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Dear Students, 
Welcome to your studies in GENC6003 Tourism the Global Future. I hope that you will 
enjoy the course and am confident you will build a firm foundation of tourism. My hope 
is that you will grow in the participatory approach in class and successfully meet the 
various challenges you will experience along the way. Over time – I anticipate and 
indeed encourage your mature contribution: we are together embarking on a great 
learning journey! 
To maximise your benefit from the course experience, it is essential that you understand 
the course requirements, content, teaching methods, assessment tasks, texts, readings 
and general expectations. It is a good idea also to read the course outline carefully 
before the first session. It is designed to equip you with as much information as possible 
from the start of your course, so that you will know what to expect and also what 
UNSW expects of you to fulfil course requirements satisfactorily. If you have any 
questions, please feel free to contact me. 
I look forward to our journey into the domain of tourism management  
Nina Mistilis 
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PART A. COURSE SPECIFIC INFORMATION 

Note: This course outline needs to be read in conjunction with Part B, which contains 
essential information on key policies, student responsibilities, special consideration and 
student resources. 
 
1. STAFF CONTACT DETAILS 
Position Name Email Availability; 

times and 
location 

Phone 

 Lecturer-in-
charge 
 

DR NINA 
MISTILIS 

n.mistilis@unsw.edu.au Wednesday 1000-
1130 hours. 

9385 
2639 

 
2. COURSE DETAILS 
 
2.1. Teaching Times and Locations 
Wednesday Lecture 1200-1330 Tutorial1330-1500 (CLB2) from week 1 through to week 12. 
 
2.2. Units of Credit 
The UOC value for the course is six units of credit. 
 
2.3. Summary of Course  
Tourism is one of the major growth industries of the new millennium. The course examines 
contemporary global tourism issues from the perspectives of government, business and visitors. 
The course is structured to cover fundamentals of tourism - the tourism system, impacts, 
markets, government and planning and future challenges for sustainable tourism. In this course 
the wider significance of tourism is examined, looking at its economic, social, political and 
environmental importance.  
The course introduces you to key concepts associated with global tourism management and the 
practical experience of analysis in, and application to, contemporary case studies. Topics 
include the challenge of sustainable tourism and conflicting imperatives of economic gains 
versus social impacts of tourism. 
 
2.4. Course Aims and Relationship to Other Courses 
The key focus of this course is development of a deep understanding of tourism fundamentals 
and of application to the conduct of tourism. Your thoughtful application of theory is 
encouraged along with feasible creative tourism management problem solving of contemporary 
issues and challenges. The specific aims of the course are: 
1. To explore key concepts in tourism, especially related to the tourism system, tourism 

impacts, markets and its future prospects;  
2. To demonstrate sustainable tourism management best practice and 
3. To apply theory to practice in case study analysis. 
 
The course forms an integral part of the general education program. 
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2.5. Student Learning Outcomes 

Course learning outcomes:  
By the end of this course, you should be able to:  

1. demonstrate superior skills to appropriately locate and evaluate information for 
informed decision making in tourism;  

2. Explain and apply key concepts in tourism; 
3. apply the conceptual tools of academic tourism to a wide variety of international 

tourism challenges; and 
4. apply skills in analytical and critical thinking and for creative problem-solving in 

sustainable tourism management.  

The Course Learning Outcomes are what you should be able to DO by the end of this course if 
you participate fully in learning activities and successfully complete the assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall Program 
Learning Goals and Outcomes for all undergraduate students in the ASB. Program Learning 
Goals are what we want you to BE or HAVE by the time you successfully complete your 
degree (e.g. ‘be an effective team player’). You demonstrate this by achieving specific Program 
Learning Outcomes - what you are able to DO by the end of your degree (e.g. ‘participate 
collaboratively and responsibly in teams’).  

 
ASB Undergraduate Program Learning Goals and Outcomes 

 
1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local and 
global contexts.  
You should be able to select and apply disciplinary knowledge to business situations in a local and global 
environment. 
 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and effective 
problem solvers.  
You should be able to identify and research issues in business situations, analyse the issues, and propose 
appropriate and well-justified solutions. 
 
3. Communication:  Our graduates will be effective professional communicators.  
You should be able to: 

a. Prepare written documents that are clear and concise, using appropriate style   and presentation 
for the intended audience, purpose and context, and  

b. Prepare and deliver oral presentations that are clear, focused, well-structured, and delivered in a 
professional manner.    

 
4. Teamwork:  Our graduates will be effective team participants.  
You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
the ethical, social, cultural and environmental implications of business practice.  
You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations in business 
decision-making and practice, and  

b. Identify social and cultural implications of business situations. 
 

For more information on the Undergraduate Program Learning Goals and Outcomes, see Part B 
of the course outline.  
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The following table shows how your Course Learning Outcomes relate to the overall Program 
Learning Goals and Outcomes, and indicates where these are assessed (they may also be 
developed in tutorials and other activities): 

 
Program Learning 

Goals and Outcomes 
Course Learning Outcomes Course Assessment 

Item 
This course helps you to 
achieve the following 
learning goals for all 
ASB undergraduate 
students: 

On successful completion of the course, 
you should be able to: 

This learning outcome 
will be assessed in the 
following items: 
 

1 Knowledge 
 
 
 

Explain  and apply the key concepts of 
tourism 
 

• Tutorial Problems 
• Report 
• Exam 
 

2 Critical thinking 
and problem 
solving 
 

Apply skills in analytical and critical 
thinking and for creative problem-
solving in sustainable tourism 
management 
 

• Tutorial Problems 
• Report 
• Exam  
 

3 Communication demonstrate superior skills to 
appropriately locate and evaluate 
information for informed decision 
making in tourism; 

• Report 
• Tutorial Problems 

 

4 Global 
perspective 

apply the conceptual tools of academic 
tourism to a wide variety of international 
tourism challenges 
 

• Tutorial Problems 
• Exam 
•  

5 Teamwork demonstrate an understanding of the 
principles and practices of collaborative 
team participation within tourism 
contexts. 

