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Dear Students, 
 
Welcome to your studies in GENC6003 Tourism the Global Future. I hope that you will 
enjoy the course and am confident you will build a firm foundation of tourism. My hope 
is that you will grow in the participatory approach in class and successfully meet the 
various challenges you will experience along the way. Over time – I anticipate and 
indeed encourage your mature contribution: we are together embarking on a great 
learning journey! 
 
To maximise your benefit from the course experience, it is essential that you understand 
the course requirements, content, teaching methods, assessment tasks, texts, readings 
and general expectations. It is a good idea also to read the course outline carefully 
before the first session. It is designed to equip you with as much information as possible 
from the start of your course, so that you will know what to expect and also what 
UNSW expects of you to fulfil course requirements satisfactorily. If you have any 
questions, please feel free to contact me. 
I look forward to our journey into the domain of tourism management  
 
Nina Mistilis 
  



 
TABLE OF CONTENTS 

 
PART A. COURSE SPECIFIC INFORMATION 4 

1. STAFF CONTACT DETAILS 4 

2. COURSE DETAILS 4 

2.1. Teaching Times and Locations 4 
2.2. Units of Credit 4 
2.3. Summary of Course 4 
2.4. Course Aims and Relationship to Other Courses 4 
2.5. Student Learning Outcomes 4 

3. LEARNING AND TEACHING ACTIVITIES 5 

3.1. Approach to Learning and Teaching in the Course 5 
3.2. Learning Activities and Teaching Strategies 5 

4. ASSESSMENT 6 

4.1. Formal Requirements 6 
4.2. Assessment Details 6 
4.3. Assignment Submission Procedure 6 
4.4. Late Submission 8 

5. COURSE EVALUATION AND DEVELOPMENT 9 

6. COURSE RESOURCES 9 

7. COURSE SCHEDULE 11 

APPENDIX A               14 
APPENDIX B 15 

APPENDIX C 16 

 
 
 
 
 



[GENC6003 –Tourism the Global Future]  4 
 

PART A. COURSE SPECIFIC INFORMATION 

Note: This course outline needs to be read in conjunction with Part B, which contains 
essential information on key policies, student responsibilities, special consideration and 
student resources. 
 
1. STAFF CONTACT DETAILS 
 
Position Name Email Availability; 

times and 
location 

Phone 

Lecturer-in-charge 
 

DR NINA 
MISTILIS 

n.mistilis@unsw.edu.au Monday 1430-
1630 hours 

9385 
2639 

 
2. COURSE DETAILS 
 
2.1. Teaching Times and Locations 
 
Lecture Tuesday 0900-1200 (CLB 4).  
 
2.2. Units of Credit 

 
The UOC value for the course is three units of credit. 
 
2.3. Summary of Course  

 
Tourism is one of the major growth industries of the new millennium. The course examines 
contemporary global tourism issues from the perspectives of government, business and 
customers/visitors. The course is structured to cover fundamentals of tourism - the tourism 
system, impacts, markets, government and planning and future challenges for sustainable 
tourism. In this course the wider significance of tourism is examined, looking at its economic, 
social, political and environmental importance.  
The course introduces you to key concepts associated with global tourism management and the 
practical experience of analysis in, and application to, contemporary case studies. Topics 
include the challenge of sustainable tourism and conflicting imperatives of economic gains 
versus social impacts of tourism. 
 
2.4. Course Aims and Relationship to Other Courses 

 
The key focus of this course is development of a deep understanding of tourism fundamentals 
and of application to the conduct of tourism. In this course your thoughtful, feasible creative 
tourism management problem solving is encouraged. The specific aims of the course are: 
1. To explore key concepts in tourism, especially related to the tourism system, tourism 

impacts, markets and its future prospects;  
2. To demonstrate sustainable tourism management best practice and 
3. To apply theory to practice in case study analysis. 
 
The course forms an integral part of the general education program. 
. 
2.5. Student Learning Outcomes 

 
By the end of this course, you should be able to:  

1. demonstrate superior skills to appropriately locate and evaluate information for 
informed decision making in tourism;  
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2. understand, explain and apply key concepts in tourism; 
3. apply the conceptual tools of academic tourism to a wide variety of international 

tourism challenges; and 
4. apply skills in analytical and critical thinking and for creative problem-solving in 

sustainable tourism management.  

ASB Graduate Attributes 

This course contributes to your development of the following Australian School of Business 
Graduate Attributes, which are the qualities, skills and understandings we want you to have by 
the completion of your degree.  

