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PART A: COURSE-SPECIFIC INFORMATION 
 
1. STAFF CONTACT DETAILS 
Lecturer-in-charge: Dr. Steven Lui 
Room: UNSW Business School Building Rm 556 
Phone No: 9385 7139 
Email: steven.lui@unsw.edu.au 
Consultation: by appointment 
 
The best way to contact me is by e-mail, and you are more than welcome to set up an appointment 
for a meeting in person, when needed. To facilitate our communication and learning, we will also use 
Moodle (https://moodle.telt.unsw.edu.au/login/index.php) 
which will give you online access to lecture notes, assignments, readings and important 
announcements. It is your responsibility to check Moodle on a regular basis for updates and 
important announcements.  
 
2. COURSE DETAILS 

2.1   Teaching Times and Locations 
Seminars start in Week 1 (to Week 12): The Time and Location are: 
 

Seminar Day Time Location 
7631A Tuesday  18:00-21:00 Block House G14 

 
 

2.2   Units of Credit 
The course is worth 6 units of credit. 
There is no parallel teaching in this course.  

2.3   Summary of Course  
This is a capstone course for the Master of International Business degree program. This 
course provides students with an opportunity to integrate, evaluate, and reflect on the 
knowledge and experiences gained from their studies in the program in the context of 
global business. The course will incorporate multi-dimensional approaches to cases, issues 
and challenges for international business in encountering different cultures, institutions, and 
organisations in varied environments and countries. 

2.4   Course Aims and Relationship to Other Courses 
Drawing students with different cultural and working experiences together and taking a 
cross disciplinary approach, this course aims to help students integrate and reflect on the 
content of their academic program and their living abroad experience. Specifically, this 
course seeks to engage students in three themes: reflecting on practices in education and 
business in a global context and comparing differences and similarities in national 
approaches to business knowledge and practices; integrating and synthesizing their 
knowledge and experience in the context of other disciplines in addressing important and 
emerging trends in global business; exploring experiences in understanding careers in 
global business, with a particular focus on social, cultural, and ethical contexts.  
 

https://moodle.telt.unsw.edu.au/login/index.php


 
 

4 

2.5   Student Learning Outcomes  
The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items.  
 
The Learning Outcomes in this course also help you to achieve some of the overall 
Program Learning Goals and Outcomes for all postgraduate students in the Business 
School. Program Learning Goals are what we want you to BE or HAVE by the time you 
successfully complete your degree (e.g. ‘be an effective team player’). You demonstrate 
this by achieving specific Program Learning Outcomes - what you are able to DO by the 
end of your degree (e.g. ‘participate collaboratively and responsibly in teams’).  
 
 

 
Business Postgraduate Coursework Program Learning Goals and Outcomes 

 
1. Knowledge: Our graduates will have current disciplinary or interdisciplinary knowledge 
applicable in local and global contexts. 
You should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and 
professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and problem 
solving skills applicable to business and management practice or issues.  
You should be able to identify, research and analyse complex issues and problems in business and/or 
management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in professional contexts.  
You should be able to: 

a. Produce written documents that communicate complex disciplinary ideas and 
information effectively for the intended audience and purpose, and 

b. Produce oral presentations that communicate complex disciplinary ideas and information 
effectively for the intended audience and purpose. 

 
4. Teamwork: Our graduates will be effective team participants.  
You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
ethical, social, cultural and environmental implications of business issues and practice.  
You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations in business 
decision-making and practice, and  

b. Consider social and cultural implications of business and /or management practice. 
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The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed (they 
may also be developed in tutorials and other activities): 
 
 
Program Learning Goals 

and Outcomes 
Course Learning Outcomes Course Assessment Item 

This course helps you to 
achieve the following 
learning goals for all 
Business undergraduate 
students: 

On successful completion of 
the course, you should be able 
to: 

This learning outcome will be assessed 
in the following items: 

1 Knowledge demonstrate in-depth 
knowledge of international 
business concepts and 
theoretical frameworks 

• Investment paper (10%) 
• Case study presentation  
 

2 Critical thinking and 
problem solving 

identify and analyse business 
problems from varying 
perspectives 
 
engage in critical self-reflection 
and professional development 

• Investment paper (10%) 
• Living-abroad reflection paper 
• Case study presentation  

3a Written 
communication 

demonstrate high level written 
communication skills 

• Investment paper (5%) 
• Living-abroad reflection paper 
 

3b Oral communication demonstrate high level oral 
communication skills 

• Living-abroad presentation (5%) 
• Case study presentation  
• Investment pitch 
 

4 Teamwork  demonstrate effectiveness in 
working in groups and teams 

• Teamwork reflection paper (5%) 
• Peer evaluation 
• Case study presentation  
• Investment pitch  
 

5a. Ethical and 
environmental 
responsibility 

appreciate and analyse ethical 
and environmental issues and 
stakeholders of modern 
business environment by 
evaluating different ethical 
approaches  

• Investment paper (5%) 
 

5b. Social and cultural 
awareness 

identify and analyse social and 
cultural factors of modern 
business environment by 
evaluating different cultural 
principles. 