• Not tested but part 
of tutorial 
assignment 

6 Ethical and 
social 
perspectives 

Students will demonstrate an 
understanding of sustainability issues 
that impact on the tourism and 
hospitality sectors. 

• Tutorial Problems 
• Tutorial assignment 
• Report 
• Exam 
 

 

 

 

 

 

 

 

 

Here you will need to expand this table to include all 5 of the PLGs, and correspond all four of 
your CLOs and assessment items to these five, even if you don’t directly assess it (just indicate 
so in table). 
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3. LEARNING AND TEACHING ACTIVITIES 
 
3.1. Approach to Learning and Teaching in the Course 
The mix of teaching strategies aims to develop skills (personal and academic) and knowledge 
associated with the objectives of the course.  The delivery is student centred with readings and 
other preparation for class each week.  At university, the focus for learning is your self-directed 
search for knowledge and skills development. Classes, readings, assignments and other 
resources are all provided to facilitate and enhance this process. To prepare for the course, each 
week you need to: 

• Prepare yourself through the weekly readings; 
• Download the weekly lecture notes from the course Blackboard site; and 
• Be ready to participate in class. 

 
It’s up to you to balance your commitments to ensure you perform well in each part of the 
course: preparing for classes, completing assignments, studying for the exam and of course 
seeking assistance or extra work to extend and clarify your knowledge and understanding. It’s a 
good idea to choose an approach that best suits your learning style and goals. Questions in and 
for class are provided to guide your learning process. 
 
3.2. Learning Activities and Teaching Strategies 

 
The course outlines Part A and Part B are available both through Blackboard and the School of 
Marketing website. The lecture notes for week one will be handed out in the lecture; for all other 
weeks they will be placed on the UNSW Web by close of business (COB) each Friday. 
Additional reference material on the topics may be advised or handed out to you during the 
semester.  You are advised to prepare for each topic by completing the readings listed for the 
week and to participate fully in informed discussion during lectures and tutorials. 
 
The course consists of lecture and tutorials. During the lecture, theories and other relevant 
information will be expounded by the lecturer. As the course emphasises interactive learning, 
you are encouraged to participate by commenting on any concept or interest of concern, or by 
thoughtful querying of any contention. However, major discussions take place during the 
tutorials, where you will also present your research outcomes. The tutorials encourage a more 
relaxed and applied analysis of the topic through set tasks and group work, thereby facilitating 
your deep learning.  
 
The teaching rationale is that you should take control of your academic and personal 
development. This in turn leads to increased confidence in your learning ability, critical analysis 
and problem solving, thus preparing you for your future management roles in the tourism or 
hospitality workforce.  
 
4. ASSESSMENT 
 
4.1. Formal Requirements 

In order to pass this course, you must: 
1. achieve a composite mark of at least 50; and 
2. make a satisfactory attempt at all assessment tasks (see below). 
3. Must receive a mark at least 50% on the final exam 

 

http://vista.elearning.unsw.edu.au/�
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4.2. Assessment Details 
 

Assessment Task Weighting Length Due Date 

Assessment 1 
Tutorial group activity 
and presentation;  

20 Activity 25-30 
minutes; Analysis of 
topic 1000 words 

Ongoing wk3, 4, 6-10; nb 
wk 9 may have 2 groups 

Assessment 2 Group 
report 

30 2500 words 11:30hrs Wednesday wk 7
  

Assessment 3 
Tutorial participation 

10 ongoing All weeks 

Assessment 3 exam   40 2 hours Exam period 
 TOTAL 100   
 
Assessment 1 – Tutorial group activity and presentation– 5% PPT+5% activity+10% 
written analyses = 20%     
 
This addresses PLG 1, 2, 3, 4, 6 respectively knowledge, critical thinking and problem solving, 
communication, global perspective and ethical and social perspectives. In weeks 3, 4, 6-10 (nb 
wk 9may have 2 groups) one group will lead the discussion, conducting an open forum of a 
relevant question to the week’s tourism topic, which must be one question chosen from the set  
of the week’s  tutorial tasks in your text. The group members should conduct extensive research 
to explain its relevance, deepen understanding and implications for sustainable tourism. The 
format of the 25-30 minute class activity is the group’s choice but should include a PPT 
presentation of 10 minutes and 10 slides max and a 1000 word analyses of the question, both 
handed in to NM at the tutorial. It must include at least 10 recent academic journal references. 
Marks are allocated re outcomes in terms of knowledge and analysis of topic, class participation 
and discussion leadership. See appendix A for marking criteria. 
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Assessment 2 – group report = 30%     
Topic: Rocks Field trip 
Length: 2500 words 
Date Due: 11:30pm Wednesday  wk  7  
Background 
readings: 

Hayllar & Griffin (2005); Litvin (2005; both online) 

 
TOPIC: Managing an historic tourist precinct 
This is a group assignment for you and one other student and its purpose is to expose you to 
aspects of tourism management at the destination level; it addresses PLG 1, 2, 3, 6 respectively 
knowledge, critical thinking and problem solving, communication and ethical and social 
perspectives.  It is a self directed assignment – you and the other students will explore the Rocks 
precinct in order to gather material for your answers.  Your report must include at least five 
recent (last five years) journal articles as references for your recommendations; evaluate the 
overall contribution to group work of each of your team members by filling out the group 
contribution form loaded on Blackboard. 
 
Objectives of the field trip 
To gain an initial understanding of tourism management and delivery of a competitive tourist 
experience in an historic precinct destination tourism - within a framework of sustainable 
tourism development. 
 