 
Learning 
Outcomes 

ASB Graduate Attributes 

1 Critical thinking and problem solving 
2 Communication 
 Teamwork and leadership 
4 Social, ethical and global perspectives 
5 In-depth engagement with relevant disciplinary knowledge 
 Professional skills 

More information on the ASB Graduate Attributes and how they align with the UNSW 
Graduate Attributes (2010) is available on the ASB website (Learning and Teaching >Graduate 
Attributes). 

 
3. LEARNING AND TEACHING ACTIVITIES 
 
3.1. Approach to Learning and Teaching in the Course 

 
The mix of teaching strategies aims to develop skills (personal and academic) and knowledge 
associated with the objectives of the course.  The delivery is student centred with readings and 
other preparation for class each week.  
 
At university, the focus for learning is your self-directed search for knowledge and skills 
development. Classes, readings, assignments and other resources are all provided to facilitate 
and enhance this process. To prepare for the course, each week you need to: 

• Prepare yourself through the weekly readings; 
• Download the weekly lecture notes from the course Blackboard site; and 
• Be ready to participate in class. 

 
It’s up to you to balance your commitments to ensure you perform well in each part of the 
course: preparing for classes, completing assignments, studying for the exam and of course 
seeking assistance or extra work to extend and clarify your knowledge and understanding. It’s a 
good idea to choose an approach that best suits your learning style and goals. Questions in and 
for class are provided to guide your learning process. 
 
3.2. Learning Activities and Teaching Strategies 

 
The course outlines Part A and Part B are available both through Blackboard and the School of 
Marketing website. The lecture notes for week one will be handed out in the lecture; for all other 

http://www.asb.unsw.edu.au/learningandteaching/aboutlearningandteaching/graduateattributes/Pages/default.aspx�
http://www.asb.unsw.edu.au/learningandteaching/aboutlearningandteaching/graduateattributes/Pages/default.aspx�
http://vista.elearning.unsw.edu.au/�
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weeks they will be placed on the UNSW Web by close of business (COB) each Tuesday. 
Additional reference material on the topics may be advised or handed out to you during the 
semester.  You are advised to prepare for each topic by completing the readings listed for the 
week and to participate fully in informed discussion during class. 
 
The course consists of lectures. During the lecture, theories and other relevant information will 
be expounded by the lecturer. As the course emphasises interactive learning, you are encouraged 
to participate by commenting on any concept or interest of concern, or by thoughtful querying of 
any contention. The case study of each text chapter will be analysed in each lecture, providing 
opportunity for your interactive learning. 
 
The teaching rationale is that you should take control of your academic and personal 
development. This in turn leads to increased confidence in your learning ability, critical analysis 
and problem solving, thus preparing you for your future management roles in the tourism or 
hospitality workforce.  
 
4. ASSESSMENT 
 
4.1. Formal Requirements 

In order to pass this course, you must: 
1. achieve a composite mark of at least 50; and 
2. make a satisfactory attempt at all assessment tasks (see below). 

 
4.2. Assessment Details 
 

Assessment 
Task 

Weighting Learning 
Outcomes 
assessed 

ASB Graduate 
Attributes 
assessed 

Length Due Date 

Assessment 1 
Group report 

50 1- 4 1- 4 2000 words 5:00pm 
Tuesday wk 
7  

Assessment 2 
exam   

50 1, 2, 4  1, 2, 4  2 hours Exam 
period 

      
TOTAL 100     
 
Assessment 1 – group report = 50%     
 
Topic: Rocks Field trip 
Length: 2000 words 
Date Due: 5:00pm Tuesday  wk  7  
Background 
readings: 

Hayllar & Griffin (2005); Litvin (2005) (both online) 

 
TOPIC: Managing the tourist experience in an historic precinct 
This is a group assignment for you and two other students and its purpose is to expose you to 
aspects of tourism management at the destination level.  It is a self directed assignment – you 
and the other students will explore the Rocks precinct in order to gather material for your 
answers.  Your report must include at least five recent (last five years) journal articles as 
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references for your recommendations; evaluate the overall contribution to group work of 
each of your team members by filling out Appendix C form. 
 
 
Objectives of the field trip 
To gain an initial understanding of tourism management and delivery of a competitive tourist 
experience in an historic precinct destination tourism - within a framework of sustainable 
tourism development. 
 
Describe your findings as below: 

 
1 Visitor Services – the Rocks Visitor Centre 
Find out and explain, relative to Rocks visitors: 
 access by transport 
 signage in and around the precinct 
 brochures and other  information for visitors 

2  Business & Attractions 
Describe your findings and put in table format 
Walk around the Rocks precinct: 

• note the names, number and type of different of tourism related businesses and 
attractions  in at least two industry sectors 

3   The destination manager  
 What kind of environment have the destination managers tried to create for tourism in 

the Rocks precinct?   
 Analyse two challenges which arise from your readings regarding managing the visitor 

experience in an historic precinct, as applicable to the Rocks. 
4 Finally write summary and recommendations 
 one page max of the report about  managing the tourist experience in an historic 

precinct 
 half page sum of your experience in this assignment  

 
Your report format is: 
 
EXECUTIVE SUMMARY 
This is a short summary of the whole report (for busy executives to read!). For your 
assignments it should not be more than a page. Make sure it is on a separate page. 
 