• Investment paper (5%) 
• Living abroad presentation  
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3. LEARNING AND TEACHING ACTIVITIES 

3.1   Approach to Learning and Teaching in the Course 
The teaching approach adopted in this course is based on my belief that an instructor 
cannot force students to learn, but can and has the responsibility to create an environment 
in which learning can take place. Based on principles of adult learning, I believe long-lasting 
learning comes from applying knowledge to real life situations. Therefore, we take an 
active, adult-learning approach that stresses interactive teaching and learning. I create such 
opportunities in class by using case studies, assignments related to real events, along with 
discussions and reflection on your own work and life experience. Consequently, your 
participation and contributions are essential. While I will provide theoretical knowledge 
specific to the subject, I expect you to contribute to the learning process by critically 
evaluating the information presented and by relating the concepts discussed in class to 
your own knowledge and experience. In order to succeed in this course, you must be an 
active participant in the classroom. Learning in a class setting is a collective responsibility 
that requires you to read, reflect, listen, question, reformulate, and critique. If you have 
suggestions for making our time more engaging, please let me know. Your active 
participation will be one way to show that you are meeting the objectives of the course.   
“I’m shy” or “I’m not comfortable speaking in class” are not valid excuses for not contributing 
to class discussion.   
 

3.2   Learning Activities and Teaching Strategies                   
The variety of teaching strategies adopted in this class takes into account the fact that 
different people have different learning styles. This is why the class format includes: 
 
Lecture led by the course instructor with a combined focus on sharing theoretical concepts 

and real world practices. The lecture will also include presentations, exercises, 
videos, and discussions. 

 
Debate, discussion, and presentation led by you and facilitated by the course instructor. We 

will focus on practicing and expanding concepts and ideas discussed in lectures 
using your study-abroad experience, extra readings, case studies, individual, and/or 
group activities. The tutorial requires not only your attendance but your active 
engagement and participation.  

 
 
4. ASSESSMENT 

4.1    Formal Requirements 
In order to pass this course, you must: 

• Achieve an overall mark of at least 50 
• Complete all assessment tasks (see below) and  
• Attend at least 80% of classes  
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4.2   Assessment Details 
 Assessment tasks Weighting Length Due date 
Individual  
1 Living-abroad presentation 

 
10% 10 min. Week 4-6 

2 Living-abroad reflection paper 
 

10% 1,000 words Week 6 

3 Investment paper 
 

35% 3,000 words 
 

Week 10 

4 Teamwork reflection paper 
 

5% 500 words Week  13 

5 Class participation 
 

10% - continuous 

Group  
6 Case study presentation 

 
20% 50 min. Week 7-10 

7 Investment pitch 
 

10% 15 min. Week 5 and 12 

 Total 100%   
 
What the marks mean and the criteria associated to each mark: 
My main concern is to make sure your mark reflects your learning as described in the learning 
outcomes. Your final mark will be computed by integrating the marks obtained on all assessment 
methods described above. The meaning of marks is explained below: 
 
HD 
85-100 

Outstanding work, showing total mastery of the subject-matter, with a highly developed and 
mature ability to analyze, synthesize and apply knowledge and concepts. All objectives of the 
set work are covered, and work is free of errors with a very high level of technical competence. 
There is evidence of critical reflection, and the work demonstrates some originality of thought, 
and the ability to tackle questions and issues not previously encountered. Ideas are expressed 
with fluency. 

DN 
75-84 

Excellent work, showing a high degree of mastery of the subject-matter, with a well-developed 
ability to analyze, synthesize and apply knowledge and concepts. All major objectives of the 
set work are covered, and work is free of all but very minor errors, with a high level of technical 
competence. There is evidence of critical reflection, and of ability to tackle questions and 
issues not previously encountered. Ideas are expressed clearly. 

