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Session Summary 

Many scholars in marketing in Australia wonder why their proposals to the Australian 

Research Council (ARC) for funding are not successful.  Some put it down to an implicit or 

explicit bias on the part of the ARC, while others are simply perplexed and frustrated at the 

difficulty in obtaining an ARC grant.  That is not a view shared by members of the Panel and 

so Panel members thought that it would be useful to discuss the content of proposals that 

have a high probability of being funded. 

Each member of the Panel has had considerable success in attracting ARC Funding, as well 

as variously serving as Assessors, on the College of Experts, and in other capacities.  Each 

will share his or her experiences in applying for funding and discuss his or her views as to 

what is likely to lead to a proposal being successful and, more importantly, what is likely to 

lead to its failure.  The Panel will go through the mechanics of how ARC Grant Applications 

are evaluated and identify leverage points in the process. These leverage points represent 

information that is critical to ensure that assessors are persuaded of the purpose of the 

funding, the benefits arising should the research be funded, and evidence that the members of 

the team proposing the research have an appropriate skill set and methodology to realise 

those benefits. 

After brief introductory comments from each member of the Panel, the session will be 

opened up to questions from the audience. 

Background on speakers. 

John Roberts. John will moderate the session, as well as providing his perspective on 

successful grant writing.  John currently sits on the ARC College of Experts, has won a 

number of Discovery Grants, Linkage Grants, and an Australian Post Graduate Research 

Award (APRA).  He won the Inaugural ANZMAC Distinguished Researcher Award and has 
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won the American Marketing Association’s John A. Howard Award, its William O’Dell 

Award, and its Advanced Research Techniques Best Paper Award. 

Aidan Byrne.  Aidan is currently Chief Executive Officer of the Australian Research Council 

where he overviews all grant applications, as well as other ARC activities such as the ERA 

rating of Australian University Schools and Departments. Previous to his appointment at the 

ARC, he was the Dean of Science and the Director of the ANU College of Physical and 

Mathematical Sciences. He has published over 200 papers and has been a Fellow of the 

prestigious German Alexander von Humboldt Foundation. 

Peter Danaher.  Peter Danaher is Professor of Marketing and Econometrics at Monash 

University. He is an Area Editor for the Journal of Marketing Research and the Journal of 

Marketing, and also serves on the Editorial Boards of Marketing Science, International 

Journal of Research in Marketing and the Journal of Service Research. He has been 

successful with two Discovery Grants, as well as a number of industry-funded research 

projects. 

Sara Dolnicar. Sara is a Professor at The University of Queensland’s Business School.  She 

has won six ARC Discovery Grants, four ARC Linkage Grants and two ARC Linkage 

International Grants. In 2010 she was awarded an ARC Queen Elizabeth II Fellowship. Sara 

served on the inaugural ERA research evaluation committee in 2010 and assesses grant 

applications for a number of national research funding bodies, including the ARC, the 

National Science Foundation in the US and the Social Sciences and Humanities Research 

Council of Canada. Sara has published over 200 papers in different fields of research, 

including marketing, tourism, psychology, environmental management and social work.          

Geoff Soutar.  Geoff is a Winthrop Professor of Marketing at the University of Western 

Australia.  He has won four ARC Discovery Grants and six ARC Linkage Grants, and 

industry-related research grants.   He has published extensively in marketing, psychology, 

economics and organizational behaviour.  Geoff had also occupied many senior academic 

administrative roles, including Executive Dean of the Faculty of Business and Public 

Management at Edith Cowan University and Director of the Graduate School of Management 

at UWA. He has served on the Australian Research Council’s College of Experts and the 

2012 and 2015 ERA Panels and was a co-author of the ARC-sponsored review, Management 

Research in Australia. 

 

 


