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PART A: COURSE-SPECIFIC INFORMATION 

 

1 STAFF CONTACT DETAILS 

 

Position Name Email Room Phone 

Lecturer-in-
charge 

Dr. Will Felps willfelps@gmail.com 
Business 
Schl Bldg: 
Room 553 

9385 8807 

Guest lecturer 
Professor Dubravka 
Cecez-Kecmanovic 

dubravka@unsw.edu.au 
RM 54640, 
Quadrangle 
- Ref E15 

+61 2 
9385 4640 

 

Consultation Times – by appointment by email 
 
 

2 COURSE DETAILS 

2.1 Teaching Times and Locations 

Wednesday 14:00 - 17:00 (Weeks: 1-12), Room: Law Building 276 

2.2 Units of Credit 

The course is worth 6 units of credit. 

2.3 Summary of Course  

 

Through a sequence of readings, lectures, and discussions, this course will introduce 
you the intellectual foundations of science. You will prepare for each class by completing 
assigned readings. The readings will give you theoretical grounding for each day’s 
discussion. To succeed in this course, you must prepare for class each day and should 
arrive ready to participate and think actively. The goal of this course is to provide students 
with a basic working knowledge of where science comes from (i.e. the history of science), 
how to get ahead in science (i.e. scientific careers), how science is produced (i.e. the 
psychology, economics, and sociology of science), and what science might be able to 
accomplish (i.e. philosophy and management of science). Upon completion, students should 
be able to understand debates about research methods, epistemology, paradigm wars, the 
social context of research, and the like. In addition, they should be more capable scholars.  
 

2.4 Course Aims and Relationship to Other Courses 

The main objectives of the course are: 
1. To introduce the philosophies of science and their application to social science.  
2. To introduce the history of science, philosophy of science, sociology/economics of 

science, psychology of science, and management of science.  
3. To provide students with an opportunity to apply these concepts to the analysis of issues 

in social science.  
4. To provide students with an opportunity to practise scholarly discourse. 
5. To give students grounding in the intellectual fundamentals of the social sciences that will 

inform them in subsequent courses. 
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2.5 Student Learning Outcomes  

The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the assessment 
items.  

The Learning Outcomes in this course also help you to achieve some of the overall Program 
Learning Goals and Outcomes for all postgraduate coursework students in the UNSW 
Business School. Program Learning Goals are what we want you to BE or HAVE by the time 
you successfully complete your degree (e.g. ‘be an effective team player’). You demonstrate 
this by achieving specific Program Learning Outcomes - what you are able to DO by the end 
of your degree (e.g. ‘participate collaboratively and responsibly in teams’).  

 
 

UNSW Business School Postgraduate Coursework Program Learning Goals & Outcomes 
 

1. Knowledge: Our graduates will have current disciplinary or interdisciplinary 
knowledge applicable in local and global contexts. 
You should be able to identify and apply current knowledge of disciplinary or interdisciplinary 
theory and professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and 
problem solving skills applicable to business and management practice or issues.  
You should be able to identify, research and analyse complex issues and problems in business 
and/or management, and propose appropriate and well-justified solutions. 
 
3. Communication:  Our graduates will be effective communicators in professional 
contexts.  
You should be able to: 

a. Produce written documents that communicate complex disciplinary ideas and 
information effectively for the intended audience and purpose, and 

b. Produce oral presentations that communicate complex disciplinary ideas and 
information effectively for the intended audience and purpose. 

 
4. Teamwork:  Our graduates will be effective team participants.  
You should be able to participate collaboratively and responsibly in teams, and reflect on your 
own teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound 
awareness of ethical, social, cultural and environmental implications of business issues 
and practice.  
You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations in 
business decision-making and practice, and  

b. Consider social and cultural implications of business and /or management practice. 

For more information on the Postgraduate Coursework Program Learning Goals and 
Outcomes, see Part B of the course outline.  
 
The following table shows how your Course Learning Outcomes relate to the overall Program 
Learning Goals and Outcomes, and indicates where these are assessed (they may also be 
practised in tutorials and other activities): 
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Program Learning Goals 
and Outcomes 

Course Learning Outcomes Course Assessment 
Item 

This course helps you to 
achieve the following 
learning goals for all 
UNSW Business School 
postgraduate coursework 
students: 

On successful completion of the course, you 
should be able to: 

This learning outcome will 
be assessed in the 
following items: 
 

1 Knowledge 
 
 
 

Understand the philosophy of science, and 
the adjacent disciplines of the psychology of 
science, economics of science, and the 
sociology of science. 

 Class discussion 

 Multiple-choice 
quizzes 

 Oral Exam 

2 Critical thinking 
and problem 
solving 

Be able to evaluate social science research 
using the philosophy of science. Be able to 
proficiently base your own researches on 
sound philosophical foundations. 

