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PART A: COURSE-SPECIFIC INFORMATION 

 

1 STAFF CONTACT DETAILS 

Dr Amirali Minbashian (Course Coordinator and Lecturer) 
Room:  545 Business School Building  
Phone:  9385 4617 
Email:   amiralim@unsw.edu.au 
Consultation: by appointment by email 
 
 

2 COURSE DETAILS 

2.1 Teaching Times and Locations 

Lectures start in Week 1(to Week 12): The Time and Location are: 
12pm-2pm Wednesdays, Old Main Building 145 

 
Tutorials start in Week 2 (to Week 13). The Times and Location are: 
2pm-3pm Wednesdays, Australian School Business 107 
3pm-4pm Wednesdays, Australian School Business 107 
5pm-6pm Wednesdays, Old Main Building 114 

2.2 Units of Credit 

The course is worth 6 units of credit. 
There is no parallel teaching in this course.  
 

2.3 Summary of Course  

This course examines the bases of critical thinking and analysis in business and social 
sciences. Material in the course discusses the role and contribution of critical thinking 
in a range of social contexts. The classes require students to understand, analyse and 
produce effective arguments and responses in spoken and written forms, appropriate 
to the tasks. Specific topics include: recognising and differentiating between different 
types of arguments; fallacies and biases that influence critical thinking; the role of 
language in facilitating effective critical thinking; tools for analysing and evaluating 
arguments; and, different forms of logic and reasoning.  

2.4 Course Aims and Relationship to Other Courses 

MGMT2200 gives students an introduction to critical thinking.  The course aims to: 1) 
provide students with conceptual tools that will allow them to become better thinkers, 
and 2) apply these tools to analyse issues in a range of social contexts. 
 
This course is a requirement for the Bachelor of Commerce (Liberal Studies) Degree 
program and is also open to students undertaking UNSW Australia Business School 
programs. The course develops analytical and reasoning skills that are useful for other 
business and social sciences/science courses. 
 

2.5 Student Learning Outcomes  

 
By the end of this course, you should be able to:  
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1. Describe and explain key critical thinking concepts  
2. Analyse and evaluate arguments using various critical thinking tools  
3. Apply critical thinking tools to address arguments and problems arising in real-

world settings 
4. Construct written work that is logically presented 
5. Work collaboratively with others in applying your critical thinking skills 

The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall 
Program Learning Goals and Outcomes for all undergraduate students in the Business 
School. Program Learning Goals are what we want you to BE or HAVE by the time you 
successfully complete your degree (e.g. ‘be an effective team player’). You 
demonstrate this by achieving specific Program Learning Outcomes - what you are 
able to DO by the end of your degree (e.g. ‘participate collaboratively and responsibly 
in teams’).  

For more information on the Undergraduate Program Learning Goals and Outcomes, 
see Part B of the course outline.  

 

Business School Undergraduate Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local and 
global contexts.  

You should be able to select and apply disciplinary knowledge to business situations in a local and global 
environment. 
 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and effective 
problem solvers.  

You should be able to identify and research issues in business situations, analyse the issues, and propose 
appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective professional communicators.  

You should be able to: 
a. Prepare written documents that are clear and concise, using appropriate style   and presentation 

for the intended audience, purpose and context, and  
b. Prepare and deliver oral presentations that are clear, focused, well-structured, and delivered in a 

professional manner.    
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
the ethical, social, cultural and environmental implications of business practice.  

You should be able to:  
a. Identify and assess ethical, environmental and/or sustainability considerations in business 

decision-making and practice, and  
b. Identify social and cultural implications of business situations. 

 

 
The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed (they 
may also be developed in tutorials and other activities): 
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Program Learning Goals 
and Outcomes 

Course Learning Outcomes Course Assessment 
Item 

This course helps you to 
achieve the following 
learning goals for all 
Business School 
undergraduate students: 

On successful completion of the course, 
you should be able to: 

This learning outcome 
will be assessed in the 
following items: 

1 Knowledge Describe and explain key critical thinking 
concepts  

 Exams 

 Assignment 

 Class Participation 

2 Critical thinking and 
problem solving 

Analyse and evaluate arguments using 
various critical thinking tools. 

