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Course-Specific Information 
 
 
 
The Business School expects that you are familiar with the contents of this course 
outline. You must also be familiar with the Course Outlines Policies webpage which 
contains key information on: 
• Program Learning Goals and Outcomes 
• Academic Integrity and Plagiarism 
• Student Responsibilities and Conduct 
• Special Consideration 
• Student Support and Resources  
 
This webpage can be found on the Business School website: 
https://www.business.unsw.edu.au/degrees-courses/course-outlines/policies 

UNSW Business School 
 

School of Accounting 
 

https://www.business.unsw.edu.au/degrees-courses/course-outlines/policies
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COURSE-SPECIFIC INFORMATION 
 
1 STAFF CONTACT DETAILS 
Lecturer-in-Charge  Dr Andrew JACKSON 
Location:    QUAD3080 (Quadrangle Building) 
Phone:    9385 5909 
Email:     a.b.jackson@unsw.edu.au 
Consultation Time:  TBA 
 
Instructor   Mr Buck SAMRAI 
Location:    QUAD3059 (Quadrangle Building) 
Phone:    9385 5813 
Email:     buck@accountingleverage.com 
Consultation Time:  TBA  
 
Instructor   Ms Minnie SINGH-MURPHY 
Location:    QUAD3059 (Quadrangle Building) 
Phone:    9385 5813 
Email:     m.singh-murphy@unsw.edu.au 
Consultation Time:  TBA  
 
 
2 COURSE DETAILS 

2.1 Teaching Times and Locations 
Lectures start in Week 1(to Week 12): The Time and Location are: 
 
Week Day Time   Location 
Monday 10.00am - 1.00pm UNSW Business School 216 
Wednesday 2.00 - 5.00pm  Mathews 104 
Wednesday 6.00 – 9.00pm  John Goodsell LG19 
Friday  10.00am – 1.00pm John Goodsell LG19 

2.2 Units of Credit 
The course is worth 6 units of credit. 

2.3 Summary of Course  
 
This course is about the analysis of financial information arising primarily from the financial 
reports of entities. Fundamental analysis techniques are examined in detail with particular 
emphasis on the application of these techniques in equity (share) valuation decisions. The 
course comprises three related parts. Part one outlines the four basic steps in the 
fundamental analysis framework: business analysis, accounting analysis, financial analysis 
and prospective analysis. The next part combines these skills in addressing the question of 
valuation, while the final section of the course applies the skills in several different contexts, 
such as credit analysis, security analysis, mergers and acquisitions and financial policy 
decisions. 
 
 

mailto:a.b.jackson@unsw.edu.au
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2.4 Course Aims and Relationship to Other Courses 
 
Business Analysis and Valuation is a capstone course that brings together areas of financial 
accounting, finance and strategic management. This course is offered by the School of 
Accounting and is generally taken as an elective or Disciplinary Specialisation course in the 
Master of Commerce or Master of Professional Accounting degrees. 
Because of the interdisciplinary nature of the course, this course aims to synthesize and 
apply what you learnt in previous courses, to further develop the graduate attributes, and to 
prepare you for the professional career. This course is a very useful preparatory course for 
the CPA, CA and CFA programs. Also due to the applied nature of the course, it is helpful to 
those contemplating careers in investment banking (particularly in equity research), security 
analysis, funds management, financial planning, business consulting, corporate finance and 
public accounting. The course also has wide application in personal investment activities. 
 
To complete the advance topics covered in the course, a certain level of prior knowledge in 
both accounting and finance is assumed. The following courses (or acceptable equivalents) 
are the minimum prerequisites and must be completed to enroll in the course:  
 
• One of: ACCT5930 Financial Accounting or COMM5003 Managing for Value 
Creation 2 or ACCT5906  
 
AND ALSO - one of 
 
• FINS5511 Corporate Finance or FINS5513 Security Valuation & Portfolio Selection. 
 
OR enrolment in program 8406 or program 8425. 
 
This course is not available to students who have completed ACCT3610 in the last three 
years 

2.5 Student Learning Outcomes  

The Course Learning Outcomes are what you should be able to DO by the end of this course 
if you participate fully in learning activities and successfully complete the assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall Program 
Learning Goals and Outcomes for all postgraduate coursework students in the Business 
School. Program Learning Goals are what we want you to BE or HAVE by the time you 
successfully complete your degree (e.g. ‘be an effective team player’). You demonstrate this 
by achieving specific Program Learning Outcomes - what you are able to DO by the end of 
your degree (e.g. ‘participate collaboratively and responsibly in teams’). 