Describe your findings as below: 

 
1 Visitor Information Services – the Rocks Visitor Centre 
Find out and explain, relative to Rocks visitors: 
 brochures and other  information for visitors 

2 Other Visitor Services 
Find out and explain, relative to Rocks visitors the adequacy/inadequacy of: 
 access by transport 
 signage in and around the precinct 

3 Businesses  
Describe your findings and put in table format 
Walk around the Rocks precinct: 

• note the names of two  different of tourism related businesses in three industry sectors, 
briefly describing in a sentence each business 

4   Challenges for the destination manager-  
 What kind of environment have the destination managers tried to create for tourism in 

the Rocks precinct?   
 Analyse one major challenge which arises from your readings regarding managing the 

historic tourism precinct, as applicable to the Rocks. 
5 Finally write recommendation, conclusions and summary 
 Recommendations for solutions to your major challenge expounded above 
 half page summary of your experience in this assignment  
 conclusions  
 Report summary 

 
Your report format is: 
 
EXECUTIVE SUMMARY 
This is a short summary of the whole report (for busy executives to read!). For your 
assignments it should not be more than a page. Make sure it is on a separate page. 
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INTRODUCTION 
The introduction includes: 

• Brief background information 
• Purpose of report 
• Outline of report 
• Definition of terms 

 
BODY 
This is the main part of your fieldwork  

• Visitor Information Services – the Rocks Visitor Centre 
• Other Visitor Services 
•    Businesses  
•    challenges 

 
CONCLUSION & RECOMMENDATIONS 
Summary of your findings & your experience: 

• recommendations  
• recommendation, conclusions  
• half page sum of your experience in this assignment  
• summary 

 
REFERENCES 
Where can I get more detailed information about writing reports? 
See the ASB EDU (Education Development Unit) site for the resource ‘Writing a report’, 
http://wwwdocs.fce.unsw.edu.au/fce/EDU/eduwritingreport.pdf  for assistance in explaining the 
process. This is also loaded in course site under ‘Other stuff’ folder: 
See appendix A for marking criteria. 
 
Assessment 3 - class participation 5% attendance 5% participation = 10% 
You will be placed by NM into groups of about five- six students and work within them for the 
tutorial for six weeks, then group members will be changed. This is intended to develop your 
skills in working with different people. You are encouraged to draw on personal tourism 
experience to illustrate, apply, explore and discuss a point, developing the ability to locate it 
within some theoretical framework. Participation is through informed discussion and critical 
analysis and you will be assessed on these; you therefore need to arrive in class having 
completed the set readings and prepared the tutorial tasks and in your informal presentations 
demonstrate your analysis and practical application of theory; any good or poor performance 
will be noted. Therefore the most important responsibility you have is to arrive in class prepared 
and probably you will want to deepen your understanding of a topic through class discussion.  
 
2. Assessment 2 – exam- 40%  
 
Topic: All topics weeks 1-12; format: 

• Multiple choice 15 % 
• Short answer – choose five questions out of seven  – each 

question worth 5%  
Length: two hours long 
Date : exam period 

 
This addresses PLG 1, 2, 4, 6 respectively knowledge, critical thinking and problem solving, 
global perspective and ethical and social perspectives. The questions will test application of 
knowledge and critical analysis as well as problem solving in tourism management. It will 

http://wwwdocs.fce.unsw.edu.au/fce/EDU/eduwritingreport.pdf�
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include multiple choice (15%) and short essays (35%). The marking criteria include your 
demonstrated deep understanding and application of theory. 
 
4.3. Assignment Submission Procedure  

 
Assignment 1 is to be submitted in the tutorial. Assignment 2 is to be submitted to the School of 
Marketing drop box, located on level three of the South Wing QUAD Building, at the entrance 
hallway to the School of Marketing.   
Assignments should be typed with wide margins and single line spacing, 11 or 12 font and 
include a title page with course name, your name and id and assignment title as well as headings 
as appropriate. The disclaimer form and also for group projects the appropriate signed student 
contribution sheet (Appendix B must be signed and included - otherwise marks will not be 
recorded. 
Assignments should generally be guided by and conform to the material in the School of 
Marketing Guide to Presentation of Assignments which is accessed on the School website 
http://www.asb.unsw.edu.au/schools/marketing/studentresources/Pages/default.aspx 
and also loaded for your course in the Blackboard OtherStuff folder. Assignment cover sheets 
and group contribution forms are also loaded there. 
 
4.4. Late Submission 
 
Due times and dates for submission of assignments is strict and failing to meet the deadline will 
be penalized by 10% each day or part thereof overdue. Any special consideration for delayed 
submission due to illness or misadventure must be flagged to the course coordinator before the 
due date. UNSW assessment policy: 
https://my.unsw.edu.au/student/academiclife/assessment/AssessmentPolicyNew.html 
 
Quality Assurance 
The ASB is actively monitoring student learning and quality of the student experience in all its 
programs. A random selection of completed assessment tasks may be used for quality 
assurance, such as to determine the extent to which program learning goals are being achieved. 
The information is required for accreditation purposes, and aggregated findings will be used to 
inform changes aimed at improving the quality of ASB programs. All material used for such 
processes will be treated as confidential and will not be related to course grades. 
  
5. COURSE RESOURCES 
Library information/subject resources link: http://subjectguides.library.unsw.edu.au/business 

Text (available for purchase in the UNSW bookshop) 

Weaver, D. & Lawton, L. (2009). Tourism Management. Fourth edition. John Wiley & Sons, 
Australia. ISBN: 978-0-470-82022-3 

Study Kit (2013) contents accessed online through Library MyCourse: 
1 Hall, C. (2006). Tourism in Australia: development, issues and changes.  5th edition 

Pearson: Australia. Chapter eleven. Tourism Planning and Destination Development. 289 - 
325 

2 Hayllar, B. & Griffin, T. (2005). The precinct experience: a phenomenological approach.  
Tourism Management. 26. 4. 517-528 

3 Litvin, S. (2005). Streetscape improvements in an historic tourist city a second visit to King 
Street, Charleston, South Carolina. Tourism Management. 26, 421–429 