 

Apply critical thinking tools to address 
arguments and problems arising in real-
world settings 

 Exams 

 Assignment 

 Class Participation 

3a Written 
communication 

Construct written work that is logically 
presented 

 Exams 

 Assignment 

3b Oral communication Communicate ideas clearly in the 
context of group discussions 
 

 Class Participation 
 

4 Teamwork  Work collaboratively with others in 
applying your critical thinking skills 
 

 Class Participation 
 

5a. Ethical, social and 
environmental 
responsibility 

Not specifically addressed in this course  

5b. Social and cultural 
awareness 

Not specifically addressed in this course  

 
 

3 LEARNING AND TEACHING ACTIVITIES 

3.1 Approach to Learning and Teaching in the Course 

This course emphasises both the acquisition and application of knowledge and skills. I 
believe that learning occurs most effectively when theory is taught in conjunction with 
application. This is reflected in my teaching approach to this course, which provides 
students with knowledge of how to effectively identify, analyse, evaluate and produce 
arguments, and applies this knowledge to various domains including the sciences, 
media, and business.   
 
I believe that teaching should take into account individual differences in the needs and 
attributes of learners and should be responsive to feedback. I seek on-going feedback 
from students in relation to the positive and negative aspects of my teaching approach 
and I attempt to adapt my approach to better meet student needs. I also encourage 
students to actively take responsibility for their own learning. 

3.2 Learning Activities and Teaching Strategies 

Each week is comprised of a 2 hour lecture and a 1 hour tutorial. The lecture is a 
crucial element of the learning process in this course. Lectures provide the conceptual 
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foundations for the themes and issues dealt with in tutorials. Lectures will include 
interactive, practical and experiential learning opportunities. The tutorial is a forum for 
closer examination of the issues and concepts raised in lectures and for interactive and 
collaborative learning in small groups. Tutorials will give students opportunities to work 
together to exchange ideas and opinions, to present arguments on the themes and 
issues addressed throughout the course, and to improve generic interpersonal skills. 
 

4 ASSESSMENT 

4.1 Formal Requirements 

 
In order to pass this course, you must: 

 achieve a composite mark of at least 50; and 

 make a satisfactory attempt at all assessment tasks (see below). 
 

4.2 Assessment Details 

 

Assessment Task Weighting Length Due Date 

Midsession Exam 20% 1 hour 12pm, Wed 3rd Sept 
(During Week 6 Lecture) 

Assignment 20% To be 
determined 

5pm, Tuesday 14th Oct 
(Week 11)   

Class Participation 
(peer-ratings) 

20% 

 

Not applicable Peer ratings due at end 
of session 

Final Exam 40% 2 hours University Exam Period 

 
Midsession Exam 
 
The midsession exam (20% of total course mark) will take place during the Week 6 
lecture (i.e., 12pm, Wednesday 3rd September). It will assess the topics presented in 
Weeks 1 to 4, and can include any material presented in lectures or in the associated 
textbook chapters. The exam will include a mixture of multiple-choice and short-answer 
questions.   
 
Assignment 
 
The assignment (20% of total course mark) will provide students with an opportunity to 
apply principles learnt on the course to a particular example. The assignment is due 
by 5pm on Tuesday 14th October (i.e., during Week 11). The purpose of this task is 
to assess students’ knowledge of critical thinking concepts and tools, and their ability 
to apply this knowledge. The specific details of the assignment, including the reporting 
format and guidelines, the submission process, and the breakdown of allocated marks, 
will be provided at least four weeks prior to the due date. Failure to submit the 
assignment on time, where approval of an extension has not been granted and where 
grounds for an extension do not exist, will result in a penalty of 1 mark (out of the 20 
possible marks) per day. Extensions will only be granted on medical or compassionate 
grounds under extreme circumstances, and will not be granted for work and other 
commitments. Appropriate documentation (e.g., medical certificates) will be required. 
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Requests for extensions must be made in writing to the course coordinator prior to the 
due date.  
 