CR  
65-74 
 

Good work, showing a sound and thorough grasp of the subject-matter, though possibly 
lacking in the breadth and depth required for a first-class mark. A good attempt at analysis, 
synthesis and application of knowledge and concepts, but may be more limited in scope than 
that required for a mark of 75+. Most objectives of the work set are covered. Work is generally 
technically competent, but there may be a few gaps leading to some errors. Some evidence of 
critical reflection, and the ability to make a reasonable attempt at tackling questions and issues 
not previously encountered. Ideas are expressed with clarity, with some minor exceptions. 

PS 
50-54 

Fair work, showing grasp of major elements of the subject-matter but possibly with some gaps 
or areas of confusion. Only the basic requirements of the work set are covered. The attempt at 
analysis, synthesis and application of knowledge and concepts is superficial, with a heavy 
reliance on course materials. Work may contain some errors, and technical competence is at a 
routine level only. Ability to tackle questions and issues not previously encountered is limited. 
Little critical reflection. Some confusion in expression of ideas. 

FL  
<50 
 

Work below the acceptable standard, showing some familiarity with the subject-matter, but 
with major gaps and serious misconceptions. Only some of the basic requirements of the work 
set are achieved. There is little or no attempt at analysis, synthesis or application of 
knowledge, and a low level of technical competence with many errors. Difficulty in beginning to 
address questions and issues not previously encountered. Lack of critical reflection on an 
argument or viewpoint. Ideas are not clearly expressed and unstructured. 
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Details for each assessment task 
 
Individual assignments:  
 

1. Living-abroad presentation 10% 
 
Present to the class 3 most important skills/lessons you learned when you live, work, or 
study abroad. Why are these skills/lessons important? And how did you come to learn 
them? Reflections should be evidence-based, including specific examples from the living 
abroad experience to illustrate points. Your will have 10 minutes for the presentation, 
including a brief Q&A session. Your presentation will be in Week 4-6. 
 
Marking criteria: 

1. Relevance and vitality of the lessons learned (5%); 
2. Effective oral communication – Students should be able to communicate clearly and 

coherently, engage audience through professional delivery, and use presentation 
tools and technologies effectively (5%) 

 
 

2. Living-abroad refection paper 10% 
 
Reflect on your overseas experience as it relates to your academic and professional 
developments. In particular, focus your reflection on the following issues. What is the most 
challenging aspect of the time you spend abroad? Why do you find this challenging? What 
is the most rewarding aspect of the time you spend abroad? Why do you find this 
rewarding? What useful life lessons have you learned from your living abroad experience 
that could affect your future life and career? The reflection paper should be about 1,000 
words. Submit your paper online via turnitin before or in Week 6.  
 
Marking criteria: 

1. Critical thinking and problem solving (8%); 
2. Written communication –clarity, organization and structure, logical flow of ideas 

(2%) 
 
 

3. Investment paper 35% 
  

You will evaluate an international investment opportunity in a written report. Students will 
first work as a team to identify a real investment opportunity in an industry and country of 
their choice (some limitations on the choice of countries will be discussed in class), and 
inform your decision to tutor in Week 5. You will then work separately to submit an 
individually written report on the investment in Week 9. The task at hand is to analyse how 
the international business environment impacts the prospects of an investment by a 
company (i.e., student MUST SELL to the audience—supposedly the owners of a specific 
Australian firm—why they should be excited to support the team’s plan to invest in the 
selected country). You will then integrate your individual papers into an investment pitch in 
Week 12.  

The report will combine academic research and consulting skills and also enhance your 
skills in project management and team dynamics. The aims of the investment paper are for 
you to 1) apply concepts in the course to a real-world example and 2) practice and improve 
your research skills. The final report should be at most 6 pages (below 3,000 words). You 
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should also include appendices and a reference section (excluded from the word limit). 
Submit your report online via turnitin before or in Week 9.  
 
Marking criteria: 

1. Providing a comprehensive economic, social, and cultural profile of the chosen 
country and identifying how this affects your business plan (5%); 

2. Presenting a critical analysis of the investment opportunity of the chosen industry, 
explicitly identifying and applying relevant international business concepts and 
frameworks (10%); 

3. Analysing risks associated with the investment project, and develop well justified 
conclusions or solutions that reflect critical thinking and problem solving (10%);  

4. Explicitly considering ethical, environmental, and sustainability responsibility for the 
project in the chosen country and industry (5%); 

5. Effective written communication. Students should be able to communicate clearly 
and concisely, write logically and coherently, and present the paper professionally 
and reference sources accurately  (5%) 

 
4. Teamwork reflection paper 5% 

 
Write a one page (500 words) paper in which you reflect on the team performance against 
the team’s processes, including your own team role and participation, identifying strengths 
and weaknesses, sources of conflict and how you managed conflict, and improvement for 
own future teamwork participation.  
 