 
See course resources on Blackboard for further resources. 
 

http://www.asb.unsw.edu.au/schools/marketing/studentresources/Pages/default.aspx�
https://my.unsw.edu.au/student/academiclife/assessment/AssessmentPolicyNew.html�
http://subjectguides.library.unsw.edu.au/business�
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6. COURSE EVALUATION AND DEVELOPMENT 
Each year feedback is sought from students and other stakeholders about the courses offered in 
the School and continual improvements are made based on this feedback.  UNSW's Course and 
Teaching Evaluation and Improvement (CATEI) Process is one of the ways in which student 
evaluative feedback is gathered.  
Feedback will be obtained in this course in week 3 by informal dot point student survey quick 
evaluation which will be discussed in the wk 4 class. CATEI, the formal feedback is given 
towards the end of the semester and items addressed as indicated in the following year. Last 
year only a small number of students completed the CATTEI –  their very few suggestions 
included separated lectures and tutorials and more questions and answers for workshops which 
have been addressed this year. 
 
  



WEEK 
BEG. 

WK 
NO. 

LECTURE TOPIC/CONTENT TUTORIAL READINGS LECTURER 

 
29 
July 

 
1 
 
 

 
Welcome to the course and topic 
overview;  
TOPIC: INTRODUCTION 
1. text chapter outline 
2. academic study of tourism 
3. what is tourism? Definitions 
 

Text Q1, 3, 7; Exercise 1 
1Many academics and high profile personalities have 
argued that there is no place in the university system for 
tourism programs. 
What is the basis for this view? 
 Do you think that it has any validity? 
3. Why is theory so important to the development of an 
academic discipline? 
7. What is the most appropriate ‘division of labour’ 
between universities and TAFEs in terms of the provision 
of tourism education and training? 
 

 
TEXT 
CH1 
 

 
DR MISTILIS 

 
5 Aug 

 
2 

 
TOPIC: THE TOURISM SYSTEM 
- models & statistics 
1. systems approach  
2. tourism models 
3. tourism statistics 

 
Most innovative correct presentation awarded ‘best 
effort’ by acclamation:  
1. Make and sketch an Australian daytrip itinerary 
including the generating region, transit region and 
destination region for a visitor on a business trip (i.e. 
using the format of the geographic model);  
2. Make a non Australian itinerary for a couple on a 
weekend overnight break/holiday. Using the event based 
model, list ALL spending in three separate categories  
Nb – no time to do Q1-9; Exercise 2 &Text case study – 
Perfect Storm pp45-46  
 

 
TEXT 
CH2 
 
 

 
DR MISTILIS 
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12 
Aug 

3 Feedback – the Rocks  assignment 
preparation 
- evolution & growth of tourism 
• pre modern, early modern & 

contemporary tourism 
• factors associated with increased 

demand 
• Australian tourism participation 
• future growth prospects 

Text Q2, 6; exercise 2 
Behold the Boomer text pp77-79See also website: Tourism 
Australia research & statistics 
http://www.tourism.australia.com/Research.asp?sub=0318&al=
1986 
Dot point : 
1. tourism product (resort, attraction, destination etc.) appealing 
to older (born 1946 -1955) baby boom mkt.  
Design, activities, price, services are aspects of product. 
Explain why your project appeals to boomers. 
2. (a) Describe how those born after 1980 (children of baby 
boomers) differ from baby boomers re characteristics italicised 
in the case.  
(b) Discuss how behaviour & preferences of those born after 
1980 contrast with those of baby boomers. 
See also website: Tourism Australia 
research & insights -http://www.tourism.australia.com/en-
au/research/default.aspx 
  Text Q2, 6; 
2. a) Why is Thomas Cook referred to as the father of modern 
mass tourism? 
b) Why did it take more than a century for his innovations to 
translate into a pattern of mass tourism? 
6. In the long term, is a major war a net benefit or liability for 
tourism? 
exercise 2 Describe in dot points: 
how  a typical Australian household in 2001 differs from that 
in1901 
The patterns of tourism activity in each over 1 year 
What a future phase 5 household travel would look like 
Feedback – assignment one preparation 
Feedback – dot point survey quick evaluation 

 
TEXT CH 
3  
 
 
 

 
DR MISTILIS 
 
 

http://www.tourism.australia.com/Research.asp?sub=0318&al=1986�
http://www.tourism.australia.com/Research.asp?sub=0318&al=1986�
http://www.tourism.australia.com/en-au/research/default.aspx�
http://www.tourism.australia.com/en-au/research/default.aspx�
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19 
Aug 
 

4 TOPIC: THE TOURISM PRODUCT 
 Tourism attractions 
 Tourism industry 
 Industry structure 

Questions text Q2, 3, 9 ;   

Case study US travel agencies text pp149-150 
1. (a) To what extent have conventional Australian and 
New Zealand travel agencies been negatively affected by 
the triple effect of disintermediation, decommissioning 
and post-2001 uncertainty? 
(b) Account for the differences and similarities with the 
US experience.  
Prepare a dot point media release supporting 
conventional (ie non-electronic) travel agencies as the 
best place for the public to purchase travel experiences. 
 
Questions text ch 5 p148  Q1, 3, 4, 8, 9;   
1. Where do each of the 10 activities listed in table 5.1 fit 
into the inventory provided in figure 5.1? 
3. Why are linear attractions often more difficult to 
manage than those which are compact? 
4. (a) What is meant by ‘functional adaptation’ with 
respect to tourist attractions? 
(b)What are some examples of functional adaptation? 
8. (a) What indications of structural adjustment are 
evident in the airline industry? 
(b) What are the positive and negative implications of 
these indicators for destinations and consumers? 
9. (a) What effect does horizontal and vertical integration 
have on the structure of tourism systems? 
 (b) How is this effect influenced by globalisation? 
 