INTRODUCTION 
The introduction includes: 

• Brief background information 
• Purpose 
• Outline 
• Definition of terms 

 
BODY 
This is the main part of your report. 

Activities: 
1. Visitor Services – the Rocks Visitor Centre 
2. Business 
3. The destination manager in the Rocks Precinct  
 
CONCLUSION & RECOMMENDATIONS 
Summary of your findings & your experience: 
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• summary  & recommendations of your findings  
• half page sum of your experience in this assignment  

 
REFERENCES 
Where can I get more detailed information about writing reports? 
See the ASB EDU (Education Development Unit) site for the resource ‘Writing a report’, 
http://wwwdocs.fce.unsw.edu.au/fce/EDU/eduwritingreport.pdf  for assistance in explaining the 
process. This is also loaded in course site under ‘Other stuff’ folder: 
See appendix A for marking criteria. 
 
2. Assessment 2 – exam- 50%  
 
Topic: All topics weeks 1-12; format: 

• Multiple choice 35 % 
• Short answer – choose three questions out of four 15% (5 

+5+5) 
Length: two hours long 
Date : exam period 

 
The questions will test application of knowledge and critical analysis as well as problem solving 
in tourism management. It will include multiple choice (35%) and short answers (15%). The 
marking criteria include your demonstrated deep understanding and application of the case 
method. 
 
4.3. Assignment Submission Procedure  

 
All assignments are to be submitted to the School of Marketing drop box, located on level three 
of the South Wing QUAD Building, at the entrance hallway to the School of Marketing.   
Assignments should be typed with wide margins and single line spacing, 11 or 12 font and 
include a title page with course name, your name and id and assignment title as well as headings 
as appropriate. The disclaimer form and also for group projects the appropriate signed student 
contribution sheet (Appendix B must be signed and included - otherwise marks will not be 
recorded. 
Assignments should generally be guided by and conform to the material in the School of 
Marketing Guide to Presentation of Assignments which is accessed on the School website and 
also loaded for your course in the Blackboard OtherStuff folder.  
 
4.4. Late Submission 
 
Due times and dates for submission of assignments is strict and failing to meet the deadline will 
be penalized by 10% each day or part thereof overdue. Any special consideration for delayed 
submission due to illness or misadventure must be flagged to the course coordinator before the 
due date. UNSW assessment policy: 
https://my.unsw.edu.au/student/academiclife/assessment/AssessmentPolicyNew.html 
 
Quality Assurance 
The ASB is actively monitoring student learning and quality of the student experience in all its 
programs. A random selection of completed assessment tasks may be used for quality 
assurance, such as to determine the extent to which program learning goals are being achieved. 
The information is required for accreditation purposes, and aggregated findings will be used to 
inform changes aimed at improving the quality of ASB programs. All material used for such 
processes will be treated as confidential and will not be related to course grades. 
  

http://wwwdocs.fce.unsw.edu.au/fce/EDU/eduwritingreport.pdf�
https://my.unsw.edu.au/student/academiclife/assessment/AssessmentPolicyNew.html�
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5. COURSE EVALUATION AND DEVELOPMENT 
 
n/a 
 
6. COURSE RESOURCES 

Text (available for purchase in the UNSW bookshop) 

Weaver, D. & Lawton, L. (2009). Tourism Management. Fourth edition. John Wiley & Sons, 
Australia. ISBN: 978-0-470-82022-3 

Study Kit (2012) contents accessed online through Library: 
1 Hall, C. (2003). Tourism in Australia: development, issues and changes.  5th edition 

Pearson: Australia. Chapter eleven. Tourism Planning and Destination Development. 289 - 
325 

2 Hayllar, B. & Griffin, T. (2005). The precinct experience: a phenomenological approach.  
Tourism Management. 26. 4. 517-528 

3 Litvin, S. (2005). Streetscape improvements in an historic tourist city a second visit to King 
Street, Charleston, South Carolina. Tourism Management. 26, 421–429 

 
Newspapers and magazines 

The Age 
Asian Wall Street Journal 
The Australian 
Australian Financial Review 
The Bulletin 
Business Review Weekly 
The Economist 
Far Eastern Economic Review 
Sydney Morning Herald 
Time magazine 
 