The Learning Outcomes in this course also help you to achieve some of the overall Program 
Learning Goals and Outcomes for all postgraduate coursework students in the Business 
School. Program Learning Goals are what we want you to BE or HAVE by the time you 
successfully complete your degree (e.g. ‘be an effective team player’). You demonstrate this 
by achieving specific Program Learning Outcomes - what you are able to DO by the end of 
your degree (e.g. ‘participate collaboratively and responsibly in teams’).  

For more information on Program Learning Goals and Outcomes, see the School’s Course 
Outlines Policies webpage available at https://www.business.unsw.edu.au/degrees-
courses/course-outlines/policies. 
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The following table shows how your Course Learning Outcomes relate to the overall Program 
Learning Goals and Outcomes, and indicates where these are assessed (they may also be 
developed in tutorials and other activities): 
 

Program Learning Goals 
and Outcomes 

Course Learning Outcomes Course Assessment 
Item 

This course helps you to 
achieve the following 
learning goals for all 
Business postgraduate 
coursework students: 

On successful completion of the course, 
you should be able to: 

This learning outcome 
will be assessed in the 
following items: 

1 Knowledge Explain the linkage between strategic 
business analysis, accounting analysis 
and financial analysis.  
Identify and utilise value-relevant 
information contained within financial 
statements. 

• Major Project 
• Exam 

2 Critical thinking and 
problem solving 

Identify and analyse issues relating to 
accounting quality. Prepare and 
substantiate a valuation that incorporates 
the strategic, accounting and financing 
activities of a business entity 

• Major Project  
• Exam  

3a Written 
communication 

Construct written work which is logically 
and professionally presented. 

• Major Project 

3b Oral communication Communicate ideas in a succinct and 
clear manner. 

• Class participation 

4 Teamwork  Work collaboratively to complete a task. • Major project 

5a. Ethical, social and 
environmental 
responsibility 

Identify and assess environmental and 
sustainability considerations in valuation 
and portfolio construction 

• Exam 

5b. Social and cultural 
awareness 

Not specifically addressed in this course.  

 
3 LEARNING AND TEACHING ACTIVITIES 

3.1 Approach to Learning and Teaching in the Course 
 
This course helps you to apply the accounting knowledge and skills you acquired in previous 
courses to analyse and determine the value of a company in the real business world. We will 
explain basic techniques and principles of financial statement analysis in seminars. We will 
use case studies extensively to illustrate how to analyse and value a business. To gain most 
from this course, you are encouraged to think critically and participate actively in the class 
discussion. You also need to develop an appreciation of the link between qualitative and 
quantitative analysis. To achieve this, preparations before classes are essential. You also have 
a chance to analyse and value a real company, which requires you to take initiatives and work 
effectively in a group environment 
 

3.2 Learning Activities and Teaching Strategies 
Seminar Procedure: 
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There will be one three-hour seminar each week. Seminars will involve a one- to-two-hour 
lecture component and a workshop that either precedes or follows the lecture. The workshop 
may be used to discuss a case, review assigned problems or practice skills. Normally case 
studies will be discussed in the week following the related lecture. You should bring your 
prescribed textbook and a calculator to each 
class.  
 
It is essential that, prior to a seminar, you read the relevant course materials and prepare 
written responses to assigned/case study questions. Seminar/case study questions often 
require additional research beyond the normal prescribed readings. 
 
Self Study: 
Self study is a key element of the learning design of this course. In most sessions readings 
and self study materials will be provided in class and/or posted on Blackboard to facilitate 
deeper learning of core elements of the course. The aim of these self-study materials is to 
encourage you to assume responsibility in the learning process, and to broaden your 
understanding of the material covered in class. Please note that there are no readings sets 
required to be purchased at the start of the course. 
 
4 ASSESSMENT 

4.1 Formal Requirements 
In order to pass this course, you must: 

• achieve a composite mark of at least 50. 
. 

4.2 Assessment Details 
 Assessment Task Weighting Length Due Date 
Class Participation 10% Ongoing Week 2 – 12 
Major Project 30% 15 pages Week 11 
Final Exam 60% 2 hours Exam Period 

 
4.2.1 Class Participation (10%) 
 
The course will be taught in a discussion mode to facilitate thoughtful discussion of the cases. 
To get the most out of the course, you must be prepared for discussion every week. You should 
come to class with a list of questions on everything you do not understand, and you should be 
prepared to discuss your opinions on professional issues. In other words, you do not have to 
have a specific question in order to participate; I am very interested in your opinions.  
 
Participation marks will be awarded based on your weekly hand-ins. There will be questions 
assigned for each class. These are worth 2% each (for a maximum of 10 marks). You should 
submit your response through the Turnitin link provided on the Course Moodle page. You must 
also bring a hard copy of your submission to class. We will be posting the best responses from 
each week on Moodle to provide some feedback to you. However the best feedback will be 
from attending class and participating in the discussion surrounding these weekly questions.  
 
