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PART A: COURSE-SPECIFIC INFORMATION 

 

1 STAFF CONTACT DETAILS 

This course will be taught by leading academics from the School of Accounting at 
UNSW Australia, along with experienced instructors from KPMG Australia. All 
instructors have been involved in the development of the Integrated Reporting (<IR>) 
concept, and the development of the International Integrated Reporting <IR> 
Framework. The course materials are developed by Integrated Reporting Education 
Australia, a consortium of KPMG, UNSW Australia and Deakin University. In June 
2016, KPMG Australia signed an <IR> Training Programme Licencing Agreement with 
the International Integrated Reporting Council (IIRC) to become a foundation <IR> 
Training Partner, and roll out the <IR> Competence Matrix in Australia. Under the 
Agreement it was agreed that KPMG would collaborate with The University of New 
South Wales (UNSW) and Deakin University (Deakin) to develop the course material 
and roll out the proposed training at the universities to build adequate system capacity 
in integrated reporting. The three parties formed Integrated Reporting Education 
Australia in November 2016 and commenced drafting of relevant <IR> courses for 
delivery in the 2017 academic year. 
 
The staff involved are:  
 
Lecturer-in-charge: Dr Maria Balatbat (UNSW Australia) FCPA 
Room Quadrangle 3061a 
Phone No: 9385 5808 
Email: m.balatbat@unsw.edu.au 
Consultation Times – by appointment 
 
Maria Balatbat is a Senior Lecturer at the Business School and Joint Director for the 
Centre for Energy and Environmental Markets (CEEM) at UNSW Australia. She has built 
an international reputation with the academic and industry practitioners for conducting 
high quality and innovative research particularly in the integration of environmental, 
social and governance (ESG) dimensions in mainstream investment decision making, 
greenhouse gas accounting and assessment of sustainability rating tools in the Built 
Environment and Construction sectors. She teaches financial accounting and reporting 
for climate change and sustainability in the School of Accounting. She is a recipient of a 
UNPRME teaching award for pioneering teaching sustainability reporting in the Business 
School at UNSW Australia. She is also a member of the Technical Working Group for 
the Carbon Disclosure Standards Board. 
 
 
Other Presenters:  
Professor Roger Simnett (UNSW Australia) FCPA 
Roger Simnett is the incoming Chair of the Australian Auditing and Assurance Standards 
Board, and a Professor in the School of Accounting at UNSW Australia. His current areas 
of research interests include improving the measurement and assurability of corporate 
reporting, both financial and nonfinancial disclosures. He is the author of a leading 
auditing and assurance textbook, and has published in the world’s leading journals. 
Roger has a background in standard setting. Among his responsibilities, he was a 
member of the Australian Auditing and Assurance Standards Board and of the 
International Auditing and Assurance Standards Board (IAASB), and was a member of 
the International Integrated Reporting Council (IIRC) working group and technical task 
force. 
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Mr Nick Ridehalgh FCA 
Nick is  a partner in KPMG’s CFO Advisory practice, and leader of their better business 
reporting practice. Nick is an experienced financial and non-financial audit partner. For 
more than 17 years, Nick has focused on supporting organisations seeking to move 
towards value-based decision making and reporting. Like Roger, Nick was a member of 
the IIRC’s working group that developed the global <IR> Framework (released in 
December 2013). He has been the project leader for the Business Reporting Leaders 
Forum (BRLF) since its inception in 2011. (The BRLF is an open forum focused on 
improving corporate reporting in Australia – its members include company executives, 
investors, standard setters, accountants, sustainability practitioners, regulators, 
academics and many others interested parties). Nick was also a founding member of the 
Chartered Accountants Australia and New Zealand (CAANZ) Business Reporting Group. 
 
Ms Kylie Dumble CA 
Kylie is an Associate Director in KPMG’s CFO Advisory practice and specialises in Better 
Business Reporting, a service designed to assist companies improve their end-to-end 
internal and external reporting and partner with them on their journey towards Integrated 
Reporting. Kylie spent 18 months on secondment with the IIRC where she assisted with 
the technical development of the <IR> Framework.  

NOTE: If you have any questions on course administration, your contact is Dr Maria 
Balatbat at the first instance via e-mail or phone.  

2 COURSE DETAILS 

2.1 Teaching Times and Locations 

Seminars are from Week 1 to Week 12. The Time and Location are: 
Tuesdays 17:00 – 20:00 in Tyree Energy Technology G16 

2.2 Units of Credit 

The course is worth 6 units of credit. 