 Other reference material held in library 

Berger, A. (2007). Thailand Tourism Arthur Asa Berger. New York: Haworth Hospitality Press. 
Cartier, C. & Lew, A.  (2004). Seductions of place: geographical perspectives on globalization 
and touristic landscapes. Routledge: London; New York, NY 
Church, A.  Coles, T.  (Editors) (2007). Tourism, power, and space. New York: Routledge,  
Cooper, C. (2005). Tourism principles and practice. 3rd ed. Upper Saddle River, NJ: Financial 
Times Prentice Hall  
Daher, R..  (Ed) (2007). Tourism in the Middle East: continuity, change, and transformation. 
Cleve don; Buffalo: Channel View Publications 
Department of Industry, Tourism and Resources (2003). The 10 Year Plan for Tourism a 
Commonwealth of Australia: Canberra. 
http://www.industry.gov.au/library/content_library/Tourism10plan.pdf 
Evans, N., Campbell, D. and Stonehouse, G. (2003). Strategic Management for Travel and 
Tourism. Butterworth Heinemann. Great Britain. ISBN 0 7506 4854 6 
Gunn, C. with Var, T. (2002). Tourism Planning basic concepts cases. Taylor & Francis: USA  
C. Michael Hall and James Higham. (Eds) (2005). Tourism, recreation, and climate change. 
Clevedon; Buffalo: Channel View Publications 
Hall C M & Jenkins J. M. (1995). Tourism & Public Policy. Routledge: London 
Holloway, J. C. (1998). The business of tourism. 5th ed. Harlow, Essex, England: Longman 
Huan, Tzung-Cheng & O’Leary, Joseph T. (2007). Measuring tourism performance. 
Champaign, Ill.: Sagamore,  
Page, S. and Hall, M. (2003). Managing urban tourism. Harlow: Prentice Hall 

http://www.industry.gov.au/library/content_library/Tourism10plan.pdf�
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Jafar, J (Ed) (2002). Encyclopedia of tourism. Routledge: USA Print only at SREF338.4791/128    
Leiper, N. (2004). Tourism Management. Pearson Hospitality Press: N.S.W.  
Lew, A. (c2003). Tourism in China. New York: Haworth Press,. 
Mak, James. (2003). Tourism and the economy. Honolulu, HI: University of Hawai'i Press,  
Medlik, S. (2003.). Dictionary of travel, tourism and hospitality 3rd ed. Oxford: Butterworth-
Heinemann  
Mowforth, Martin. & Munt, Ian (2003). Tourism and sustainability: development and new 
tourism in the Third World. Edition 2nd Ed.  New York, NY: Routledge,  
Mathieson, A., & Wall, G. (1982). Tourism: Economical Physical and Social Impacts. 
Longman Group Limited: Singapore 
Murphy, P.E. & Murphy, A.E. (2004). Strategic management for tourism communities: 
bridging the gaps. Channel View Publications: Clevedon. 
Ross, G. (1998). The Psychology of Tourism. 2nd Ed .Hospitality Press: Melbourne:  
Todd, G. (2003). WTO Background Paper on Climate Change and Tourism. A report by Travel 
Research International Limited for the World Tourism Organization. 
Tourism Forecasting Council (1994- 2004) Forecast the First Report of the Tourism 
Forecasting Council. Commonwealth of Australia: Canberra 
Van Der Wagen,L. Goonetilleke, A. (2007). Hospitality management: strategy and operations.   
2nd ed. Pearson Education Australia: Frenchs Forest, N.S.W.  
Viner, D. & Nicholls, S. (2005). Climate change and its implications for international tourism. 
In "Tourism Management Dynamics: Trends, Management and Tools" D. Buhalis & C. Costa 
(Eds.), Elsevier Ltd. 
Weaver, D. & Lawton, L. (2006). Tourism Management, Third edition. John Wiley & Sons, 
Australia.  
World Tourism Organisation (2004). Compendium of Tourism Statistics - 2004 Edition. WTO: 
Madrid SREF338.479105/23 
World Tourism Organisation (2002). Yearbook of Tourism Statistics (1996-2000) A-L. World 
Tourism Organization: Madrid SREF338.479105/23 
World Tourism Organisation (2002). Yearbook of Tourism Statistics (1996-2000) M-Z. World 
Tourism Organization: Madrid SREF338.479105/23 

Recommended Internet sites 
World Tourism Organisation (WTO) nb Australia is a member 
http://www.world-tourism.org/ 
World Travel and Tourism Council (WTTC) 
http://www.wttc.org 
Pacific Asia Travel Association (PATA) nb  
http://www.pata.org 
Australian Bureau of Statistics 
http://www.abs.gov.au/ 
Tourism Australia 
http://www.tourism.australia.com/ 
TRA Tourism Research Australia  
www.tra.australia.com/ 
Office of national tourism 
www.tourism.gov.au/ 
Travel and Tourism Intelligence 
Tourism related journals (* journals held in the UNSW library) 

