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Intrapreneurship 1 
 

Session 3, 2017 
 Intrapreneurship 
This course is based on a learning-by-doing model and involves your working on a live corporate challenge. 
It does not have traditional weekly units. There is a more detailed table that outlines the activities you will be 
participating in week to week later in this document. 

Week no Week begins Assessment due (% weighting) 

1 11 September  

2 18 September  

3 25 September  

4 2 October* Assignment 1  – Ideazone participation 
(individual, 15%) due on Tuesday 3 October by 9.30am 

5 9 October  

6 16 October Assignment 2 – Team value proposition  
(group, 10%) due on Monday 16 October by 9.30am 

7 23 October  

8 30 October  

9 6 November  

10 13 November  

11 20 November Assignment 3 – Final business proposal and presentation 
(group, 45%) due on Monday 20 November by 9.30am 

12 27 November  

13 4 December Assignment 4 – Reflective essay (individual, 30%) 
due on Monday 4 December by 9.30am 

 

                                                 
*
 Monday 2 October is a public holiday in NSW 

 Course schedule 
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2 Course Overview 
 

Course-level aims and learning goals 
For many established businesses, the ability to identify and effectively respond to 
new opportunities is increasingly central to their success, and indeed, survival. 
Evidence suggests that innovation in a corporate context can often be difficult. In 
recent years, however, a growing number of organisations have drawn on 
approaches and practices more common to small entrepreneurial startups to help 
them identify new market opportunities and to identify how they could respond to 
these opportunities. This is sometimes called ‘intrapreneurship’. 

The aim of this course is to provide students with insights into the intrapreneurship 
process and to help them develop the skills and knowledge they need to enhance 
the ability of their organisations to identify new opportunities in the market and to 
respond to them effectively. It does so by giving them hands-on experience of 
participating in an online corporate challenge.  

One of the key elements of successful intrapreneurship is the ability to work 
collaboratively across different aspects of the business – often in different 
locations and parts of the world. For this reason, the corporate challenge is based 
on group work where students work through an online platform to identify and 
develop a new business opportunity for a corporate partner. 

This course was introduced in response to consistent feedback from students that 
they would like the opportunity to learn more about innovation and 
intrapreneurship. It is also being offered in response to growing feedback from 
senior executives that they are increasingly looking for managers and executives 
who have the type of skills and capabilities that are being developed in this 
course.  

It can be taken as a stand-alone course or, for those students wishing to focus 
more on innovation, in combination with MBAX9126 Development of New 
Products and Services.  

  

 Course information 
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Course philosophy and partners 
This course is based on the concept of active learning, i.e. the best way to learn 
about corporate innovation and intrapreneurship is to participate in a real 
intrapreneurship process. For this reason, the course will be run using a different 
model from other courses in your degree program. 

This course will be based around a corporate innovation challenge called the 
Asian Century Growth Initiative that has been developed in collaboration with 
international professional services firm Ernst & Young (EY). For this iteration of 
Asian Century, you will be working on challenges set by an EY Client.  Essentially, 
you will be asked to help the client identify how they might be able to take 
advantage of Asian economic growth and development.  

To help you through this challenge, EY will provide you with extensive background 
information about growth in Asia and the nature of the initiative, and the client will 
provide you with background about the projects they have nominated for you to 
work on.  

EY consultants and innovation champions will provide you with feedback on your 
ideas in the first stage of the challenge (the ‘ideation phase’) and on your team 
value proposition. In the second phase of the initiative, when you select one idea 
to develop into a more detailed business plan, you will be allocated a mentor from 
EY who will work with you and your group as you develop your final proposal and 
your video pitch. Your final proposals will be assessed by a panel of EY partners 
and senior executives from the client and they will provide you with feedback on 
your work.  

Structure 
The course runs within the standard 12-week session, with the final reflective 
assessment activity due at the start of Week 13. As noted earlier, the main 
learning activity is a live corporate project. This will be ‘bookended’ by online 
discussion forums in Weeks 1 and 2 and a review discussion forum in Week 12 
(designed to help you complete your final assessment).  

The table below gives you a brief outline of what you will be doing on a week-to-
week basis. The table outlines the required content, tasks and activities that need 
to be undertaken, or material that you must read, to successfully complete the 
course. The course will be delivered on two online platforms. Moodle will be used 
for the first two weeks, the final discussion forum and for submission of your final 
assessment piece. The other activities will take place on a platform called 
Practera (see learning resources for more details). You will be provided with 
details about how to login to Practera during Week 1. 
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Week Date (w/c) What you will be doing 

  

The following tasks can be completed as soon as you are granted access to 
Moodle: 
Introduce yourself in the Moodle coffee shop 
In your own time, complete the Week 1 readings (introductory articles on 
intrapreneurship posted on Moodle) 

1 11 September 

On Moodle, participate in Discussion Forum 1 
On Practera, register on the platform and familiarise yourself with its functionality 
On Practera, complete Milestone 1 Activity 1 & 2 
In your own time, complete the Week 2 readings 

2 18 September 
On Moodle, participate in Discussion Forum 2 
On Practera, complete Milestone 1 Activity 3 & 4 
On Practera, submit initial ideas on Ideazone 

3 25 September 

On Practera, work through the materials on generating innovative ideas 
On Practera, actively participate in the Ideazone, adding your ideas, commenting on 
the ideas of others and allocating votes to other people’s ideas. 
Team allocation 

4 2 October* 

On Practera, complete Milestone 2 Activity 1 & 2 
On Practera, actively participate in the Ideazone, adding to your ideas, commenting 
and voting on others’ ideas. 
 

5 9 October  

6 16 October 

On Practera, complete and submit Team Value Proposition (Assignment 2) 
On Practera, receive feedback on your Team Value Proposition 
On Practera, complete Milestone 3 Activity 1 & 2 and use it to start developing your 
Business Proposal 

7 23 October On Practera, complete Milestone 3 Activity 3 and use it to continue developing your 
Business Proposal 

8 30 October On Practera, complete Milestone 3 Activity 4 and use it to continue developing your 
Business Proposal 

9 6 November On Practera, continue developing your Business Proposal 

10 13 November On Practera, complete Milestone 4 Activity 1 & 2 and use it to finalise your Business 
Proposal and start your Pitch 

11 20 November On Practera, finalise and submit your Business Proposal and start your Pitch 
(Assignment 3) 

12 27 November 
In your own time, complete the final essay readings 
On Moodle, participate in Discussion Forum 3 

13 4 December On Moodle, Submit Reflective Essay (Assignment 4) 

                                                 
*
 Monday 2 October is a public holiday in NSW 

  Course structure 
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A number of international standards are embedded in the program to ensure the 
courses you study are high quality. At present, this includes specific design to 
meet AACSB accreditation standards (through measurement of students’ 
program-level learning outcomes), and the United Nations Principles for 
Responsible Management Education (UNPRME). EQUIS accreditation is also 
held by UNSW Business School. 

Program-level learning goals and outcomes 
assessed for AACSB accreditation 
The Course Learning Outcomes are what you should be able to do by the end of 
this course if you participate fully in learning activities and successfully complete 
the assessment items. 

The Course Learning Outcomes will also help you to achieve at least some of the 
overall Program Learning Goals that are set for all postgraduate coursework 
students in AGSM programs. 