Marking criteria: 

1. Analyse and evaluate own team participation (5%); 
2. Analyse team processes and problem encountered based on evidence (5%) 

 
Peer evaluation: Based on your team experience, you will evaluate your team members’ 
contribution and performance in the case study and investment pitch with 5 points with a 
peer evaluation form provided to you. Individual participation mark may be moderated 
based on the peer evaluation. Both the teamwork reflection paper and evaluation will be 
due in Week 13.  
 

5. Class participation  10% 
 
Participation during the lectures and tutorials provides an opportunity to develop oral 
communication skills, to present your ideas concisely and persuasively, and to respond 
effectively to the comments of others. I encourage you to offer insights and thoughts on the 
material assigned. Most issues, cases and problems related to management and the 
behaviour of human beings within organizations do not have one “right” answer, though 
some answers are definitely more insightful than others. Therefore, there is no need to 
worry about being “right” or “wrong” when participating. I am interested in your view 
regardless of whether your view fits with the class’ consensus or not. Critically listening to 
the arguments of your fellow students is critical to your learning experience in this class. If 
you disagree with any opinion conveyed in the class, please speak up and explain 
respectfully how and why your viewpoint differs (especially if you believe that others are 
misusing the frameworks learned in the class). Class participation assessment will be 
based on: 

• The quality and frequency of contributions in class and tutorial.  
• The professionalism of your conduct (attendance, punctuality, readiness, and 

showing respect to all members).  
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It is my expectation that you read all course material suggested, and come to class 
prepared with questions and comments, even if you are not part of the team presenting that 
week. You will only benefit from the discussions if you come prepared. In the first tutorial we 
will discuss in detail how to work with case studies and how to benefit the most from tutorial 
activities.  
 
Team assignment:  
 

6. Case study presentation 20% 
 

Students will be divided into teams of four (team size is subject to change according to the 
number of students in each seminar). Each team should perceive themselves as business 
consultants, and are asked to provide analysis and recommendation on the business of the 
company/industry/country in the weekly case.  

Teams will be asked to give a 30-minute presentation of their case analysis and facilitate a 
20-minute class discussion. Each member of the team will have to take part in the 
presentation/discussion. It is recommended that each main point in the presentation be 
followed by a 5 to 15-minute discussion section. Presenters of each week should effectively 
lead and manage class discussion. Class discussion is an important assessment item in the 
presentation. Please hand in a hard copy of overhead (PP) slides to tutor before the 
presentation. Case study presentation will be in Week 7-9, 11. 
 
Marking criteria: 

1. Presenting an analysis of key issues of the case, incorporating relevant 
international business concepts and theoretical frameworks (10%); 

2. Applying the knowledge to provide well-justified solutions to problems (10%). 
3. Oral communication – leading class discussion, clarity, organization and structure, 

logical flow of argument  
 

7. Investment pitch 10% 

After the submission of the investment paper (item 5 above), students will integrate their 
individual papers to pitch as a team the investment opportunity to the class, who will act as 
the owners of the company to choose the best investment pitch. Each member of the team 
will have to take part in the pitch. Please hand in a hard copy of overhead (PP) slides to 
tutor before the presentation. You have 15 min to pitch your investment to the class in 
Week 12.  
 
Marking criteria: 

1. Insightfulness of the investment; well-developed justification (5%); 
2. Oral communication –clarity, stimulating audience, creativity, respond to questions 

(5%) 
 
 
Quality Assurance 
The Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks may 
be used for quality assurance, such as to determine the extent to which program 
learning goals are being achieved. The information is required for accreditation 
purposes, and aggregated findings will be used to inform changes aimed at improving 
the quality of Business School programs. All material used for such processes will be 
treated as confidential. 
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4.3   Assignment Submission Procedure 
All written assignments should be submitted through turnitin in moodle. It is essential that 
you complete and submit all your assessment tasks on time, as indicated above. Please 
keep a copy of all work submitted for assessment. You might also want to keep written 
feedback received for future reference.  