*Annals of Tourism Research   S338.479105/3 
*Australian Journal of Hospitality Management S657.9494005/1 
*Bureau of Tourism Research Publications SQ647.9494005/2 
* Cornell hotel and restaurant administration quarterly  SQ647.9405/5 
Events Management  

http://www.world-tourism.org/�
http://www.wttc.org/�
http://www.pata.org/�
http://www.abs.gov.au/�
http://www.tourism.australia.com/�
http://www.tra.australia.com/�
http://www.tourism.gov.au/�
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*Hospitality research journal: the professional journal of the Council on 
Hotel, Restaurant, and Institutional Education  

S647.9405/4 

*Hospitality & tourism educator / Council on Hotel, Restaurant & 
Institutional Education 

SQ647.9405/7   

Information Technology & Tourism 
International Journal of Tourism Research 

 

*International journal of hospitality management    SEJ647.9405/3 
*International Journal of Contemporary Hospitality Management  SQ647.9406805/1 
Journal of Convention and Exhibition Management  
* Journal of sustainable tourism S338.479105/15 
*Journal of Leisure Research    S790.07205/2 
*Journal of Tourism Studies       S338.479105/2 
*Journal of Travel & Tourism Marketing S338.479105/24 
*Journal of Travel Research SQ338.479105/5 
* Leisure management. SQ790.06905/2 
Tourism, Culture & Communication  
*Tourism Economics S338.479105/25 
*Tourism Management      SEJ338.4791005/1 
* Union news Hospitality & leisure     SQ331.881105/10 
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7. COURSE SCHEDULE 
 
WEEK 
BEG. 

WK 
NO. 

LECTURE TOPIC/CONTENT READINGS LECTURER 

16 
July 

1 
 
 

Welcome to the course and topic overview;  
 
TOPIC: INTRODUCTION 
1. text chapter outline 
2. academic study of tourism 
3. what is tourism? Definitions 
 

TEXT CH1 
 

DR MISTILIS 
 

23 
July 

2 TOPIC: THE TOURISM SYSTEM 
- models & statistics 
1. systems approach  
2. tourism models 
3. tourism statistics 

 

TEXT CH2 
 
 

 
DR MISTILIS 
 

30 
July 

3 Feedback – the Rocks  assignment preparation 
 
- evolution & growth of tourism 

1. pre modern, early modern & 
contemporary tourism 

2. factors associated with increased demand 
3. Australian tourism participation 
4. future growth prospects 

 

 
TEXT CH 3  
 
 
 

 
DR MISTILIS 
 
 

6Aug 
 

4  
THE ROCKS  SYDNEY CBD SITE VISIT 0900-
1030 HRS DETAILS TBA 

 

Hayllar & Griffin 
(2005); Litvin 
(2005; both online) 
 

DR MISTILIS 
 

13Aug 
 

5 TOPIC: DESTINATIONS 
1 global destination patterns 
2 pull factors 
3 Australian & regional destination patterns 
4 The competitive destination 
 

TEXT CH 4  
 

DR MISTILIS 
 
 
 

 
20  
Aug 
 
 

6 TOPIC: THE TOURISM PRODUCT 
1. Tourism attractions 
2. Tourism industry 
3. Industry structure 

 

TEXT CH 5  
 

DR MISTILIS 
 

 
 
27Aug  

7 TOPIC: TOURIST MARKETS & 
MARKETING 

TEXT CH 6, 7  DR MISTILIS 
 

5 Sept MID TERM BREAK 3-9 September 
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WEEK 
BEG. 

WK 
NO. 

LECTURE TOPIC/CONTENT READINGS LECTURER 

10 
Sept 

8 TOPIC : ECONOMIC, SOCIOCULTURAL 
& ENVIRONMENTAL IMPACTS OF 
TOURISM: 
- Economic impacts 
- Costs and benefits 
 

TEXT CH 8 DR 
MISTILIS 

17 
Sept 

9  
TOPIC: ECONOMIC, SOCIOCULTURAL & 
ENVIRONMENTAL IMPACTS OF 
TOURISM: 

- Sociocultural & environmental impacts 
- Costs and benefits 

 

 
TEXT CH 9 
 
 

DR 
MISTILIS 

24 
Sept 
 

10 TOPIC: GOVERNMENT Hall (2003) 
 

DR 
MISTILIS 
 

3 Oct 11 TOPIC: TOURISM PROSPECTS 
The future of tourism and sustainable tourism 
(ST)  
 

 
TEXT CH 11 

DR 
MISTILIS 
 

10 
Oct 

12 Feedback - discussion of exam 
 
TOPIC: COURSE SUMMARY 
 

ALLTEXT  DR 
MISTILIS 



 

