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PART A: COURSE-SPECIFIC INFORMATION 

 

1 STAFF CONTACT DETAILS 

 

Position Name Email Room Phone 

Lecturer-in-charge Shan Pan shan.pan@unsw.edu.au QUAD2105 9385 0475 

 
The best way to contact your lecturer is via email. Please note that only your UNSW 
email account should be used for formal notices and correspondence regarding the 
course. Always sign your email with your name and student number. The subject of 
your e-mail should begin with the course code (i.e. INFS4886). 
 
Please make an appointment for a consultation with the LIC if you need to discuss 
issues in detail. 
 
If you need to contact the School urgently you can contact the School Office on 9385-
5320 or email: istm@unsw.edu.au. 
 
 

2 COURSE DETAILS 

2.1 Teaching Times and Locations 

Lectures start in Week 1 (to Week 12): The Time and Location are: 
 
Monday 16:00 – 19:00, Law Building 389 (K-F8-389). 
 
Consultation Time: Monday 14:00-15:00 or By Appointment.  

2.2 Units of Credit 

The course is worth 6 units of credit. There is no parallel teaching in this course. 

2.3 Summary of Course 

This course introduces students to research problems and the ways business research 
is conducted. The course aims to develop foundational research skills required for 
designing research projects, and provides an overview of research approaches and 
methodologies useful for conducting business research. Topics covered include: 
overview of the research process, theory and theorizing, critiquing a research paper, 
conducting a systematic literature review, writing a literature review, conceptual 
modelling and research design, archival research, case studies, surveys, experimental 
and simulation research, action and design research, writing and defending a research 
proposal. 

2.4 Course Aims and Relationship to Other Courses 

This is a foundation course that introduces students to research problems, different 
approaches to understanding these problems and conducting good quality academic 
research. This course is primarily for all students who intend to undertake the Honours 
Thesis in Information Systems. It is also suitable for students who wish to understand 
how to conduct research. It can be considered as an Introduction to research, with the 

mailto:shan.pan@unsw.edu.au
mailto:istm@unsw.edu.au
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follow-on course INFS4887, which will cover key research methodologies from a more 
practical angle. This course aims to: 

 Improve understanding of the nature of research, the research process and the 
creation of knowledge, 

 Develop understanding of the different research approaches and traditions, and 
different research methodologies, methods and techniques applied in business 
research 

 Assist students in identifying interesting research topics and articulating the 
reasons for undertaking a research project 

 Develop and apply fundamental research skills, including conducting literature 
reviews, designing a research project, collecting and analysing data and 
presenting research results 

 Assist students in developing research writing skills. 

2.5 Student Learning Outcomes  

By the end of this course, you should be able to: 
 

1. Critique the nature, types and characteristics of academic research. 
2. Critically review different perspectives and approaches to research and 

consider their strengths and weaknesses. 
3. Critically analyse and assess research papers. 
4. Conduct an information search and write a literature review. 
5. Formulate research problems and justify research questions. 
6. Explain the applicability of various research approaches and methodologies. 
7. Demonstrate the applicability of different data collection and data analysis 

techniques. 
8. Recommend research strategies cognisant of the limitations of different 

research methods and data analysis techniques. 
9. Prepare and present your research proposal. 

The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items. 

The Learning Outcomes in this course also help you to achieve some of the overall 
Program Learning Goals and Outcomes for all undergraduate students in the Business 
School. Program Learning Goals are what we want you to BE or HAVE by the time you 
successfully complete your degree (e.g. ‘be an effective team player’). You 
demonstrate this by achieving specific Program Learning Outcomes – what you are 
able to DO by the end of your degree (e.g. ‘participate collaboratively and responsibly 
in teams’).  

For more information on the Undergraduate Program Learning Goals and Outcomes, 
see Part B of the course outline. 
  



3 

business.unsw.edu.au  
 
CRICOS Code 00098G 

 
 

Business Undergraduate Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local and 
global contexts. 

You should be able to select and apply disciplinary knowledge to business situations in a local and global 
environment. 
 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and effective 
problem solvers. 

You should be able to identify and research issues in business situations, analyse the issues, and propose 
appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective professional communicators. 