 

TEXT CH 
5  
 

DR MISTILIS 
 
INDUSTRY 
VISITOR 
 

MID TERM BREAK 1 Apr to 7 Apr 
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26 
Aug 
 

5  
THE ROCKS  SYDNEY CBD 
SITE VISIT 1430-1600 HRS 
THE ROCK VISITOR 
CENTRE DETAILS TBA 

 

FIELD TRIP - NO 
LECTURE OR TUTORIAL 

Hayllar & 
Griffin 
(2005); 
Litvin 
(2005; both 
online) 

 
DR MISTILIS 
 

 
2 Sept 
 
 

6  
TOPIC : ECONOMIC, 
SOCIOCULTURAL & 
ENVIRONMENTAL IMPACTS OF 
TOURISM: 
- Economic impacts 
- Costs and benefits 

1. (a) As per table 8.1, which countries respectively 
gained or lost share in international tourism receipts 
between 2002 and 2007? 

(b) What patterns are evident in this analysis? 

(c) What factors might account for these patterns? 

2. Under what circumstances is a destination likely to 
have (i) a low income multiplier effect and (ii) a high 
income multiplier effect? 

5. How might a focus on developing destination’s ‘sense 
of place’ help to form strong linkages between tourism & 
the local food sector? 

1. (a) To what extent should the TTF be involved in 
facilitating the arrival and internal travel of international 
students? 

(b) What measures could it support with regard to this? 

2. (a) Under what circumstances is it justifiable for 
government to allocate tourism-derived revenue to areas 
that are not directly related to tourism? 

(b) Should government be required to allocate all or a 
stipulated portion of tourism-related revenues to the 
tourism sector? 

 

TEXT CH 8 
 
DR MISTILIS 
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WEEK 
BEG. 

WK 
NO. 

LECTURE TOPIC/CONTENT TUTORIAL READ
INGS 

LECTURE
R 

9 Sept  7 TOPIC: ECONOMIC, 
SOCIOCULTURAL & 
ENVIRONMENTAL IMPACTS 
OF TOURISM: 

- Sociocultural & 
environmental impacts 

- Costs and benefits 

Feedback assignment one results; 
(a) How much is commodification a positive or negative impact of 
tourism for destinations? 
(b) What strategies can a destination adopt to minimise its 
negative effects while maximising its benefits? 
 
8. (a) Why are models such as the irridex no longer considered 
adequate to describe changing resident reactions toward escalating 
tourism development? 
(b) Can you suggest a new or revised model that better describes 
these emerging resident attitudes? 
 
9. (a) Why has climate change emerged as such a high profile 
public issue? 
(b)How much should the developers and managers of a tourism 
facility be required to take responsibility for the generation of 
emissions that help to induce climate change? 
 
1. Try to recall at least one unpleasant social or cultural incident 
that you have personally experienced when travelling to a tourist 
destination where the dominant culture is different to your own. 
In each case, to what extent was the problem attributable to your 
own actions or to the actions of a person or persons in that other 
culture? 
What measures could or should be taken by the managers of that 
destination to prevent future incidents of that nature? 
What sociocultural impacts might these measures have on the 
destination? 

 
TEXT 
CH 9 
 
 

DR 
MISTILIS 
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16Sept 8 TOPIC: DESTINATIONS 
1 global destination patterns 
2 pull factors 
3 Australian & regional destination 
patterns 
4 The competitive destination 

1. (a) How much is spatial inequality evident in tourism at the 
international, national, subnational and local level? 

(b) Why does this inequality occur? 

(c) What are the managerial implications of this inequality at all 
four levels cited in (a)? 

2. (a) To what extent are destinations able to influence or manage 
each ‘pull’ factor discussed in this chapter? 

(b) How does this influence vary between the local, state and 
national scale?   
3. (a) Is the US government justified in implementing security 
procedures for visitors that cause significant inconvenience and 
aggravation? 
(b) How could the USA and other countries attain a better 
compromise between open borders and adequate security? 
7. What lessons for other peripheral tourist destinations can be 
learned from the experience of Dubai? 
8. (a) How does tourism in the urban-rural fringe depend upon 
tourists and local residents in nearby large urban areas? 
(b) What challenges does this pose to managers of destinations in 
the urban-rural fringe? 
Exercises 
 1. (a) Rank the following ten destination countries beginning with 
the one that you would most like to visit for a one-month vacation, 
and ending with the one that you would be least interested in 
visiting for a one-month vacation. 
Zimbabwe Fiji Mexico China United States France Dubai India 
United Kingdom Russia 
Indicate the reasons for your rankings, referring in each case to 
each of the pull factors discussed in this chapter. 
Assigning a value of ‘5’ for each first choice, ‘4’ for each second 
choice, and so on, add up the class responses for each of the five 
destinations. 
Identify the overall class rankings. 
Do any consistent patterns emerge as to the reasons given for these 
rankings 

TEXT 
CH 4  
 

DR 
MISTILIS 
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WEEK 
BEG. 

WK 
NO. 

LECTURE TOPIC/CONTENT TUTORIAL READI
NGS 

LECTUR
ER 

23 
Sept 

9  
TOPIC: TOURIST MARKETS & 
MARKETING 

 
CH6 Q7. What difficulties are associated with the 
operationalisation of psychographic segmentation in general, & 
with Plog’s typology in particular? 
Q8. (a) What is the difference between trip purpose & trip 
motivation? 
(b) What are the strengths and weaknesses of each as a 
segmentation criterion? Case study  
 
CH 7 pp209 - ‘What the bloody hell is happening to Australia’s 
destination brand?’ 