 

APPENDIX A  
Assessment 1 – group report = 50%     

Topic: Rocks Field trip 
Length: 2000 words 
Date Due: 0945hrs Friday  wk  7  
Background readings: Hayllar & Griffin (2005); Litvin (2005) (both online) 

TOPIC: Managing the tourist experience in an historic precinct 
This is a group assignment for you and two other students and its purpose is to expose you to aspects of tourism management at the 
destination level.  It is a self directed assignment – you and the other students will explore the Rocks precinct in order to gather 
material for your answers.  Your report must include at least five recent (last five years) journal articles as references for your 
recommendations.; evaluate the overall contribution to group work of each of your team members by filling out Appendix C form. 
Objectives of the field trip 
To gain an initial understanding of the challenges for management to deliver a competitive tourist experience in an historic precinct 
destination tourism - within a framework of sustainable tourism development. 
Describe your findings as below: 
1 Visitor Services – the Rocks Visitor Centre 
Find out and explain, relative to Rocks visitors: 

 access by transport 
 signage in and around the precinct 
 brochures and other  information for visitors 

2  Business & Attractions 
Describe your findings and put in table format 
Walk around the Rocks precinct: 

• note the names, number and type of different of tourism related businesses and attractions  in at least two industry sectors 
3   The destination manager  

 What kind of environment have the destination managers tried to create for tourism in the Rocks precinct?   
 Analyse two challenges which arise from your readings regarding managing the visitor experience in an historic precinct, 

as applicable to the Rocks. 
4 Finally write summary and recommendations 

 one page max of the report about  managing the tourist experience in an historic precinct 
 half page sum of your experience in this assignment  

Your report format is: 
EXECUTIVE SUMMARY 
This is a short summary of the whole report (for busy executives to read!). For your 
assignments it should not be more than a page. Make sure it is on a separate page. 
INTRODUCTION 
The introduction includes: 

• Brief background information 
• Purpose 
• Outline 
• Definition of terms 

BODY 
This is the main part of your report. 
Activities: 

1. Visitor Services – the Rocks Visitor Centre 
2. Business 
3. The destination manager in the Rocks Precinct  

CONCLUSION & RECOMMENDATIONS 
4. Summary of your findings & your experience 

• summary  & recommendations of your findings  
• half page sum of your experience in this assignment  

 
Grading criteria:  
 Section 1, Section 3 are each worth 12.5 marks; Section 2 is worth 25 marks;  mark comments 
 
1. Presentation style (including proper sentence structure, grammar,  
spelling, & report format); executive summary & introduction 
                              
…………………………………………………………………………………………………………………………………… 
 
2. Body of report  ………………………………………………………………………………….…………… 
 
 
3. Conclusions  & Recommendations  …………………………………………………………………………………. 
 
 

 
 

TOTAL ASSESSOR: Nina Mistilis 
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APPENDIX B      

  
 

ASSIGNMENT COVER SHEET 
School Marketing GENC program 

 
Please complete all areas of this form, sign, and attach to each submitted assignment.  Submit each assignment 

according to the instructions provided in your Course Outline. 

A. STUDENT/S TO COMPLETE 
Course Number: GENC6003 Course Name: Global Perspectives in Tourism 

 
Student ID Number: 
 

Student Name: 

Lecturer Name: DR NINA MISTILIS 
 

Tutor Name: 
 

Lecture/Workshop Day/Time or Number: 
 
Assignment No./Name: 
 

 

Date Due: 
 

Date Submitted: 

Word Count: 
 

 

Declaration 
I declare that this assessment item is my own work, except where acknowledged, and has not been 
submitted for academic credit elsewhere, and acknowledge that the assessor of this item may, for the 
purpose of assessing this item: 

• Reproduce this assessment item and provide a copy to another member of the University and/or; 

• Communicate a copy of this assessment item to a plagiarism checking service (which may then retain 
a copy of the assessment item on its database for the purpose of future plagiarism checking). 

I certify that I have read and understood the University Rules in respect of Student Academic Misconduct. 

Student Signature: 
 
Date: 

B. MARKER TO COMPLETE 
Mark/Grade 
 
 
Comments 
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APPENDIX C 
GENC6003 TOURISM THE GLOBAL FUTURE 

ASSESSMENT ONE;  TEAM ....... ....... ....... ....... ....... ....... ....... ....... 
Please evaluate the overall contribution to group work of each of your team members by 
ticking the appropriate category in the three questions below. Rate yourself also. 
 