You should be able to: 
a. Prepare written documents that are clear and concise, using appropriate style and presentation 

for the intended audience, purpose and context, and 
b. Prepare and deliver oral presentations that are clear, focused, well-structured, and delivered in a 

professional manner. 
 
4. Teamwork: Our graduates will be effective team participants. 

You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
the ethical, social, cultural and environmental implications of business practice. 

You should be able to: 
a. Identify and assess ethical, environmental and/or sustainability considerations in business 

decision-making and practice, and 
b. Identify social and cultural implications of business situations. 

 

 
The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed (they 
may also be developed in tutorials and other activities): 
 

Program Learning Goals 
and Outcomes 

Course Learning Outcomes Course Assessment 
Item 

This course helps you to 
achieve the following 
learning goals for all 
Business undergraduate 
students: 

On successful completion of the course, 
you should be able to: 

This learning outcome 
will be assessed in the 
following items: 

1 Knowledge Critique the nature, types and 
characteristics of academic research. 

Critically review different perspectives 
and approaches to research and 
consider their strengths and 
weaknesses. 

Critically analyse and assess research 
papers. 

Conduct an information search and write 
a literature review. 

Formulate research problems and justify 
research questions. 

Explain the applicability of various 

 Class preparation 
and participation 

 Paper critique 

 Research 
proposal 
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research approaches and 
methodologies. 

Demonstrate the applicability of different 
data collection and data analysis 
techniques. 

Recommend research strategies 
cognisant of the limitations of different 
research methods and data analysis 
techniques. 

2 Critical thinking and 
problem solving 

Critique the nature, types and 
characteristics of academic research. 

Critically review different perspectives 
and approaches to research and 
consider their strengths and 
weaknesses. 

Critically analyse and assess research 
papers. 

Conduct an information search and write 
a literature review. 

Formulate research problems and justify 
research questions. 

Explain the applicability of various 
research approaches and 
methodologies. 

Demonstrate the applicability of different 
data collection and data analysis 
techniques. 

Recommend research strategies 
cognisant of the limitations of different 
research methods and data analysis 
techniques. 

 Class preparation 
and participation 

 Paper critique 

 Research 
proposal 

3a Written 
communication 

Construct written work which is logically 
and professionally presented. 

 Paper critique 

 Report 

3b Oral communication Communicate ideas in a succinct and 
clear manner. 

 Part of tutorial 
participation mark 
but not separately 
assessed. 

4 Teamwork Work collaboratively to complete a task.  Not specifically 
assessed. 

5a Ethical, social and 
environmental 
responsibility 

Ethics is addressed from the point of 
ethical practices in research, particularly 
on UNSW and ASB regulations.  

 Research 
Proposal 

5b Social and cultural 
awareness 

Not specifically addressed in this 
course. However, depending on the 
proposed research topic and the paper 
chosen for critiquing, they may be 
addressed. 

 Paper critique 

Research 
Proposal 
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3 LEARNING AND TEACHING ACTIVITIES 

3.1 Approach to Learning and Teaching in the Course 

This course adopts the principles of student-centred learning and dialectics. This 
involves a combination of providing information to students and motivating them to use 
this information in problem-solving environments. The manner in which students 
present and argue the reasoning behind their solutions demonstrates their knowledge 
of the area, as one cannot convincingly argue something that is not understood. 
Arguing an issue also expands one’s understanding of a topic as one is forced to 
consider alternative points of view. Finally, dialectics empower students to 
collaboratively negotiate, rather than passively learn, an area or topic. This has 
implications for teaching strategies and assessment (discussed below) as well as for 
students’ role, responsibilities and expected contribution to knowledge creation. 
 
First, lecturers are responsible for creating a learning environment that is stimulating 
and interesting, and that encourages collaboration, knowledge sharing and co-creation 
by all participants. The learning environment includes both the physical and virtual 
spaces where learning and teaching activities take place. The aim is to develop an 
atmosphere of cooperation and a spirit of learning, inquiring and innovating in all 
activities, underpinned by a sense of responsibility for our individual and collective 
learning. 
 
Second, students as active participants are expected to take responsibility for their 
own individual and collective learning. While this course is designed to foster students’ 
active participation and contribution to knowledge co-creation, this will not happen 
unless students take seriously their roles and responsibilities. As active contributors 
students are expected to be prepared for each class and take active role in 
discussions and other learning activities. 
 