(a) Download the ‘Bloody Hell’ ad from 
http://www.youtube.com/watch?v=rn0lwGk4u9o 

 view in class 
(b) identify arguments made for, against it as an effective tool for 
maintaining Australia’s high status tourism brand 
So where the bloody hell are you? was a AUD180 million 
advertising campaign launched in 2006 by Tourism Australia 
created by the Sydney office of the London advertising agency 
M&C Saatchi. 
The campaign received extensive press coverage, but it was soon 
deemed a failure and withdrawn 
Check out the current website Tourism Australia 
http://www.australia.com/ 
 

 
TEXT 
CH 6, 
7  

 
DR 
MISTILIS 
 

MID TERM BREAK 
  

http://www.youtube.com/watch?v=rn0lwGk4u9o�
http://www.australia.com/�
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WEEK 
BEG. 

WK 
NO. 

LECTURE TOPIC/CONTENT TUTORIAL READINGS LECTURER 

Oct 7 
 

10 TOPIC:  POLICYB& PLANNING; 
CONFICT & COOPERATION 

Practice exam question-1 
Topic: The developer versus the resident 
action group re mega hotel resort development 
in a quiet coastal hamlet. eg Club Med Byron 
Bay/Phuket  
Activity/Steps: 
In student pairs (resident plus developer), give 
examples of ‘government involvement’ in the 
tourism planning process by your speech to the 
Local Govt Development Committee 
10 minutes to gather your case for 
developer/resident 
10 minutes open class debate putting case of 
developer, resident 
Then: 
NM - lists arguments both sides, identifying 
‘classical’ points government must weigh to 
decide YES/NO  to development 
 

Hall (2003) 
 

DR MISTILIS 
 

Oct 14 11 TOPIC: TOURISM PROSPECTS 
The future of tourism and sustainable 
tourism (ST)  
 

Practice exam question-2 
REFER to 2012 exam file loaded on BB for 
multiple choice& short essay questions – we 
will do together in class 

 

 
TEXT CH 11 

DR MISTILIS 
 

Oct 21 12 Overview of course topics;  
TOPIC: COURSE SUMMARY 
 

Q&A file  FOR EXAM PREPARATION 
Feedback - discussion of exam 
 

ALLTEXT  DR MISTILIS 



APPENDIX A  
Assessment 2 – group report = 30%     

Topic: Rocks Field trip 
Length: 2500 words 
Date Due: 5:00pm Tuesday  wk  7  
Background readings: Hayllar & Griffin (2005); Litvin (2005; both online) 

TOPIC: Managing an historic tourist precinct 
This is a group assignment for you and one other student and its purpose is to expose you to aspects of tourism management at the 
destination level.  It is a self directed assignment – you and the other students will explore the Rocks precinct in order to gather 
material for your answers.  Your report must include at least five recent (last five years) journal articles as references for your 
recommendations; evaluate the overall contribution to group work of each of your team members by filling out the group 
contribution form loaded on Blackboard. 
Objectives of the field trip 
To gain an initial understanding of tourism management and delivery of a competitive tourist experience in an historic precinct 
destination tourism - within a framework of sustainable tourism development. 
Describe your findings as below: 
1 Visitor Information Services – the Rocks Visitor Centre 
Find out and explain, relative to Rocks visitors: 

 brochures and other  information for visitors 
2 Other Visitor Services 
Find out and explain, relative to Rocks visitors the adequacy/inadequacy of: 

 access by transport 
 signage in and around the precinct 

3 Businesses  
Describe your findings and put in table format 
Walk around the Rocks precinct: 

• note the names of two  different of tourism related businesses in three industry sectors, briefly describing in a sentence 
each business 

4   Challenges for the destination manager-  
 What kind of environment have the destination managers tried to create for tourism in the Rocks precinct?   
 Analyse one major challenge which arises from your readings regarding managing the historic tourism precinct, as 

applicable to the Rocks. 
5 Finally write recommendation, conclusions and summary 

 Recommendations for solutions to your major challenge expounded above 
 half page summary of your experience in this assignment  
 conclusions  
 Report summary 

Your report format is: 
EXECUTIVE SUMMARY This is a short summary of the whole report (for busy executives to read!). For your 
assignments it should not be more than a page. Make sure it is on a separate page. 
INTRODUCTION The introduction includes: 

• Brief background information 
• Purpose of report 
• Outline of report 
• Definition of terms 

BODY - This is the main part of your fieldwork  
• Visitor Information Services – the Rocks Visitor Centre 
• Other Visitor Services 
•    Businesses  
•    challenges 

CONCLUSION & RECOMMENDATIONS - Summary of your findings & your experience: 
• recommendations  
• recommendation, conclusions  
• half page sum of your experience in this assignment  
• summary 

 
Grading criteria:Section 1, Section 3 are each worth 7.5 marks; Section 2 is worth 15 marks;  mark
 comments 
1. Presentation style (including proper sentence structure, grammar,  
spelling, & report format); executive summary & introduction 
                             
…………………………………………………………………………………………………………………………………… 
 
2. Body of report  ………………………………………………………………………………….…………… 
 
3. Conclusions & Recommendations  …………………………………………………………………………………. 
 

ASSESSOR: Nina Mistilis 
TOTAL  
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GENC6003-13S1 Appendix A 
 
Assessment 1 – Tutorial group activity and presentation– 5% PPT+5% activity+10% 
written analyses = 20%     
 
In weeks 3, 4, 6-10 ( nb wk 9 has 2 groups) one group will lead the discussion, conducting an 
open forum of a relevant question to the week’s tourism topic, generally one question chosen 
from the  set  of  tutorial tasks. The group members should conduct extensive research to 
explain its relevance, deepen understanding and implications for sustainable tourism. The 
format of the 25-30 minute class activity is the group’s choice but should include a PPT 
presentation of 10 minutes and 10 slides max and a 1000 word analyses of the topic, both 
handed in to NM at the tutorial. Marks are allocated re outcomes in terms of knowledge of 
topic, class participation and discussion leadership.  
 