2.3 Summary of Course  

 
Society is today demanding more of organisations than a financial return, and seeking 
greater accountability and further information as to how organisations use all their 
resources and relationships to create value. This course examines the recent 
international initiative of <IR> incorporating Integrated Thinking, which is enhancing the 
way organisations think, plan and report the story of their business. ACCT5925 places 
emphasis on the development of a conceptual understanding of the <IR> Framework 
and the application of this understanding through experiential learning activities. Seminar 
discussions are professionally relevant, grounded in current practices and guided by 
concepts and research. The course is designed to equip participants to become leaders 
or team members in the preparation of integrated reports and generally to add value to 
their organisations. 
 
This course is concerned with how organisations create and preserve value over time 
employing effective business models and a broader range of resources (capitals) than in 
conventional analyses. This value creation process is currently being reported upon 
under the international initiative of <IR>, incorporating Integrated Thinking, which is 
enhancing the way organizations think holistically, plan strategically and report value 
outcomes. Integrated Thinking focuses on how executives make business decisions that 
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best utilise all their available resources and relationships (not just financial but including 
their staff, intellectual property, environmental, and supplier and customer relationships) 
to implement a strategy for long term value creation. Integrated Reporting then focuses 
on how they communicate (both internally and to external stakeholders) their unique 
value creation story, in order to address the question, “Why should I, or others in society, 
support this organisation?” The course is designed to be highly interactive with many 
illustrations and cases. 
 
Topics include: The drivers behind the development of the <IR> Framework; creating 
value over time with Integrated Thinking; and implementation including the design of an 
internal management system geared to value management rather than traditional 
financial management. 
 
Acknowledgement is made of the significant contributions of Integrated Reporting 
Education Australia and the IIRC in developing and presenting the course. 

2.4 Course Aims and Relationship to Other Courses 

 
ACCT5925 aims at equipping students with the knowledge, skills and attitudes needed 
to work effectively within an Integrated Reporting environment. The course reflects the 
view of the IIRC that Integrated Reporting enables organisations to put value creation at 
the heart of their purpose and strategy. An in-depth coverage of the <IR> Framework 
benefits students who are or will be directly involved in applying the fundamental 
concepts of value creation, the capitals and the value creation process to an 
organisation. The course also equips students with skills need to be able to participate 
effectively in teams planning and coordinating the implementation of <IR>, including 
integrated (holistic) thinking, within an organisation. The course also aims to help 
students develop a capacity to critically evaluate the evolving practices of integrated 
reporting and the findings of relevant research studies. 
 
This course is an elective course with no pre-requisites.  

2.5 Student Learning Outcomes  

1. Describe the objectives and structure of the <IR> Framework. 
2. Explain how value is created over time, determine the significant capital 

components for an organisation, and apply appropriate tools and techniques, to 
help manage the combination, interrelatedness and dependencies between the 
factors that affect an organisation's ability to create value over time. 

3. Understand the <IR> Framework requirements for the preparation of an 
integrated report that seeks to answer questions such as: What is the 
organisation's business model and how is it increasing, decreasing or 
transforming its capitals in its strategic pursuits? 

4. Identify and determine the implications of implementation issues including an 
understanding of the role of assurance and the need to apply change 
management principles. 

5. Critically evaluate examples of integrated reports, case situations and the 
related academic research. 

6. Communicate orally in a professional manner. 
7. Communicate effectively in written contexts for the intended audience and 

purpose. 
8. Work as an effective member of a team. 
9. Develop awareness of ethical, environmental and sustainability considerations 

in integrated reporting and integrated thinking. 
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The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall 
Program Learning Goals and Outcomes for all postgraduate coursework students in the 
Business School. Program Learning Goals are what we want you to BE or HAVE by the 
time you successfully complete your degree (e.g. ‘be an effective team player’). You 
demonstrate this by achieving specific Program Learning Outcomes - what you are able 
to DO by the end of your degree (e.g. ‘participate collaboratively and responsibly in 
teams’).  

For more information on the Postgraduate Coursework Program Learning Goals and 
Outcomes, see Part B of the course outline.  
 
 

 

Business Postgraduate Coursework Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have current disciplinary or interdisciplinary 
knowledge applicable in local and global contexts. 
You should be able to identify and apply current knowledge of disciplinary or 
interdisciplinary theory and professional practice to business in local and global 
environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking 
and problem solving skills applicable to business and management practice or 
issues.  
You should be able to identify, research and analyse complex issues and problems in 
business and/or management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in 
professional contexts.  
You should be able to: 

a. Produce written documents that communicate complex disciplinary ideas and 
information effectively for the intended audience and purpose, and 

b. Produce oral presentations that communicate complex disciplinary ideas and 
information effectively for the intended audience and purpose. 