However, course-level learning outcomes are not sufficient to fully describe a 
student’s skills as they complete the qualification, and so we add an additional set 
of Program Learning Goals. These specify what we want you to have achieved by 
the time you successfully complete your degree. As an example, for the 
Teamwork learning goal we specify: ‘Our graduates will be effective team 
participants’.  

You demonstrate that you have met these Program Learning Goals by achieving 
specific Program Learning Outcomes that are directly related to each goal. These 
indicate what you are able to do by the end of your degree. In the case of the 
Teamwork goal, the related outcome includes: ‘participate collaboratively and 
responsibly in teams’. Note that the ability to meet these program-level learning goals 
and outcomes will be measured in each capstone course for your degree program. 

The Program Learning Goals (and related outcomes) used across the three 
MBAX streams of Change, Social Impact and Technology are as follows. 

1. Knowledge: 
Our graduates will have current disciplinary or interdisciplinary knowledge 
applicable in local and global contexts. 
Learning outcome: Students should be able to identify and apply current 
knowledge of disciplinary or interdisciplinary theory and professional practice 
to business in local and global environments. 

2. Critical thinking and problem-solving: 
Our graduates will have critical thinking and problem-solving skills applicable 
to business and management practice or issues. 
Learning outcome: Students should be able to identify, research and analyse 
complex issues and problems in business and/or management, and propose 
appropriate and well-justified solutions. 

 Program quality assurance 
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3. Communication: 
Our graduates will be effective communicators in professional contexts. 
Learning outcome for 3a – Written Communication: Students should be able 
to produce written documents that communicate complex disciplinary ideas 
and information effectively for the intended audience and purpose. 
Learning outcome for 3b – Oral Communication: Students should be able to 
produce oral presentations that communicate complex disciplinary ideas and 
information effectively for the intended audience and purpose. 

4. Teamwork: 
Our graduates will be effective team participants. 
Learning outcome: Students should be able to participate collaboratively and 
responsibly in teams, and to reflect on their own teamwork, and on the team’s 
processes and ability to achieve outcomes. 

5. Ethical, social and environmental responsibility: 
Our graduates will be aware of ethical, social, cultural and environmental 
implications of business issues and practice. 
Learning outcome for 5a – Ethical, social and environmental responsibility: 
Students should be able to identify and assess ethical, environmental and/or 
sustainability considerations in business decision-making and practice.   
Learning outcome for 5b – Social and cultural awareness: Students should be 
able to consider social and cultural implications of business. 

6. Leadership: 
Our graduates will have an understanding of effective leadership. 
Learning outcome: Students should be able to reflect upon their own personal 
leadership style and on the leadership needs of business and of teams. 

Associated standards committees and 
accreditation agencies 
AACSB: http://www.aacsb.edu 

Association to Advance Collegiate Schools of Business  

EQUIS: https://www.efmd.org/accreditation-main/equis 
European Quality Improvement System 

UNPRME: http://www.unprme.org 
UN Principles of Responsible Management Education 

  

DR
AF

T

http://www.aacsb.edu/
https://www.efmd.org/accreditation-main/equis
http://www.unprme.org/


 

Intrapreneurship 7 
 

Course learning outcomes 
After you have completed this course you should be able to: 

1. demonstrate an understanding of the key features of the intrapreneurship 
process 

2. clearly articulate and present innovative ideas to a professional audience in 
both written and verbal forms  

3. identify how you would translate key insights about innovation and 
intrapreneurship into practice in your own organisation or industry 

4. reflect on the challenges of completing an innovation process as part of a 
virtual team and identify the steps that could be taken to improve the 
effectiveness of virtual teams. 
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Program Learning Goals and 
Outcomes 

Course Learning Outcomes Course Assessment Item 

This course helps you to 
achieve the following 
postgraduate learning goals 
[see the section above for a 
description of these]: 

On successful completion of the 
course, you should be able to 
[see the section above for a 
description of these]: 

This learning outcome will be 
assessed in the following 
items: 

Knowledge 1, 3, 4 Assignments 1-4 

Critical thinking and problem 
solving 

2, 3,4  Assignments 2, 3 and 4 

Written communication 1, 2, 3, 4 Assignments 2, 3 and 4   

Oral communication 2 Assignment 3 

Teamwork  2 Assignments 2 and 3 

Ethical, social and 
environmental responsibility 

1, 2, 3, 4 Assignments 2, 3 and 4 

Social and cultural awareness 1, 2, 3, 4 Assignments 2, 3 and 4 

Leadership 3, 4 Assignment 4 
 

Link between assessment 
and learning goals and 
outcomes 
DR
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Learning resources and course materials 
1. Resources in Moodle. Readings for Weeks 1 and 2 and for your final reflective 

essay will be posted in Moodle. Discussion forums on these sets of readings 
will take place in Moodle and will be facilitated by the Course Coordinator, 
Professor Nick Wailes. All readings associated with this course will be 
available to download through links in Moodle 

2. In addition to Moodle, this course will make extensive use of a dedicated 
online platform called Practera that has been specifically designed to guide 
you through this project. Accessible through Moodle, the Practera platform 
contains all of the briefing materials on the challenge, a range of resources on 
innovation and intrapreneurship in the form of short videos and self-
assessment exercises and a range of tools to help you succeed in the Asian 
Century Growth Initiative. You will also use it to participate in the Ideazone, 
collaborate with your team and with your mentor, and to submit most of your 
assessment tasks (except the final reflective essay which will be submitted via 
Turnitin in Moodle). 

3. EY mentors and subject-matter experts from the client organisation. From 
Week 4, you will have access to a mentor from EY who will work with you in 
preparing your final business plan and pitch. In addition, you will have access 
to a number of subject-matter experts at the client organisation, who will be 
able to help you gain insight into their capabilities and resources.  

4. In addition to course-based resources, please also refer to the AGSM 
Learning Guide (available in Moodle) for tutorials and guides that will help you 
learn more about effective study practices and techniques.  

Other resources 
BusinessThink is UNSW’s free, online business publication. It is a platform for 
business research, analysis and opinion. If you would like to subscribe to 
BusinessThink, and receive the free monthly e-newsletter with the latest in 
research, opinion and business then go to http://www.businessthink.unsw.edu.au . 

  Resources 
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Academic integrity and plagiarism 
The University regards plagiarism as a form of academic misconduct, and has 
very strict rules regarding plagiarism. For UNSW policies, penalties, and 
information to help you avoid plagiarism see: 
https://student.unsw.edu.au/plagiarism as well as the guidelines in the online 
ELISE and ELISE Plus tutorials for all new UNSW students: 
http://subjectguides.library.unsw.edu.au/elise 

To see if you understand plagiarism, do this short quiz: 
https://student.unsw.edu.au/plagiarism-quiz 

For information on how to acknowledge your sources and reference correctly, see: 
https://student.unsw.edu.au/referencing 

For the UNSW Business School Harvard Referencing Guide, see the Referencing 
and Plagiarism webpage (UNSW Business School > Students > How can we 
help? > Learning support > Resources > Referencing & plagiarism) 

Student responsibilities and conduct 
Students are expected to be familiar with and adhere to university policies in 
relation to class attendance and general conduct and behaviour, including 
maintaining a safe, respectful environment; and to understand their obligations in 
relation to workload, assessment and keeping informed.  

