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1 STAFF CONTACT DETAILS 
 
Lecturer-in-charge 
 
Arghya Ghosh 
a.ghosh@unsw.edu.au 
Room 406 
ASB Building  
Phone 9385 1347 
 
Consultation Time: Tue 2-4 pm (or by appointment) 
 

1.1 Communications with staff 
I strongly encourage all enquiries about the subject material be made at lectures or 
during consultation time. Email communication should be used for advising of absence, 
or other administrative matters, or for arranging an appointment outside of consultation 
hours. 
 
*Please note that the lecturers have no advance notice of the date and time of the final 
exam. 
 
 
2 COURSE DETAILS 

2.1 Teaching Times and Locations 
Lectures (3 hours per week) start in Week 1(to Week 13) 
 
Time: Wednesdays 6 -9 pm 
Location: Law 303  
 
*No lecture in week 4 

2.2 Units of Credit 
The course is worth 6 units of credit. There is no parallel teaching in this course  

2.3 Summary of Course  
Building on demand and costs concepts, we will analyse how the details of strategic 
interaction and market structure determine a firm’s individual profitability. Students will 
identify strategies (e.g., non-linear pricing, bundling, product differentiation) through 
which firms try to improve their profitability. Impact of such strategies on consumers 
along with competition policy will also be explored. 

2.4 Aims and Relationship to Other Courses 
Economic thinking is a key ingredient in the managerial world. This course emphasises 
logic and economic modelling – reinforced by real life examples – to highlight the 
pivotal link between economics and key business concerns such as costs, prices, 
markets, and government. Using the tools of modern economics, the students learn to 
weigh the strategic costs and benefits of each business choice.  
 

mailto:a.ghosh@unsw.edu.au�
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ECON 5110 is one of the disciplinary core courses in the MCom specialisation in 
Business Strategy, and hence relates centrally to all of the courses in that 
specialisation. It is also an option for most of the other MCom specialisations. 

2.5 Student Learning Outcomes  
On completion of the course, students should be able to: 

1. Demonstrate an understanding of economic concepts and their appropriate 
usage; 

2. Construct economic arguments in terms of these concepts, and present logical 
economic arguments in verbal, geometric and algebraic form; 

3. Identify and use appropriate techniques to construct and solve economic 
models in a team environment 

4. Apply economic models to the analysis of choice problems and markets.  

The course aims to provide benefits to students in terms of: 
• The ability to use economic principles in ‘rational’ decision-making; 
• An understanding of the different market environments in which management, 

social, and individual business decisions must be made; 
• An ability to apply economic principles to applied problems. 

 
Graduate Attributes 
 

Learning 
Outcomes 

ASB Graduate Attributes Attribute 
No. 

1, 2, 3, 4 Critical thinking and problem solving 1 
2, 3 Communication 2 
3 Teamwork and leadership 3 
1, 4 Social, ethical and global perspectives 4 
1, 2, 3, 4  In-depth engagement with relevant disciplinary 

knowledge 
5 

1, 2, 3 ,4 Professional skills 6 
 
 
3 LEARNING AND TEACHING ACTIVITIES 

3.1 Approach to Learning and Teaching in the Course 
The philosophy underpinning this course and its Teaching and Learning Strategies are 
based on “Guidelines on Learning that Inform Teaching at UNSW. These guidelines 
may be viewed at: www.guidelinesonlearning.unsw.edu.au. Specifically, the lectures, 
tutorials and assessment have been designed to appropriately challenge students and 
support the achievement of the desired learning outcomes. A climate of inquiry and 
dialogue is encouraged between students and teachers and among students (in and 
out of class).  The lecturers and tutors aim to provide meaningful and timely feedback 
to students to improve learning outcome. 
.  

3.2 Learning Activities and Teaching Strategies 
The examinable content of the course is defined by the references given in the Lecture 
Schedule and the content of Lectures. 
 
