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Part A: Course Specific Information 
 

STAFF CONTACT DETAILS: 
Lecturer-in-charge: Dr Sarah Gregson 
Room: 505, Level 5, School of Management, UNSW Business School 
Phone No: 9385 7151 
Email: s.gregson@unsw.edu.au 
Consultation Times with LIC – Times are flexible, but a prior appointment is essential – just 
phone or email to make a mutually suitable arrangement. 
 
COURSE DETAILS: 
Seminar 
Mondays 9-12pm 
Business School Building 114 
 
COURSE OVERVIEW, PURPOSE AND AIMS 
Research skills are invaluable for study and, indeed, for life. That said, learning how to 
produce a credible and persuasive written answer to an unanswered question is not an easy 
task. This course introduces you to a range of quantitative and qualitative research methods 
commonly used in the social sciences. The knowledge and understanding acquired will begin 
to equip you with the necessary tools to do research – perhaps to write an Honours thesis or 
do a major report for work. Although these are generic skills used across many disciplines, 
we pay particular regard to existing research in the fields of international business, human 
resource management, organisational behaviour and industrial relations.  
 

This course is required for students undertaking the fourth-year Honours program in 
the areas of IB, HRM, Management and Industrial Relations and is a List B elective. 
 
STRATEGIES FOR SUCCESSFUL LEARNING OUTCOMES 
Learning and teaching in this course is based upon interactive lecture delivery, completion 
of suggested reading material, practical exercises, and small-group and seminar discussion. 
For the first hour, we go through lecture material that critically evaluates the core concepts 
and theories required to understand qualitative and quantitative research methods. For the 
rest of the class, we engage in group-based activities and discussions. The course design is 
based on a learning philosophy that sees discussion and debate as vital precursors to greater 
understanding. Getting away from ‘passive’ learning techniques, small-group discussions 
encourage you to play with the ideas raised in your readings, test out your understanding on 
your classmates and listen to their points of view in a relatively informal environment. We 
will also do a number of practical exercises in order to apply some of the ideas that you have 
learned.  
 
With the co-operation of all subject participants, we focus on: 

1) developing our understanding of theoretical paradigms that inform different 
research designs and practices 

2) cultivating the knowledge, skills and abilities needed to design and carry out research 

mailto:s.gregson@unsw.edu.au
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3) assessing various techniques for producing, analysing and validating data 

4) analysing specific issues, questions and problems that may arise while carrying out 
independent investigations and working out how to deal effectively with them 

5) learning the ethical standards that guide both doing research and the standard of 
the research itself 

6) considering effective strategies for presenting your findings clearly and convincingly 

 
In short, completion of this course should provide participants with a thorough 

understanding of the various stages of research work. You can match these Course Learning 
Outcomes to Australian School of Business Learning Goals and Outcomes in Part B; they are 
indications of the knowledge, skills and personal/professional qualities MGMT3708 will help 
you to develop. 

 

Seminar timetable 
Mondays  9am-12pm Business School Building 114 

 

Week Date Lecture Topic 

1 27 July Course information/intro lecture/film 

2 3 August Approaches to research 

3 10 August Designing and critiquing research projects 

4 17 August Literature reviews – why and how? 

5 24 August Ethics and research 

6 31 August Sources for courses 

7 7 September Why case studies? 

8 14 September Doing interviews and focus groups 

9 21 September Doing questionnaire surveys 

 Semester break  

10 12 October Analysing data and writing up findings 

12 All week Consultation re your presentation 

13 26 October Presentations and research round table 
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What should you bring to class? 

 

Your open mind 

Your enthusiasm for debate 

Your sense of humour 

Your willingness to work hard 

 

STUDENT REQUIREMENT FOR SUCCESSFUL COURSE COMPLETION 

SEMINAR PARTICIPATION 

The seminars are a crucial element of the learning process in this course. They will provide 
you with the conceptual orientation necessary to understand the themes and issues dealt 
with in each weekly topic. Marks are not awarded for attendance alone, but non-attendance 
quickly begins to have a negative effect on your final mark. The course will only be a success 
if all students are active participants – the seminars are a forum for the exchange of ideas, 
argument and opinion on the themes canvassed by the course and they are not recorded. 
You are expected to attend at least eighty per cent of the scheduled seminars. University 
regulations indicate that if students attend less than eighty per cent of scheduled classes, 
they may be refused a final assessment. 

EXPECTED WORKLOAD 

This is not a ‘distance learning’ class and it is ultimately your responsibility to assess 
whether you have time to do the course or not. 

Before enrolling, make sure that your schedule will permit you to attend tutorials and 
lectures regularly. It is estimated that successful completion of this course will involve the 
expenditure of approximately 9-10 hours per week to attend classes, complete the 
required readings and prepare written assignments. In the lead-up to assessment 
completion, this expenditure may even increase. While I understand that occasional 
work/family obligations may clash with classes, other commitments should not create 
permanent barriers to attendance.  

Students are often tempted to over-commit themselves at the beginning of session and we 
know that over-commitment has been a cause of failure for many students. Despite your 
best intentions, you are not ‘Superstudent’ – please make realistic assessments when 
arranging your timetable for work, study and, importantly, recreation. 

OBLIGATION TO ‘KEEP INFORMED’ 

You will need to keep in touch with what’s happening in the course and be aware of any 
notices or materials provided. Every enrolled student has a UNSW e-mail address 
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(zStudentID@unsw.edu.au) and, from time to time, I may contact you via this email address. 
If you use another email account, make sure your student emails go there – see the UNSW 
IT website to learn how to perform this function. Lecture notes and other important 
information will be posted on Moodle. Please access this information regularly – if 
information has been disseminated by any of the aforementioned means, you are deemed 
to have received it. It is also your responsibility to keep the University informed of all 
changes to your contact details. If you have any questions about the course, please consult 
me. Failure to resolve issues in a timely manner may impair your progress. Whilst I welcome 
phone and e-mail inquiries about specific issues, for detailed advice, you should phone or 
visit in person, rather than use e-mail. 

Local and international research indicates that students who engage early and often 
with their course website are more likely to pass their course. Information for staff and 
students on expected workload can be found at: 
https://my.unsw.edu.au/student/atoz/UnitsOfCredit.html 

https://my.unsw.edu.au/student/atoz/UnitsOfCredit.html
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ASSESSMENT 

Assessment components Weighting Due 

a) 1st paper 30% 1 September 

b) 2nd paper 40% 22 September 

c) Oral presentation 20% 27 October 

d) Class prep and participation 10% All session 

 

a)          1st paper – 30% (approx. 1,500 words) 

When compiling a literature review, how can a scholar know when ‘enough is 
enough’ and what relationship should be constructed between the literature 
review and other sections of a thesis? 

 

b)         2nd paper – 40% (approx. 2,500 words) 

Discuss three significant issues that researchers must consider while trying to 
increase the strengths and minimise the weaknesses of data collection through: 
 

Interviews  or  Case studies  or  Questionnaire surveys 
 
Illustrate your case with at least four related studies in your discipline/chosen 
research area that employ the method you have chosen. 

 

c)  Oral presentation of a research proposal – 20% (10 mins – to be confirmed) 

During the course, you are invited to conceptualise and design a research project using the 
knowledge gained in class to inform your research choices – one that is interesting to 
others, original and feasible. 