AGSM MBA Programs and UNSW policies 
In general, UNSW policies apply to staff and students of AGSM MBA Programs. 
Where there are additional points or procedures which apply specifically to AGSM 
MBA Programs they are set out on the AGSM website: 
https://www.business.unsw.edu.au/agsm/students/resources/students-rights-
responsibilities 

If students are in doubt about the policy or procedure relating to a particular matter 
they should seek advice from the Student Experience. 

Information and policies on these topics can be found in the ‘A–Z Student Guide’: 
https://my.unsw.edu.au/student/atoz/A.html . See, especially, information on 
‘Attendance and Absence’, ‘Academic Misconduct’, ‘Assessment Information’, 
‘Examinations’, ‘Student Responsibilities’, ‘Workload’ and policies such as 
‘Occupational Health and Safety’.  

 Key policies, student 
responsibilities and support 
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Workload 
It is expected that you will spend at least ten hours per week studying this course. 
This time should be made up of reading, research, working on exercises and 
problems. In periods where you need to complete assignments, the workload may 
be greater. 

Over-commitment has been a cause of failure for many students. You should take 
the required workload into account when planning how to balance study with 
employment and other activities.  

Attendance 
For information on UNSW policy, see:  
https://student.unsw.edu.au/attendance 

General conduct and behaviour 
You are expected to conduct yourself with consideration and respect for the needs 
of your fellow students and teaching staff. More information on student conduct is 
available at: https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html 

Occupational health and safety 
UNSW Policy requires each person to work safely and responsibly, in order to 
avoid personal injury and to protect the safety of others. For more information, see 
http://safety.unsw.edu.au/ 

Keeping informed 
You should take note of all announcements made on the course platforms. From 
time to time, the University will send important announcements to your university 
email address without providing you with a paper copy. You will be deemed to 
have received this information. It is also your responsibility to keep the University 
informed of all changes to your contact details. 
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Special consideration  
Any student dealing with exceptional circumstances due to illness, misadventure 
or business critical work/travel that affects submission of assessments or exams 
(performance or attendance), should complete an application for Special 
Consideration via the UNSW online system – see: 
https://student.unsw.edu.au/special-consideration  

A Professional Authority Form also needs to be completed prior to the online 
submission – see: 
https://student.unsw.edu.au/sites/all/files/uploads/group47/forms/ProfessionalAut
hority.pdf 

These applications are assessed by the AGSM Student Experience team. 

Applications for Special Consideration must be received no later than three 
working days after an assessment task due date, or exam date. 

Note that work, family, sporting and social commitments are not generally seen 
as being beyond a student’s control, and so would not normally be accepted as 
grounds for special consideration. 

eLearning 
To access Moodle, go to: https://moodle.telt.unsw.edu.au/login/index.php 

Login with your student zID (username) and zPass (password). 

 

Moodle eLearning support 
Should you have any difficulties accessing your course online, please contact the 
eLearning support below: 

For login issues: 

UNSW IT Service Centre 
Hours: Monday to Friday: 8am – 8pm  
  Saturday and Sunday: 11am – 2pm 
Email: ITServiceCentre@unsw.edu.au  
Phone: Internal: x51333 
  External: 02 9385 1333 
  International: +61 2 9385 1333 

For help with technical issues and problems: 
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External TELT Support 
Hours: Monday to Friday: 7.30am – 9.30pm  

  Saturdays and Sundays: 8.30am – 4.30pm 

Email: externalteltsuppport@unsw.edu.au  

Phone: Internal: x53331 

  External: 02 9385 3331 

  International: +61 2 9385 3331 

Administrative and eLearning support 

Student Experience 
If you have administrative queries, they should be addressed to Student 
Experience. 

Student Experience 
AGSM MBA Programs 
UNSW Business School 
SYDNEY NSW 2052 

Phone: +61 2 9931 9400 

Email: studentexperience@agsm.edu.au 
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Additional student resources and support 
The University and the UNSW Business School provide a wide range of support 
services for students, including:  

• AGSM – Digital Resources and Tutorials 
https://www.business.unsw.edu.au/agsm/digital-tools 

• Business School Education Development Unit (EDU)  
https://www.business.unsw.edu.au/students/resources/learning-support 

Provides academic writing, study skills and maths support specifically for 
Business students. Services include workshops, online resources, and 
individual consultations.  
EDU Office: Level 1, Room 1033, Quadrangle Building. 
Phone: +61 2 9385 5584; Email: edu@unsw.edu.au 

• UNSW Learning Centre 
www.lc.unsw.edu.au 

Provides academic skills support services, including workshops and 
resources, for all UNSW students. See website for details. 

• Library services and facilities for students 
https://www.library.unsw.edu.au/study/services-for-students 

• UNSW Counselling and Psychological Services  
https://student.unsw.edu.au/wellbeing  

Provides support and services if you need help with your personal life, getting 
your academic life back on track or just want to know how to stay safe, 
including free, confidential counselling.  
Office: Level 2, East Wing, Quadrangle Building;  
Phone: +61 2 9385 5418. 

• Disability Support Services 
https://student.unsw.edu.au/disability 

Provides assistance to students who are trying to manage the demands of 
university as well as a health condition, learning disability or have personal 
circumstances that are having an impact on their studies.  
Office: Ground Floor, John Goodsell Building; Phone: 9385 4734;  
Email: disabilities@unsw.edu.au 
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Our courses are revised each time they run, with updated course overviews and 
assessment tasks. All courses are reviewed and revised regularly and significant 
course updates are carried out in line with industry developments. 

The AGSM surveys students each time a course is offered. The data collected 
provides anonymous feedback from students on the quality of course content and 
materials, class facilitation, student support services and the program in general. 
This student feedback is taken into account in all course revisions. 

Student evaluations from the last 
presentation of the course 
This course was last taught in Session 3 2016. Student feedback was generally 
quite positive. There were three main topics of feedback.  

1. The course relies on two platforms (Moodle – the one that you use in all your 
courses – and Practera, a platform that is specifically designed to host and 
manage these types of experiential projects). Some students found Practera a 
little difficult to adjust to at first and there was some confusion about when 
students should be using which platform. 

2. Students indicated that they would have liked more information about the 
client and challenge earlier in the course. 

3. The projects from the client organisation were a little too technical for some 
students and this caused some concern early on. 

Coordinator’s response 
Changes made to this course in response to student feedback include the 
following. 

1. Clearer instructions about when to use each platform have been included in 
the course materials (see course structure). The Course Coordinator will be 
more active in explaining what students should be doing on a week by week 
basis. 

2. We have introduced a webinar in Week 3 with a senior partner from EY to 
explain the Asian Century challenge in more detail and to provide more details 
about the client and the challenges. The date and time of the webinar will be 
confirmed in the first week of the course. Students will have the opportunity to 
ask questions during the webinar and it will also be recorded for those who 
aren’t able to dial in.  

3. Feedback has been used to help refine the client selection process and 
finalising briefs. 

  Continual course 
improvement 
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Course coordinator and facilitator 
Each course has a Course Coordinator who is responsible for the academic 
leadership and overall academic integrity of the course. The Course Coordinator 
selects content and sets assessment tasks, and takes responsibility for specific 
academic and administrative issues related to the course when it is being offered. 
Course Coordinators oversee Class Facilitators and ensure that the ongoing 
standard of facilitation in the course is consistent with the quality requirements of 
the program. 