1. What was the level of consistent effort of each team member? 

TEAM MEMBER  
VERY 
POOR POOR OK GOOD 

VERY 
GOOD 

A (YOU)      

B      

C      

D      

Comments (if any) 

 
 
2.  What was the time input of each team member? 

TEAM MEMBER 
VERY 
POOR POOR OK GOOD 

VERY 
GOOD 

A (YOU)      

B      

C      

D      

Comments  (if any) 

 
3. What was the overall contribution of each team member? 

TEAM MEMBER 
VERY 
POOR POOR OK GOOD 

VERY 
GOOD 

A (YOU)      

B      

C      

D      

Comments  (if any; if many – write over on back of page) 
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PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND SUPPORT  
 
• ACADEMIC HONESTY AND PLAGIARISM 
 
The University regards plagiarism as a form of academic misconduct, and has 
very strict rules regarding plagiarism. For UNSW policies, penalties, and 
information to help you avoid plagiarism see: 
http://www.lc.unsw.edu.au/plagiarism/index.html as well as the guidelines in the 
online ELISE and ELISE Plus tutorials for all new UNSW students: 
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm. 
To see if you understand plagiarism, do this short quiz: 
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html 
For information on how to acknowledge your sources and reference correctly, 
see: http://www.lc.unsw.edu.au/onlib/ref.html 
 
For the ASB Harvard Referencing Guide, see the ASB Referencing and 
Plagiarism webpage (ASB >Learning and Teaching>Student services> 
Referencing and plagiarism)  
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pag
es/referencingandplagiarism.aspx 
 
• STUDENT RESPONSIBILITIES AND CONDUCT 
 
Students are expected to be familiar with and adhere to university policies in 
relation to class attendance and general conduct and behaviour, including 
maintaining a safe, respectful environment; and to understand their obligations 
in relation to workload, assessment and keeping informed.  
 
Information and policies on these topics can be found in the ‘A-Z Student Guide’: 
https://my.unsw.edu.au/student/atoz/A.html. See, especially, information on 
‘Attendance and Absence’, ‘Academic Misconduct’, ‘Assessment Information’, 
‘Examinations’, ‘Student Responsibilities’, ‘Workload’ and policies such as 
‘Occupational Health and Safety’. 

• Workload 
It is expected that you will spend at least ten hours per week studying this 
course. This time should be made up of reading, research, working on exercises 
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and problems, and attending classes. In periods where you need to complete 
assignments or prepare for examinations, the workload may be greater. 
Over-commitment has been a cause of failure for many students. You should 
take the required workload into account when planning how to balance study 
with employment and other activities.  

• Attendance 
Your regular and punctual attendance at lectures and seminars is expected in 
this course. University regulations indicate that if students attend less than 80% 
of scheduled classes they may be refused final assessment.  

• General Conduct and Behaviour 
You are expected to conduct yourself with consideration and respect for the 
needs of your fellow students and teaching staff.  Conduct which unduly 
disrupts or interferes with a class, such as ringing or talking on mobile phones, 
is not acceptable and students may be asked to leave the class. More 
information on student conduct is available at: 
https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html 
 

• Occupational Health and Safety 
UNSW Policy requires each person to work safely and responsibly, in order to 
avoid personal injury and to protect the safety of others. For more information, 
see http://www.ohs.unsw.edu.au/. 

• Keeping Informed 
You should take note of all announcements made in lectures, tutorials or on the 
course web site.  From time to time, the University will send important 
announcements to your university e-mail address without providing you with a 
paper copy.  You will be deemed to have received this information. It is also your 
responsibility to keep the University informed of all changes to your contact 
details. 
 
• SPECIAL CONSIDERATION AND SUPPLEMENTARY EXAMINATIONS 
You must submit all assignments and attend all examinations scheduled for your 
course. You should seek assistance early if you suffer illness or misadventure 
which affects your course progress.  
 
General Information on Special Consideration: 

1. All applications for special consideration must be lodged online through 
myUNSW within 3 working days of the assessment (Log into myUNSW 
and go to My Student Profile tab > My Student Services channel > Online 
Services > Special Consideration). You will then need to submit the 
originals or certified copies of your completed Professional Authority 
form (pdf - download here) and other supporting documentation to 
Student Central. For more information, please study carefully the 
instructions and conditions at: 
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html. 

2. Please note that documentation may be checked for authenticity and the 
submission of false documentation will be treated as academic 
misconduct. The School may ask to see the original or certified copy.  

3. Applications will not be accepted by teaching staff. The lecturer-in-charge 
will be automatically notified when you lodge an online application for 
special consideration. 

4. Decisions and recommendations are only made by lecturers-in-charge (or 
by the Faculty Panel in the case of UG final exam special considerations), 
not by tutors. 
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5. Applying for special consideration does not automatically mean that you 
will be granted a supplementary exam or other concession. 