4.2.2 Major Project (30%) 
 
The major project is aimed at developing your understanding of, and practical skills in financial 
statement analysis and valuation. It is also designed to enhance teamwork, and analytical and 
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communication skills. Upon successful completion of the project you will have acquired a 
working knowledge and practical skills in undertaking an equity valuation using ‘leading-edge’ 
financial statement analysis techniques. From past experience, the final report often provides 
excellent evidence of your analytical skills that can presented to prospective employers when 
applying for jobs. 
 
The detailed guidelines of the major project will be handed out in the second class. 
 
To complete this project, you are required to: 
(1) Form syndicates of 4 or 5 members from students in your seminar stream; 
(2) Progressively analyze your company using the strategic, accounting, financial and 
prospective analysis tools identified in the course. 
(3) Submit your written project reports by 3pm, Friday 13 October (end of Week 11) 
 
The project comprises two components. 
(1) an individual industry, company strategy and accounting analysis, and 
(2) a detailed group project report.  
 
The project is worth 30% of the course assessment. The individual written company and 
accounting report is worth 10% and must be submitted by Friday 25 August (at the end of week 
5), and the group project report is worth 20%. The final report is due by 3pm on Friday 13 
October. Further details on the nature and requirements of the project will be provided in Week 
2 and your progress will be regularly discussed throughout the course. 
 
4.2.3 Final Exam (60%) 
 
The final examination will be a two hour examination at a time to be advised via the 
examination timetable. All material covered in the course is examinable. Further details of the 
exam will be provided in the Week 12 seminar.  
 
The aim of the final exam is to assess if you have achieved an adequate level of technical 
competency in financial statement analysis and the capacity to apply the technical 
competency analytically and critically in a business environment. 

4.3 Late Submission 
Late submission will not be accepted. You will get zero marks for any piece of work you fail 
to submit on time. It is your responsibility to make sure you meet the deadlines at various 
stages for your group project.  
 
 
Quality Assurance 
The Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks may 
be used for quality assurance, such as to determine the extent to which program learning 
goals are being achieved. The information is required for accreditation purposes, and 
aggregated findings will be used to inform changes aimed at improving the quality of 
Business School programs. All material used for such processes will be treated as 
confidential. 

 
5 COURSE RESOURCES 
 
The website for this course is on Moodle at: 
http://moodle.telt.unsw.edu.au 

http://moodle.telt.unsw.edu.au/
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You are required to be enrolled in the course to access this website. The Moodle site is 
where announcements, copies of lecture notes, seminar questions, and other material will be 
posted 
 
The textbooks for this course are: 
Prescribed Text: Palepu, K. G., P. M. Healy, V. Bernard, S. Wright, M. Bradbury, P. Lee, 
Business Analysis and Valuation Using Financial Statements: Text and Cases, Asia Pacific 2nd 
Edition, Cengage Learning, 2014 
 
 
6 COURSE EVALUATION AND DEVELOPMENT 
 
Each year feedback is sought from students and other stakeholders about the courses offered 
in the School and continual improvements are made based on this feedback. UNSW's 
myExperience survey is one of the ways in which student evaluative feedback is gathered. In 
this course, we will seek your feedback through myExperience responses.  
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7 COURSE SCHEDULE 
Lecture Schedule 
 
Lectures start in Week 1 and finish in Week 12.  
 

LECTURE SCHEDULE  

Week Topic Reading Assignment/Case study 
questions 

Week 1 
24 July Introduction  PH Chap 1 Investment performance: 

Questions on Moodle 

Week 2 
31 July Strategic Analysis PH Chap 2 Qantas strategy questions 

on Moodle 

Week 3 
7 August Accounting Analysis 1 PH Chap 3 

Qantas 
accounting/depreciation 

questions on Moodle 
Week 4 
14 August Accounting Analysis 2 PH Chap 4 Qantas questions on Moodle 

Week 5 
21 August Financial Analysis PH Chap 5 Qantas questions on Moodle 

Week 6 
28 August Forecasting PH Chap 6 Qantas questions on Moodle 

Week 7 
4 September Valuation 1 PH Chap 7 Qantas questions on Moodle 

Week 8 
11 September Valuation 2  PH Chap 8 

Valuation questions on 
Moodle 

Week 9 
18 September 

Equity Security 
Analysis 

PH Chap 9 Qantas questions on Moodle 

Mid-Semester Break 

Week 10 
2 October No Classes – Labour Day Holiday, Monday 2 October 

Week 11 
9 October  

Credit Analysis PH Chap 10 Qantas questions on Moodle 

Week 12 
16 October 

Mergers & 
Acquisitions 

 
PH Chap 11 PH  Morgan Stanley Research (p 

613 of the textbook) 

Week 13 
23 October 

Course Review & exam 
practice  
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