In Week 13, all students in the class will present a research proposal to their peers 
and to members of the School’s staff for feedback. You will be assessed on the quality of 
your material, particularly your review of the literature, the development of your research 
question, the appropriateness of epistemological and methodological issues raised and the 
persuasiveness, structure and delivery of your argument. While it is not necessary to write 
up your proposal in full, you should present all aspects of your proposal on Powerpoint 
slides and hand in a copy of your presentation during the class. Again, your work MUST be 
referenced and a bibliography should be presented on the final slide. 
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Once in a lifetime offer! You are strongly encouraged, but not required, to email 
your presentation to me in draft form in Week 12. I will have a look at your slides and make 
suggestions for improvements where I think they can help. We can also arrange to meet for 
face-to-face consultation if you would like to do this. 

In order to give adequate time for each presentation, discussion and feedback in the 
final seminar, a presentation timetable will be drawn up in Weeks 8-9 – please try to keep 
the whole class time on 27th October free, so that you can attend the whole program. In the 
past, students have commented that this session was extremely valuable to them – even 
when the papers were well outside their own research area. It helps each student to gain a 
broad perspective on the world of research and provides inspiration regarding the 
possibilities of their own project. 

 

d) Class preparation and participation – 10%  

The major factor underpinning the success of our seminars will be your preparation and 
participation. You are expected to read for class and come prepared for discussion, 
questions and learning. Note to self!   Do not leave assignments until last minute – be 
making notes and locating relevant readings throughout the course. Those who do this give 
themselves a much better chance of doing well. It is also good practice for your Honours 
year to prepare thoroughly each week – you cannot write an Honours thesis overnight...  

SUBMITTING YOUR PAPERS:  

 Hard copies of all written assignments can be submitted to me in class + you must 
submit an electronic copy through Moodle to Turnitin (not the research proposal).  

 All hard copy written assignments must have a School essay cover sheet attached – 
these can be obtained from the School office or downloaded from Moodle. 

 You can also submit your hard copy essay is to put it in the School’s essay box if the 
office is closed. Make sure not to put it in the nearby garbage bin – they appear similar. 

 Do not submit essays in plastic covers – a simple staple will do. 

 No late submissions will be accepted after assignments have been marked/returned. 

 If you are having trouble with your written assignments, please don’t leave it until the 
last minute to seek help – I’m happy to discuss problems at any stage. 

 

PENALTIES FOR LATE ASSIGNMENTS 

 If you require an extension, you may have one week from the due date (until the 
following Monday) to submit your assignment without penalty. 

 However, if you submit your assignment after that week has elapsed (ie from the 
Tuesday onwards), one mark will be lost for each day that the assignment was not 
submitted backdated to the initial due date. 

 All late assignments must be deposited in the School’s Assignment Box on Level 5, 
West Wing, of the Business School. 

 No late submissions will be accepted after assignments have been marked and 
returned to students. 
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COURSE READING INFORMATION 

The prescribed textbook for this course is: 

Mark Saunders and Philip Lewis, Doing Research in Business and 
Management: An Essential Guide to Planning Your Project, Pearson, 
Harrow, 2012. 

There are no penalties for not buying it, but you must find other ways to 
access the same information so that your progress is not impaired. 

 

There are many, many research methods textbooks available but I chose this book because 
it is a nice mixture of material to get you thinking AND ‘how to’ advice that is well suited for 
the beginning scholar of research methods. However, you are encouraged to read widely 
and should not feel that reading the textbook is sufficient to gain a full appreciation of the 
material we cover. Some articles for each seminar will be placed on Moodle – please read 
as many as you can, because they have been selected to illuminate important themes and 
debates that are discussed in the course.  

Please see over the page for readings related to each topic covered in the course. 
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SEMINAR READINGS AND CLASS ACTIVITIES 

 
Week One (29 July) Intro lecture 
    Film – Kinsey – Hollywood does research methods! 
 
To start off on an entertaining note, we will watch the movie, Kinsey, starring Liam Neeson 
and Laura Linney, in order to analyse the methodological issues it highlights. Please be 
warned that the movie has some very sexually explicit content which is necessary for the 
story – please feel free to leave the room if you do not want to watch it. While the film 
raises some extremely interesting questions for us to debate, you will not be disadvantaged 
if you choose not to watch this film. 
 
As you are watching, think about these questions: 
 

 
 What sparked Kinsey’s research? What do you think were the main influences 

on his decision to embark on this massive and daunting project? 
 What sort of theoretical paradigms affected his research choices? 
 How would you describe his research methodology? 
 What are the strengths and weaknesses of his approach? 
 What do you think of his team’s role in the research? 
 What ethical concerns are raised by his research? 
 

 
You might also like to consider this small piece on some factors relating to doing Honours 
theses. 
 

 J. Rowley and F. Slack, ‘What is the future for undergraduate dissertations’, 
Education and Training, vol. 46, no. 4, 2004, 176-181. 

 

Week Two (5 August)  Approaches to research 
 

The kind of research to which you feel most drawn will say a lot about how you think 
knowledge is generated and the nature of truth and reality for you. In this class, we analyse 
what’s behind qualitative and quantitative research choices and delve into the vexed 
question about which is more rigorous. 
 
Class reading: 
 

 B. Krivokapic-Skoko and G. O'Neill, ‘Beyond the qualitative-quantitative distinction: 
Some innovative methods for business and management research’, International 
Journal of Multiple Research Approaches, vol. 5, no. 3, 2011: 290-300. 
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Group readings: how have these authors approached their research? 
 C.B. Meyer and E. Altenborg, ‘Incompatible Strategies in International Mergers: the 

failed merger between Telia and Telenor’, Journal of International Business Studies, 
vol. 39, no. 3, 2008. 

 J. Scott, ‘Quantitative methods and gender inequalities’, International Journal of 
Social Research Methodology, vol. 13, no. 3, 2010. 

 C. Sheehan, P. Holland and H. De Cieri, ‘Current Developments in HRM in Australian 
organisations’, Asia Pacific Journal of Human Resources, vol. 44, no. 2, 2006. 

 L.C. Harris and E. Ogbonna, ‘Motives for service sabotage: an empirical study of 
front-line workers’, The Service Industry Journal, online, 2011.  

 
Other readings: 
T. Ahrens, ‘Overcoming the subjective-objective divide in interpretative management 
accounting research’, Accounting, Organizations and Society, vol. 33, iss. 2-3, 2008. 
L.L. Belgrave, A. Celaya, S.A. Gurses, A. Boutwell and A. Fernandez, ‘Meaning of Political 
Controversy in the Classroom: A Dialogue Across The Podium’, Symbolic Interaction, vol. 35, 
no. 1, 2012. 
A. Bryman, ‘Barriers to Integrating Quantitative and Qualitative Research’, Journal of Mixed 
Methods Research, vol. 1, no. 8, 2007. 
M. Crotty, ‘Introduction: The Research Process’ in The Foundations of Social Research: 
Meaning and Perspective in the Research Process, Allen and Unwin, St Leonards, 1998 (rest 
of the book really useful too) 
K.G. Esterberg, Qualitative Methods in Social Research, McGraw Hill, Boston, 2002, ch. 1. 
S. Harding, ‘Is there a feminist method?’ in C. Seale (ed), Social Research Methods: A Reader, 
Routledge, London, 2004. 
Matthias Klaes, ‘Paradigm “wars” as methodenstreit: Methodology of management studies 
meets economic methodology’, International Journal of Organizational Analysis, vol. 20, no. 
1, 2012, 13 – 24. 
J. McCarl Nielsen (ed), Feminist Research Methods, Westview, Boulder, 1990, chs 2 and 3. 
D.L. Morgan, ‘Paradigms Lost and Pragmatism Regained: Methodological Implications of 
Combining Qualitative and Quantitative Methods’, vol. 1, no. 48, 2007. 
O. Sullivan, ‘An End to Gender Display Through the Performance of Housework? A Review 
and Reassessment of the Quantitative Literature Using Insights From the Qualitative 
Literature’, Journal of Family Theory and Review, March 2011. 
S. Timmermans and I. Tavory, ‘Theory Construction in Qualitative Research: From Grounded 
Theory to Abductive Analysis’, Sociological Theory, vol. 30, no. 3, 2012. 
 