The Course Coordinator is: 

 Professor Nick Wailes  
  PhD (USyd) MPhil (Hons) BCom BA (Akl)  

 email: n.wailes@unsw.edu.au 
Nick is Associate Dean (Digital and Innovation) at UNSW Business School. Nick 
teaches in the areas of strategy and change, and works with companies around 
issues of innovation and digital strategy. Nick has extensive experience in 
designing and facilitating experiential learning courses. Nick’s research interests 
include the impact of technology on organisations and business models. 

Mentors and subject-matter experts 
In addition to the Course Coordinator in this course, you will have the opportunity 
to work with mentors and subject-matter experts from our industry partners, EY 
and the client organisation. You will be introduced to your mentors from Week 4 of 
the course.  

 

 Course staff 
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Assessment Details 1 
 

Unless otherwise stipulated in the specific details for each of your 
assignments, please prepare and submit your assignments in accordance with 
the following.  

Assignment length 
What is included in the word count? 

• Executive Summary (if required), all text, tables, figures, diagrams and charts, 
appendices and table of contents (if required) 

What is excluded from the word count? 

• Reference list or bibliography 

Any text (including appendices) that goes beyond the word count will not be read in 
grading the assignment. 

Assignment format 
For consistency across all assignments, students are required to supply assignments 
in a standard format, which is detailed below. Assignments should always be 
submitted in Word format. 

Headings Body text Page setup 

Font: Times New Roman 

Font size: 12 points 

Line spacing: Double 

Text style: Bold 

Font: Times New Roman 

Font size: 12 point 

Line spacing: Double 

Text style: Normal 

Top: 2.54 cm 

Bottom: 2.54 cm 

Left: 2.54 cm 

Right: 2.54 cm 

Header: 1.25 cm 

Footer: 1.25 cm 

 

Paragraph breaks 
First line indent: 1.27cm 

Diagrams and tables  
Students are encouraged to include diagrams and tables in their assessments, but 
must ensure they do not take up more than 20% of the assignment. 

Diagrams and tables must: 

• be formatted with single line spacing 

• be formatted with a minimum font size of 8 points 

• be positioned vertically in between paragraphs. 

  Assignment preparation and 
submission 
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Assignment file name 
Please use the following naming convention for each assignment. 

z9999999_surname_[XXXX1111]_17s3_Ass1  

where:  

• z9999999 is your student ID – please insert your surname 

• XXXX1111 is the course code 

• 17s3 is the session name (2017, Session 3) 

• Ass1 is the Assignment number (Ass2 for Assignment 2) 

Assignment submission 
1. You must submit your assignment through your online classroom as per the 

instructions in your LMS User Manual. 

2. Assignment submission in your LMS is performed via Turnitin, the similarity 
detection software used by UNSW students and teaching staff to prevent 
plagiarism by ensuring referencing is correct and that work has not been 
inadvertently copied from elsewhere. You can access Turnitin under the 
‘Assessments’ section in your Moodle course site. 

3. You are able to submit a draft version of your assignment prior to the due date. 
This enables you to view the Turnitin similarity report on your work and decide 
whether it complies with the guidelines regarding referencing and plagiarism, 
before you submit your final version for marking. More information about 
plagiarism can be found here: https://student.unsw.edu.au/plagiarism 

4. Please note that draft assignments submitted in this way will be regarded as the 
final version at the due date if you have not uploaded a subsequent, finalised 
version (each file uploaded overwrites the previous version).  

5. Late submissions are possible but will be marked as such and will be subject to 
late penalties of 5% of the assignment weighting for each day late. If for any 
reason you are unable to submit a late submission via Turnitin please contact 
your Facilitator or AGSM Student Experience. 

6. Extensions to assignment deadlines will be granted only in exceptional 
circumstances, and where adequate supporting documentation can be provided. 
Please note that work commitments do not constitute grounds for an extension. 
Requests must be made through the special consideration process. For details 
about this process, see: https://student.unsw.edu.au/special-consideration 

7. Assessment tasks, other than the major final assessment, will normally be 
reviewed, and feedback provided, within 10 working days of submission.  

8. Please keep a copy of your assignment. 
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Assessment Details 3 
 

 

There are four assignments for Intrapreneurship. 

Note that assignments must be received by 9.30am Sydney time on the due dates. 

Satisfactory performance 
Students are expected to attempt all assessment requirements, and must achieve a 
composite mark of at least 50% to pass the course. Students are also expected to 
actively engage in course learning activities. Failure to engage in assessment tasks 
that are integrated into learning activities (e.g. class discussion, presentations) will be 
reflected in the marks for these assessable activities. 

 

 

 

  

  Assessment 
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Submission: Tuesday 3 October 2017 (Week 4) by 9.30am Sydney time 

Weighting: 15% 

Length: N/A 

Format: Individual online contributions to Ideazone 

The task 
The Ideazone is hosted on the Practera platform. On the platform, you will submit 
new ideas, comment on and develop the ideas of others and allocate votes to the 
ideas you think are best.  

Because the best way to have a good idea is to have lots of them, you will be 
assessed on how active you are in the Ideazone (not on the quality of your ideas). 
The system has an algorithm that calculates your level of engagement. You will be 
able to monitor your performance on the system. 

Purpose 
This assignment has a number of purposes. First, brainstorming and idea generation 
are an essential element of the intrapreneurship process. By engaging in this activity, 
you will develop real-world experience of how a structured process can help drive the 
idea-generation process. Second, having a good stock of ideas for later stages of the 
challenge is an important resource for the class as a whole. 

 

  Assignment 1: Ideazone 
Participation  
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Submission: Monday 16 October 2017 (Week 6) by 9.30am Sydney time 

Weighting: 10% 

Length: 3 pages (using template) 

Format: as per template 

The task 
This group assignment is submitted using the templates provided on the Practera 
platform. It consists of two elements: 

a. Team value proposition – this involves taking one of the ideas from the 
Ideazone (it doesn’t have to be one that you or your team members posted) and 
developing it into a two-page value proposition using the template provided on 
the online platform. This document will be reviewed by mentors from EY who will 
assess whether it merits further development. You will be provided with a mark 
out of 10.  

b. Team charter – this element is required but not assessed and is a list of values 
and expectations you have of each other as a team. Together with your team 
value proposition, this document will be provided to your EY mentor and will form 
the basis of your initial conversation. 

Note: at the end of Week 9, teams have the option of submitting a revised value 
proposition. The revised value proposition will be assessed and given a mark 
out of 10%. If this mark is higher than your original submission, it will replace 
the mark given for Assignment 2.  

Purpose 
An important stage of the intrapreneurship process is taking an idea and starting to 
develop it so it can be assessed for its viability and benefit to the organisation. The 
purpose of this assessment item is for you to gain experience of this process and 
receive feedback on whether your selected idea is worth pursuing and meets initial 
investment criteria. Because it is often better to fail an idea early, before it consumes 
too many resources and time, you should view this as an opportunity to get early-
stage feedback. If you decide on the basis of the feedback you get from your 
mentors to fail the idea you present, you will have the opportunity to revise and 
resubmit your value proposition later in the course and have it reassessed. 