GROUP MEMBERS 
 
 
 
 
1 PPT 5% 
 
COMMENTS 
 
 
 
2 ACTIVITY 5% 
 
COMMENTS 
 
 
 
 
3 WRITTEN ANALYSIS 10% 
 
COMMENTS 
 
 
 
 
OVERALL COMMENTS 
 
 
 
 
 
TOTAL 
  

ASSESSOR: Nina Mistilis 
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PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND SUPPORT
  
1 PROGRAM LEARNING GOALS AND OUTCOMES  
 
The Australian School of Business Program Learning Goals reflect what we want all 
students to BE or HAVE by the time they successfully complete their degree, regardless 
of their individual majors or specialisations. For example, we want all our graduates to 
HAVE a high level of business knowledge, and a sound awareness of ethical, social, 
cultural and environmental implications of business. As well, we want all our graduates 
to BE effective problem-solvers, communicators and team participants. These are our 
overall learning goals for you.   
 
You can demonstrate your achievement of these goals by the specific outcomes you 
achieve by the end of your degree (e.g. be able to analyse and research business 
problems and propose well-justified solutions). Each course contributes to your 
development of two or more program learning goals/outcomes by providing 
opportunities for you to practise these skills and to be assessed and receive feedback. 
 
Program Learning Goals for undergraduate and postgraduate students cover the same 
key areas (application of business knowledge, critical thinking, communication and 
teamwork, ethical, social and environmental responsibility), which are key goals for all 
ASB students and essential for success in a globalised world. However, the specific 
outcomes reflect different expectations for these levels of study. 
 
We strongly advise you to choose a range of courses which assist your development of 
these skills, e.g., courses assessing written and oral communication skills, and to keep a 
record of your achievements against the Program Learning Goals as part of your 
portfolio.  
 
ASB Undergraduate Program Learning Goals and Outcomes 
 
1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local 

and global contexts.  
You should be able to select and apply disciplinary knowledge to business situations in a 
local and global environment. 

 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and 

effective problem solvers.  
You should be able to identify and research issues in business situations, analyse the issues, 
and propose appropriate and well-justified solutions. 

 
3. Communication:  Our graduates will be effective professional communicators.  

You should be able to: 
a. Prepare written documents that are clear and concise, using appropriate style   and 

presentation for the intended audience, purpose and context, and  
b. Prepare and deliver oral presentations that are clear, focused, well-structured, and delivered 

in a professional manner.    
 
4. Teamwork:  Our graduates will be effective team participants.  
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You should be able to participate collaboratively and responsibly in teams, and reflect 
on your own teamwork, and on the team’s processes and ability to achieve outcomes. 

 
5. Ethical, social and environmental responsibility: Our graduates will have a sound 

awareness of the ethical, social, cultural and environmental implications of business 
practice.  
You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations in business 
decision-making and practice, and  

b. Identify social and cultural implications of business situations. 
 

2. ACADEMIC HONESTY AND PLAGIARISM 
 
The University regards plagiarism as a form of academic misconduct, and has very strict rules 
regarding plagiarism. For UNSW policies, penalties, and information to help you avoid 
plagiarism see: http://www.lc.unsw.edu.au/plagiarism/index.html as well as the guidelines in the 
online ELISE and ELISE Plus tutorials for all new UNSW students: 
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm. 
To see if you understand plagiarism, do this short quiz: 
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html 
For information on how to acknowledge your sources and reference correctly, see: 
http://www.lc.unsw.edu.au/onlib/ref.html 
For the ASB Harvard Referencing Guide, see the ASB Referencing and Plagiarism web page:  
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingan
dplagiarism.aspx 
 

3. STUDENT RESPONSIBILITIES AND CONDUCT 
 
Students are expected to be familiar with and adhere to university policies in relation to class 
attendance and general conduct and behaviour, including maintaining a safe, respectful 
environment; and to understand their obligations in relation to workload, assessment and 
keeping informed.  
Information and policies on these topics can be found in the ‘A-Z Student Guide’: 
https://my.unsw.edu.au/student/atoz/A.html. See, especially, information on ‘Attendance and 
Absence’, ‘Academic Misconduct’, ‘Assessment Information’, ‘Examinations’, ‘Student 
Responsibilities’, ‘Workload’ and policies such as ‘Occupational Health and Safety’. 

3.1Workload 
It is expected that you will spend at least ten hours per week studying this course. This time 
should be made up of reading, research, working on exercises and problems, and attending 
classes. In periods where you need to complete assignments or prepare for examinations, the 
workload may be greater. 
Over-commitment has been a cause of failure for many students. You should take the required 
workload into account when planning how to balance study with employment and other 
activities.  

3.2 Attendance 
Your regular and punctual attendance at lectures and seminars is expected in this course. 
University regulations indicate that if students attend less than 80% of scheduled classes they 
may be refused final assessment.  

http://www.lc.unsw.edu.au/plagiarism/index.html�
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm�
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html�
http://www.lc.unsw.edu.au/onlib/ref.html�
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingandplagiarism.aspx�
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingandplagiarism.aspx�
https://my.unsw.edu.au/student/atoz/A.html�
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3.3 General Conduct and Behaviour 
You are expected to conduct yourself with consideration and respect for the needs of your 
fellow students and teaching staff.  Conduct which unduly disrupts or interferes with a class, 
such as ringing or talking on mobile phones, is not acceptable and students may be asked to 
leave the class. More information on student conduct is available at: 

 
https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html 

3.4 Occupational Health and Safety 
UNSW Policy requires each person to work safely and responsibly, in order to avoid personal 
injury and to protect the safety of others. For more information, see 

3.5 Keeping Informed 

http://www.ohs.unsw.edu.au/. 

You should take note of all announcements made in lectures, tutorials or on the course web site.  
From time to time, the University will send important announcements to your university e-mail 
address without providing you with a paper copy.  You will be deemed to have received this 
information. It is also your responsibility to keep the University informed of all changes to your 
contact details. 
 