Week Three (12 August)  Planning/designing research projects 
 
A carefully planned and designed research project is the essential foundation upon which 
valuable results are built. Preparation and forethought in the beginning can save you 
considerable time and angst in the future. In this class, we think about how to turn a 
research question into a viable and successful research project. 
 
Group readings: Think about how these projects are carried out. Your critique? 

 S. Bolton, ‘Who cares? Offering emotion work as a ‘gift’ in the nursing labour 
process’, Journal of Advanced Nursing, vol. 32, no. 3, 2000. 
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 A. Darr, ‘The technicization of sales work: an ethnographic study in the US electronics 
industry’, Work, Employment and Society, vol. 16, no. 1, 2002. 

 M.M. Kan and K.W. Parry, ‘Identifying paradox: A grounded theory of leadership in 
overcoming resistance to change’, The Leadership Quarterly, vol. 15, 2004. 

 D. van den Broek and T. Dundon ‘(Still) Up to No Good: Reconfiguring Worker 
Resistance and Misbehaviour in an Increasingly Unorganized World’, Relations 
Industrielles, vol. 67, no. 1, 2012. 

 
Other Readings: 
M. Bulmer, ‘Facts, Concepts, Theories and Problems’, Sociological Research Methods: An 
Introduction, 2nd edition, Macmillan, Basingstoke, 1991, chapter 1. 
J. Collis and R. Hussey, ‘Dealing with Conceptual Issues’, Business Research, 2nd edition, 
Palgrave Macmillan, Houndsmill, 2003, chapter 3. 
P. Ghauri and K. Gronhaug, Research Methods in Business Studies, Prentice Hall, Harlow, 
2005, chapter 2. 
T. Kiessling and M. Harvey, ‘Strategic global human resource management research in the 
twenty-first century: an endorsement of the mixed-method research methodology’, 
International Journal of Human Resource Management, vol. 16, no. 1, 2005. 
P.Y. Martin and B.A. Turner, ‘Grounded Theory and Organizational Research’, Journal of 
Applied Behavioral Science, vol. 22, no. 2, 1986. 
H. Maylor and K. Blackmon, Researching Business and Management, Palgrave Macmillan, 
Houndsmill, 2005, chapter 1. 
 
Textbook – Chapter 5. 

 
Week Four (19 August)  Literature Review – why and how? 

Identify the following in the class reading below: 

 What are the key references that the writer uses as a starting point?  

 What was the disciplinary basis? What theoretical perspectives were discussed?  

 How were the references organised? How was the chapter organised?  

 What position did the author take up in relation to the existing literature?  

 What role did the review play in the development of Collins’ overall argument? 

Class readings: 

 D. Collins, ‘Approaches to the study of change’, Organizational Change: Sociological 
Perspectives, Routledge, London, 1999. 

 T.N. Gooneratne and Z. Hoque, ‘Management control research in the banking sector: 
A critical review and directions for future research’, Qualitative Research in 
Accounting and Management, vol. 10, no. 3, 2013. 
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Other readings: 
M.J. Baker, ‘Writing a Literature Review’, The Marketing Review, vol. 1, no. 2, 2000, pp. 219-
247. 
D.N. Boote and P. Beile, ‘Scholars before Researchers: On the centrality of the dissertation 
literature review in research preparation’, Educational Researcher, vol. 34, no. 6, 2005, pp. 
3-15. 
J.L. Callahan, ‘Constructing a Manuscript: Distinguishing Integrative Literature Reviews and 
Conceptual and Theory Articles’, Human Resource Development Review, online, 2010. 
H. Cooper, ‘Organizing knowledge synthesis: A taxonomy of literature reviews’, Knowledge 
in Society, 1, 1998, 104-126. 
S. Di Gregorio, ‘Using Nvivo for your literature review’, paper presented at Strategies in 
Qualitative Research: Issues and Results from Analysis using QSR Nvivo and NUD*IST 
conference, Institute of Education, London, 2000. 
A. Fink, Conducting Research Literature Reviews: From the Internet to Paper, Sage 
Publications, Thousand Oaks, 2005. 
A. Good, A. Sambhanthan, M. Adda and J. Johnstone, ‘ “Where’s the Analysis?”: University 
Students’ Understanding of Critical Thinking’, 9th International Conference 'Challenges in 
Higher Education and Research in the 21st Century’, 5-8 June 2011, Sozopol, Bulgaria. 
C. Hart, Doing a Literature Review: Releasing the Social Science Research Imagination, Sage, 
London, 1998. 
C. Hart, Doing a Literature Search: A Comprehensive Guide for the Social Sciences, Sage, 
London, 2001. 
J.A. Maxwell, ‘Literature Reviews of, and for, Educational Research: A commentary on Boote 
and Beile’s “Scholars Before Researchers”’, Educational Researcher, vol.35, no. 9, 2006, pp. 
28-31. 
J.J. Randolph, ‘A guide to writing the dissertation literature review’, Practical Assessment, 
Research and Evaluation, vol. 14, no. 13, 2009. 
T.S. Rocco and M.S. Plakhotnik, ‘Literature Reviews, Conceptual Frameworks and Theoretical 
Frameworks: Terms, Functions, and Distinctions’, Human Resource Development Review, vol. 
8, no. 1, 2009. 
J. Rowley and F. Slack, ‘Conducting a literature review’, Management Research News, vol. 
27, no. 6, 2004, pp. 31-9. 
R. J. Torraco, ‘Writing Integrative Literature Reviews: Guidelines and Examples’, Human 
Resource Development Review, vol. 4, no. 3, 2005, pp. 356-367. 
J. Webster and R.T. Watson, ‘Analyzing the Past to Prepare for the Future: Writing a 
Literature Review’, MIS Quarterly, vol. 26, no. 2, 2002. 
T. Zorn and N. Campbell, ‘Improving the writing of literature reviews through a literature 
integration exercise’, Business Communication Quarterly, vol. 69, no. 2, 2006, pp. 172-183. 
 

Textbook – Chapter 2. 
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Week Five (26 August)  Ethics and Research 
 
In this class we discuss the growth of concern about ethics in research, what it comprises 
and what effects it is having on the practice of research. We ponder questions such as … 
 

 What constitutes ethical principles of research? 

 Do they apply to every research project? 

 Do they/should they protect participants? 

 Are ethics committees are getting too ‘risk averse’? 

Class reading: 

 S. Carmel, ‘Social access in the workplace: are ethnographers gossips’, Work, 
Employment and Society, vol. 25, no. 3, 2011. 