6. Special consideration requests do not allow lecturers-in-charge to award 
students additional marks. 

 
ASB Policy on requests for Special Consideration for Final Exams in 
Undergraduate Courses: 
The policy of the School of Marketing is that the lecturer-in-charge will need to 
be satisfied on each of the following before supporting a request for special 
consideration: 
1. Does the medical certificate contain all relevant information? For a medical 
certificate to be accepted, the degree of illness, and impact on the student, must 
be stated by the medical practitioner (severe, moderate, mild). A certificate 
without this will not be valid. 
2. Has the student performed satisfactorily in the other assessment items? 
Satisfactory performance would require at least 50% and meeting the obligation 
to have attended 80% of tutorials. 
3. Does the student have a history of previous applications for special 
consideration? A history of previous applications may preclude a student from 
being granted special consideration. 
 
Special Consideration and the Final Exam: 
Applications for special consideration in relation to the final exam are 
considered by an ASB Faculty panel to which lecturers-in-charge provide their 
recommendations for each request. If the Faculty panel grants a special 
consideration request, this will entitle the student to sit a supplementary 
examination. No other form of consideration will be granted. The following 
procedures will apply: 
1. Supplementary exams will be scheduled centrally and will be held 
approximately two weeks after the formal examination period. The dates for ASB 
supplementary exams for Session 1, 2012 are: 
29 November 2012 – exams for all Schools  
 
If a student lodges a special consideration for the final exam, they are stating 
they will be available on the above dates. Supplementary exams will not be held 
at any other time. 
2. Where a student is granted a supplementary examination as a result of a 
request for special consideration, the student’s original exam (if completed) will 
be ignored and only the mark achieved in the supplementary examination will 
count towards the final grade. Failure to attend the supplementary exam will not 
entitle the student to have the original exam paper marked and may result in a 
zero mark for the final exam. 
If you attend the regular final exam, you are extremely unlikely to be granted a 
supplementary exam. Hence if you are too ill to perform up to your normal 
standard in the regular final exam, you are strongly advised not to attend. 
However, granting of a supplementary exam in such cases is not automatic. You 
would still need to satisfy the criteria stated above. 
 
The ASB’s Special Consideration and Supplementary Examination Policy and 
Procedures for Final Exams for Undergraduate Courses is available at: 
http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/suppl
ementaryexamprocedures.pdf. 
 
Special consideration and assessments other than the Final exam: 

http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/supplementaryexamprocedures.pdf�
http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/supplementaryexamprocedures.pdf�


 

GENC6003-S12Tourism the Global Future   7 

Course procedure for special considerations in assessments other than for final 
exams, e.g. assignments – is by medical certificate and/or other documentation 
to NM, advised prior to deadline. 
 
• STUDENT RESOURCES AND SUPPORT  
The University and the ASB provide a wide range of support services for 
students, including: 

• ASB Education Development Unit  (EDU) 
http://www.asb.unsw.edu.au/learningandteaching 

Academic writing, study skills and maths support specifically for ASB students. 
Services include workshops, online and printed resources, and individual 
consultations. EDU Office: Room GO7, Ground Floor, ASB Building (opposite 
Student Centre); Ph: 9385 5584; Email: edu@unsw.edu.au   

• ASB Student Centre  http://www.asb.unsw.edu.au/requests 
Advice and direction on all aspects of admission, enrolment and graduation.  
Ground Floor, West Wing, ASB Building; Ph: 9385 3189 

• Blackboard eLearning Support: For online help using Blackboard, follow 
the links from www.elearning.unsw.edu.au to UNSW Blackboard Support / 
Support for Students. For technical support, email: 
itservicecentre@unsw.edu.au; ph: 9385 1333 

• UNSW Learning Centre (www.lc.unsw.edu.au ) 
Academic skills support services, including workshops and resources, for all 
UNSW students.  See website for details. 

• Library training and search support services:   
http://info.library.unsw.edu.au/web/services/services.html  

• IT Service Centre: Technical support for problems logging in to websites, 
downloading documents etc. 
https://www.it.unsw.edu.au/students/index.html 

UNSW Library Annexe (Ground floor) 
• UNSW Counselling and Psychological Services  

(http://www.counselling.unsw.edu.au) 
Free, confidential service for problems of a personal or academic nature; and 
workshops on study issues such as ‘Coping With Stress’ and ‘Procrastination’.  
Office:  Level 2, Quadrangle East Wing; Ph: 9385 5418 

• Student Equity & Disabilities Unit (http://www.studentequity.unsw.edu.au) 
Advice regarding equity and diversity issues, and support for students 
who have a disability or disadvantage that interferes with their learning.  
Office: Ground Floor, John Goodsell Building; Ph: 9385 4734   
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