 Class discussion 

 Oral Exam 

3a Written 
communication 
 

Construct written work that is logically and 
professionally presented. 

Not specifically 
assessed. 

 

3b Oral 
communication 
 

Communicate ideas in a succinct and clear 
manner. 

 Oral exam 

4 Teamwork  
 

Work collaboratively to complete a task.  Not specifically 
assessed. 

5a.   Ethical, 
environmental and 
sustainability 
responsibility 

Identify and navigate the ethics of research.  Not specifically 
assessed. 

5b.  Social and 
cultural 
awareness 

Not specifically addressed in this course.  Not specifically 
assessed. 
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3 ASSESSMENT 

3.1 Formal Requirements 

In order to pass this course, you must: 
 Achieve a composite mark of at least 50 

 
Note: the requirements of the specific degree program in which you are enrolled may require 
a higher level of performance for progression in that program.  Relevant information may be 
obtained from your supervisor and Postgraduate Research coordinator in your School.  

3.2 Assessment Details 

 

Assessment Task Weight Length Due Date 

1.  Class discussion 20% N/A 
Ongoing 

2. Eight MC quizzes 50% 5 questions Per assignment 

3.  Oral Exam 30% 1 hour Per assignment 

Total 100%   

 
Class discussion.  
Attendance in every class is very important. If you do miss class, it is your responsibility to 
find out what was missed. In addition, it is very important that you come to class ready to 
contribute your thoughts, impressions, and questions from the cases and readings to the 
class discussion. You are expected to be prepared for every class meeting. Since I 
frequently call on students whose hands are not raised, please let me know before the start 
of class if you are not prepared so that you are not inadvertently embarrassed. Note, 
however that this should only occur for exceptional reasons. Importantly, what matters is the 
quality of your contributions more than the quantity of contributions. Finally, it is important 
that “side-conversations” are minimized, since they can distract from group discussion.   
 
Eight Multiple Choice Quizzes. 
With the exception of the first day, the last day, and the day taught be Professor Cecez-
Kecmanovic, there will be a five-question quiz at the beginning of each class. The format will 
be multiple-choice and the questions will be drawn from (1) the readings assigned for that 
day and (2) the last lecture. Your score will be a direct function of the percentage correct – 
i.e., if you get 70% correct, you get a 70.  
 
If you feel there is a mistake with a quiz question, you are encouraged to submit a written 
request for a re-grade. Your written request should state why you believe there was a 
mistake. If an error is discovered, then all students’ grades will be corrected. 
 
Oral Exam.  
An oral exam will be scheduled sometime between 8th-12th of June. It will be held in Will 
Felps’ office. Over the course of an hour, you will be asked questions gauging: 

 your knowledge of the subjects covered in this course – which includes the concepts, 
argument, evidence, and theory covering in the readings, lecture, and discussion. 
You are free to bring the readings or any notes to the exam. Of course, it is more 
impressive if you do not need to refer to the readings / notes. Material from any 
reading may be covered.  
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 your ability to connect the ideas in this course to understand some aspect of the 
business sciences. Specifically, you will be asked to identify some area of social and 
managerial science with which you are familiar, and to explain how concepts from 
this course could help us to better understand this area of scholarship. In developing 
this critical analysis, it is important that the arguments are logical, coherent, and 
clear. 

 Two weeks prior to the oral exam, you will be given a list of ~30 potential exam 
questions.  The questions you will be asked will be drawn from this list.  

 Oral exam assessment criteria: 
► Development of a clear, consistent, and well-supported critical analysis (includes 
quality of argument, and how far it is logical, coherent and clear); 
► Demonstrate understanding of the content – concepts, argument, evidence, theory 
– of the readings and course; 
► Appropriateness and depth of the independent evaluation; 
► Quality of the oral communication – clear, concise and incisive speaking is a 
valuable skill. 

3.3 Late Submission 

Makeups are not generally allowed but may be considered in exceptional circumstances. 

 
Quality Assurance 
The Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks may 
be used for quality assurance, such as to determine the extent to which program 
learning goals are being achieved. The information is required for accreditation 
purposes, and aggregated findings will be used to inform changes aimed at improving 
the quality of Business School programs. All material used for such processes will be 
treated as confidential. 
 

 
 

4 COURSE RESOURCES 

 
Presentation slides/decks will be available on the Moodle course website. You can access 
Moodle using your student number and zPass by visiting: 
https://moodle.telt.unsw.edu.au/ 
 
The readings for this course can be accessed through moodle and hyperlinks in this 
syllabus (which is also available on Moodle).  
 
 

5 COURSE EVALUATION AND DEVELOPMENT 

Each year feedback is sought from students about the courses offered in the School and 
continual improvements are made based on this feedback. In this course, we will seek your 
feedback through standard School procedures. 
  

https://moodle.telt.unsw.edu.au/
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6 COURSE SCHEDULE 

 
WEEK 1, 2/3/16, TOPIC: Course introduction; History of science; Induction, 
READING(S):  

- Godfrey-Smith, P. 2003. CHAPTER 1 of Theory and reality: An introduction to the 
philosophy of science. University of Chicago Press. (pg. 1-18). 

