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PART A: COURSE-SPECIFIC INFORMATION 

 

1 STAFF CONTACT DETAILS 

Lecturer-in-charge: Peter Norman 
Room 407 
Phone No: 9385 1145 
Email: normanp@email.unc.edu  
Consultation Times – By appointment 
 
 

2 COURSE DETAILS 

2.1 Teaching Times and Locations 

Lectures start in Week 1(to Week 12): The Time and Location are: 
Tuesdays 18:00-21:00 Business School 105. 

2.2 Units of Credit 

The course is worth 6 units of credit. 

2.3 Summary of Course  

This course introduces some basic tools and topics in microeconomic theory. The 
course is intended both for graduate students who wish to develop a solid background 
in microeconomics to pursue research in applied fields and for students that seek to 
specialise in economic theory. 
 
The course covers externalities, public goods, non-linear pricing, bargaining, 
information theory, mechanisms design and auctions. Most time will be spent on 
economic applications, but there will be some sections where we need also to develop 
some new tools. 

2.4 Course Aims and Relationship to Other Courses 

The course aims to lay a solid foundation in modern economic theory to prepare 
students to understand recent research, and also be able to conduct independent 
research in the future. This course is offered as the second part in the advance 
microeconomics sequence and will build on material taught in ECON6001. You must 
have completed ECON6001 or an equivalent course to register. 

2.5 Student Learning Outcomes  

 
By the end of this course, you should: 

1. Be comfortable with reading and understanding also relatively technical 
contributions in microeconomic theory.  

2. Know enough microeconomics to successfully build original models as part of 
your dissertation work. 

The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall 
Program Learning Goals and Outcomes for all postgraduate coursework students in 

mailto:normanp@email.unc.edu
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the Business School. Program Learning Goals are what we want you to BE or HAVE 
by the time you successfully complete your degree (e.g. ‘be an effective team player’). 
You demonstrate this by achieving specific Program Learning Outcomes - what you 
are able to DO by the end of your degree (e.g. ‘participate collaboratively and 
responsibly in teams’).  

For more information on the Postgraduate Coursework Program Learning Goals and 
Outcomes, see Part B of the course outline.  
 

 

Business Postgraduate Coursework Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have current disciplinary or interdisciplinary knowledge 
applicable in local and global contexts. 

You should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and 
professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and problem 
solving skills applicable to business and management practice or issues.  

You should be able to identify, research and analyse complex issues and problems in business and/or 
management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in professional contexts.  

You should be able to: 
a. Produce written documents that communicate complex disciplinary ideas and 

information effectively for the intended audience and purpose, and 
b. Produce oral presentations that communicate complex disciplinary ideas and information 

effectively for the intended audience and purpose. 
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
ethical, social, cultural and environmental implications of business issues and practice.  

You should be able to:  
a. Identify and assess ethical, environmental and/or sustainability considerations in business 

decision-making and practice, and  
b. Consider social and cultural implications of business and /or management practice. 

 

 
The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed (they 
may also be developed in tutorials and other activities): 
 
 

Program Learning 
Goals and Outcomes 

Course Learning Outcomes Course Assessment Item 

This course helps you 
to achieve the following 
learning goals for all 
Business postgraduate 
coursework students: 

On successful completion of the 
course, you should be able to: 

This learning outcome will 
be assessed in the 
following items: 

1 Knowledge Be able to independently analyse 
standard models in microeconomics. 

 Exams 

 Assignments 

2 Critical thinking 
and problem 
solving 

To build a simple model from scratch 
using first principles. 

 Assignments   
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3a Written 
communication 

Construct written work which is 
logically and professionally presented. 

 Assignments   

3b Oral 
communication 

Communicate ideas in a succinct and 
clear manner. 

 In class interaction 

4 Teamwork  Work collaboratively to complete a 
task. 

 Assignments 

5a. Ethical, social and 
environmental 
responsibility 

Not specifically addressed in this 
course. 

 Not assessed 

5b. Social and cultural 
awareness 

Not specifically addressed in this 
course. 

 Not assessed 

 
 

3 LEARNING AND TEACHING ACTIVITIES 

See sections 2 and 4. 
 

4 ASSESSMENT 

4.1 Formal Requirements 

 
In order to pass this course, you must: 

 achieve a composite mark of at least 50; and 

 make a satisfactory attempt at all assessment tasks (see below). 

4.2 Assessment Details 

  

Assessment Task Weighting Length Due Date 

Assignments 20% No time limit Ongoing 

Mid-term exam 30% Take home 6 October 

Final Exam 50% Take home 6 November 

Total 100%   

 
Assignments will typically cover variations of models considered in class, where 
students have to work out equilibria in slightly modified settings relative to what is in 
the book or the lectures. The grading is largely based on effort. The only style 
requirement is that they are legible, but typed solutions are appreciated. 
 

Quality Assurance 
The Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks may 
be used for quality assurance, such as to determine the extent to which program 
learning goals are being achieved. The information is required for accreditation 
purposes, and aggregated findings will be used to inform changes aimed at improving 
the quality of Business School programs. All material used for such processes will be 
treated as confidential. 
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5 COURSE RESOURCES 

The main text is: 

Mas-Colell, A., M. Whinston, and J. Green, A course of Microeconomic Theory. 

I will also circulate typed lecture notes and use published and unpublished 
research papers. 
 

6 COURSE EVALUATION AND DEVELOPMENT 

Each year feedback is sought from students and other stakeholders about the courses 
offered in the School and continual improvements are made based on this feedback. 
UNSW's Course and Teaching Evaluation and Improvement (CATEI) Process is one of 
the ways in which student evaluative feedback is gathered.  
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7 COURSE SCHEDULE 

 
Lecture Schedule 
 
Lectures start in Week 1 and finish in Week 12.  
 

LECTURE SCHEDULE 

Week Topic Reference 

Week 1 
27 July 

Public Goods MWG: Chapter 11 

Week 2 
3 August 

Public Goods 

Bergstrom, Blume and Varian,  
“On the Private Provision of 
Public Goods,’” Journal of Pblic 
Economics, 1986. 
Bergstrom, “The Good Samaritan 

on the way to Jericho,” Mimeo, 
2013. 

Week 3 
10 August 

Bargaining 
MWG: Chapter 9 

Notes 

Week 4 
17 August 

Bargaining 
MWG: Chapter 22 

Notes 

Week 5 
24 August 

Information Systems Notes 

Week 6 
31 August 

Non-Linear Pricing Notes 

Week 7 
7 September 

Signalling 
MWG: Chapter 13 

Notes 

Week 8 
14 September  

Cheap Talk and Communication Notes 

Week 9 

21 September 
Entry Deterrance MWG Chapter 12 

Mid-semester break: Saturday 26 September - Monday 5 October inclusive 

Week 10 
5 October 

Mechanism Design 
MWG: Chapter 23  

Notes 

Week 11 

12 October 
Mechanism Design 

MWG: Chapter 23  
Notes 

Week 12 
19 October 

Auctions Notes 

Week 13 
26 October 

NO LECTURES  

 