 

 

  Assignment 2: Team value 
proposition 
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Submission: Monday 20 November 2017 (Week 11) by 9.30am Sydney time 

Weighting: 45% 

Length: 20 pages maximum, plus a 5-minute video pitch (using the template 
provided) 

Format: Report and short video 

The task 
This assignment consists of a detailed business proposal compiled using a template 
that will be provided to you through Practera, and a short video pitch summarising 
the key features of your proposal. This is a team assignment. Your EY mentor will 
work with you and your group on developing and finalising this piece of assessment.  

A more detailed set of guidelines on this assessment item will be provided to you 
once you have completed the first two assessment items for the course. 

You will have the opportunity to present your proposal to a panel of representatives 
from EY and your client to receive feedback on your proposal. 

Purpose 
This assessment item relates to the final stage of the intrapreneurship process and 
provides your team an opportunity to take an idea and to develop a fully-fledged 
business proposal based on that idea for the organisation we are working with on this 
initiative.  

 Assignment 3: Business 
proposal and presentation 
(Team assignment) 
DR

AF
T



 

Assessment Details 7 
 

 

Submission: Monday 4 December 2017 (Week 13) by 9.30am Sydney time 

Weighting: 30% 

Length: 2,500 words 

Format: Essay or report  

 

This individual assignment provides an opportunity for you to reflect on your 
experience of participating in the Asian Century Growth Initiative and identify key 
lessons for understanding the process of intrapreneurship. You are asked to answer 
two questions: 

Question 1:  

Drawing on your experience of participating in this Asian Century Growth Initiative, 
and the readings provided, identify the factors you think are necessary for successful 
corporate intrapreneurship.  

Question 2:  

Discuss the challenges of working in a virtual team on an innovation project and the 
steps that you as a manager would take to improve the effectiveness of virtual teams 
for these types of activities. 

Further information  
What is a reflective essay and why are you being asked to do this? 

For many of you, this may be the first time that you have been asked to write a 
sustained piece of reflection. In this course you will be learning by doing. That is, you 
will acquire insights and an understanding of the intrapreneurship process by 
experiencing it. The next stage is to translate this direct experience into insights, 
principles and generalisable propositions that you can apply in other settings. This is 
the aim of the reflective process – to help you identify the key takeaways of the 
experience of being involved in an intrapreneurial process. 

The action learning cycle, shown below, is a depiction of the experiential learning 
cycle and captures the key elements of adult learning that are useful for this essay. 

 

 

 

 

 

 

 

 

  Assignment 4: Reflective essay 
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Action Learning Cycle 

 

Action Learning Cycle 
 

Source: Adapted from UNSW Learning Centre and AGSM 

The action learning cycle comprises four stages of learning from experience 
and can be entered at any point, but each stage must be followed in 
sequence for successful learning to take place. The learning cycle suggests 
that it is not sufficient to have an experience in order to learn. It is necessary 
to reflect on the experience to make generalisations and formulate concepts 
which can then be applied to new situations.  

This learning must then be tested out in new situations (see call-outs). The 
learner must make the link between the theory and action by planning, acting 
out, reflecting and relating it back to the theory. 

 

What did you notice? 
Reflecting on values, 
objectives, strengths, 
weaknesses, opportunities 
and problems. Questioning 
your assumptions. 
 

What does it mean? 
Formulating theories into 
goals and plans, assessing 
their suitability and potential 
obstacles. 

Immersing yourself in the 
task, collecting extensive 
(unbiased) feedback. 
Exploring what you can 
learn from it. 

What will happen next? What do 
you want to change? Building your 
motivation and confidence before 
implementing plans to enhance 
effectiveness, capitalise on 
opportunities and solve problems. 
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So the aim here is for you to reflect on the experience of being involved in an 
intrapreneurship process and to identify some key principles. To help you, we 
suggest that you structure your reflection around two key issues: 

1. key success factors in corporate intrapreneurship 

2. enhancing virtual team effectiveness. 

However, we are happy for you, and indeed would encourage you to, identify other 
key themes that you would like to reflect on and develop. 

What should it look like? 
Imagine that you have been participating in the pilot of an intrapreneurship program 
for your organisation (this is sort of true) and you have been invited by your CEO to 
summarise the outcomes and to advise her on what would need to be done to scale 
the initiative across the organisation and ensure that it is successful. If it helps, you 
can pretend that it is a report to be delivered to the CEO and discussed at an 
executive meeting.  

Another way to think about it is that you have been invited by a professional 
association to deliver a keynote address at a major conference on the topic of 
successful intrapreneurship and in this address you decide to draw on your 
experience in this course to give the audience insights into what they can do in their 
organisations. If this way of thinking about it works for you, you can build a 
PowerPoint deck and a script and submit that. 

In terms of format, it would be useful if you could provide a one-page executive 
summary, a short description of the process you went through and the outcome. You 
don’t need to spend a lot of time on your actual solution (because we will already be 
up to speed with this). You should then move on to key elements of your argument 
(or perhaps your key recommendations), showing the main insights that you derived 
from your experience. One way to do this is to deal with each stage of the process – 
for example, how the problem is structured, team formation, ideation, market sizing, 
pitching and so on. Alternatively, you might like to focus on key themes – for 
example, culture, process, incentives etc. The choice is really up to you. 

In terms of the style, this should be written for a professional audience. It should not 
be overly academic or technical and it should be something that you would be happy 
to share with peers and your senior executive. 

We are also not expecting a lot of referencing or academic literature to be included. 
Rather, we are looking for an argument and for that argument to be backed by some 
form of evidence. So, for example, you might argue that virtual teams are likely to be 
more effective in an innovation challenge if they are given time to share information 
about themselves and their areas of expertise prior to commencing. You might then 
reflect on your experience, where you initially didn’t spend a lot of time doing a skills 
due diligence, and show how this made the process difficult and then discuss how 
when you did finally get around to uncovering the skill set, the process worked a lot 
better. This is a good argument and it is backed by evidence, but you could further 
strengthen it by showing that this is consistent with the findings in an article by Joe 
Blogs who looked at related issues in a study of XYZ company. 
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What are the criteria? 
These are the criteria that we will be using to assess the final assignment. 

1. Is there a clearly articulated argument? Is it well written, easy to understand and 
clearly structured? 

2.  Has the student drawn from their experience in the Asian Century Growth 
Initiative, their own professional experience and other sources to put together a 
well-articulated view on key issues in intrapreneurship? Does the student 
demonstrate the ability to translate experience into ideas and lessons that can 
be applied more generally or in a different situation? 

3.  Has the student made effective use of evidence either from their own 
experience or other sources to establish their key points? If they have drawn on 
evidence from other sources, have they done a good job of acknowledging the 
source? 

4.  Is there evidence of critical reflection? Do they, for example, identify areas 
where their own thinking has shifted as a result of the experience or ways in 
which they might have produced better outcomes? 