NON-REQUIRED READINGS: 
- Chalmers, A. F. 1999. What is this thing called Science?  An assessment of the 

nature and status of science and its methods.  Third Edition. University of 
Queensland Press. Chapters 1 & 4 especially.  

- Losse, J. 2001. A historical introduction to the philosophy of science (4th edition). 
Oxford University Press. 

 
WEEK 2, 9/3/16, TOPIC: Induction, Deduction, & Philosophies of Science  
READINGS:  

- Trochim, W. M. K. 2006. Philosophy of Research (including Structure of Research; 
Deduction & Induction; Positivism & Post-positivism; and Introduction to Validity).  

- Kilduff, M., Mehra, A., & Dunn, M. B. 2011. From blue sky research to problem 
solving: A philosophy of science theory of new knowledge production. Academy of 
Management Review, 36(2), 297-317. 

- Calas, Marta B. and Smircich, Linda. 1999. Past Postmodernism? Reflections and 
tentative directions. Academy of Management Review, 24 (4): 649-671. 

NON-REQUIRED READINGS: 
- Donaldson, L. 2003. Organizational theory as a positive science (39-62). In H. 

Tsoukas and C. Knudsen’s (eds.), The Oxford Handbook of Organization Theory: 
Meta-theoretical Perspectives. Oxford: Oxford University Press.  

- Gibbons, M. 2006. Hermeneutics, political enquiry, and practical reason: An evolving 
challenge to political science. American Political Science Review, 100(4), 1−9.  

- Godfrey-Smith, P. 2003. CHAPTER 2-3, of Theory and reality: An introduction to the 
philosophy of science. University of Chicago Press. (pg. 19-56). 

ASSESSMENT: Quiz 1 
 
WEEK 3, 16/3/16, No Class (opportunity to get ahead on readings) 
 
WEEK 4, 23/3/16, TOPIC: Practical Conceptualization & Theory Building 
READINGS: 

- Miller, C. C., Washburn, N. T., & Glick, W. H. 2013. Perspective: The myth of firm 
performance. Organization Science, 24(3), 948-964. 

- Whetton, D. A. 2002. "Modelling-as-theorizing: A systematic methodology for theory 
development" in D. Parington (Ed.) Essential Skills for Management Research, (pp: 
45-71). Sage Publications, London/Thousand Oaks/New Delhi.  

- Sutton, R. I., & Staw, B. M. 1995. What theory is not. Administrative Science 
Quarterly, 40 (3): 371-384. 

NON-REQUIRED READINGS: 
- Weick, K. E. 1995. What theory is not, theorizing is. Administrative Science Quarterly, 

40 (3): 385-390. 
- Okhuysen, G., & Behfar, K. J. 2015. The use of abduction for generating explanation 

and theory. Presented at the 2015 Academy of Management Conference.  
- Bryon, K., & Thatcher, S. M. B. 2016. Editors’ comments: “What I know now that I 

wish I knew then”: Teaching theory and theory building. Academy of Management 
Review, 41(1): 1-8.  

ASSESSMENT: Quiz 2 
 

https://drive.google.com/file/d/0Bzfgo_AZ8MQEbFdvUWxJcjVvM00/view?usp=sharing
https://docs.google.com/open?id=0Bzfgo_AZ8MQETGNUWDRDcER6VzA
https://drive.google.com/file/d/0Bzfgo_AZ8MQEX3pZNmQ3T0E3ODA/view?usp=sharing
http://www.socialresearchmethods.net/kb/philosophy.php
https://drive.google.com/file/d/0Bzfgo_AZ8MQERkxRcHR0U3NPMjA/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEcktSbDZ3MTJYbms/view?usp=sharing
https://docs.google.com/open?id=0Bzfgo_AZ8MQEQ3VLOWI3NjJfWTg
http://www.apsanet.org/imgtest/APSRNov06Gibbons.pdf
https://drive.google.com/file/d/0Bzfgo_AZ8MQEbFdvUWxJcjVvM00/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQENndpNUswSHdxUDA/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEejRKU0F3RU4xdHc/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEbU9OMTdPdEc1Nnc/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEakI5OEFTQ291TWc/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQELVFOZzRMRUhlUlk/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEc3psaDU5cFQ0Q1k/view?usp=sharing
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PUBLIC HOLIDAY: 25/3/16-03/4/16; Good Friday & Mid-Semester Break 
 
WEEK 5, 6/4/16, TOPIC: Sociology of Science 
READINGS:  

- Gieryn, T. F. 1983. Boundary-work and the demarcation of science from non-science: 
Strains and interests in professional ideologies of scientists. American Sociological 
Review, 781-795. 

