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1 STAFF CONTACT DETAILS 
 
Lecturer: Prof Andreas Ortmann 
Email: a.ortmann AT unsw.edu.au 
Office: UNSW Business School 460 
Office Hours: by appointment by email 
 
Tutor: Martin Eftimoski (email and office hours to be announced) 
 
 
2 COURSE DETAILS 

2.1 Teaching Times and Locations 
Each student should enrol in the lecture and the tutorial. The combined lecture 
meets on Tuesdays 9-11am in UNSW Business School 119. The tutorials are 
scheduled for Tuesdays 12-1pm in Quad 1045 and 1-2pm in Law 201. 

2.2  

2.3 Units of Credit 
This course carries 6 units of credit. 

2.4 Summary of Course  
Economic research using laboratory and field experiments has discovered seemingly 
robust behavioural deviations from the model of homo oeconomicus, the rational, 
egoistic decision maker assumed in “standard” economic theory. In this course, we 
explore critically the challenges these behavioural regularities pose for economic 
theory, and will study behavioural economic models of decision-making which aim to 
incorporate and predict real-world economic behaviour. Specifically we review prospect 
theory (and its key component loss aversion), and theories of reference-dependent 
preferences, as well as related topics such as endowment effects, the sunk 
cost/Concorde fallacy, action inertia, mental accounting, self command/self-regulation, 
cognitive illusions such as over-confidence, and simple heuristics that make us smart. 
For the detailed enumeration of the topics see Section 7.1. 

2.5 Aims and Relationship to Other Courses 
The prerequisites for this course are ECON2101 Microeconomics 2 or ECON2112 
Game Theory and Business Strategy. It is also a follow-up course to ECON2126 
Principles of Experimental & Behavioural Economics which aimed to introduce students 
to the method of experimental economics. That is NOT a prerequisite, however if you 
have not taken that course, make sure to get in touch with the lecturer to catch up on 
some key readings from that course before the first lecture. 

2.6 Student Learning Outcomes  

The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall 
Program Learning Goals and Outcomes for all undergraduate coursework students in 
the Business School. Program Learning Goals are what we want you to BE or HAVE 
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by the time you successfully complete your degree. You demonstrate this by achieving 
specific Program Learning Outcomes - what you are able to DO by the end of your 
degree.  

For more information on the Undergraduate Program Learning Goals and Outcomes, 
see Part B of the course outline.  
 
The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed: 
 

Program Learning 
Goals and Outcomes 

Course Learning Outcomes Course Assessment 
Item 

This course helps you to 
achieve the following 
learning goals  

On successful completion of the course, 
you should be able to: 

This learning outcome 
will be assessed in the 
following items: 

1 Knowledge 
 
 
 

1. Demonstrate a basic understanding 
of the experimental method in 
economics, 

2. understand the advantages and 
disadvantages of the method, 

3. demonstrate a basic understanding 
of the experimental method in 
psychology, 

4. understand the advantages and 
disadvantages of the method, 

5. know what “behavioral economics” 
is, know the material covered in the 
course. 

• Tutorial Problems 
• Class project 
• Final exam 

2 Critical thinking 
and problem 
solving 
 

1. Critically question claims made by 
behavioural economists, 

2. evaluate laboratory and field 
“evidence” for its external validity. 

• Tutorial Problems 
• Class project 
• Final exam 

 
3a Written 

communication 
Write choice competition submission, 
write final 

• Class project 
• Final Exam 

3b Oral 
communication 
 

Communicate ideas, especially as they 
pertain to behavioural economics, in a 
succinct and clear manner. 

• Class and tutorial 
participation 

4 Teamwork  
 

Work collaboratively to complete a task. 
This pertains particularly to the problem 
sets which I encourage you to work 
together. It also pertain to the choice 
competition submission. 

Implicitly assessed 
through your performance 
in participation and final 
exam. 

5a.   Ethical, 
environmental 
and 
sustainability 
considerations 

Not specifically addressed in this course.  
 

5b. Social and 
cultural 
awareness 

Not specifically addressed in this course.  
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3 LEARNING AND TEACHING ACTIVITIES 

3.1 Approach to Learning and Teaching in the Course 
The teaching philosophy of this course is based on the “Guidelines on Learning that 
Inform Teaching at UNSW” (http://www.guidelinesonlearning.unsw.edu.au). 
Specifically, the lectures, tutorials and assessment have been designed to actively 
engage students, and to create a climate of inquiry, dialogue, and creativity among 
students and between students and teacher.  The lecturer aims to provide meaningful 
and timely feedback to students to improve learning outcome. This happens mostly 
through participation during classes, “worksheets” (problem sets), and guiding 
questions to articles to be discussed in classes. 

3.2 Learning Activities and Teaching Strategies 
I will use a judicious mix of lectures and work in small groups to help you understand 
the assigned materials. It is imperative that you read the *required* readings in 
advance. While there is no expectation that you know every itsy-bitsy detail, I do expect 
you to have an understanding of the basic ideas studied, the methodology used (e.g., 
imagining scenarios, enacting scenarios), the notation, the basic results, and of the 
things that you do not understand.  

The detailed subject matter is explained below in the course outline. 

 
4 ASSESSMENT 

4.1 Formal Requirements 
 
In order to pass this course, you must: 

• achieve a composite mark of at least 50 out of 100; and 
• make a satisfactory attempt at ALL assessment tasks (see below). 