 
4. Teamwork: Our graduates will be effective team participants.  
You should be able to participate collaboratively and responsibly in teams, and reflect 
on your own teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a 
sound awareness of ethical, social, cultural and environmental implications of 
business issues and practice.  
You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations 
in business decision-making and practice, and  

b. Consider social and cultural implications of business and /or management 
practice. 
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The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed (they 
may also be developed in tutorials and other activities): 
 

Program Learning Goals 
and Outcomes 

Course Learning Outcomes Course Assessment 
Item 

This course helps you to 
achieve the following 
learning goals for all 
Business postgraduate 
coursework students: 

On successful completion of the 
course, you should be able to: 

This learning 
outcome will be 
assessed in the 
following items: 

1 Knowledge Describe the objectives and structure of 
the <IR> Framework. 

Explain how value is created over time, 
determine the significant capital 
components for an organisation, and 
apply appropriate tools and techniques 
to help manage the combination, 
interrelatedness and dependencies 
between the factors that affect an 
organisation's ability to create value 
over time. 

Understand the <IR> framework 
requirements for the preparation of an 
integrated report. 

Quiz 1 and Quiz 2 

Milestones 

Group report 

Group presentation 

2 Critical thinking and 
problem solving 

Identify and determine the implications 
of implementation issues including an 
understanding of the role of assurance 
and the need to apply change 
management principles. 

Critically evaluate examples of 
integrated reports, case situations and 
the related academic research. 

Milestones 

Group report 

Group presentation 

3a Written 
communication 

Communicate effectively in written 
contexts for the intended audience and 
purpose 

Milestones 

Group report 

3b Oral communication Communicate orally in a professional 
manner. 

Group presentation 

4 Teamwork  Work as an effective member of a 
team. 

Group report 

Group presentation 

5a. Ethical, social and 
environmental 
responsibility 

Develop awareness of ethical, 
environmental and sustainability 
considerations in integrated reporting 
and integrated thinking. 

Quiz 1 and Quiz 2 

Milestones 

Group report 

5b. Social and cultural 
awareness 

Develop awareness of social and 
cultural implications of integrated 
reporting and integrated thinking in 
business and/or management practice. 

Milestones 

Group report 

Group presentation 
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3 LEARNING AND TEACHING ACTIVITIES 

3.1 Approach to Learning and Teaching in the Course 

ACCT5925 places emphasis on the development of a conceptual understanding of the 
<IR> Framework and the application of this understanding through experiential learning 
activities. Seminar discussions are professionally relevant, grounded in current practices 
and guided by concepts and research. The course is designed to equip participants to 
become leaders or team members in the preparation of integrated reports and generally 
to add value to their organisations. 

3.2 Learning Activities and Teaching Strategies 

This course will be taught in weekly three-hour seminars which will include a variety of 
teaching strategies, including lectures, case studies, individual work, group work and 
class discussions.  
 

4 ASSESSMENT 

4.1 Formal Requirements 

In order to pass this course, you must: 

 achieve a composite mark of at least 50; and 

 make a satisfactory attempt at all assessment tasks (see below). 

4.2 Assessment Details 

 

Assessment Task Weighting Length Due Date 

In-class Quiz 1 15% 20 minutes 21 March 2017 

Milestone 1 - Capitals 10% 500 words 
individual report 

28 March 2017 

In-class Quiz 2 15% 20 minutes 02 May 2017 

Milestone 2 – 
Connectivity  

10% 500 words 
individual report 

09 May 2017 

Class Presentation 15% 20 minutes 23 May 2017 

Group report  25% 3000 words 
group report 

23 May 2017 

Class Participation 10% Continuing Continuing 

 
In-class quizzes (30%) 
Students will sit two quizzes at the beginning of the seminars in Week 4 and Week 9. 
The quizzes will consist of a mix of multiple choice questions and short answer 
questions. These quizzes will test your understanding of key concepts and definitions in 
the course so far. Quiz 1 will test content from Week 1 – Week 3. Quiz 2 will test content 
from Week 4 to Week 7.  
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Milestones (20%) 
This assessment is designed to monitor the progress of students’ knowledge and 
understanding of important aspects of <IR>, particularly on the capitals and their  
connectivity to integrated thinking and business risks and opportunities. In preparing the 
milestone, students are required to use the specified corporate reports of the company 
assigned to the group that they are part of (see group list). There are two milestones 
worth 10% each. Each milestone requires an individual report of no more than 500 words 
addressing specific questions about <IR> as practised in your assigned company. 
Milestone 1 is due on 28 March 2017 and Milestone 2 is due on 9 May 2017. More 
information about each milestone will be provided in Week 1. 
 
Class Presentation (15%)  
Your group will present your findings on the Group Case Study to the whole class in 
Week 12. Each group will present for no more than 20 minutes. All group members must 
participate. More details of the class presentation will be provided in Week 1. The mark 
for this assessment is broken down into 5% group mark and 10% individual mark. 
 