 
 

http://www.guidelinesonlearning.unsw.edu.au/�
http://www.guidelinesonlearning.unsw.edu.au/guideline16.cfm�
http://www.guidelinesonlearning.unsw.edu.au/guideline16.cfm�
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Lectures 
The purpose of Lectures is to provide a logical structure for the topics that make up the 
course; to emphasize the important concepts and methods of each topic, and to 
provide relevant examples to which the concepts and methods are applied. 
 
Tutorials 
There are no separate tutorials for this course. The last hour of each lecture will 
be devoted towards solving problems and discussing applications of theory. The 
purpose is to reinforce and clarify the concepts and issues covered in the main 
parts of the lectures, and identify and remedy any problems with understanding. 
 
Out-of-Class Study 
While students may have preferred individual learning strategies, it is important to note 
that most learning will be achieved outside of class time. Lectures can only provide a 
structure to assist your study. 
 
An “ideal” strategy might include: 

• Reading of the relevant chapter(s) of the text and any readings before the 
lecture. This will give you a general idea of the topic area. 

• Attendance at lectures. Here the context of the topic in the course and the 
important elements of the topic are identified. The relevance of the topic should 
be explained.  

 
4 ASSESSMENT 

4.1 Formal Requirements 

To be eligible for a passing grade in this course, students must:  
• Achieve a composite mark of at least 50 per cent;  
• make a satisfactory attempt at ALL assessment tasks (see below), 

AND  
• Achieve a satisfactory level of performance in the final exam. This means a 

minimum mark of 46 per cent. Any student having an overall mark of 50 or more 
but less than 46 per cent in the final examination will be given an UF grade 
(unsatisfactory fail). 

 

4.2 Assessment Details 
 

Assessment 
Task 

Weighting Learning 
Outcomes 
assessed 

ASB Grad 
Attributes 
assessed 

Date 

Mid-session 
exam  

15%  1,2,4 1,2,5,6 Week 7 

Two group 
assignments 

2 X 12.5 
=25% 
 
 

1-4 1-6 Week 5, 
Week 11 

Final 
examination 

60%  1,2,4 1,2,5,6 As scheduled  
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4.3 Attendance  
No marks are awarded for attendance. However, a record of attendance at classes will 
be kept.  Students should note that 80% attendance is required by UNSW and ASB 
rules. In certain circumstances, such as where a request for special consideration is 
made in relation to assessment items, class attendance will be taken into account in 
determining your final assessment or whether special consideration is granted.  
 
Students must sign on by 10 minutes from the start of class to qualify as ‘in 
attendance’. Signing on for another student will be treated as misconduct.  

4.4 Midsession Exam 
 
An in-class mid-session exam will be held in week 7. Detail will be announced 
and posted in the course website. The exam will test your ability to set up and solve 
problems similar to those that are discussed in the lecture and set in the assignments.  
There will be no supplementary tests offered for the mid-session exam. You should 
make every effort to take the mid-session exam. Students who fail to attend the mid-
session exam will need to apply for Special Consideration.  
 
Applications for special consideration must be lodged online through myUNSW 
within 3 working days of the assessment (Log into myUNSW and go to My Student 
Profile tab > My Student Services channel > Online Services > Special Consideration). 
Then submit the originals or certified copies of your completed Professional Authority 
form (pdf - download here) and any supporting documentation to Student Central.  
 
In cases of serious illness, students will need full and convincing documentation of that 
illness. Students who are found to be genuinely too ill to have attended the mid-session 
exam will have their mark in the final exam re-weighted to 80%. In all other cases of 
non-attendance students will receive a grade of zero.  
 
Employment obligations or holiday plans of any kind are not acceptable reasons for 
absence from any test/examination.    
 

4.5 Group Assignment 
• There will be two group assignments. Most of the assignment problems will be 

problem-based. The students can work in groups of two to three (maximum). 
The group will choose a leader for each assignment. The leader needs to be 
different for the two assignments.     