- Godfrey-Smith, P. 2003. CHAPTER 8 of Theory and reality: An introduction to the 
philosophy of science. University of Chicago Press. (pg. 122-135). 

- Pfeffer, J. 1993. Barriers to the advance of organizational science: Paradigm 
development as a dependent variable. Academy of Management Review, 18(4): 599-
620.  

- Vogel, R. 2012. The visible colleges of management and organization studies: A 
bibliometric analysis of academic journals. Organization Studies, 33 (8), 1015-1043. 

NON-REQUIRED READINGS: 
- Zuckerman, H. 1988. The sociology of science. In N.J. Smelser’s (Ed.) Handbook of 

Sociology, (pp. 511-574). Thousand Oaks, CA, US: Sage. 
- Merton, R. K. 1979 / 1942. The normative structure of science. The Sociology of 

Science: Theoretical and Empirical Investigations. Chicago: University of Chicago 
Press. (pp. 267–278). 

- Stephan, P.E., 1996. The economics of science.  Journal of Economic Literature, 34 
(3): 1199-1235.  

- Godfrey-Smith, P. 2003. CHAPTER 5 & 6 of Theory and reality: An introduction to the 
philosophy of science. University of Chicago Press. (pg. 75-101). 

- Chalmers, A. F. 1999. Theories as Structures I: Kuhn’s paradigms. In “What is this 
thing called Science?  An assessment of the nature and status of science and its 
methods”, chapter 8. 

ASSESSMENT: Quiz 3 
 
WEEK 6, 13/4/16, TOPIC: Psychology & Rewards of Science 
READINGS:  

- Simonton, D. K. 2003. Scientific creativity as constrained stochastic behavior: The 
integration of product, person, and process perspectives. Psychological Bulletin, 129 
(4): 475-494.  

- Godfrey-Smith, P. 2003. CHAPTER 10 of Theory and reality: An introduction to the 
philosophy of science. University of Chicago Press. (pg. 149-162). 

- Bitektine, A., & Miller, D. 2014. Methods, theories, data, and the social dynamics of 
organizational research. Journal of Management Inquiry, 1056492614546897. 

NON-REQUIRED READINGS: 
- Simonton, D. K. 2002. Cognition. Chapter 6 of: Great psychologists and their times: 

Scientific insights into psychology's history. 123-154. 
- Klahr, D. & Simon, H. A. 1999. Studies of scientific discovery: Complementary 

approaches and convergent findings. Psychological Bulletin, 125(5): 524-543.  
ASSESSMENT: Quiz 4 
 
WEEK 7, 20/4/16, TOPIC: Academic Success & Publishing Strategies 
READINGS: 

- Bergeron, D.M., Bilimoria, D., & Liang, X.F. 2007. Thriving in the academy: A model 
of faculty career outcomes. Weatherhead School of Management Report, WP-08-03. 

- Mitchell, T. R. 2007. The academic life: Realistic changes needed for business school 
students and faculty. Academy of Management Learning & Education, 6(2), 236-251. 

- Williamson, I. O., & Cable, D. M. 2003. Predicting early career research productivity: 
The case of management faculty. Journal of Organizational Behavior, 24(1), 25-44. 

ASSESSMENT: Quiz 5 

http://woodhous.arizona.edu/geog596m13/Gieryn_1983.pdf
https://drive.google.com/file/d/0Bzfgo_AZ8MQEbFdvUWxJcjVvM00/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEWGZlbHBZem5BLWc/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEUlFFbTB5elRITXM/view?usp=sharing
https://docs.google.com/open?id=0Bzfgo_AZ8MQESzA2NENTY0NRcG8
http://www.collier.sts.vt.edu/5424/pdfs/merton_1973.pdf
https://drive.google.com/file/d/0Bzfgo_AZ8MQEbHhra3F2WUUxVk0/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEbFdvUWxJcjVvM00/view?usp=sharing
https://docs.google.com/open?id=0Bzfgo_AZ8MQEV2pFczZWVE1uZzQ
https://docs.google.com/open?id=0Bzfgo_AZ8MQEUkRMZktLeHJ5YTQ
https://drive.google.com/file/d/0Bzfgo_AZ8MQEbFdvUWxJcjVvM00/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEUE04RWI2OUFzc00/view?usp=sharing
https://docs.google.com/open?id=0Bzfgo_AZ8MQEeXpBM0d1bVR2VVk
http://business.nmsu.edu/~mhyman/M670_Articles/Klahr_Psych_Bulletin_1999.pdf
https://drive.google.com/file/d/0Bzfgo_AZ8MQEaXEwWEJkN1RvWk0/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEYjl4REcxMWZlZ1U/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEeEJ5YXViRW5zU3c/view?usp=sharing
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WEEK: 8, 27/4/16, TOPIC: Writing & Reviewing Academic Publications 
READINGS: 

- Hollenbeck, J.R. 2008. The role of editing in knowledge development: Consensus 
shifting and consensus creation. In Baruch, Konrad, Aguinus and Starbuck’s (Eds.), 
Journal Editing: Opening the Black Box.  San Francisco: Jossey Bass.  