Group Report (25%) 
Your group will work on a Group Case Study throughout the semester and your group 
will be required to submit your findings in a form of a written report just before your class 
presentation in Week 12. This project has a maximum of 3000 words. Further details on 
the group assignment (presentation and report) will be provided in Week 1. 
 

Class Participation(10%) 
Key aims of the seminar engagement are two-fold, that is, to encourage timely and active 
independent learning and facilitate peer-based knowledge sharing.  
 

Seminar engagement will be determined using the following guidelines: 
 

 6-10  Attendance of most seminars, participation in class activities, attentive 
participation* and informative and constructive contribution to seminars and 
Moodle Forum activities 

1-5     Attendance of most seminars and attentive participation*  
0        Frequent absentee and little participation in-class  

 
*Students who find it difficult to attend most seminars should inform the lecturer of their 
situation. 
 

4.3 Assignment Submission Procedure 

Individual assignments and the group assignment must be submitted in word or pdf 
format through Moodle by 5pm on due date. Each submission must be submitted with a 
cover sheet. Particularly the word count must be disclosed.  The report will be checked 
using plagiarism software, so it is the responsibility of each group to ensure that no 
plagiarism occurs, and quoted text is properly cited. Penalties apply for late 
submissions and if plagiarism is detected.  
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4.4 Late Submission 

Marks will be deducted for late submission of the assignment at a rate of 10% per day 
(inclusive of weekends).  
 
Failure to attend Quiz 1, Quiz 2 or the group presentation (without receipt of special 
consideration – as below) will result in no marks awarded for that assessment. If any 
individual member of a group fails to attend and participate in the presentation, the 
student will receive a mark of zero for this assessment.  
 

Quality Assurance 
The Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks 
may be used for quality assurance, such as to determine the extent to which program 
learning goals are being achieved. The information is required for accreditation 
purposes, and aggregated findings will be used to inform changes aimed at improving 
the quality of Business School programs. All material used for such processes will be 
treated as confidential. 

 

5 COURSE RESOURCES 

 
The website for this course is on Moodle at: 
http://moodle.telt.unsw.edu.au  
 
There is no textbook for this course. Required readings will be provided each week as 
appropriate to each seminar’s topic. There are also suggested reference readings and 
useful websites below.  
 
Reference readings: 

 IIRC (2013), The International Integrated Reporting <IR> Framework. IIRC London. 
(also available at http://integratedreporting.org/wp-content/uploads/2015/03/13-12-
08-THE-INTERNATIONAL-IR-FRAMEWORK-2-1.pdf) 
 

 
Useful Websites: 
IIRC’s website (www.integratedreporting.com) 

Integrated Reporting Examples Database (http://examples.theiirc.org/home) 
 
Note: Additional reading materials will be provided on a weekly basis and these will be 
available on the course website. 
 

6 COURSE EVALUATION AND DEVELOPMENT 

 
Each year feedback is sought from students and other stakeholders about the courses 
offered in the School and continual improvements are made based on this feedback. 
UNSW's myExperience survey is one of the ways in which student evaluative feedback 
is gathered. Since this course is being offered for the first time, we will seek your 
feedback by the end of semester through myExperience survey and your comments 
will assist the team to improve future offerings of this course. 
 
  

http://moodle.telt.unsw.edu.au/
http://integratedreporting.org/wp-content/uploads/2015/03/13-12-08-THE-INTERNATIONAL-IR-FRAMEWORK-2-1.pdf
http://integratedreporting.org/wp-content/uploads/2015/03/13-12-08-THE-INTERNATIONAL-IR-FRAMEWORK-2-1.pdf
http://www.integratedreporting.com/
http://examples.theiirc.org/home
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7 COURSE SCHEDULE 

 
Lecture Schedule 
 
Lectures start in Week 1 and finish in Week 12. Please refer to each week’s Seminar 
Guide for further information on the readings and seminar exercises we will be 
undertaking each week.  
 

Week Topic 

Week 1 

28 February 

The evolution of the Integrated Reporting movement  

The benefits of Integrated Reporting (MB KD NR)  

Week 2 

7 March 

The objectives and structure of the <IR> Framework 

Value creation (KD) 

Week 3 
14 March 

The capitals (MB) 

Week 4 
21 March 

Measurement of capitals (MB) 

Week 5 
28 March 

The value creation process (MB) 

Week 6 
4 April 

Achieving integrated thinking (NR) 

Week 7 
11 April 

The Guiding Principles (KD) 

Mid-semester break: Saturday 14 April – Sunday 23 April inclusive 

Week 8 Anzac Day Public Holiday on 25 April – No Classes  

Week 9 

2 May 

The Content Elements and the Presentation of an  

Integrated Report (KD) 

Week 10 
9 May 

Implementing an Integrated Reporting management system 
and planning the annual preparation process (NR) 

Week 11 
16 May 

Credibility, trust and assurance (RS) 