5.  If I was the CEO, would I trust this person to head up intrapreneurship in my 
organisation? If I was a conference attendee, would I talk about this keynote 
with my team when I returned to work the following week? 
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	Course schedule
	Course information
	For many established businesses, the ability to identify and effectively respond to new opportunities is increasingly central to their success, and indeed, survival. Evidence suggests that innovation in a corporate context can often be difficult. In r...
	The aim of this course is to provide students with insights into the intrapreneurship process and to help them develop the skills and knowledge they need to enhance the ability of their organisations to identify new opportunities in the market and to ...
	One of the key elements of successful intrapreneurship is the ability to work collaboratively across different aspects of the business – often in different locations and parts of the world. For this reason, the corporate challenge is based on group wo...
	This course was introduced in response to consistent feedback from students that they would like the opportunity to learn more about innovation and intrapreneurship. It is also being offered in response to growing feedback from senior executives that ...
	It can be taken as a stand-alone course or, for those students wishing to focus more on innovation, in combination with MBAX9126 Development of New Products and Services.
	This course is based on the concept of active learning, i.e. the best way to learn about corporate innovation and intrapreneurship is to participate in a real intrapreneurship process. For this reason, the course will be run using a different model fr...
	This course will be based around a corporate innovation challenge called the Asian Century Growth Initiative that has been developed in collaboration with international professional services firm Ernst & Young (EY). For this iteration of Asian Century...
	To help you through this challenge, EY will provide you with extensive background information about growth in Asia and the nature of the initiative, and the client will provide you with background about the projects they have nominated for you to work...
	EY consultants and innovation champions will provide you with feedback on your ideas in the first stage of the challenge (the ‘ideation phase’) and on your team value proposition. In the second phase of the initiative, when you select one idea to deve...
	The course runs within the standard 12-week session, with the final reflective assessment activity due at the start of Week 13. As noted earlier, the main learning activity is a live corporate project. This will be ‘bookended’ by online discussion for...
	The table below gives you a brief outline of what you will be doing on a week-to-week basis. The table outlines the required content, tasks and activities that need to be undertaken, or material that you must read, to successfully complete the course....

	Course structure
	Program quality assurance
	A number of international standards are embedded in the program to ensure the courses you study are high quality. At present, this includes specific design to meet AACSB accreditation standards (through measurement of students’ program-level learning ...
	The Course Learning Outcomes are what you should be able to do by the end of this course if you participate fully in learning activities and successfully complete the assessment items.
	The Course Learning Outcomes will also help you to achieve at least some of the overall Program Learning Goals that are set for all postgraduate coursework students in AGSM programs.
	However, course-level learning outcomes are not sufficient to fully describe a student’s skills as they complete the qualification, and so we add an additional set of Program Learning Goals. These specify what we want you to have achieved by the time ...
	You demonstrate that you have met these Program Learning Goals by achieving specific Program Learning Outcomes that are directly related to each goal. These indicate what you are able to do by the end of your degree. In the case of the Teamwork goal, ...
	The Program Learning Goals (and related outcomes) used across the three MBAX streams of Change, Social Impact and Technology are as follows.
	1. Knowledge:
	Our graduates will have current disciplinary or interdisciplinary knowledge applicable in local and global contexts.
	Learning outcome: Students should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and professional practice to business in local and global environments.
	2. Critical thinking and problem-solving:
	Our graduates will have critical thinking and problem-solving skills applicable to business and management practice or issues.
	Learning outcome: Students should be able to identify, research and analyse complex issues and problems in business and/or management, and propose appropriate and well-justified solutions.
	3. Communication:
	Our graduates will be effective communicators in professional contexts.
	Learning outcome for 3a – Written Communication: Students should be able to produce written documents that communicate complex disciplinary ideas and information effectively for the intended audience and purpose.
	Learning outcome for 3b – Oral Communication: Students should be able to produce oral presentations that communicate complex disciplinary ideas and information effectively for the intended audience and purpose.
	4. Teamwork:
	Our graduates will be effective team participants.
	Learning outcome: Students should be able to participate collaboratively and responsibly in teams, and to reflect on their own teamwork, and on the team’s processes and ability to achieve outcomes.
	5. Ethical, social and environmental responsibility:
	Our graduates will be aware of ethical, social, cultural and environmental implications of business issues and practice.
	Learning outcome for 5a – Ethical, social and environmental responsibility: Students should be able to identify and assess ethical, environmental and/or sustainability considerations in business decision-making and practice.
	Learning outcome for 5b – Social and cultural awareness: Students should be able to consider social and cultural implications of business.
	6. Leadership:
	Our graduates will have an understanding of effective leadership.
	Learning outcome: Students should be able to reflect upon their own personal leadership style and on the leadership needs of business and of teams.
	AACSB: http://www.aacsb.edu Association to Advance Collegiate Schools of Business
	EQUIS: https://www.efmd.org/accreditation-main/equis European Quality Improvement System
	UNPRME: http://www.unprme.org UN Principles of Responsible Management Education
	After you have completed this course you should be able to:
	1. demonstrate an understanding of the key features of the intrapreneurship process
	2. clearly articulate and present innovative ideas to a professional audience in both written and verbal forms
	3. identify how you would translate key insights about innovation and intrapreneurship into practice in your own organisation or industry
	4. reflect on the challenges of completing an innovation process as part of a virtual team and identify the steps that could be taken to improve the effectiveness of virtual teams.

	Link between assessment and learning goals and outcomes
	Resources
	1. Resources in Moodle. Readings for Weeks 1 and 2 and for your final reflective essay will be posted in Moodle. Discussion forums on these sets of readings will take place in Moodle and will be facilitated by the Course Coordinator, Professor Nick Wa...
	2. In addition to Moodle, this course will make extensive use of a dedicated online platform called Practera that has been specifically designed to guide you through this project. Accessible through Moodle, the Practera platform contains all of the br...
	3. EY mentors and subject-matter experts from the client organisation. From Week 4, you will have access to a mentor from EY who will work with you in preparing your final business plan and pitch. In addition, you will have access to a number of subje...
	4. In addition to course-based resources, please also refer to the AGSM Learning Guide (available in Moodle) for tutorials and guides that will help you learn more about effective study practices and techniques.
	Other resources
	BusinessThink is UNSW’s free, online business publication. It is a platform for business research, analysis and opinion. If you would like to subscribe to BusinessThink, and receive the free monthly e-newsletter with the latest in research, opinion an...


	Key policies, student responsibilities and support
	The University regards plagiarism as a form of academic misconduct, and has very strict rules regarding plagiarism. For UNSW policies, penalties, and information to help you avoid plagiarism see: https://student.unsw.edu.au/plagiarism as well as the g...
	To see if you understand plagiarism, do this short quiz: https://student.unsw.edu.au/plagiarism-quiz
	For information on how to acknowledge your sources and reference correctly, see: https://student.unsw.edu.au/referencing
	For the UNSW Business School Harvard Referencing Guide, see the Referencing and Plagiarism webpage (UNSW Business School > Students > How can we help? > Learning support > Resources > Referencing & plagiarism)
	Students are expected to be familiar with and adhere to university policies in relation to class attendance and general conduct and behaviour, including maintaining a safe, respectful environment; and to understand their obligations in relation to wor...
	AGSM MBA Programs and UNSW policies
	In general, UNSW policies apply to staff and students of AGSM MBA Programs. Where there are additional points or procedures which apply specifically to AGSM MBA Programs they are set out on the AGSM website: https://www.business.unsw.edu.au/agsm/stude...
	If students are in doubt about the policy or procedure relating to a particular matter they should seek advice from the Student Experience.
	Information and policies on these topics can be found in the ‘A–Z Student Guide’: https://my.unsw.edu.au/student/atoz/A.html . See, especially, information on ‘Attendance and Absence’, ‘Academic Misconduct’, ‘Assessment Information’, ‘Examinations’, ‘...