 B. Lunnay, J. Borlagdan, D. McNaughton and P. Ward, ‘Ethical Use of Social Media to 
Facilitate Qualitative Research’, Qualitative Health Research, September 2014 
[online]. 

 G. Pearson, ‘The researcher as hooligan: where ‘participant’ observation means 
breaking the law’, International Journal of Social Research Methodology, vol. 12, no. 
3, 2009. 

 
Other readings: 
C. Brackenridge, ‘Managing Myself: Investigator Survival in Sensitive Research’, International 
Review for the Sociology of Sport, vol. 34, no. 4, 1999. 
S. J. Ceci, ‘Human Subjects Review, Personal Values, and the Regulation of Social Science 
Research’, American Psychologist, vol. 40, no. 9, 1985. 
C. Halse and A. Honey, ‘Unravelling Ethics: Illuminating the Moral Dilemmas of Research 
Ethics’, Signs, vol. 39, no. 4, 2005, 2141-2162. 
R.M. Lee, Doing Research on Sensitive Topics, Sage Publications, London, 1993. 
J. Liebman Jacobs, ‘Women, Genocide, and Memory: The Ethics of Feminist Ethnography in 
Holocaust Research’, Gender and Society, vol. 18, no. 2, 2004. 
N. Mockler, ‘When ‘research ethics’ become ‘everyday ethics’: the intersection of inquiry 
and practice in practitioner research’, Educational Action Research, vol. 22. 2, 2014. 
M. Nind, R. Wiles, A. Bengry-Howell and G. Crow, ‘Methodological innovation and research 
ethics: forces in tension or forces in harmony?’, Qualitative Research, online, 2012. 
M. Saunders, P. Lewis and A. Thornhill, Research Methods for Business Students, Prentice 
Hall, Harlow, 2007. 
L. Smith, Decolonizing Methodologies: Research and Indigenous Peoples, St Martin’s Press, 
New York, 1999. 
J. Thomas, ‘Introduction: A Debate about the Ethics of Fair Practices for Collecting Social 
Science Data in Cyberspace’, The Information Society, vol. 12, no. 2, 1996. 
E. Wray-Bliss, ‘Interpretation – Appropriation: (Making) An Example of Labor Process 
Theory’, Organizational Research Methods, vol. 5, no. 1, 2002. 
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Week Six (2 September)  Sources for courses 
 
In this class we will look at a range of ways that you can garner source material for your 
projects, from already existing data to the built environment, from photographs to 
corporate monographs. We will also discuss the use of research diaries, as both reflective 
tool and source material. 

 C. Cassell and S. Nadin, ‘The use of a research diary as a tool for reflexive practice: 
Some reflections from management research’, Qualitative Research in Accounting 
and Management, vol. 3, no. 3, 2006. 

Group readings: what did these authors use as sources? 
 

 C. Baldry, ‘Space – The Final Frontier’, Sociology, vol. 33, no. 3, August 1999. 
 R. Emerson-Elliott, ‘A Pipe Dream Come True: The International Expansion of the 

Hume Pipe Company in the 1920s’, Business History, vol. 46, no. 4, 2004. 
 S. Gregson, ‘Defending internationalism in interwar Broken Hill’, Labour History, no 

86, 2004. 
 M. Rowlinson and J. Hassard, ‘The Invention of Corporate Culture: A History of the 

Histories of Cadbury’, Human Relations, vol. 46, no. 3, 1993. 
 
Other readings: 
J. Bailey and D. McAtee, “Another Way of Telling’: The Use of Visual Methods in Research’, 
International Employment Relations Review, vol. 9, no. 1, 2003. 
A. Barnes, ‘The construction of control: the physical environment and the development of 
resistance and accommodation within call centres’, New Technology, Work and Employment, 
vol. 22, no. 3, 2007. 
C. Fisher, Researching and Writing a Dissertation for Business Students, Pearson, Harlow, 
2004, Chapter 2. 
S. Gregson, ‘Titanic ‘Down Under’: Ideology, Myth and Memorialization’, Social History, vol. 
33, no. 3, 2008. 
P. Hamilton and P. Ashton, ‘On Not Belonging: Memorials and Memory in Sydney’, Public 
History Review, vol. 8, 2000, p. 24. 
K. Inglis, Sacred Places: War Memorials in the Australian Landscape, Melbourne University 
Press, Carlton South, 1998. 
A.S. Lee, ‘Electronic Mail as a Medium for Rich Communication: An Empirical Investigation 
Using Hermeneutic Interpretation’, MIS Quarterly, June 1994. 
S. Maier, ‘Getting it right? Not in 59 percent of stories’, Newspaper Research Journal, vol. 23, 
no. 1, 2002. 
N.J. Petersen and S. Ostergaard, ‘Organisational Photography as a Research Method: What, 
How and Why’, Academy of Management Conference Proceedings, 2003. 
P. Rainbird, ‘Representing nation, dividing community: the Broken Hill War Memorial, New 
South Wales, Australia’, World Archaeology, vol. 35, no. 1, 2003. 
E.H. Schein, Organizational Culture and Leadership, Jossey-Bass, San Francisco, 1985. 
C.S. Suchar, ‘Grounding Visual Sociology Research In Shooting Scripts’, Qualitative Sociology, 
vol. 20, no. 1, 1997. 
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M.M. Wells, ‘Office Clutter or Meaningful Personal Displays: the Role of Office 
Personalization in Employee and Organizational Well-Being’, Journal of Environmental 
Psychology, vol. 20, 2000. 
 

Week Seven (9 September)  Why case studies? 
 
Case study research can be a rewarding approach to research, allowing the researcher to 
understand their chosen ‘case’ or ‘cases’ in depth and detail. In this class, we look at the 
methods that comprise case study research and the strengths and weaknesses of this form 
of investigation. 
 
Group readings: think about the way these case studies have been carried out. Your 
critique? 
 

 I. Fillis and B. Lee, ‘Internationalisation of Korean performing arts’, European Journal 
of Marketing, vol. 45, no. 5, 2011. 

 S. Gregson, ‘Women and Children First? The administration of the Titanic Relief Fund 
in Southampton, 1912-1959’, English Historical Review, 127 (254), 2012. 

 D. McGillivray, R. Fearn and A. McIntosh, ‘A Case Study of Scottish Professional 
Footballers’, Journal of Sport and Social Issues, vol. 29, no. 1, 2005. 

 A. Yan and B. Gray, ‘Bargaining Power, Management Control, and Performance in 
United States-China Joint Ventures: A Comparative Case Study’, Academy of 
Management Journal, vol. 37, no. 6, 1994. 