Week 12 
23 May 

Group Presentations  
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Week 1 
The evolution of the Integrated Reporting movement  

The benefits of Integrated Reporting 
 
 
Learning Objectives: 

a) Describe the drivers behind the development of Integrated Reporting <IR>. 
b) Explain the terms Integrated Reporting, integrated thinking and integrated 

report and the relationship between them. 
c) Describe the place of Integrated Reporting within the wider statutory, regulatory 

and voluntary reporting landscape. 
d) Communicate effectively the benefits and challenges of adopting Integrated 

Reporting to: (i) an organization, (ii) its providers of financial capital, and (iii) its 
other stakeholders. 

e) Explain how the interests of the organization, its providers of financial capital, 
and its other stakeholders can be aligned through taking a longer term view of 
value creation.   

 
 

Week 2 
The objectives and structure of the <IR> Framework Value creation  

 
 
 
Learning Objectives: 

a) Describe the objectives and structure of the <IR> Framework.  
b) Explain the concept of value creation. 
c) Explain how value is co-created over time between the organization and others 

(i.e. stakeholders and society at large).  
d) Explain the relationship between value to the organization and value to others. 
e) Explain how value creation can differ from one organization to another and, 

even for one organization, from one person’s perspective to another’s. 
f) Explain the relationship between value creation and an organization’s stated 

mission, vision and objectives.  
 
 

Week 3 
The Capitals 

 
 
Learning objectives: 

a) Describe each of the capitals and identify alternative classifications of capital 
that organizations may choose to adopt.  

b) Explain the relationship between the capitals and value creation. 
c) Explain the interaction between the capitals and how increases, decreases and 

other transformations over the short, medium and long term involve trade-offs. 
d) Identify the ways organisations can gain knowledge about their capitals. 

Discuss the different ways the capitals can be disclosed in integrated reports. 
e) Critically analyse the disclosure of capitals in integrated reports. 
f) Critically analyse the quality of different metrics.  
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Week 4 

Measurement of Capitals 
 
 
Learning objectives: 

a) Discuss the different ways the capitals can be disclosed in integrated reports. 
b) Identify how different capitals can be measured in integrated reports. 
c) Critically analyse the quality of different metrics. 
d) Appreciate key challenges of measuring the different capitals.  

 
 

Week 5 
The Value Creation Process 

 
 
Learning Objectives: 

 
a) Explain the key elements of the value creation process.  
b) Understand how the business model links inputs, outputs and outcomes to the 

six capitals in the context of the external environment and governance of a 
business. 

c) Analyse the value creation process in case settings. 
d) Evaluate examples of how the value creation processes for a range of 

organizations are described in their integrated reports.  
 
 

Week 6 
Achieving Integrated Thinking 

 
 
Learning Objectives: 

a) Understand what integrated thinking is, and why it is important to integrated 
reporting. 

b) Explain the role of senior management and those charged with governance in 
providing leadership in achieving integrated thinking within an organization. 

c) Identify the main barriers to integrated thinking within an organization and 
explain how they can be overcome. 

d) Explain how a systems thinking approach is inherent in managing the 
connectivity of information. 

e) Explain how the culture of an organization can affect and be affected by the 
introduction of integrated thinking. 
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Week 7 
The Guiding Principles 

 
 
Learning Objectives: 

 
a) Explain the Guiding Principles for Integrated Reporting and how they relate to 

the Content Elements and fundamental concepts. 
b) Apply tools of stakeholder analysis and the materiality determination process. 
c) Compare the differences between the General Principles of <IR> and 

sustainability reporting and financial reporting. 
d) Critically analyse the application of the Guiding Principles in integrated reports. 

 
 

Week 9 
The Content Elements and the Presentation of an Integrated Report 

 
 
Learning Objectives: 

 
a) Describe the Content Elements of an integrated report and how they relate to 

the Guiding Principles and fundamental concepts.  
b) Explain the different forms an integrated report can take. 

 
 
 

Week 10 
Implementing an Integrated Reporting Management System 

and Planning the Annual Preparation Process 
 

 
 
Learning Objectives: 

 
a) Understanding of the Australian corporate reporting environment. 
b) Identify key differences between financial reporting management systems and 

controls and integrated reporting management systems and controls, and 
changes that may be required to implement an integrated reporting 
management system. 

c) Identify the conditions that are likely to lead to successful implementation of 
Integrated Reporting, including integrated thinking, within an organisation. 

d) Identify the likely barriers to successful implementation of Integrated Reporting, 
including integrated thinking, and describe how they may be overcome. 

e) Explain the challenge of providing decision-useful information to providers of 
financial capital and other stakeholders whilst maintaining competitive 
advantage.  

f) Discuss the importance of effective change management to implementing 
Integrated Reporting, including integrated thinking, throughout an organisation. 

g) Understanding of Integrated Reporting implementation concepts. What is a 
reporting strategy and an integrated reporting management system? Reports 
portfolio? Flagship report? Special purpose reports? Navigation within and 
between corporate reports? 
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h) Understand the stages of preparing an integrated report. Describe each of the 
capitals and identify alternative classifications of capital that organizations may 
choose to adopt.  

i) Explain the role of senior management and those charged with governance at 
the various stages of preparing an integrated report. 

j) Identify roles and responsibilities within an organisation for the preparation of an 
annual integrated report.  
 