- Ragins, B. R. 2015. Editor’s comments: Developing our authors. Academy of 
Management Review, 40(1): 1–8. 

- Sternberg, R. J.  1993. How to win acceptances by psychology journals: 21 tips for 
better writing, APS Observer, Sept. 1993.  

- Daft, R. L. (1985). Why I recommended that your manuscript be rejected and what 
you can do about it. Publishing in the Organizational Sciences, 193-209. 

NON-REQUIRED READINGS: 
- Felps, W. Paper / dissertation / thesis structure.  
- Locke, K., & Golden-Biddle, K. 1997. Constructing opportunities for contribution: 

Structuring intertextual coherence and "problematizing" in organizational studies. 
Academy of Management Journal, 40 (5): 1023-1062. 

- Davis, M. S. 1971. That's interesting! Towards a phenomenology of sociology and a 
sociology of phenomenology. Philosophy of Social Science, 1: 309-344.  

- Strunk, W. 1918/1999. The Elements of Style. New York: Bartleby.Com. 
- Feldman, D. C. 2004. The devil is in the details: Converting good research into 

publishable articles. Journal of Management, 30(1), 1-6. 
- Bem, D. J. 1987. Writing the empirical journal article. Darley, J. M., Zanna, M. P., & 

Roediger III, H. L. (Eds)  (2003). The Complete Academic: A Practical Guide for the 
Beginning Social Scientist, 2nd Edition. Washington, DC: APA. 

- Starbuck, W. 1999, Unpublished Manuscript. Fussy professor starbuck's cookbook of 
handy-dandy prescriptions for ambitious academic authors. 

- Tharenou, P., Donohue, R., & Cooper, B. 2007. Management research methods. 
Cambridge University Press, Chapter 13 on "Writing up a quantitative or qualitative 
project" 

- Swales, J.M. & Feak, C.B. Academic writing for graduate students: essential tasks 
and skills (second edition), University of Michigan Press. Chapter 4 on  "Data 
Commentary"   

- Zhang, Y. & Shaw, J. 2012. From the editors: Publishing in AMJ-Part 5: Crafting the 
methods and results. Academy of Management Journal, 55(1): 8-12. 

- Brutus, S., Aguinis, H., & Wassmer, U. 2013. Self-reported limitations and future 
directions in scholarly reports: Analysis and recommendations. Journal of 
Management, 39: 48-75. 

- Lewin, B. 2010. Writing Readable Research: A Guide for Students of Social Science. 
Chapter 11 on 'Discussion Sections'. Equinox Publishing. 

ASSESSMENT: Quiz 6 
 
 
 
  

https://docs.google.com/open?id=0Bzfgo_AZ8MQEcWNSZFFsVDYwUXM
https://drive.google.com/file/d/0Bzfgo_AZ8MQEOEJZRXh1RnpiaVE/view?usp=sharing
http://www.csustan.edu/psych/todd/sternbrg.html
https://docs.google.com/open?id=0Bzfgo_AZ8MQEU2p6S1VXR0ZEWXc
https://drive.google.com/file/d/0Bzfgo_AZ8MQERzRRcS10MWpkU3M/view?usp=sharing
http://www.jstor.org/stable/256926
http://www-personal.umich.edu/~samoore/teach/bit8852005/files/72362.pdf
http://faculty.washington.edu/heagerty/Courses/b572/public/StrunkWhite.pdf
https://docs.google.com/open?id=0Bzfgo_AZ8MQEVXhuLUhMN3J2c3c
http://spuccourseware.east.spu.ac.th/spucknowledge/research_inter/doc/WritingArticle.pdf
https://docs.google.com/open?id=0Bzfgo_AZ8MQEU01xVWxPNDZSc00
https://docs.google.com/file/d/0Bzfgo_AZ8MQEQTE5MkJyQlVJY0k/edit?usp=sharing
https://docs.google.com/file/d/0Bzfgo_AZ8MQEWlZjanE0WnZEaXM/edit?usp=sharing
https://docs.google.com/file/d/0Bzfgo_AZ8MQENmU3Qzc0NzktY3c/edit?usp=sharing
https://docs.google.com/open?id=0Bzfgo_AZ8MQEbHJLMHFTZkFlcFE
https://docs.google.com/open?id=0Bzfgo_AZ8MQEQ3pTSFlsandmYkk
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WEEK 9, 4/5/16, TOPIC: Critiques of business science  
GUEST INSTRUCTOR: Professor Dubravka Cecez-Kecmanovic 
READINGS:  

- Brief, A. P. 2000. Still servants of power. Journal of Management Inquiry, 9: 342-351. 
- Cecez-Kecmanovic, D. 2005. Basic assumptions of the critical research perspectives 

in Information Systems. Chapter 2 in D. Howcroft and E. Trauth (Eds.), Handbook of 
Information Systems Research: Critical Perspectives on Information Systems Design, 
Implementation and Use, Edward Elgar Publishing, Cheltenham, UK, pp. 19-46. 

