also holds a degree in Chemical Engineering (USyd) and an MBA 

(UWA). Sally spent the early part of her academic career in schools of mathematics 

at Northwestern University in Chicago and at UNSW. More recently Sally’s academic 

career has been spent in business schools. She has been on the faculty at the 

Australian Graduate School of Management, UNSW, Melbourne Business School at 

the University of Melbourne and now is a professor in the discipline of Business 

Analytics at the University of Sydney. Sally's research interests lie in the development 

of methods for the spectral analysis of time series, and the development of efficient 

algorithms for large datasets. Sally holds an ARC Future Fellowship (2104-2018) and 

is an associate investigator in the ARC’s Centre of Excellence Frontiers in 

Mathematics and Statistics; Big Data, Big Models, Big Insights.  
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Ujwal Kayande, PhD 

Professor of Marketing 

Director, Centre for Business 

Analytics 

Melbourne Business School 

u.kayande@mbs.edu 

 

 

Ujwal Kayande is Professor of Marketing and Director of the Centre for Business 

Analytics at Melbourne Business School, and a Fellow at the Institute for Sustainable 

Innovation and Growth (iSIG) at Fudan University, Shanghai. He has a PhD from the 

University of Alberta. He has published his research in Marketing Science, Journal of 

Marketing Research, the International Journal of Research in Marketing, Customer 

Needs and Solutions, and the Journal of Retailing. He has taught marketing analytics 

and strategy at a number of business schools around the world, including the Wharton 

School, Penn State, AGSM (UNSW), Mannheim Business School, and ESSEC. 

 

Ujwal has won a number of research and teaching awards, including the 2015 EMAC-

IJRM Best Paper Award from the European Marketing Academy, Lehmann Award 

from the American Marketing Association, Distinguished Researcher from the 

Australia/NZ Marketing Academy, and the Smeal MBA Teaching Excellence Award 

from Penn State. He sits on the Editorial Boards of the Journal of Marketing, the 

Journal of Service Research, and Customer Needs and Solutions. He has consulted on 

marketing analytics and strategy for a number of global blue-chip organizations. 

 

 

 

Sharat Mathur, Senior Vice President 

and Portfolio Leader, IRI Strategic 

Analytics 
 

Sharat Mathur is a Senior Vice President and Practice Leader, IRI Strategic Analytics 

Practice and is primarily focused on strategic pricing and promotion effectiveness. In 

this role, he works with clients to define their go-to-market strategy and develop their 
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pricing and trade promotions programs. In doing so, he helps clients develop their 

analytic capabilities and solutions as well as change their strategy and processes. 

Prior to joining IRI, most recently he was the founder and president of Analytic 

Harmony Inc., an analytics and strategy services firm.  There he built a new business 

at the intersection of marketing strategy and analytics, creating awareness in the 

marketplace, developing service offerings, and building strategic alliances with 

consulting and market research partners. Mathur was able to create a solid foundation 

for the business in the first two years and attracted major blue chip clients, such as 

Allstate, Coach, Foster Wines, HP and Kraft. 

Before that, Mathur was a management consultant for over 10 years. During this 

period he worked with Booz & Co. in their Consumer Products and Retail Practice, as 

well as at Archstone Consulting as a partner within their CPG Practice. He has 

worked extensively across a range of industries including consumer products and 

financial services. Mathur has worked across a range of industries, including food and 

beverage, home and personal care, airlines, alcoholic beverages distributors, 

household building products, healthcare, financial services, government agencies and 

others. 

Mathur holds a Ph.D. in marketing from The University of Iowa, as well as a MBA 

from the University of Rajasthan, Jaipur, India, where he also graduated with honors 

with a bachelor’s degree in economics.  

 

 

 

Evgeny Popov, Director of 

Platform Solution APAC, 

Lotame Solutions Inc. 
 

Evgeny Popov is the Director of Platform Solutions for Lotame in APAC. Lotame is a 

global marketing technology company that through its leading Data Management 

Platform (DMP), helps publishers, advertisers and agencies navigate the growing 

challenge around managing audience data. Evgeny has more than ten years of media 

advertising, programmatic and advertising technology experience. He has held a 

number of senior and executive roles for large publishers such as News Corp and 

Ninemsn to programmatic buy side platforms, RadiumOne and Brandscreen. Popov is 

also the co-founder and director of the Sydney AdTech Meetup. 



 

 

Dr Nico Newman 

Institute for Choice (I4C), University 

of South Australia 

 

 

Dr Nico Neumann is a senior researcher at the Institute for Choice (I4C), University 

of South Australia. He holds a PhD in quantitative marketing from the University of 

New South Wales. Nico’s research focuses on empirical generalisations, ad-tech/ 

media measurement, and choice and attribution modelling. His work has been 

published in top-tier journals, such as the Journal of Retailing and Journal of 

Consumer Psychology. Before joining the I4C, Nico has worked in different analyst 

roles for Accenture Management Consulting, Datalicious, and IPG Mediabrands. 

Nico is one of the leading experts on attribution modelling in Australia. 

 

 

 

Ross Macrae 

Senior Solutions Consultant, 

Marketo 
 

Ross Macrae is a data professional with over 20 years of experience helping 
clients gain insight from their customers’ demographic, attitudinal, transactional 
and behavioural data. He has worked with some of the largest global brands, 
including American Express, P&G, Ford, Vodafone, HSBC and Ebay.  He recently 
joined Marketo where he helps digital marketers create automated, data-driven, 
individually tailored nurturing campaigns. 
 

 



 

Dr Dean Wilkie 

School of Marketing, UNSW Australia 
 

Dr Dean Wilkie is a Senior lecturer at the University of New South Wales. His 

research focuses on strategic marketing with an emphasis on product portfolio 

management. He has published in the European Journal of Marketing, Marketing 

Letters, Journal of Brand Management and the Journal of Marketing Management. 

His qualifications include a BCom and MCom as well as ten years’ professional 

experience in brand management. His PhD is from the University of Sydney with a 

thesis addressing order of entry effects. 

 