Week 11 
Credibility, Trust and Assurance 

 
 
Learning Objectives: 

 
a) Understand the importance of credibility and credibility-enhancing mechanisms 

in <IR> context. 
b) Identify various mechanisms used to enhance the credibility of, and trust in, 

Integrated Reporting. 
c) Explain the role of senior management and those charged with governance in 

ensuring the credibility of, and trust in, an integrated report. 
d) Advise on the key features of an integrated management system required to 

provide sufficient and appropriate evidence for credibility, trust and assurance. 
e) Evaluate the benefits and challenges of obtaining external assurance of 

integrated reports. 
f) Identify the key components and conditions of <IR> assurance engagements in 

theory and practice. 
g) Understand and evaluate <IR> assurance reports. 

 
 
 

Week 12 
Class Presentations 
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PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND 

SUPPORT  

 

8 PROGRAM LEARNING GOALS AND OUTCOMES  

The Business School Program Learning Goals reflect what we want all students to BE or HAVE 
by the time they successfully complete their degree, regardless of their individual majors or 
specialisations. For example, we want all our graduates to HAVE a high level of business 
knowledge, and a sound awareness of ethical, social, cultural and environmental implications 
of business. As well, we want all our graduates to BE effective problem-solvers, 
communicators and team participants. These are our overall learning goals for you and are 
sought by employers. 
 
You can demonstrate your achievement of these goals by the specific outcomes you achieve 
by the end of your degree (e.g. be able to analyse and research business problems and 
propose well-justified solutions). Each course contributes to your development of two or more 
program learning goals/outcomes by providing opportunities for you to practise these skills and 
to be assessed and receive feedback. 
 
Program Learning Goals for undergraduate and postgraduate students cover the same key 
areas (application of business knowledge, critical thinking, communication and teamwork, 
ethical, social and environmental responsibility), which are key goals for all Business students 
and essential for success in a globalised world. However, the specific outcomes reflect 
different expectations for these levels of study. 
 
We strongly advise you to choose a range of courses which assist your development of these 
skills, e.g., courses assessing written and oral communication skills, and to keep a record of 
your achievements against the Program Learning Goals as part of your portfolio.  
 

Business Undergraduate Program Learning Goals and Outcomes 
 
1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local and global 
contexts.  

You should be able to select and apply disciplinary knowledge to business situations in a local and global 
environment. 
 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and effective problem 
solvers.  

You should be able to identify and research issues in business situations, analyse the issues, and propose 
appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective professional communicators.  

You should be able to: 
a. Prepare written documents that are clear and concise, using appropriate style and presentation for the 

intended audience, purpose and context, and  
b. Prepare and deliver oral presentations that are clear, focused, well-structured, and delivered in a 

professional manner. 
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own teamwork, 
and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of the 
ethical, social, cultural and environmental implications of business practice.  

You will be able to:  
a. Identify and assess ethical, environmental and/or sustainability considerations in business decision-

making and practice, and  

b. Identify social and cultural implications of business situations. 
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Business Postgraduate Coursework Program Learning Goals and Outcomes 

 
1. Knowledge: Our graduates will have current disciplinary or interdisciplinary knowledge applicable in 
local and global contexts. 

You should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and 
professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and problem solving 
skills applicable to business and management practice or issues.  

You should be able to identify, research and analyse complex issues and problems in business and/or 
management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in professional contexts.  

You should be able to: 
a. Produce written documents that communicate complex disciplinary ideas and information effectively 

for the intended audience and purpose, and 
b. Produce oral presentations that communicate complex disciplinary ideas and information effectively for 

the intended audience and purpose. 
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own teamwork, 
and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of ethical, 
social, cultural and environmental implications of business issues and practice.  

You should be able to:  
a. Identify and assess ethical, environmental and/or sustainability considerations in business decision-

making and practice, and  
b. Consider social and cultural implications of business and /or management practice. 