	Workload
	It is expected that you will spend at least ten hours per week studying this course. This time should be made up of reading, research, working on exercises and problems. In periods where you need to complete assignments, the workload may be greater.
	Over-commitment has been a cause of failure for many students. You should take the required workload into account when planning how to balance study with employment and other activities.

	Attendance
	For information on UNSW policy, see:  https://student.unsw.edu.au/attendance

	General conduct and behaviour
	You are expected to conduct yourself with consideration and respect for the needs of your fellow students and teaching staff. More information on student conduct is available at: https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html

	Occupational health and safety
	UNSW Policy requires each person to work safely and responsibly, in order to avoid personal injury and to protect the safety of others. For more information, see http://safety.unsw.edu.au/

	Keeping informed
	You should take note of all announcements made on the course platforms. From time to time, the University will send important announcements to your university email address without providing you with a paper copy. You will be deemed to have received t...

	Special consideration
	To access Moodle, go to: https://moodle.telt.unsw.edu.au/login/index.php
	Login with your student zID (username) and zPass (password).
	Moodle eLearning support
	Should you have any difficulties accessing your course online, please contact the eLearning support below:
	For login issues:

	UNSW IT Service Centre
	Hours: Monday to Friday: 8am – 8pm
	Saturday and Sunday: 11am – 2pm
	Email: ITServiceCentre@unsw.edu.au
	Phone: Internal: x51333
	External: 02 9385 1333
	International: +61 2 9385 1333
	For help with technical issues and problems:

	External TELT Support
	Hours: Monday to Friday: 7.30am – 9.30pm
	Saturdays and Sundays: 8.30am – 4.30pm
	Email: externalteltsuppport@unsw.edu.au
	Phone: Internal: x53331
	External: 02 9385 3331
	International: +61 2 9385 3331

	Student Experience
	If you have administrative queries, they should be addressed to Student Experience.
	Student Experience AGSM MBA Programs UNSW Business School SYDNEY NSW 2052
	Phone: +61 2 9931 9400
	Email: studentexperience@agsm.edu.au
	The University and the UNSW Business School provide a wide range of support services for students, including:
	 AGSM – Digital Resources and Tutorials https://www.business.unsw.edu.au/agsm/digital-tools
	 Business School Education Development Unit (EDU)  https://www.business.unsw.edu.au/students/resources/learning-support
	Provides academic writing, study skills and maths support specifically for Business students. Services include workshops, online resources, and individual consultations.  EDU Office: Level 1, Room 1033, Quadrangle Building. Phone: +61 2 9385 5584; Ema...
	 UNSW Learning Centre www.lc.unsw.edu.au
	Provides academic skills support services, including workshops and resources, for all UNSW students. See website for details.
	 UNSW Counselling and Psychological Services  https://student.unsw.edu.au/wellbeing
	Provides support and services if you need help with your personal life, getting your academic life back on track or just want to know how to stay safe, including free, confidential counselling.  Office: Level 2, East Wing, Quadrangle Building;  Phone:...
	Provides assistance to students who are trying to manage the demands of university as well as a health condition, learning disability or have personal circumstances that are having an impact on their studies.  Office: Ground Floor, John Goodsell Build...



	Continual course improvement
	Our courses are revised each time they run, with updated course overviews and assessment tasks. All courses are reviewed and revised regularly and significant course updates are carried out in line with industry developments.
	The AGSM surveys students each time a course is offered. The data collected provides anonymous feedback from students on the quality of course content and materials, class facilitation, student support services and the program in general. This student...
	This course was last taught in Session 3 2016. Student feedback was generally quite positive. There were three main topics of feedback.
	1. The course relies on two platforms (Moodle – the one that you use in all your courses – and Practera, a platform that is specifically designed to host and manage these types of experiential projects). Some students found Practera a little difficult...
	2. Students indicated that they would have liked more information about the client and challenge earlier in the course.
	3. The projects from the client organisation were a little too technical for some students and this caused some concern early on.
	Changes made to this course in response to student feedback include the following.
	1. Clearer instructions about when to use each platform have been included in the course materials (see course structure). The Course Coordinator will be more active in explaining what students should be doing on a week by week basis.
	2. We have introduced a webinar in Week 3 with a senior partner from EY to explain the Asian Century challenge in more detail and to provide more details about the client and the challenges. The date and time of the webinar will be confirmed in the fi...
	3. Feedback has been used to help refine the client selection process and finalising briefs.

	Course staff
	Each course has a Course Coordinator who is responsible for the academic leadership and overall academic integrity of the course. The Course Coordinator selects content and sets assessment tasks, and takes responsibility for specific academic and admi...
	The Course Coordinator is:
	Professor Nick Wailes    PhD (USyd) MPhil (Hons) BCom BA (Akl)
	Nick is Associate Dean (Digital and Innovation) at UNSW Business School. Nick teaches in the areas of strategy and change, and works with companies around issues of innovation and digital strategy. Nick has extensive experience in designing and facili...
	In addition to the Course Coordinator in this course, you will have the opportunity to work with mentors and subject-matter experts from our industry partners, EY and the client organisation. You will be introduced to your mentors from Week 4 of the c...

	MBAX9132 Intrapreneurship_Assessment Details Session 3 2017_Final.pdf
	Assignment preparation and submission
	Unless otherwise stipulated in the specific details for each of your assignments, please prepare and submit your assignments in accordance with the following.
	Assignment length
	What is included in the word count?
	 Executive Summary (if required), all text, tables, figures, diagrams and charts, appendices and table of contents (if required)
	What is excluded from the word count?
	 Reference list or bibliography
	Any text (including appendices) that goes beyond the word count will not be read in grading the assignment.

	Assignment format
	For consistency across all assignments, students are required to supply assignments in a standard format, which is detailed below. Assignments should always be submitted in Word format.

	Paragraph breaks
	First line indent: 1.27cm

	Diagrams and tables
	Students are encouraged to include diagrams and tables in their assessments, but must ensure they do not take up more than 20% of the assignment.
	Diagrams and tables must:
	 be formatted with single line spacing
	 be formatted with a minimum font size of 8 points
	 be positioned vertically in between paragraphs.