Class Participation 
 
Classroom participation (20% of total course mark) will be assessed by peer ratings. 
As part of the weekly tutorials, students will participate in group discussions and group 
activities with other students in the class. The composition of groups will be changed 
around from week to week so that students have the opportunity to interact with all 
other students. Furthermore, the class as a whole will interact as part of classroom 
discussions. At the end of the session, each student will complete a questionnaire in 
which they rate every other student with respect to (1) how actively each student 
contributed to the positive learning environment of the class and (2) how receptive 
each student was to the contributions of other students. The ratings for each student 
will be combined to be used as input into the student’s overall mark for classroom 
participation.  
 
Final Exam 
 
The final exam (40% of total course mark) will take place during the university 
examination period. All topics presented in the course are potentially examinable, 
however the exam will predominantly assess the topics presented in Weeks 5 to 12, 
and can include any material presented in lectures or in the associated textbook 
chapters. The format will include a mixture of multiple-choice and short-answer 
questions.  
 
 
 
 
 
 
 
 
 
 
 
 

5 COURSE RESOURCES 

 
The website for this course is on Moodle at: 
http://moodle.telt.unsw.edu.au 
 
The prescribed textbook for the course is:  
Bassham, G., Irwin, W., Nardone, H., & Wallace, R. J. M. (2012). Critical Thinking : A 
Student's Introduction (5th edition). McGraw Hill 
 
The textbook will form the basis for the information covered in the lectures and the 
content covered in the midsession and final exams. Consequently, it is strongly advised 
that you purchase it. Copies are available at the UNSW Bookshop. 
 
Additional readings will be suggested in class as required.  
 

Quality Assurance 
The ASB is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks 
may be used for quality assurance, such as to determine the extent to which 
program learning goals are being achieved. The information is required for 
accreditation purposes, and aggregated findings will be used to inform changes 
aimed at improving the quality of ASB programs. All material used for such 
processes will be treated as confidential. 
 

http://moodle.telt.unsw.edu.au/
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6 COURSE EVALUATION AND DEVELOPMENT 

 
Each year feedback is sought from students and other stakeholders about the courses 
offered in the School and continual improvements are made based on this feedback. In 
this course, I will seek your feedback through UNSW's Course and Teaching 
Evaluation and Improvement (CATEI) Process. I also encourage informal feedback 
during the course and, if appropriate, will adjust the course as it progresses in line with 
this feedback. 
 
 

7 COURSE SCHEDULE 

 

COURSE SCHEDULE 

Week Lecture Topic Reference 

Week 1 
28 July 

Introduction to Critical Thinking Chapter 1 

Week 2 
4 August 

Recognising Arguments and Logical 
Concepts 

Chapters 2-3 

Week 3 
11 August 

Logical Fallacies Chapters 5-6 

Week 4 
18 August 

Language and Persuasion Chapter 4 

Week 5 
25 August 

Analysing and Evaluating Arguments Chapters 7-8 

Week 6 
1 September 

Midsession Exam (During Lecture Period) -- 

Week 7 
8 September 

Logic and Reasoning 1 Chapters 9-11 

Week 8 
15 September  

Logic and Reasoning 2 Chapters 9-11 

Week 9 

22 September 
Application of Critical Thinking 1 Chapters 14-15 

Mid-Semester break: Saturday 27 September – Monday 6 October inclusive 

Week 10 
7 October 

Application of Critical Thinking 2 Chapters 14-15 

Week 11 

13 October 
Application of Critical Thinking 3 Chapters 14-15 

Week 12 
20 October 

Review of MGMT2200 -- 

Week 13 
27 October 

NO LECTURES  

 