 

 

9 ACADEMIC HONESTY AND PLAGIARISM 

The University regards plagiarism as a form of academic misconduct, and has very strict rules 
regarding plagiarism. For UNSW policies, penalties, and information to help you avoid 
plagiarism see: https://student.unsw.edu.au/plagiarismm as well as the guidelines in the online 
ELISE tutorials for all new UNSW students: http://subjectguides.library.unsw.edu.au/elise  
 
To see if you understand plagiarism, do this short quiz: 
https://student.unsw.edu.au/plagiarism-quiz  
 
For information on how to acknowledge your sources and reference correctly, see: 
https://student.unsw.edu.au/harvard-referencing  
 
For the Business School Harvard Referencing Guide, see the Business Referencing and 
Plagiarism webpage (Business > Students > Learning support > Resources > Referencing and 
plagiarism). 
 

10 STUDENT RESPONSIBILITIES AND CONDUCT 

Students are expected to be familiar with and adhere to university policies in relation to class 
attendance and general conduct and behaviour, including maintaining a safe, respectful 
environment; and to understand their obligations in relation to workload, assessment and 
keeping informed.  
 
Information and policies on these topics can be found in UNSW Current Students ‘Managing 
your Program’ webpages: https://student.unsw.edu.au/program. 

https://student.unsw.edu.au/plagiarismm
http://subjectguides.library.unsw.edu.au/elise
https://student.unsw.edu.au/plagiarism-quiz
https://student.unsw.edu.au/harvard-referencing
http://www.business.unsw.edu.au/students/resources/learning-support/resources/referencing-plagiarism
http://www.business.unsw.edu.au/students/resources/learning-support/resources/referencing-plagiarism
https://student.unsw.edu.au/program
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10.1 Workload 

It is expected that you will spend at least nine to ten hours per week studying this course. 
This time should be made up of reading, research, working on exercises and problems, online 
activities and attending classes. In periods where you need to complete assignments or 
prepare for examinations, the workload may be greater. Over-commitment has been a cause 
of failure for many students. You should take the required workload into account when planning 
how to balance study with employment and other activities.  
 
We strongly encourage you to connect with your Moodle course websites in the first week 
of semester. Local and international research indicates that students who engage early and 
often with their course website are more likely to pass their course. 
 
Information on expected workload: https://student.unsw.edu.au/uoc  

10.2 Attendance 

Your regular and punctual attendance at lectures and seminars, and in online activities, is 
expected in this course. University regulations indicate that if students attend less than 80% 
of scheduled classes they may be refused final assessment. For more information, see:  
https://student.unsw.edu.au/attendance  

10.3 General Conduct and Behaviour 

You are expected to conduct yourself with consideration and respect for the needs of your 
fellow students and teaching staff. Conduct which unduly disrupts or interferes with a class, 
such as ringing or talking on mobile phones, is not acceptable and students may be asked to 
leave the class. More information on student conduct is available at: 
https://student.unsw.edu.au/conduct 

10.4 Health and Safety 

UNSW Policy requires each person to work safely and responsibly, in order to avoid personal 
injury and to protect the safety of others. For more information, see http://safety.unsw.edu.au/  

10.5 Keeping Informed 

You should take note of all announcements made in lectures, tutorials or on the course web 
site. From time to time, the University will send important announcements to your university e-
mail address without providing you with a paper copy. You will be deemed to have received 
this information. It is also your responsibility to keep the University informed of all changes to 
your contact details. 
 

11 SPECIAL CONSIDERATION  

You must submit all assignments and attend all examinations scheduled for your course. You 
should seek assistance early if you suffer illness or misadventure which affects your course 
progress.  
 
General Information on Special Consideration for Undergraduate and Postgraduate 
courses: 

1. All applications for special consideration must be lodged online through myUNSW 

within 3 working days of the assessment (Log into myUNSW and go to My 

Student Profile tab > My Student Services > Online Services > Special 

Consideration). You will then need to submit the originals or certified copies of your 

completed Professional Authority form (pdf - download here) and other supporting 

https://student.unsw.edu.au/uoc
https://student.unsw.edu.au/attendance
https://student.unsw.edu.au/conduct
http://safety.unsw.edu.au/
http://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf
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documentation to Student Central. For more information, please study carefully in 

advance the instructions and conditions at: 

  https://student.unsw.edu.au/special-consideration  

2. Please note that documentation may be checked for authenticity and the submission 

of false documentation will be treated as academic misconduct. The School may ask 

to see the original or certified copy.  

3. Applications will not be accepted by teaching staff. The lecturer-in-charge will be 

automatically notified when you lodge an online application for special consideration. 

4. Decisions and recommendations are only made by lecturers-in-charge (or by the 

Faculty Panel in the case of UG final exam special considerations), not by tutors. 

5. Applying for special consideration does not automatically mean that you will be 

granted a supplementary exam or other concession. 

6. Special consideration requests do not allow lecturers-in-charge to award students 

additional marks. 