- Adler, P. S., Forbes, L. C., & Wilmott, H. 2007. Critical management studies. 
Academy of Management Annals, 1: 119-179. 

- Ghoshal, S. 2005. Bad management theories are destroying good management 
practices. Academy of Management Learning & Education. 4 (1): 75-91.  

NON-REQUIRED READINGS: 
- Flemming, P., & Banerjee, S. B. When performativity fails: Implications for Critical 

Management Studies. Human Relations 
- Chua, W-F. (1986). Radical developments in accounting thought. The Accounting 

Review, 61 (4): 601-632 
 
 
WEEK 10, 11/5/16, TOPIC: Ethics of Science 
READINGS:  

- Ioannidis, J. P. A. 2005. Why most published research findings are false. PLoS Med, 
2(8): e124. 

- Hubbard, R., & Lindsay, R. M. 2013. From significant difference to significant 
sameness: Proposing a paradigm shift in business research. Journal of Business 
Research, 66(9), 1377-1388. 

- Felps, W., & Byington, E. K. (working paper). Solutions to the credibility crisis in 
(management) science.  

NON-REQUIRED READINGS: 
- Berthon, P., Pitt, L., Ewing, M., & Carr, C. L. 2002. Potential research space in MIS: A 

framework for envisioning and evaluating research replication, extension, and 
generation. Information Systems Research, 13(4), 416-427. 

ASSESSMENT: Quiz 7 
 
 
WEEK 11, 18/5/16, TOPIC: Eclectic programs for improving science 
READINGS:  

- Tapp, A. 2004. A call to arms for applied marketing academics. Marketing Intelligence 
& Planning, 22 (5): 579-590.  

- Nissani, M. 1997. Ten cheers for interdisciplinarity: The case for interdisciplinary 
knowledge and research. The Social Science Journal, 34(2), 201-216. 

- Rousseau, D. M. 2006.  Presidential Address: Is there such a thing as “Evidence-
Based Management”?  Academy of Management Review, 31 (2): 256-269. 

- Starbuck, W. H. 2004. Why I stopped trying to understand the real world. 
Organization Studies, 25 (7): 1233-1254. 

ASSESSMENT: Quiz 8; Draw for oral exam date and time 
 
 
WEEK 12, 25/5/16, In-class synthesis & chance to study with peers (no readings!) 
 
 
ORAL EXAMS: 4th-11th of June 
  

https://drive.google.com/file/d/0Bzfgo_AZ8MQEeTZmWm8zNWFoeWc/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEejJvNmh3aVJBR2s/view?usp=sharing
https://msbfile03.usc.edu/digitalmeasures/padler/intellcont/CMS-AAM-1.pdf
http://www.corporation2050.org/documents/Resources/Ghoshal.pdf
https://drive.google.com/file/d/0Bzfgo_AZ8MQEOHhWWnZEdXJIbzg/view?usp=sharing
http://www.plosmedicine.org/article/info:doi/10.1371/journal.pmed.0020124
https://drive.google.com/file/d/0Bzfgo_AZ8MQEQlZKeWc4bkJkWmM/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEMFp2MTVrNmJUNGc/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEN3IzT2RCeVk3SDg/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQERzMzanZDZ1djRkk/view?usp=sharing
http://www.ucl.ac.uk/~ucugw3i/files/Nissani_10%20cheers%20for%20interdisciplinarity.pdf
https://drive.google.com/file/d/0Bzfgo_AZ8MQELW9uNk9xRks5Z0E/view?usp=sharing
https://drive.google.com/file/d/0Bzfgo_AZ8MQEcUVCSERHY29FWFk/view?usp=sharing
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PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND 

SUPPORT  

 

7 PROGRAM LEARNING GOALS AND OUTCOMES  

 
The Business School Program Learning Goals reflect what we want all students to BE or 
HAVE by the time they successfully complete their degree, regardless of their individual 
majors or specialisations. For example, we want all our graduates to HAVE a high level of 
business knowledge, and a sound awareness of ethical, social, cultural and environmental 
implications of business. As well, we want all our graduates to BE effective problem-solvers, 
communicators and team participants. These are our overall learning goals for you and are 
sought after by employers. 
 