	Assignment file name
	Please use the following naming convention for each assignment.
	z9999999_surname_[XXXX1111]_17s3_Ass1
	where:
	 z9999999 is your student ID – please insert your surname
	 XXXX1111 is the course code
	 17s3 is the session name (2017, Session 3)
	 Ass1 is the Assignment number (Ass2 for Assignment 2)

	Assignment submission
	1. You must submit your assignment through your online classroom as per the instructions in your LMS User Manual.
	2. Assignment submission in your LMS is performed via Turnitin, the similarity detection software used by UNSW students and teaching staff to prevent plagiarism by ensuring referencing is correct and that work has not been inadvertently copied from el...
	3. You are able to submit a draft version of your assignment prior to the due date. This enables you to view the Turnitin similarity report on your work and decide whether it complies with the guidelines regarding referencing and plagiarism, before yo...
	4. Please note that draft assignments submitted in this way will be regarded as the final version at the due date if you have not uploaded a subsequent, finalised version (each file uploaded overwrites the previous version).
	5. Late submissions are possible but will be marked as such and will be subject to late penalties of 5% of the assignment weighting for each day late. If for any reason you are unable to submit a late submission via Turnitin please contact your Facili...
	6. Extensions to assignment deadlines will be granted only in exceptional circumstances, and where adequate supporting documentation can be provided. Please note that work commitments do not constitute grounds for an extension. Requests must be made t...
	7. Assessment tasks, other than the major final assessment, will normally be reviewed, and feedback provided, within 10 working days of submission.
	8. Please keep a copy of your assignment.


	Assessment
	There are four assignments for Intrapreneurship.
	Note that assignments must be received by 9.30am Sydney time on the due dates.
	Satisfactory performance

	Assignment 1: Ideazone Participation
	Submission: Tuesday 3 October 2017 (Week 4) by 9.30am Sydney time
	Weighting: 15%
	Length: N/A
	Format: Individual online contributions to Ideazone
	The task
	The Ideazone is hosted on the Practera platform. On the platform, you will submit new ideas, comment on and develop the ideas of others and allocate votes to the ideas you think are best.
	Because the best way to have a good idea is to have lots of them, you will be assessed on how active you are in the Ideazone (not on the quality of your ideas). The system has an algorithm that calculates your level of engagement. You will be able to ...

	Purpose
	This assignment has a number of purposes. First, brainstorming and idea generation are an essential element of the intrapreneurship process. By engaging in this activity, you will develop real-world experience of how a structured process can help driv...


	Assignment 2: Team value proposition
	Submission: Monday 16 October 2017 (Week 6) by 9.30am Sydney time
	Weighting: 10%
	Length: 3 pages (using template)
	Format: as per template
	The task
	This group assignment is submitted using the templates provided on the Practera platform. It consists of two elements:
	a. Team value proposition – this involves taking one of the ideas from the Ideazone (it doesn’t have to be one that you or your team members posted) and developing it into a two-page value proposition using the template provided on the online platform...
	b. Team charter – this element is required but not assessed and is a list of values and expectations you have of each other as a team. Together with your team value proposition, this document will be provided to your EY mentor and will form the basis ...
	Note: at the end of Week 9, teams have the option of submitting a revised value proposition. The revised value proposition will be assessed and given a mark out of 10%. If this mark is higher than your original submission, it will replace the mark giv...

	Purpose
	An important stage of the intrapreneurship process is taking an idea and starting to develop it so it can be assessed for its viability and benefit to the organisation. The purpose of this assessment item is for you to gain experience of this process ...


	Assignment 3: Business proposal and presentation (Team assignment)
	Submission: Monday 20 November 2017 (Week 11) by 9.30am Sydney time
	Weighting: 45%
	Length: 20 pages maximum, plus a 5-minute video pitch (using the template provided)
	Format: Report and short video
	The task
	This assignment consists of a detailed business proposal compiled using a template that will be provided to you through Practera, and a short video pitch summarising the key features of your proposal. This is a team assignment. Your EY mentor will wor...
	A more detailed set of guidelines on this assessment item will be provided to you once you have completed the first two assessment items for the course.
	You will have the opportunity to present your proposal to a panel of representatives from EY and your client to receive feedback on your proposal.

	Purpose
	This assessment item relates to the final stage of the intrapreneurship process and provides your team an opportunity to take an idea and to develop a fully-fledged business proposal based on that idea for the organisation we are working with on this ...


	Assignment 4: Reflective essay
	Submission: Monday 4 December 2017 (Week 13) by 9.30am Sydney time
	Weighting: 30%
	Length: 2,500 words
	Format: Essay or report
	This individual assignment provides an opportunity for you to reflect on your experience of participating in the Asian Century Growth Initiative and identify key lessons for understanding the process of intrapreneurship. You are asked to answer two qu...
	Question 1:
	Drawing on your experience of participating in this Asian Century Growth Initiative, and the readings provided, identify the factors you think are necessary for successful corporate intrapreneurship.
	Question 2:
	Discuss the challenges of working in a virtual team on an innovation project and the steps that you as a manager would take to improve the effectiveness of virtual teams for these types of activities.
	Further information
	What is a reflective essay and why are you being asked to do this?
	For many of you, this may be the first time that you have been asked to write a sustained piece of reflection. In this course you will be learning by doing. That is, you will acquire insights and an understanding of the intrapreneurship process by exp...
	The action learning cycle, shown below, is a depiction of the experiential learning cycle and captures the key elements of adult learning that are useful for this essay.
	Action Learning Cycle
	Action Learning Cycle
	Source: Adapted from UNSW Learning Centre and AGSM
	The action learning cycle comprises four stages of learning from experience and can be entered at any point, but each stage must be followed in sequence for successful learning to take place. The learning cycle suggests that it is not sufficient to ha...
	This learning must then be tested out in new situations (see call-outs). The learner must make the link between the theory and action by planning, acting out, reflecting and relating it back to the theory.
	So the aim here is for you to reflect on the experience of being involved in an intrapreneurship process and to identify some key principles. To help you, we suggest that you structure your reflection around two key issues:
	1. key success factors in corporate intrapreneurship
	2. enhancing virtual team effectiveness.
	However, we are happy for you, and indeed would encourage you to, identify other key themes that you would like to reflect on and develop.

	What should it look like?
	Imagine that you have been participating in the pilot of an intrapreneurship program for your organisation (this is sort of true) and you have been invited by your CEO to summarise the outcomes and to advise her on what would need to be done to scale ...
	Another way to think about it is that you have been invited by a professional association to deliver a keynote address at a major conference on the topic of successful intrapreneurship and in this address you decide to draw on your experience in this ...
	In terms of format, it would be useful if you could provide a one-page executive summary, a short description of the process you went through and the outcome. You don’t need to spend a lot of time on your actual solution (because we will already be up...
	In terms of the style, this should be written for a professional audience. It should not be overly academic or technical and it should be something that you would be happy to share with peers and your senior executive.
	We are also not expecting a lot of referencing or academic literature to be included. Rather, we are looking for an argument and for that argument to be backed by some form of evidence. So, for example, you might argue that virtual teams are likely to...

	What are the criteria?
	These are the criteria that we will be using to assess the final assignment.
	1. Is there a clearly articulated argument? Is it well written, easy to understand and clearly structured?
	2.  Has the student drawn from their experience in the Asian Century Growth Initiative, their own professional experience and other sources to put together a well-articulated view on key issues in intrapreneurship? Does the student demonstrate the abi...
	3.  Has the student made effective use of evidence either from their own experience or other sources to establish their key points? If they have drawn on evidence from other sources, have they done a good job of acknowledging the source?
	4.  Is there evidence of critical reflection? Do they, for example, identify areas where their own thinking has shifted as a result of the experience or ways in which they might have produced better outcomes?
	5.  If I was the CEO, would I trust this person to head up intrapreneurship in my organisation? If I was a conference attendee, would I talk about this keynote with my team when I returned to work the following week?