 

Business School Protocol on requests for Special Consideration for Final Exams: 

The lecturer-in-charge will need to be satisfied on each of the following before supporting a 

request for special consideration: 
 

1. Does the medical certificate contain all relevant information? For a medical certificate 

to be accepted, the degree of illness, and impact on the student, must be stated by 

the medical practitioner (severe, moderate, mild). A certificate without this will not 

be valid. 

2. Has the student performed satisfactorily in the other assessment items? Satisfactory 

performance would require at least a pass mark on prior assessments and meeting 

the obligation to have attended 80% of tutorials. 

3. Does the student have a history of previous applications for special consideration? 

A history of previous applications may preclude a student from being granted special 

consideration. 

Special Consideration and the Final Exam in undergraduate and postgraduate 

courses: 

Applications for special consideration in relation to the final exam are considered by a Business 

School Faculty panel to which lecturers-in-charge provide their recommendations for each 

request. If the Faculty panel grants a special consideration request, this will entitle the student 

to sit a supplementary examination. No other form of consideration will be granted. The 

following procedures will apply: 

1. Supplementary exams will be scheduled centrally and will be held approximately two 

weeks after the formal examination period. The dates for Business School 

supplementary exams for Semester 1, 2017 are: 

Tuesday 11 July 2017 Exams for the School of Accounting, Marketing 

Wednesday 12 July 2017 Exams for the School of Banking and Finance, 

Management, Risk and Actuarial Studies 

https://student.unsw.edu.au/special-consideration
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Thursday 13 July 2017  Exams for the School of Economics, Taxation and 

Business Law, Information Systems 

If a student lodges a special consideration for the final exam, they are stating they will 

be available on the above dates. Supplementary exams will not be held at any other 

time. 

2. Where a student is granted a supplementary examination as a result of a request for 

special consideration, the student’s original exam (if completed) will be ignored and 

only the mark achieved in the supplementary examination will count towards the final 

grade. Absence from a supplementary exam without prior notification does not entitle 

the student to have the original exam paper marked, and may result in a zero mark for 

the final exam. 

The Supplementary Exam Protocol for Business School students is available at: 
http://www.business.unsw.edu.au/suppexamprotocol 

Special Consideration and assessments other than the Final Exam in undergraduate 
and postgraduate courses: 

 

12 STUDENT RESOURCES AND SUPPORT  

The University and the Business School provide a wide range of support services for students, 
including: 
 

 Business School Education Development Unit (EDU)    
https://www.business.unsw.edu.au/students/resources/learning-support  
The EDU provides academic writing, study skills and maths support specifically for 
Business students. Services include workshops, online resources, and individual 
consultations. EDU Office: Level 1, Room 1033, Quadrangle Building. Phone: 9385 
5584; Email: edu@unsw.edu.au   

 Business Student Centre 
https://www.business.unsw.edu.au/students/resources/student-centre  
Provides advice and direction on all aspects of admission, enrolment and graduation. 
Office: Level 1, Room 1028 in the Quadrangle Building; Phone: 9385 3189. 

 Moodle eLearning Support  
For online help using Moodle, go to: https://student.unsw.edu.au/moodle-support   
For technical support, email: itservicecentre@unsw.edu.au Phone: 9385 1333. 

 UNSW Learning Centre 
http://www.lc.unsw.edu.au/  Provides academic skills support services, including 
workshops and resources, for all UNSW students. See website for details. 

 Library training and search support services  
http://www.library.unsw.edu.au/  

 IT Service Centre  
Provides technical support for problems logging in to websites, downloading 
documents etc. https://www.it.unsw.edu.au/students/index.html  
Office: UNSW Library Annexe (Ground floor). Ph: 9385 1333. 
Wellbeing, Health and Safety https://student.unsw.edu.au/wellbeing Provides 
support and services if you need help with your personal life, getting your academic 
life back on track or just want to know how to stay safe, including free, confidential 
counselling. Phone: 9385 5418. 

http://www.business.unsw.edu.au/suppexamprotocol
https://www.business.unsw.edu.au/students/resources/learning-support
mailto:edu@unsw.edu.au
https://www.business.unsw.edu.au/students/resources/student-centre
https://student.unsw.edu.au/moodle-support
mailto:itservicecentre@unsw.edu.au
http://www.lc.unsw.edu.au/
http://www.library.unsw.edu.au/
https://www.it.unsw.edu.au/students/index.html
https://student.unsw.edu.au/wellbeing
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 Disability Services 
https://student.unsw.edu.au/disability  Provides support for students who are trying to 
manage the demands of university as well as a health condition, learning disability or 
have personal circumstances that are having an impact on their studies. Office: 
Ground Floor, John Goodsell Building; Phone: 9385 4734; Email: 
disabilities@unsw.edu.au  

https://student.unsw.edu.au/disability
mailto:disabilities@unsw.edu.au