3.2 Learning Activities and Teaching Strategies 

The course involves lectures, presentations, discussions, and individual and group 
learning activities and assignments.  Each class will have a topic, specific tasks and 
reading material set in advance. A class will typically involve a lecture/seminar — 
presenting a new topic and related readings - followed by groupwork, discussions, 
workshop, or student presentations. Students will be expected to present or discuss 
pre-specified reading material in the class. These activities will be assessed.  
 
Discussions and group work will be conducted in class, face-to-face but also via 
electronic media. Students will be encouraged to use Moodle to share their ideas, 
collectively write a group assignment and discuss anything of interest to their study. 
Assignments are designed to enable students to undertake individual and group 
learning guided by the lecturer. 
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4 ASSESSMENT 

4.1 Formal Requirements 

In order to pass this course, you must: 

 Achieve a composite mark of at least 50; and 

 Make a satisfactory attempt at all assessment tasks (see below). A mark of 45 
percent or higher is normally regarded as satisfactory. 

 Attend at least 80% of all scheduled classes. 
 
In the case of peer assessed group work, the mark assigned to each member of the 
group may be scaled based on peer assessment of each member's contribution to the 
task. 
 
The School reserves the right to scale final marks to a mean of 60%. 
 
It should be noted that group members are expected to work in a harmonious and 
professional fashion which includes adequate management of non-performing 
members. 
 

4.2 Assessment Details 

 

Assessment Task Weighting Length Due Date 

Class Preparation 
and Participation 

15% See 4.3 below Ongoing 

Paper Critique 35% 2,500 words 4pm. 14 September, 2015 

Research Proposal 50% 5,000 words 4pm. 26 October, 2015 

Total 100%   

 

4.3 Assessment Format 

Class Preparation and Participation (25%) 
You are expected to prepare for classes by reading specified materials. During class 
you are expected to actively participate in class activities, group discussion, class 
presentation and answer questions that have been posed during the class. This 
assessment has been designed to develop your analysis and critical thinking skills and 
improve your understanding and appreciation of research methods. It will also improve 
your communication skills, group-work skills, time management and personal 
organization. 
 
Each student is assigned 15 marks for their preparation and participation; graded 
based on the following guidelines. 
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0 Below 80% attendance (i.e. 10 classes) as required by school 

1-2 Has satisfied the attendance requirement but has not prepared and/or 
contributed to class activities 

3-6 Has satisfied the attendance and preparation requirements and participated in 
team activities during class. 

7-9 Has satisfied the attendance and preparation requirements, participated in team 
activities during class and contributed to class discussion. 

10-12 Has satisfied the attendance and preparation requirements, has participated in 
team activities during class, and contributed to class discussion in relevant and 
constructive ways. 

13-14 Has satisfied the attendance and preparation requirements, has participated in 
team activities during class, contributed to class discussion in relevant and 
constructive ways, and demonstrated exceptional insight during discussions. 

15 Has satisfied all of the above and demonstrated excellence in their contribution 
to the dynamics of the course. 

 

Paper Critique (25%) 
This assignment is to be completed in groups of 2 or 3 as agreed with the LIC.  
The purpose of this assignment is: 

1. to develop your capacity to understand and critically assess research papers in 
the your discipline, and  

2. help you to be able to present your arguments logically and in a clear and 
concise form. 

 
Further details on this assignment will be released on Moodle. 
 

Research Proposal (50%) 
This assignment is to be completed as an individual assignment. 
 
The purpose of this assignment is to demonstrate your ability to:  

1. Identify relevant and interesting research problem(s) in your field, and 
demonstrate their significance;  

2. Assess the current body of knowledge and formulate research question(s); 
3. Propose and justify your research approach and methodology to examine your 

research problem(s) and answer your research questions;  
4. Propose and discuss an appropriate research design;  
5. Discuss expected results and potential contribution and significance of 

research. 
 
Further details on this assignment will be released on Moodle. 
 