 
Other readings: 
P. Darke, G. Shanks and M. Broadbent, ‘Successfully completing case study research: 
combining rigour, relevance and pragmatism’, Information Systems Journal, no. 8, 1998. 
K.M. Eisenhardt, ‘Building Theories from Case Study Research’, Academy of Management 
Review, vol. 14, no. 4, 1989. 
P. Ghauri, ‘Designing and Conducting Case Studies in International Business Research’, in R. 
Marschan-Piekkari and C. Welch (eds), Handbook of Qualitative Research Methods for 
International Business, Edward Elgar, Cheltenham, 2004, chapter 5. 
W. Gibb Dyer, Jr. and A.L. Wilkins, ‘Better Stories, Not Better Constructs, to Generate Better 
Theory: A Rejoinder to Eisenhardt’, Academy of Management Review, vol. 16, no. 3, 1991. 
M. Gibbert, W. Ruigrok and B. Wicki, ‘What passes for a rigorous case study’, Strategic 
Management Journal, vol. 29, no. 13, 2008. 
D.E. Gray, Doing Research in the Real World, 2nd edition, Sage, London, 2009. 
D. Hanson and H. Stuart, ‘Failing the Reputation Management Test: The Case of BHP, the Big 
Australian’, Corporate Reputation Review, vol. 4, no. 2, 2001. 
J. Kitay and R. Callus, ‘The Role and Challenge of Case Study Design in Industrial Relations 
Research’ in K. Whitfield and G. Strauss (eds), Researching the World of Work: Strategies and 
Methods in the Study of Industrial Relations, Cornell, Ithaca, 1998. 
R. Piekkari and C. Welch (eds), Rethinking the Case Study in International Business and 
Management Research, Edward Elgar, Cheltenham, 2011. 
J. Seawright and J. Gerring, ‘Case selection Techniques in Case Study Research’, Political 
Research Quarterly, vol. 61, no. 2, 2008. 
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C.L. Williams and E.J. Heikes, ‘The Importance of Researcher’s Gender in the In-Depth 
Interview: Evidence from Two Case Studies of Male Nurses’, Gender and Society, vol. 7, no. 
2, June 1993. 
A.G. Woodside and E.J. Wilson, ‘Case study research methods for theory building’, Journal of 
Business and Industrial Marketing, vol. 18, no. 6/7, 2003. 
R.K. Yin, Case Study Research Design and Methods, 3rd ed., Sage, Thousand Oaks, 2003. 
 

 
Week Eight (16 September)  Doing interviews and focus groups 
 
Doing an interview might seem like a simple process but it can present a veritable minefield 
of issues for the unwary researcher. We develop some insights in this class that will help you 
to tiptoe more safely through this field. We also think about what to do if an interview 
‘blows up in your face’. No protective clothing required  
 
Group readings: 

 P.H.J. Davies, ‘Spies as Informants: Triangulation and the Interpretation of Elite 
Interview Data in the Study of the Intelligence and Security Services’, Politics, vol. 21, 
no. 1, 2001. 

 M. Hammersley, ‘On the ethics of interviewing for discourse analysis’, Qualitative 
Research, vol. 14, no. 5, 2014. 

 J.A. Hollander, ‘The Social Context of Focus Groups’, Journal of Contemporary 
Ethnography, vol. 33, no. 5, 2004. 

 B. Pini, ‘Interviewing men: Gender and the collection and interpretation of 
qualitative data’, Journal of Sociology, vol. 41, no. 2, 2005. 

 C.R. Welch, R. Marschan-Piekkari, H. Penttinen and M. Tahvanainen, ‘Corporate 
Elites as Informants in Qualitative International Business Research’, International 
Business Review, vol. 11, no. 5, 2002. 

 
Other readings: 
M.W. Allen, M. Reid and C. Riemenschneider, ‘The Role of Laughter When Discussing 
Workplace Barriers: Women in Information Technology Jobs’, Sex Roles, vol. 50, nos ¾, 
February 2004. 
J.M. Berry, ‘Validity and Reliability Issues In Elite Interviewing’, PS, December 2002. 
N.K. Denzin and Y.S. Lincoln (eds), Handbook of Qualitative Research, 2nd edition, Sage, 
Thousand Oaks, 2000, Chapter 24. 
S. Harkess and C. Warren, ‘The Social Relations of Intensive Interviewing’, Sociological 
Methods and Research, vol. 21, no. 3, 1993. 
M. Järvinen and S. Ravn, ‘From recreational to regular drug use: qualitative interviews with 
young clubbers’, Sociology of Health and Illness, vol. 33, no. 4, 2011, pp554-569. 
A.M. Jinks and R. Daniels, ‘Workplace health concerns: a focus group study’, Journal of 
Management in Medicine, vol. 13, no. 2, 1999. 
R.A. Krueger, Focus Groups: A Practical Guide for Applied Research, 2nd ed., Sage, Thousand 
Oaks, 1994. 
R.L. Lee, ‘Recording Technologies and the Interview in Sociology, 1920-2000’, Sociology, vol. 
38, no. 5, 2004. 
D.L. Morgan, ‘Focus groups’, Annual Review of Sociology, vol. 22, 1996. 
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D.L. Morgan (ed), Successful focus groups: advancing the state of the art, Sage, Newbury 
Park, 1993. 
N.R. Norrick, ‘Talking about Remembering and Forgetfulness in Oral History Interviews’, Oral 
History Review, vol. 32, no. 2, 2005. 
J.L. Pierce, ‘Interviewing Australia’s Senior Judiciary’ Australian Journal of Political Science, 
vol. 37, no. 1, 2002. 
D. Richards, ‘Elite Interviewing: Approaches and Pitfalls’, Politics, no. 16, no. 3, 1996. 
L. Shopes, ‘When women interview women – And then publish it: Reflections on oral history, 
women’s history, and public history’, Journal of Women’s History, vol. 6, no. 1, 1994. 
S.A. Speer and I. Hutchby, ‘From Ethics to Analytics: Aspects of Participants’ Orientations to 
the Presence and Relevance of Recording Devices’, Sociology, vol. 37, no. 2, 2003. 
R.S. Weiss, Learning from Strangers: The Art and Method of Qualitative Interview Studies, 
The Free Press, New York, 1994. 
S. Taylor and R. Smith, ‘The ethics of interviewing for discourse analysis: responses to 
Martyn Hammersley’, Qualitative Research, vol.14, no. 5, 2014 (Hammersley replies to these 
comments as well). 
T. Wengraf, Qualitative Research Interviewing, Sage, London, 2001. 
N. Wheeler, ‘Gaining Access and Sharing Authority: What I Learned about Oral History from 
an Episode in U.S.-China Transnationalism’, Oral History Review, vol. 31, no. 2, 2004. 
I. Wilkinson and L. Young, ‘Improvisation and Adaptation in International Business Research 
Interviews’ in R. Marschan-Piekkari and C. Welch (eds), Handbook of Qualitative Research 
Methods for International Business, Edward Elgar, Cheltenham, 2004, chapter 10. 
 

 
Week Nine (23 September)  Doing questionnaire surveys 

A few year ago, an international debate took place about quantitative research methods in 
relation to the war in Iraq in which academics, world leaders and a range of community 
groups were involved. We examine that debate to gain insights about collecting statistics 
and how common perceptions of quantitative research as more ‘rational’ and ‘objective’ 
than qualitative research are open to question. We also look at the validity and reliability of 
collection methods. While reading the material, ask yourself ‘Is the statistical political?’  

 
ABC Radio National, ‘Counting the dead in Iraq’, National Interest, 
Peter Mares interviews Les Roberts, 5 November 2006. 

 
Group readings: 

 G. Burnham, R. Lafta, S. Doocy and L. Roberts, ‘Mortality after the 2003 invasion of 
Iraq: a cross-sectional cluster sample survey’, Lancet, vol. 368, 21 October 2006. 