• All homework problems must be worked out and must be submitted on a 
separate sheet to at the beginning of the lecture. It is important that the 
submitted homework shows the working out of the problems (i.e., whenever the 
solution to a problem requires several steps of reasoning, you should provide 
one or two sentences explaining these steps).  

• If the assignment is not received by the due date you will receive a mark of 
zero unless a suitable medical certificate (or equivalent) is attached. In this 
case you should notify the lecturer. 

 

https://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf�
https://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf�
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html#Supportingdocumentation�
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4.5 Final Exam 
 
This will be held in the University examination period (late October- mid November; see 
part B for details) and will be 2 hours long. The final exam will be on materials from the 
entire course though approximately 60% of the questions will be from the topics not 
examined in the mid-term examination. Further information on the content of the Final 
Exam will be provided towards the end of session.  
 
*Note that this course has been revised this year, so past exam papers do not 
necessarily reflect current content and emphasis. Review questions (if necessary) will 
be placed on the course website at appropriate times. 

4.6 Quality Assurance 
 
The ASB is actively monitoring student learning and quality of the student experience in 
all its programs. A random selection of completed assessment tasks may be used for 
quality assurance, such as to determine the extent to which program learning goals are 
being achieved. The information is required for accreditation purposes, and aggregated 
findings will be used to inform changes aimed at improving the quality of ASB 
programs. All material used for such processes will be treated as confidential and will 
not be related to course grades. 
  
 
5 COURSE EVALUATION AND DEVELOPMENT 
 
Each year feedback is sought from students and other stakeholders about the courses 
offered in the School and continual improvements are made based on this feedback.  
UNSW's Course and Teaching Evaluation and Improvement (CATEI) Process is one of 
the ways in which student evaluative feedback is gathered. You are strongly 
encouraged to take part in the feedback process. 
 
 
6 COURSE RESOURCES 
 
The website for this course is on UNSW Blackboard at: 
http://lms-blackboard.telt.unsw.edu.au/webapps/portal/frameset.jsp 
   
The required textbook for this course is: 
 
Managerial Economics, International Student Edition, 7th Edition 
by W. Bruce Allen, Keith Weigelt, and Neil Doherty; Norton. 
 
The book is available from the UNSW bookshop. Additional materials, if necessary, will 
be posted in the Course Website. 
 
 
 
 
 
 
 
 

http://lms-blackboard.telt.unsw.edu.au/webapps/portal/frameset.jsp�
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7 COURSE SCHEDULE 

7.1 Lecture Schedule 
Lectures start in Week 1 and finish in Week 13. There is no lecture in Week 4. 
 

LECTURE SCHEDULE 
Week Topic Reference 

 
Week 1 
18th July 

Introduction 
Consumer Behaviour and Demand Theory              Ch. 1, 2, 3  

Week 2 
25th July 

                      Production Theory  
                  The Analysis of Costs 

              Ch. 4, 5 

Week 3 
1st Aug 

                     Perfect competition 
    Ch. 6 

Week 4 
8th Aug 

 
NO LECTURES  

Week 5 
15th Aug 

                          Monopoly                Ch. 7 

Week 6 
22nd Aug 

                      Price discrimination  
                            

               Ch. 8 

Week 7 
29th Aug 

                            Bundling  
 

               Ch 9 

         IN CLASS MID-SESSION EXAM            Chs 1 - 8 

 
Break: Week 3 - 7 September 

 
Week 8 
12th Sept 

                     Game Theory: Part I                Ch 11 

Week 9 
19th Sept 

                     Game Theory: Part II 
                          (applications) 

              Ch 11 

Week 10 
26th Sept 

                         Oligopoly: Part I                   Ch 10 

Week 11 
3rd Oct 

                         Oligopoly: Part II 
          (applications to mergers and cartels) 

              Ch 10 

Week 12 
10th Oct                      Asymmetric Information               Ch 15 

Week 13 
17th Oct Review  
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