4.4 Assignment Submission Procedure 

Submission of assignments must be accompanied by a signed cover page. Digital 
signatures are not allowed. Missing cover page or cover page without authentic 
signatures may result in a penalty of 5% of the maximum marks available for 
assignments. 
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4.5 Late Submission 

The late submission of assignments carries a penalty of 10% of the maximum marks 
for that assignment per day of lateness (including weekends and public holidays), 
unless an extension of time has been granted. An extension of time to complete an 
assignment may be granted by the course co-ordinator in case of misadventure or 
illness. Applications for an extension of time should be made to the course co-ordinator 
by email or in person. You will be required to substantiate your application with 
appropriate documentary evidence such as medical certificates, accident reports etc. 
Please note that work commitments and computer failures are usually considered 
insufficient grounds for an extension. 
 
 

Quality Assurance 
The Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks may 
be used for quality assurance, such as to determine the extent to which program 
learning goals are being achieved. The information is required for accreditation 
purposes, and aggregated findings will be used to inform changes aimed at improving 
the quality of Business School programs. All material used for such processes will be 
treated as confidential. 

 
 

5 COURSE RESOURCES 

The website for this course is on UNSW Moodle at: 
https://moodle.telt.unsw.edu.au/login/index.php 
 
Below contains a list recommended for reading. It is organised in topic areas:  
 

Problem Solving and Research 
Neuman, W.L. (2011). Social Research Methods: Qualitative and Quantitative 

Approaches, Allyn and Bacon, Boston. Chapters 1 & 2. 
Remenyi, D. and Williams, B. (1995). Some aspects of methodology for research in 

information systems, Journal of Information Technology, 10(3): 191-201. 
Ramiller, N.C. and Pentland, B.T. (2009). Management Implications in Information 

Systems Research: The Untold Story. Journal of AIS, 10(6): 447-494. 
 
Theory and Theorizing 
Sutton, R.I and Staw, B.M. (1995). What Theory is Not, Administrative Science 

Quarterly, 40(3): 371-384. 
DiMaggio, P.J. (1995). Comments on ‘What Theory is Not’, Administrative Science 

Quarterly, 40(3): 391-397. 
Weick, K.E (1995). What Theory is Not, Theorizing is, Administrative Science 

Quarterly, 40(3): 385-390. 
Weick, K. (1989). Theory Construction as Disciplined Imagination, Academy of 

Management Review, 14(4) 516-531. 
Gregor, S. (2006). The Nature of Theory in Information Systems, MIS Quarterly, 30(3): 

611-642. 
 
Critiquing a Research Paper 
Hirschheim, R. Guidelines for Critical Paper Reviews. Available at: 

http://www.bauer.uh.edu/rudy/8351s98.htm. 
Hyman, R. (1995). How to Critique a Published Article, Psychological Bulletin 118(2): 

178-182. 

https://moodle.telt.unsw.edu.au/login/index.php
http://www.bauer.uh.edu/rudy/8351s98.htm


9 

business.unsw.edu.au  
 
CRICOS Code 00098G 

Whetten, D. (1989). What Constitutes a Theoretical Contribution?, Academy of 
Management Review, 14(4): 490-495. 

Colquitt, J. A. and Zapata-Phelan, C. P. (2007). Trends in Theory Building and Theory 
Testing: A Five-Decade Study of the Academy of Management Journal, Academy 
of Management Journal, 50(6): 1281-1303. 

 
Writing a Literature Review 
Neuman, W.L. (2011). Social Research Methods: Qualitative and Quantitative 

Approaches, Allyn and Bacon, Boston. Chapter 5. 
Webster, J. and Watson, R.T. (2002). Analyzing the Past to Prepare for the Future: 

Writing a Literature Review, MIS Quarterly, 26(2): xiii-xxiii. 
Kitchenham, R. (2004) Procedures for Performing Systematic Reviews. NICTA 

Technical Report 0400011T.1. Available at: 
http://www.idi.ntnu.no/emner/empse/papers/kitchenham_2004.pdf. 

 
Epistemological Positions 
Neuman, W.L. (2011). Social Research Methods: Qualitative and Quantitative 

Approaches, Allyn and Bacon, Boston, Chapter 4. 
Lee, A.S. (1991). Integrating Positivist and Interpretive Approaches to Organizational 

Research, Organization Science, 2(4): 342-365. 
Deetz, S. (1996). Describing Differences in Approaches to Organization Science: 

Rethinking Burrell and Morgan and their Legacy, Organization Science, 7(2): 
191-207. 