You can demonstrate your achievement of these goals by the specific outcomes you achieve 
by the end of your degree (e.g. be able to analyse and research business problems and 
propose well-justified solutions). Each course contributes to your development of two or more 
program learning goals/outcomes by providing opportunities for you to practise these skills 
and to be assessed and receive feedback. 
 
Program Learning Goals for undergraduate and postgraduate students cover the same key 
areas (application of business knowledge, critical thinking, communication and teamwork, 
ethical, social and environmental responsibility), which are key goals for all Business 
students and essential for success in a globalised world. However, the specific outcomes 
reflect different expectations for these levels of study. 
 
 

 
PhD Program Learning Goals and Outcomes 

 
1. Specialist knowledge:  Our students will have the ability to understand and apply a 

substantial body of knowledge at the frontier of the relevant field. 

a. Students should be able to demonstrate an expert/authoritative command of 
knowledge in the relevant field.  

b. Students should be able to demonstrate a thorough understanding of research 
principles and methods appropriate to the relevant field of work. 

2. Research capability:  Our students will have the ability to undertake research that 
makes an original contribution in the relevant field.  

a. Students should be able to critically evaluate existing theoretical knowledge, ideas 
and practice within the relevant field to generate original knowledge.  

b. Students should be able to undertake an independent investigation to generate 
original knowledge. 

3. Communication:  Our students will have the ability to communicate research 
effectively in the scholarly community. 

a. Students should be able to cogently present the theoretical underpinnings, 
methodologies and results of research through oral presentations to peers and the 
scholarly community. 

b. Students should be able to demonstrate an ability to effectively communicate their 
research in writing suitable for publication. 
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8 ACADEMIC HONESTY AND PLAGIARISM 

 
The University regards plagiarism as a form of academic misconduct, and has very strict 
rules regarding plagiarism. For UNSW policies, penalties, and information to help you avoid 
plagiarism see: https://student.unsw.edu.au/plagiarism as well as the guidelines in the online 
ELISE tutorials for all new UNSW students: http://subjectguides.library.unsw.edu.au/elise 
 
To see if you understand plagiarism, do this short quiz: 
https://student.unsw.edu.au/plagiarism-quiz 
 
For information on how to acknowledge your sources and reference correctly, see: 
https://student.unsw.edu.au/harvard-referencing 
 

For the Business School Harvard Referencing Guide, see the Business Referencing and 
Plagiarism webpage (Business >Students>Learning support> Resources>Referencing and 
plagiarism). 
 

For information for staff on how UNSW defines plagiarism, the types of penalties that apply 
and the protocol around handling plagiarism cases, see:  
https://www.gs.unsw.edu.au/policy/documents/plagiarismpolicy.pdf 
https://www.gs.unsw.edu.au/policy/documents/plagiarismprocedure.pdf  
https://www.gs.unsw.edu.au/policy/studentmisconductprocedures.html 
 

9 STUDENT RESPONSIBILITIES AND CONDUCT 

Students are expected to be familiar with and adhere to university policies in relation to class 
attendance and general conduct and behaviour, including maintaining a safe, respectful 
environment; and to understand their obligations in relation to workload, assessment and 
keeping informed.  
 
Information and policies on these topics can be found in UNSW Current Students ‘Managing 
your Program’ webpages: https://student.unsw.edu.au/program. 

9.1 Workload 

It is expected that you will spend at least nine to ten hours per week studying this course. 
This time should be made up of reading, research, working on exercises and problems, 
online activities and attending classes. In periods where you need to complete assignments 
or prepare for examinations, the workload may be greater. Over-commitment has been a 
cause of failure for many students. You should take the required workload into account when 
planning how to balance study with employment and other activities.  
 
We strongly encourage you to connect with your Moodle course websites in the first week 
of semester. Local and international research indicates that students who engage early and 
often with their course website are more likely to pass their course. 
 
Information on expected workload: https://student.unsw.edu.au/uoc 

9.2 Attendance 

Your regular and punctual attendance at lectures and seminars is expected in this course. 
University regulations indicate that if students attend less than 80% of scheduled classes 
they may be refused final assessment. For more information, see:  
https://student.unsw.edu.au/attendance 

https://student.unsw.edu.au/plagiarism
http://subjectguides.library.unsw.edu.au/elise
https://student.unsw.edu.au/plagiarism-quiz
https://student.unsw.edu.au/harvard-referencing
http://www.business.unsw.edu.au/students/resources/learning-support/resources/referencing-plagiarism
http://www.business.unsw.edu.au/students/resources/learning-support/resources/referencing-plagiarism
http://www.gs.unsw.edu.au/policy/documents/plagiarismpolicy.pdf
http://www.gs.unsw.edu.au/policy/documents/plagiarismprocedure.pdf
http://www.gs.unsw.edu.au/policy/studentmisconductprocedures.html
https://student.unsw.edu.au/program
https://student.unsw.edu.au/uoc
https://student.unsw.edu.au/attendance
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9.3 General Conduct and Behaviour 

You are expected to conduct yourself with consideration and respect for the needs of your 
fellow students and teaching staff. Conduct which unduly disrupts or interferes with a class, 
such as ringing or talking on mobile phones, is not acceptable and students may be asked to 
leave the class. More information on student conduct is available at: 
https://student.unsw.edu.au/conduct 

9.4 Occupational Health and Safety 

UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
http://www.ohs.unsw.edu.au/. 