 Iraq Body Count, Press Release 14, 16 October 2006. 
 L. Roberts, R. Lafta, R. Garfield, J. Khudhairi and G. Burnham, ‘Mortality before and 

after the 2003 invasion of Iraq: cluster sample survey’, Lancet, vol. 364, 20 November 
2004. 

 J. Rowley, ‘Designing and using research questionnaires’, Management Research 
Review, vol. 37, no. 3 2014. 
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Other readings: 
R. Callus, ‘Designing and Administering Questionnaires’ in D. Kelly (ed), Researching 
Industrial Relations, 2nd edition, Federation Press, Annandale, 1999. 
R.J. Fox, M.R. Crask and J. Kim, ‘Mail Survey Response Rate: A Meta-Analysis of Selected 
Techniques for Inducing Response’, Public Opinion Quarterly, vol. 52, no. 4, 1988. 
S. Gregson, I. Hampson, A. Junor, D. Fraser, M. Quinlan and A. Williamson, ‘Supply chains, 
maintenance and safety in the Australian airline industry’, Journal of Industrial Relations, 
vol.57, no. 4, 2015. 
B.K. Kaye and T. Johnson, ‘Research Methodology: Taming the Cyber Frontier, Techniques 
for Improving Online Surveys’, Social Science Computer Review, vol. 17, no. 3, 1999. 
C. Moser and G. Kalton, ‘Questionnaires’ in C. Seale (ed), Social Research Methods: A Reader, 
Routledge, London, 2004. 
M. Rosenberg, ‘The Meaning of Relationships in Social-Survey Analysis’ in M. Bulmer, 
Sociological Research Methods: An Introduction, 2nd edition, Macmillan, Basingstoke, 1991, 
chapter 3. 
S. Widener, ‘Researching the Human Side of Management Control: Using Survey-Based 
Methods’ in D.T. Otley and K. Soin (eds) Management Control and Uncertainty, Palgrave 
Macmillan, Houndsmill, 2014. 
C.F. Wright and A. Constantin, ‘An analysis of employers’ use of temporary skilled visas in 
Australia’, ResearchGate, Technical Report, 2015, survey results and analysis accessed at   
http://www.researchgate.net/profile/Chris_Wright11/publication/275652498_An_analysis_
of_employers_use_of_temporary_skilled_visas_in_Australia/links/5542e2cc0cf24107d3948
c00.pdf, downloaded 22 June 2015. 
F.J. Yammarino, S.J. Skinner and T.L. Childers, ‘Understanding Mail Survey Response 
Behaviour: A Meta-Analysis’, Public Opinion Quarterly, vol. 55, no. 4, 1991. 
 
 

Week Ten Session break (no class) 
 
 
Week Eleven (14 October)  Analysing data and writing up findings 
 
This class will have a strong ‘how to’, practical aspect. I will bring copies of Honours theses 
from the School’s collection to give you a good idea of what is expected. There are usually 
lots of questions to answer in this class, so bring yours! 
 
Class discussion articles: 

 C. Butler, ‘Making interview transcripts real: the reader’s response’, Work, 
Employment and Society, vol. 29, no. 1, 2015. 

 B.A. Lewin, Writing Readable Research, Equinox Publishing, London, 2010, esp. Ch. 
11. 

 J. McAuley, J. Duberley and L. Cohen, ‘The meaning professionals give to 
management…and strategy’, Human Relations, vol. 53, no. 1, 2000. 

 N. Phillips and J.L. Brown, ‘Analyzing Communications in and around Organizations: A 
Critical Hermeneutic Approach’, Academy of Management Journal, vol. 36, no. 6, 
1993. 

http://www.researchgate.net/profile/Chris_Wright11/publication/275652498_An_analysis_of_employers_use_of_temporary_skilled_visas_in_Australia/links/5542e2cc0cf24107d3948c00.pdf
http://www.researchgate.net/profile/Chris_Wright11/publication/275652498_An_analysis_of_employers_use_of_temporary_skilled_visas_in_Australia/links/5542e2cc0cf24107d3948c00.pdf
http://www.researchgate.net/profile/Chris_Wright11/publication/275652498_An_analysis_of_employers_use_of_temporary_skilled_visas_in_Australia/links/5542e2cc0cf24107d3948c00.pdf
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 W. St John and P. Johnson, ‘The Pros and Cons of Data Analysis Software for 
Qualitative Research’, Journal of Nursing Scholarship, vol. 32, no. 4, 2000. 

 

Background Readings: 

A.D. Brown, P. Stacey and J. Nandhakumar, ‘Making sense of sensemaking narratives’, 
Human Relations, vol. 61, no. 8, 2008. 
A. Coffey and P. Atkinson, Making Sense of Qualitative Data, Sage, Thousand Oaks, 
California, 1996. 
P. Cossette, ‘The Study of Language in Organizations: A Symbolic Interactionist Stance’, 
Human Relations, vol. 51, no. 11, 1998. 
O. Jones, ‘Scientific management, culture and control: A first-hand account of Taylorism in 
practice’, Human Relations, vol. 53, no. 5, 2000. 
K. Lamertz, M.L. Martens and P. Heugens, ‘Issue Evolution: A Symbolic Interactionist 
Perspective’, Corporate Reputation Review, vol. 6, no. 1, 2003. 
P. Prasad and A. Prasad, ‘Stretching the Iron Cage: The Constitution and Implications of 
Routine Workplace Resistance’, Organization Science, vol. 11, no. 4, 2000. 
K. Cronick, ‘The Discourse of President George W. Bush and Osama bin Laden: A Rhetorical 
Analysis and Hermeneutic Interpretation’, FQS, vol. 3, no. 3, 2002. 
W. Dilthey, ‘The Rise of Hermeneutics’ (Frederic Jameson: trans.), New Literary History, John 
Hopkins University Press, 1972. 
K.G. Esterberg, Qualitative Methods in Social Research,, McGraw Hill, Boston, 2002. 
Y. Gabriel, ‘Turning Facts into Stories and Stories into Facts: A Hermeneutic Exploration of 
Organizational Folklore’, Human Relations, vol. 44, no. 8, 1991. 
M. Hammersley, ‘Conversation Analysis and Discourse Analysis: Methods or Paradigms?’, 
Discourse and Society, vol. 14, no. 6, 2003. 
B. Harley and C. Hardy, ‘Firing Blanks? An Analysis of Discursive Struggle in HRM’, Journal of 
Management Studies, vol. 41, no. 3, 2004. 
A. Harrington, ‘Objectivism in Hermeneutics? Gadamer, Habermas, Dilthey’, Philosophy of 
Social Sciences, vol. 30, no. 4, 2000. 
A.S. Lee, ‘Electronic Mail as a Medium for Rich Communication: An Empirical Investigation 
Using Hermeneutic Interpretation’, MIS Quarterly, June 1994. 
A. Prasad, ‘The Contest Over Meaning: Hermeneutics as an Interpretive Methodology for 
Understanding Texts’, Organizational Research Methods, vol. 5, no. 1, 2002. 