Galliers, R.D., Markus, M.L., and Newell, S. (eds.) (2006). Exploring Information 
Systems Research Approaches: Readings and Reflections, London. 

Guba, E.G. and Lincoln, Y.S. (1994). Competing Paradigms in Qualitative Research, in 
Handbook of Qualitative Research, N.K. Denzin and Y.S. Lincoln (eds.), Sage, 
Thousand Oaks, pp. 105-117. 

Cecez-Kecmanovic, D. (2011). On Methods, Methodologies and How They Matter, 
European Conference on Information Systems (ECIS2011), Helsinki, 8-10 June. 

 
Research Design and Research Proposals 
Neuman, W.L. (2011). Social Research Methods: Qualitative and Quantitative 

Approaches, Allyn and Bacon, Boston, Chapter 6. 
Hair, J.F., Money, A.H., Samouel, P. and Page, M. (2007). Research Methods for 

Business, Wiley, Chichester, Chapter 6. 
Miles, M.B. and Huberman, A.M. (1994) Qualitative Data Analysis: An Expanded 

Sourcebook. Sage, Thousand Oaks, CA., Chapter 2. 
 
Survey-based Research 
Neuman, W.L. (2011). Social Research Methods: Qualitative and Quantitative 

Approaches, Allyn and Bacon, Boston, Chapter 10. 
Pinsonneault, A. and Kraemer, K. (1993). Survey Research Methodology in 

Management Information Systems: An Assessment, Journal of Management 
Information Systems, 10(2): 75-105. 

Hinkin, T.R. (1998). A Brief Tutorial on the Development of Measures for Use in Survey 
Questionnaires, Organizational Research Methods, 1(1): 104-121. 

 
Action & Design Research 
Davison, R., Martinsons, M. and Kock, N. (2004). Principles of Canonical Action 

Research. Information Systems Journal, 14(1): 65-86. 
Hevner, A., March, S., Park, J. and Ram, S. (2004). Design Science in Information 

Systems Research, MIS Quarterly 28(1): 75-105. 

http://www.idi.ntnu.no/emner/empse/papers/kitchenham_2004.pdf
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Gregor, S. and Jones, D. (2007). The Anatomy of a Design Theory, Journal of the 
Association for Information Systems (JAIS), 8(5): Article 19. 

 
Experiments and Simulations 
Neuman, W.L. (2011). Social Research Methods: Qualitative and Quantitative 

Approaches, Allyn and Bacon, Boston, Chapter 9. 
Grant, A. M. and Wall, T. D. (2009). The Neglected Science and Art of Quasi-

Experimentation Why-to, When-to, and How-to Advice for Organizational 
Researchers, Organizational Research Methods, 12(4): 653-686. 

Jarvenpaa, S., Dickson, G. and DeSanctis, G. (1985). Methodological Issues in 
Experimental IS Research: Experiences and Recommendations, MIS Quarterly, 
9(2): 141-156. 

Davis, J.P., Eisenhardt, K.M. and Bingham, C.B. (2007). Developing Theory through 
Simulation Methods. Academy of Management Review, 32 (2): 480-499. 

Dooley, K. (2002). Simulation Research Methods. In: Joel Baum (ed.), Companion to 
Organizations, London: Blackwell, pp. 829-848. 

Lazer, D. and Friedman, A. (2007). The Network Structure of Exploration and 
Exploitation. Administrative Science Quarterly, 52(4): 667–694. 

Padget, J., Vidgen, R., Mitchell, J., Marshall, A. and Mellor, R. (2009). Sendero: An 
Extended, Agent-based Implementation of Kauffman’s NK and NKCS Models, 
Journal of Artificial Societies and Social Simulation (JASSS), 12(4):8. Available at 
http://jasss.soc.surrey.ac.uk/12/4/8.html. 

 
Action & Design Research 
Davison, R., Martinsons, M. and Kock, N. (2004). Principles of Canonical Action 

Research. Information Systems Journal, 14(1): 65-86. 
Hevner, A., March, S., Park, J. and Ram, S. (2004). Design Science in Information 

Systems Research, MIS Quarterly 28(1): 75-105. 
Gregor, S. and Jones, D. (2007). The Anatomy of a Design Theory, Journal of the 

Association for Information Systems (JAIS), 8(5): Article 19. 
 