9.5 Keeping Informed 

You should take note of all announcements made in lectures, tutorials or on the course web 
site. From time to time, the University will send important announcements to your university 
e-mail address without providing you with a paper copy. You will be deemed to have 
received this information. It is also your responsibility to keep the University informed of all 
changes to your contact details. 
 

10 SPECIAL CONSIDERATION  

You must submit all assignments and attend all examinations scheduled for your course. You 
should seek assistance early if you suffer illness or misadventure which affects your course 
progress.  
 
General information on special consideration for undergraduate and postgraduate 

courses: 

1. All applications for special consideration must be lodged online through myUNSW 

within 3 working days of the assessment (Log into myUNSW and go to My 

Student Profile tab > My Student Services > Online Services > Special 

Consideration). You will then need to submit the originals or certified copies of your 

completed Professional Authority form (pdf - download here) and other supporting 

documentation to Student Central. For more information, please study carefully in 

advance the instructions and conditions at: https://student.unsw.edu.au/special-

consideration 

2. Please note that documentation may be checked for authenticity and the submission 

of false documentation will be treated as academic misconduct. The School may ask 

to see the original or certified copy.  

3. Applications will not be accepted by teaching staff. The lecturer-in-charge will be 

automatically notified when you lodge an online application for special consideration. 

4. Decisions and recommendations are only made by lecturers-in-charge (or by the 

Faculty Panel in the case of UG final exam special considerations), not by tutors. 

5. Applying for special consideration does not automatically mean that you will be 

granted a supplementary exam or other concession. 

6. Special consideration requests do not allow lecturers-in-charge to award students 

additional marks. 

 

  

https://student.unsw.edu.au/conduct
http://www.ohs.unsw.edu.au/
https://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf
https://student.unsw.edu.au/special-consideration
https://student.unsw.edu.au/special-consideration
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11 STUDENT RESOURCES AND SUPPORT  

The University and the Business School provide a wide range of support services for 
students, including: 
 

 Business School Education Development Unit (EDU) 
https://www.business.unsw.edu.au/students/resources/learning-support  
The EDU provides academic writing, study skills and maths support specifically for 
Business students. Services include workshops, online resources, and individual 
consultations. EDU Office: Level 1, Room 1033, Quadrangle Building. Phone: 9385 
5584; Email: edu@unsw.edu.au.  

 Business Student Centre 
https://www.business.unsw.edu.au/students/resources/student-centre 
Provides advice and direction on all aspects of admission, enrolment and graduation. 
Office: Level 1, Room 1028 in the Quadrangle Building; Phone: 9385 3189. 

 Moodle eLearning Support  
For online help using Moodle, go to: https://student.unsw.edu.au/moodle-support. For 
technical support, email: itservicecentre@unsw.edu.au; Phone: 9385 1333. 

 UNSW Learning Centre www.lc.unsw.edu.au 
Provides academic skills support services, including workshops and resources, for all 
UNSW students. See website for details. 

 Library training and search support services  
http://info.library.unsw.edu.au/web/services/services.html  

 IT Service Centre: Provides technical support for problems logging in to websites, 
downloading documents etc. https://www.it.unsw.edu.au/students/index.html Office: 
UNSW Library Annexe (Ground floor). Ph: 9385 1333. 

 UNSW Counselling and Psychological Services  
https://student.unsw.edu.au/wellbeing Provides support and services if you need help 
with your personal life, getting your academic life back on track or just want to know 
how to stay safe, including free, confidential counselling. Office: Level 2, East Wing, 
Quadrangle Building; Phone: 9385 5418. 

 Student Equity & Disabilities Unit http://www.studentequity.unsw.edu.au         
Provides advice regarding equity and diversity issues, and support for students who 
have a disability or disadvantage that interferes with their learning. Office: Ground 
Floor, John Goodsell Building; Phone: 9385 4734; Email: seadu@unsw.edu.au 

 

http://www.business.unsw.edu.au/students/resources/learning-support
mailto:edu@unsw.edu.au
http://www.business.unsw.edu.au/students/resources/student-centre
https://student.unsw.edu.au/moodle-support
mailto:itservicecentre@unsw.edu.au
http://www.lc.unsw.edu.au/
http://info.library.unsw.edu.au/web/services/services.html
https://www.it.unsw.edu.au/students/index.html
https://student.unsw.edu.au/wellbeing
http://www.studentequity.unsw.edu.au/