 
General quantitative readings: 
Y. Baruch and B.C. Holtom, ‘Survey reponse rate levels and trends in organizational 
research’, Human Relations, 61 (8), 2008, 1139-1160. 
B. Hedges, ‘Sampling’ in C. Seale, Social Research Methods, Routledge, London, 2004. 
P. Ghauri and K. Grønhaug, ‘Data sources’, Research Methods in Business Studies: A Practical 
Guide, 3rd ed., Prentice Hall, Harlow, 2005, chapter 7. 
C. Marsh, ‘Problems with Surveys: Method or Epistemology’ in M. Bulmer, Sociological 
Research Methods: An Introduction, 2nd edition, Macmillan, Basingstoke, 1991, chapter 4. 
H. Maylor and K. Blackmon, ‘Quantitative research designs: Using scientific methods for 
social measurement’ (extract), Ch 6 in Researching Business and Management, Palgrave 
Macmillan, Basingstoke, 2005. 
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Else Øyen,, ‘Comparative research as a sociological strategy’, Comparative Methodology: 
Theory and Practice in International Social Research, Sage, London, 1990, chapter 1. 
K. Punch, ‘ Mixed methods and evaluative criteria’ in ‘Introduction to Social Research: 
Quantitative and Qualitative Approaches, Sage, London, 1999, chapter 11.D.M. Randall and 
A. M. Gibson, ‘Methodology in Business Ethics Research: A Review and Critical Assessment’, 
Journal of Business Ethics, vol. 9, no. 6, 1990. 
P. Simon, ‘The measurement of racial discrimination: the policy use of statistics’, 
International Social Sciences Journal, vol. 57, no. 183, 2005. 
 
General qualitative readings: 
J. A Maxwell, ‘Understanding and Validity in Qualitative Research’ in A.M. Huberman and 
M.B. Miles, The Qualitative Researcher’s Companion, Sage, Thousand Oaks, 2002. 
R.Y. Cavana, B.L. Delahaye and U. Sekaran, Applied Business Research: Qualitative and 
Quantitative Methods, John Wiley and Sons, Milton, 2001, Chapter 7. 
C. Fisher, ‘Researching and Writing a Dissertation for Business Students’, Pearson, Harlow, 
2004, Chapter 5. 
E. Gummesson, ‘All Research is Interpretive!’, Journal of Business and Industrial Marketing, 
vol. 18, no. 6/7, 2003. 
P.H. Andersen and M.A. Skaates, ‘Ensuring Validity in Qualitative International Business 
Research’ in R. Marschan-Piekkari and C. Welch (eds), Handbook of Qualitative Research 
Methods for International Business, Edward Elgar, Cheltenham, 2004, chapter 23. 
C. Seale, ‘Using Computers to Analyse Qualitative Data’, in S. Silverman, Doing Qualitative 
Research: A Practical Handbook, Sage, London, 2000. 
D. Silverman, Interpreting Qualitative Data, 2nd edition, Sage, London, 2004, chapter 8. 
E.A. Weitzman, ‘Software and Qualitative Research’, in N.K. Denzin and Y.S. Lincoln (eds), 
Handbook of Qualitative Research, 2nd edn, Sage, Thousand Oaks, 2000. 
 
Textbook – Chapters 7-8. 

 

Week Twelve (21 October) Presentation preparations and consultations 
     See page 6 for details 
     No class 

 

Week Thirteen (28 October) Presentations seminar 
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Part B: Key Policies, Student Responsibilities and Support 

PROGRAM LEARNING GOALS AND OUTCOMES 
The Australian School of Business Program Learning Goals reflect what we want all students 
to BE or HAVE by the time they successfully complete their degree, regardless of their 
individual majors or specialisations. For example, we want all our graduates to HAVE a high 
level of business knowledge, and a sound awareness of ethical, social, cultural and 
environmental implications of business. As well, we want all our graduates to BE effective 
problem-solvers, communicators and team participants. These are our overall learning goals 
for you. 

 
You can demonstrate your achievement of these goals by the specific outcomes you 

achieve by the end of your degree (e.g. be able to analyse and research business problems 
and propose well-justified solutions). Each course contributes to your development of two 
or more program learning goals/outcomes by providing opportunities for you to practise 
these skills and to be assessed and receive feedback. 
 

Business Undergraduate Program Learning Goals and Outcomes 

1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local 
and global contexts.  

You should be able to select and apply disciplinary knowledge to business situations in a 
local and global environment. 

2. Critical thinking and problem solving: Our graduates will be critical thinkers and 
effective problem solvers.  

You should be able to identify and research issues in business situations, analyse the issues, 
and propose appropriate and well-justified solutions. 

3. Communication:  Our graduates will be effective professional communicators.  

You should be able to: 

a. Prepare written documents that are clear and concise, using appropriate style   and 
presentation for the intended audience, purpose and context, and  

b. Prepare and deliver oral presentations that are clear, focused, well-structured, and 
delivered in a professional manner.    

4. Teamwork:  Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on 
your own teamwork, and on the team’s processes and ability to achieve outcomes. 

5. Ethical, social and environmental responsibility: Our graduates will have a sound 
awareness of the ethical, social, cultural and environmental implications of business 
practice.  

You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations in 
business decision-making and practice, and  

b. Identify social and cultural implications of business situations. 

 
Program Learning Goals for students in this course cover key areas (application of 

business knowledge, critical thinking, communication and teamwork, ethical, social and 
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environmental responsibility), which are key goals for all Business School students and 
essential for success in a globalised world. However, the specific outcomes reflect different 
expectations for these levels of study. 
 

We strongly advise you to choose a range of courses which assist your development 
of these skills, e.g., courses assessing written and oral communication skills, and to keep a 
record of your achievements against the Program Learning Goals as part of your portfolio.  
 

ACADEMIC HONESTY AND PLAGIARISM 

You must write your assignments IN YOUR OWN WORDS. All students should be aware that 
PLAGIARISM (such as the verbatim and unacknowledged use of someone else’s published 
ideas and argument) is regarded as an act of serious academic misconduct and will be 
treated accordingly. The systematic PARAPHRASING of recommended or other texts is also 
regarded as a major misdemeanour, even where the texts (mis)used are actually 
acknowledged in references. Finally, any student suspected of colluding with other students 
or submitting ‘GHOST-WRITTEN’ WORK (i.e. text written by a person other than the 
student) may be required to participate in a viva (i.e. a formal presentation and interview on 
essay content).  
 
The University regards plagiarism as a form of academic misconduct, and has very strict 
rules regarding plagiarism.  
 

 In the first instance, ALL UNREFERENCED, PLAGIARISED OR OTHERWISE 
‘UNORIGINAL’ PAPERS WILL EARN ZERO MARKS. Depending on the 
seriousness of the misconduct, other penalties may also be applied 

 

There is useful information on 
plagiarism (with examples to illustrate) 
in the Essay and Assignment Guide you 
can find on Moodle. 
 

For the ASB Harvard Referencing Guide, 
see the ASB Referencing and Plagiarism 
webpage (ASB >Learning and 
Teaching>Student services> Referencing 
and plagiarism)   
 

For UNSW policies, penalties and 
information to help avoid plagiarism see: 
http://www.lc.unsw.edu.au/plagiarism/ind
ex.html as well as the guidelines in the 
online ELISE and ELISE Plus tutorials for all 
new UNSW students: 
http://info.library.unsw.edu.au/skills/tutori
als/InfoSkills/index.htm. 