Case Study Research 
Yin, R. K., (2009). Case Study Research: design and methods (fourth edition). 

Sage,Thousand Oaks, CA., Chapters 1 & 2. 
Eisendhardt, K.M. (1989). Building Theories from Case Study Research, Academy of 

Management Review, 14(4): 532-550. 
Siggelkow, N. (2007). Persuasion with Case Studies, Academy of Management 

Journal, 50(1): 20–24. 
Janson, M., Cecez-Kecmanovic, D. and Zupancic, J. (2007). Prospering in a Transition 

Economy through IT-Supported Organizational Learning, Information Systems 
Journal, 17(1): 3-36. 

Pan, S L and Tan, Barney C C (2011). Demystifying Case Research: A Structured-
Pragmatic-Situational (SPS) Approach to Conducting Case Research. 
Information & Organization, 21(3): 161-176. 

Gerring, J. (2004). What is a Case Study and What is it Good For?  American Journal 
of Political Science, 98(2): 341-354. 

 
Field and Ethnographic research 
Neuman, W.L. (2011). Social Research Methods: Qualitative and Quantitative 

Approaches, Allyn and Bacon, Boston, Chapter 13. 
Walsham, G. (2006). Doing Interpretive Research, European Journal of Information 

Systems, 15(3): 320-330. 
Trauth, E.M. (ed.) (2001). Qualitative Research in IS: Issues and Trends, Idea Group 

Publishing, Hershey, PA. 

http://jasss.soc.surrey.ac.uk/12/4/8.html
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Myers, M.D. and Newman, M. (2007). The Qualitative Interview in IS Research: 
Examining the Craft, Information and Organization, 17(1): 2-26. 

Myers, M.D. (1999) Investigating Information Systems with Ethnographic Research, 
Communications of the Association for Information Systems (CAIS), 2: Article 23. 

Golden-Biddle, K. and Locke, K. (1993), Appealing Works: an Investigation of How 
Ethnographic Texts Convince, Organization Science, 4(4): 595-616. 

Cecez-Kecmanovic, D., Moodie, D., Busuttil, A. and Plesman, F., (1999). 
Organisational Change Mediated by E-mail and Intranet – An Ethnographic 
Study, Information Technology and People, 12 (1) 9-26. 

 
 

6 COURSE EVALUATION AND DEVELOPMENT 

Your feedback at the end of this course will be invaluable in assessing our current 
course design and introducing further improvements in the future. UNSW's Course and 
Teaching Evaluation and Improvement (CATEI) process is an important way in which 
student evaluative feedback is gathered systematically from all courses. We will also 
add some more specific forms of evaluation, including informal feedback, at the end of 
semester. Given our approach to teaching and learning and the role of students in 
these processes, we see students’ evaluation as an integral part of teaching and 
learning. We have made some minor changes to the course based on feedback from 
2013 and we look forward to your comments on the course. 
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7 COURSE SCHEDULE 

 
Lecture Schedule 
 
Lectures start in Week 1 and finish in Week 12. 
 

LECTURE SCHEDULE 

Week Topic Reference 

Week 1 
27 July 

Course Introduction  

Week 2 
3 August 

Research Design and Research Proposal  

Week 3 
10 August 

Literature Search & 
Writing a literature review 

 

Week 4 
17 August 

Critiquing a research paper  

Week 5 
24 August 

Survey-based Research  

Week 6 
31 August 

Experimental Research  

Week 7 
7 September 

Case Study Research (I)  

Week 8 
14 September  

Case Study Research (II) 

Paper Critique due on 4pm, 14 
September. Submit and print a 

bounded hardcopy and hand it to 
LIC in class. 

Week 9 
21 September 

Case Study Research (III)  

Mid-semester break: Saturday 26 September - Monday 5 October inclusive 

Week 10 
5 October 

(Monday 5 Oct is a public holiday)  

Week 11 
12 October 

Research Proposal Discussion and Feedback 
Session 

 

Week 12 
19 October 

Managing the Thesis Writing Process 
and Course Debrief 

 

Week 13 
26 October 

NO LECTURES 
Research proposal due on 4pm, 26 

October. Submit and print a bounded 
hardcopy and hand it to LIC in class. 

 