4.2 Assessment Details 
 

Assessment Task Weighting Length Due date 

1. Participation in class 
and tutorial 

10% (5% + 
5%) 

See 4.3 below See 4.3 below 

2. Class project 30% See 4.4 below May 17, 2015 

3. Final exam 60% See 4.5 below University exam 
period 

 

4.3 Participation in class and tutorial  
You are expected to read the assigned articles in advance of the class. Pop quizzes 
on the assigned articles are fair game. You are also expected to work the worksheets 
that will be given out after each lecture before your tutorial. My, and the tutor’s, 
assessment of whether you have made a good-faith effort on these assignments 
determines the outcome the first assessment task. 
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4.4 Class project: Choice Prediction Competition for Decisions under 
Risk and Ambiguity (organized by Erev, Ert, & Plonsky) 

You will have to form teams of between 3 – 5 people that will participate in a choice 
prediction competition; the details of the competition you find here: 
http://departments.agri.huji.ac.il/economics/teachers/ert_eyal/competition.htm 

Teams have to be formed by the end of the third week of class; the competition will be 
explained in class in the second week. 

I reserve the right to re-configure groups if necessary. As you will see from the 
competition description, the deadline for submission is May 17, 2015.  

This class project substitutes for the critical literature review that I used in predecessor 
courses.  

4.5 Final exam 
There will be no mid-term. 
 
The final exam will be held in the University examination period.   
It will cover the whole course. In the exam, you will be provided with a set of 
questions and problems that will draw significantly on the worksheets provided 
and discussed in class. Students will be asked to answer/work this set. Marking will 
be based on the quality of answers, both in substance and style. 

4.6 Quality Assurance 
The Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks may 
be used for quality assurance, such as to determine the extent to which program 
learning goals are being achieved. The information is required for accreditation 
purposes, and aggregated findings will be used to inform changes aimed at improving 
the quality of Business School programs. All material used for such processes will be 
treated as confidential and will not be related to course grades. 
 
5 COURSE EVALUATION AND DEVELOPMENT 
Your suggestions, comments and observations with respect to content of the course, 
delivery of content, and assessment tasks are welcome, as they help to improve the 
course in the future.  Feel free to communicate your views directly to the lecturer.  The 
Business School will seek your feedback also through UNSW's Course and Teaching 
Evaluation and Improvement (CATEI) Process.  
 
 
6 COURSE RESOURCES 
The website for this course is on UNSW Moodle at: http://moodle.telt.unsw.edu.au 
   
Resources available to students consist of: 
 
• Academic articles posted on Moodle 
• Lecture slides – will be provided online after class 
• Worksheets – will be provided online after class 
• Classroom experiment instructions – will be provided in class 
• World Development Report: http://www.worldbank.org/en/publication/wdr2015 
• Choice prediction competition materials: 

http://departments.agri.huji.ac.il/economics/teachers/ert_eyal/competition.htm 
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7 COURSE SCHEDULE 

7.1 Lecture Schedule 
Lectures start in Week 1and finish in Week 12. Basically there will be 3-6 pieces of 
required reading for each topic. The details will always be available about one week in 
advance. The schedule might be subject to change. 
 

LECTURE SCHEDULE 

Week Topic 
References 

“*” readings are required readings 

Week 1 
2 March 

Experimentation practices in  
economics and psychology, the nature of 

evidence in the social sciences, the 
Duhem-Quine problem 

*Cherry et al (2002),  
*Bekkers (2007), 
*Ortmann (2010),  
Smith (2002), 
Smith (2010) 

Week 2 
9 March 

Presentation of the Choice Prediction 
Competition for Decisions under Risk and 

Ambiguity 
See Moodle 

Week 3 
16 March 

What’s all the fuss about? Sampling – 
very selectively -- some accounts of BE’s 
history, some survey pieces, and a paper 
critical of BE / Prospect theory  

See Moodle // WDR 2015 
overview and chapter 1 - 2 

Week 4 
23 March Loss aversion / endowment effects See Moodle // WDR 2015 

chapter 3 
Week 5 
30 March 

Application: Sunk costs, Concorde fallacy, 
inaction inertia See Moodle // WDR 2015, 3 

Mid-semester break: Friday 3rd April – Sunday 12th April 

Week 6 
13 April 

Carry-over from previous class; 
Application: labor supply of taxi-drivers  See Moodle // WDR 2015, 7 

Week 7 
20 April 

Application: investor and trader behaviour 
in financial markets (e.g., equity premium 
puzzle), seller behaviour in housing 
markets 

See Moodle // WDR 2015, 4 & 6 

Week 8 
27 April  

Hyperbolic Discounting/Self-
Command/Procrastination See Moodle // WDR 2015, 5 

Week 9 
4 May Libertarian Paternalism / Defaults See Moodle // WDR 2015, 8 

Week 10 
11 May 

The Science article that spawned a lot of 
it/ Biases (e.g., overconfidence) / 

(Adversarial) Collaborations 
See Moodle // WDR 2015, 9 

Week 11 
18 May 

Discussion of the Choice Prediction 
Competition for Decisions under Risk and 
Ambiguity 

See Moodle // WDR 2015, 10 

Week 12 
25 May Heuristics // Social Preferences See Moodle // WDR 2015, 11 

Week 13 
1 June NO LECTURES  
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7.2 Tutorial Schedule 
 
Tutorials start in Week 2 and finish in Week 13. 
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