To see if you understand plagiarism, do 
this short quiz: 
http://www.lc.unsw.edu.au/plagiarism/
plagquiz.html 

For information on how to acknowledge 
your sources and reference correctly, see: 
http://www.lc.unsw.edu.au/onlib/ref.html 
 

 
STUDENT RESPONSIBILITIES AND CONDUCT 

You are expected to conduct yourself with consideration and respect for the needs of 
everyone involved in the course. Conduct which disrupts a class unduly, such as talking to 

http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingandplagiarism.aspx
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingandplagiarism.aspx
http://www.lc.unsw.edu.au/plagiarism/index.html
http://www.lc.unsw.edu.au/plagiarism/index.html
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html
http://www.lc.unsw.edu.au/onlib/ref.html
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your friends, instant messaging or using mobile phones, is unacceptable and disruptive 
students may be asked to leave the classroom. Students are expected to be familiar with 
and adhere to university policies in relation to class attendance and general conduct and 
behaviour, including their obligations in relation to workload, assessment and keeping 
informed. More information on student conduct is available at: 
https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html 

See also the ‘A-Z Student Guide’: https://my.unsw.edu.au/student/atoz/A.html for 
information on ‘Attendance and Absence’, ‘Academic Misconduct’, ‘Assessment 
Information’, ‘Examinations’, ‘Student Responsibilities’, ‘Workload’ and policies such as 
‘Occupational Health and Safety’. 

 

OCCUPATIONAL HEALTH AND SAFETY 

UNSW Policy requires each person to work safely and responsibly, in order to avoid personal 
injury and to protect the safety of others. As a student, you may encounter health and 
safety issues on campus. It is important that: 

 In the event of a fire alarm, you gather your belongings and use the nearest 
building stairway exit – do not use the lifts. 

 If you see a hazard while on campus, you should report it to Campus Security 
(9385-6000), your lecturer or other appropriate university employee. 

 In the first lecture you will receive information about safety procedures that relate 
specifically to our classrooms. If you miss this information, please ask me for it. 
For more information, see http://www.ohs.unsw.edu.au/. 

 
APPLICATIONS FOR SPECIAL CONSIDERATION 

You should seek assistance early if you suffer illness or misadventure which affects your 
course progress. If your work is impeded by personal circumstances, you may be eligible for 
special consideration and/or a supplementary examination. 
 
General Information on Special Consideration: 

1. All applications for special consideration must be lodged online through myUNSW 

within 3 working days of the assessment (Log into myUNSW and go to My Student 

Profile tab > My Student Services channel > Online Services > Special Consideration). 

You will then need to submit the originals or certified copies of your completed 

Professional Authority form and other supporting documentation to Student Central. 

For more information, please study carefully the instructions and conditions at: 

https://my.unsw.edu.au/student/atoz/SpecialConsideration.html. 

2. Please note that documentation may be checked for authenticity and the submission 

of false documentation will be treated as academic misconduct. The School may ask 

to see the original or certified copy.  

3. Applications will not be accepted by teaching staff. The lecturer-in-charge will be 

notified when you lodge an online application for special consideration. 

https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html
https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html
https://my.unsw.edu.au/student/atoz/A.html
http://www.ohs.unsw.edu.au/
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html#Supportingdocumentation
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html
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4. Decisions and recommendations are only made by lecturers-in-charge (or by the 

Faculty Panel in the case of UG final exam special considerations), not by tutors. 

5. Applying for special consideration does not automatically mean you will be granted a 

concession. 

6. Special consideration requests do not allow lecturers-in-charge to award students 

additional marks. 

 
Your application for special consideration is judged on the following criteria: 

1. Does the medical certificate contain all relevant information? For a medical 

certificate to be accepted, the degree of illness, and impact on the student, must 

be stated by the medical practitioner (severe, moderate, mild). A certificate 

without this will not be valid. 

2. Has the student performed satisfactorily in the other assessment items? 

Satisfactory performance would require at least completion of other assignments 

and meeting the obligation to have attended 80% of tutorials. 

3. Does the student have a history of previous applications for special consideration? 

A history of previous applications may preclude a student from being granted 

special consideration. 
 

GRIEVANCE PROCEDURES 

You may have a grievance regarding course content or assessment outcomes. Please read 
the advice at: https://my.unsw.edu.au/student/atoz/Complaints.html 

about procedures for resolving your complaint. It is important to deal promptly with such 
issues. 
 
STUDENT RESOURCES AND SUPPORT SERVICES 

The University and the Business School provide a wide range of support services for 
students, including: 
 

 Business School Education Development Unit (EDU) 
https://www.business.unsw.edu.au/students/resources/learning-support  
The EDU provides academic writing, study skills and maths support specifically for 
Business students. Services include workshops, online resources, and individual 
consultations. EDU Office: Level 1, Room 1033, Quadrangle Building. Phone: 9385 
5584; Email: edu@unsw.edu.au.  

 Business Student Centre 
https://www.business.unsw.edu.au/students/resources/student-centre 
Provides advice and direction on all aspects of admission, enrolment and graduation. 
Office: Level 1, Room 1028 in the Quadrangle Building; Phone: 9385 3189. 

 Moodle eLearning Support  
For online help using Moodle, go to: https://student.unsw.edu.au/moodle-support. 
For technical support, email: itservicecentre@unsw.edu.au; Phone: 9385 1333. 

 UNSW Learning Centre www.lc.unsw.edu.au 

https://my.unsw.edu.au/student/atoz/Complaints.html
http://www.business.unsw.edu.au/students/resources/learning-support
mailto:edu@unsw.edu.au
http://www.business.unsw.edu.au/students/resources/student-centre
https://student.unsw.edu.au/moodle-support
mailto:itservicecentre@unsw.edu.au
http://www.lc.unsw.edu.au/
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Provides academic skills support services, including workshops and resources, for all 
UNSW students. See website for details. 

 Library training and search support services  
http://info.library.unsw.edu.au/web/services/services.html  

 IT Service Centre: Provides technical support for problems logging in to websites, 
downloading documents etc. https://www.it.unsw.edu.au/students/index.html 
Office: UNSW Library Annexe (Ground floor). Ph: 9385 1333. 

 UNSW Counselling and Psychological Services  
https://student.unsw.edu.au/wellbeing Provides support and services if you need 
help with your personal life, getting your academic life back on track or just want to 
know how to stay safe, including free, confidential counselling. Office: Level 2, East 
Wing, Quadrangle Building; Phone: 9385 5418; Email: counselling@unsw.edu.au 

 Student Equity & Disabilities Unit http://www.studentequity.unsw.edu.au         
Provides advice regarding equity and diversity issues, and support for students who 
have a disability or disadvantage that interferes with their learning. Office: Ground 
Floor, John Goodsell Building; Phone: 9385 4734; Email: seadu@unsw.edu.au 
 
 

CONTINUAL COURSE IMPROVEMENT 

On a regular basis, I seek feedback from students regarding their impressions of the material 
offered in this course and I use this information when making improvements to subsequent 
outlines ie this outline has been influenced by comments made by previous students about 
their preferences, problems and proposals. Apart from informal discussions with students, I 
use UNSW’s Course and Teaching Evaluation and Improvement (CATEI) Process to gather 
student feedback. However, please feel free to come and talk to me about any difficulties 
you have with Industrial Relations during session. The sooner I know about a problem, the 
sooner I can fix it. 

 

http://info.library.unsw.edu.au/web/services/services.html
https://www.it.unsw.edu.au/students/index.html
https://student.unsw.edu.au/wellbeing
http://www.studentequity.unsw.edu.au/
mailto:seadu@unsw.edu.au