4. SPECIAL CONSIDERATION AND SUPPLEMENTARY EXAMINATIONS 
You must submit all assignments and attend all examinations scheduled for your course. You 
should seek assistance early if you suffer illness or misadventure which affects your course 
progress.  
General Information on Special Consideration: 

1. All applications for special consideration must be lodged online through myUNSW 
within 3 working days of the assessment (Log into myUNSW and go to My Student 
Profile tab > My Student Services channel > Online Services > Special Consideration). 
Then submit the originals or certified copies of your completed Professional Authority 
form (pdf - download here) and other supporting documentation to Student Central. For 
more information, please study carefully the instructions and conditions at: 
https://my.unsw.edu.au/student/academiclife/StudentCentralKensington.html. 

2. Please note that documentation may be checked for authenticity and the submission of 
false documentation will be treated as academic misconduct. The School may ask to see 
the original or certified copy.  

3. Applications will not be accepted by teaching staff. The lecturer-in-charge will be 
automatically notified when you lodged an online application for special consideration. 

4. Decisions and recommendations are only made by lecturers-in-charge, not by tutors. 
5. Applying for special consideration does not automatically mean that you will be 

granted a supplementary exam or other concession. 
6. Special consideration requests do not allow lecturers-in-charge to award students 

additional marks. 
 
ASB Policy on requests for Special Consideration for Final Exams in Undergraduate 
Courses: 
The policy of the School of Marketing is that the lecturer-in-charge will need to be satisfied on 
each of the following before supporting a request for special consideration: 

1. Does the medical certificate contain all relevant information? For a medical 
certificate to be accepted, the degree of illness, and impact on the student, must be 

https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html�
https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html�
http://www.ohs.unsw.edu.au/�
https://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf�
https://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf�
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html#Supportingdocumentation�
https://my.unsw.edu.au/student/academiclife/StudentCentralKensington.html�
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stated by the medical practitioner (severe, moderate, mild). A certificate without this 
will not be valid. 

2. Has the student performed satisfactorily in the other assessment items? Satisfactory 
performance would require at least acceptable level of attainment for each 
assignment and

3. Does the student have a history of previous applications for special consideration? A 
history of previous applications may preclude a student from being granted special 
consideration. 

 meeting the obligation to have attended 80% of tutorials. 

 
Special Consideration and the Final Exam: 
Applications for special consideration in relation to the final exam are considered by an ASB 
Faculty panel to which lecturers-in-charge provide their recommendations for each request. If 
the Faculty panel grants a special consideration request, this will entitle the student to sit a 
supplementary examination. No other form of consideration will be granted. The following 
procedures will apply: 

1. Supplementary exams will be scheduled centrally and will be held approximately two 
weeks after the formal examination period. The dates for ASB supplementary exams 
for Semester 2, 2013 are: 
11 Dec 2013 – exams for all Schools except
If a student lodges a special consideration for the final exam, they are stating they will 
be available on the above dates. Supplementary exams will not be held at any other 
time. 

 Accounting and Economics 

2. Where a student is granted a supplementary examination as a result of a request for 
special consideration, the student’s original exam (if completed) will be ignored and 
only the mark achieved in the supplementary examination will count towards the 
final grade. Failure to attend the supplementary exam will not entitle the student to 
have the original exam paper marked and may result in a zero mark for the final 
exam. 

 
If you attend the regular final exam, you are extremely unlikely to be granted a supplementary 
exam. Hence if you are too ill to perform up to your normal standard in the regular final exam, 
you are strongly advised not to attend. However, granting of a supplementary exam in such 
cases is not automatic. You would still need to satisfy the criteria stated above. 
 
The ASB’s Special Consideration and Supplementary Examination Policy and Procedures for 
Final Exams for Undergraduate Courses are available at: 
http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/supplementaryexampr
ocedures.pdf. 

 
5. STUDENT RESOURCES AND SUPPORT  

The University and the ASB provide a wide range of support services for students, including: 
• ASB Education Development Unit  (EDU) (www.business.unsw.edu.au/edu) 

Academic writing, study skills and maths support specifically for ASB students. 
Services include workshops, online and printed resources, and individual consultations. 
EDU Office: Room GO7, Ground Floor, ASB Building (opposite Student Centre); Ph: 
9385 5584; Email: edu@unsw.edu.au; Visit us on Facebook: 
www.facebook.com/educationdevelopmentunit 

http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/supplementaryexamprocedures.pdf�
http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/supplementaryexamprocedures.pdf�
http://www.business.unsw.edu.au/edu�
mailto:edu@unsw.edu.au�
http://www.facebook.com/educationdevelopmentunit�
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• Blackboard eLearning Support: For online help using Blackboard, follow the links 
from www.elearning.unsw.edu.au to UNSW Blackboard Support / Support for Students. 
For technical support, email: itservicecentre@unsw.edu.au; ph: 9385 1333 

• UNSW Learning Centre (www.lc.unsw.edu.au ) 
Academic skills support services, including workshops and resources, for all UNSW 
students.  See website for details. 

• Library training and search support services:   
http://info.library.unsw.edu.au/web/services/services.html  

• IT Service Centre: Technical support for problems logging in to websites, 
downloading documents etc. https://www.it.unsw.edu.au/students/index.html 
UNSW Library Annexe (Ground floor) 

• UNSW Counselling and Psychological Services  
(http://www.counselling.unsw.edu.au) 
Free, confidential service for problems of a personal or academic nature; and workshops 
on study issues such as ‘Coping With Stress’ and ‘Procrastination’.  
Office:  Level 2, Quadrangle East Wing; Ph: 9385 5418 

• Student Equity & Disabilities Unit (http://www.studentequity.unsw.edu.au) Advice 
regarding equity and diversity issues, and support for students who have a disability or 
disadvantage that interferes with their learning.  Office: Ground Floor, John Goodsell 
Building; Ph: 9385 4734   

 

http://www.elearning.unsw.edu.au/�
mailto:itservicecentre@unsw.edu.au�
http://www.lc.unsw.edu.au/�
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