4.4   Late submission  
Late submission is not an option and will not be accepted.  

Individual exceptions may be granted on medical grounds, or on compassionate grounds 
under special circumstances. Medical certificates or other supporting documents will be 
required. The UNSW Policy and Process for Special Consideration and supplementary 
examination applies: my.unsw.edu.au/student/atoz/SpecialConsideration.html. Also, please 
note Business School specific policies, detailed on the Business School website: 
www.business.unsw.edu.au/currentstudents 
 
5. COURSE MATERIALS 
There is NO prescribed textbook for this course. However, the following textbooks 
provide a good overview of the content of the course.  
 
Bartlett, C.A.  & Beamish, P.A. 2014. Transnational Management. Text, Cases, and 

Readings in Cross-border Management. NY: McGraw-Hill.  
 
Dereksy, H. 2014. International Management: Managing across Borders and Cultures. Text 

and cases. Essex, England: Pearson.  
 
Thomas, D.C. & Inkson, K. 2009. Cultural Intelligence. Living and Working Globally. San 

Francisco, CA: Berrett-Koehler. 
 
Required readings and case studies are provided on MOODLE.  

Class notes: PowerPoint slides will be posted on MOODLE before the lecture. 

 
6. COURSE EVALUATION AND DEVELOPMENT 
I am aiming for best use of our time in class and making sure we all benefit from all class 
activities. The university has in place a well-designed course evaluation process (CATEI – 
Course and Teaching Evaluation and Improvement Process, 
www.unsw.edu.au/learning/pve/catei.html), which will allow you to provide feedback on my 
performance and the class in general in our last session.  
 
Your input is essential! For instance, based on feedback from previous students, I have 
reduced the amount of required readings by selecting more targeted articles. Same 
feedback suggested keeping costs for course materials as low as possible (therefore, I am 
making all required journal articles available online!). Finally, as suggested by students, 
more preparation time is included for team case presentations, so that teams get the 
chance to learn about how to best work together. The weight of different assignments was 
also changed to reflect feedback from students on the effort and the value associated with 
each assignment. I was happy to incorporate such suggestions as I believe they do 
enhance learning and make the course more interesting.  
 
 
 

https://my.unsw.edu.au/student/atoz/SpecialConsideration.html
http://www.business.unsw.edu.au/currentstudents
http://www.unsw.edu.au/learning/pve/catei.html
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7. Lecture Schedule 
 
Lectures start in Week 1 and finish in Week 12.  
 

LECTURE SCHEDULE 

Week Topic Activities 

Week 1 
26 July  

Introduction and course overview Discussion/exercises/review 

Week 2 
2 August 

Cultural intelligence  Discussion/exercises/review 

Week 3 
9 August 

Global diversified teams Discussion/exercises/review 

Week 4 
16 August 

Guest speaker Living-abroad presentation 

Week 5 
23 August 

Preparing a good CV Living-abroad presentation 

Week 6 
30 August 

Case study 1 Living-abroad presentation 

Week 7  
6 September 

Case study 2 Case presentation and 
discussion 

Week 8 
13 September 

Case study 3 Case presentation and 
discussion 

Week 9 
20 September 

Case study 4 Case presentation and 
discussion 

Mid-semester break: Saturday 24 September – Sunday 2 October inclusive 

Week 10 
4 October 

Case study 5 Case presentation and 
discussion 

Week 11 
11 October 

Transnational organisations Investment pitch preparation 

Week 12 
18 October 

Investment pitch  Group presentation 
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PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND 
SUPPORT  
 
8. PROGRAM LEARNING GOALS AND OUTCOMES  
The Business School Program Learning Goals reflect what we want all students to BE 
or HAVE by the time they successfully complete their degree, regardless of their 
individual majors or specialisations. For example, we want all our graduates to HAVE a 
high level of business knowledge, and a sound awareness of ethical, social, cultural 
and environmental implications of business. As well, we want all our graduates to BE 
effective problem-solvers, communicators and team participants. These are our overall 
learning goals for you and are sought by employers. 
 
You can demonstrate your achievement of these goals by the specific outcomes you 
achieve by the end of your degree (e.g. be able to analyse and research business 
problems and propose well-justified solutions). Each course contributes to your 
development of two or more program learning goals/outcomes by providing 
opportunities for you to practise these skills and to be assessed and receive feedback. 
 
Program Learning Goals for undergraduate and postgraduate students cover the same 
key areas (application of business knowledge, critical thinking, communication and 
teamwork, ethical, social and environmental responsibility), which are key goals for all 
Business students and essential for success in a globalised world. However, the 
specific outcomes reflect different expectations for these levels of study. 
 
We strongly advise you to choose a range of courses which assist your development of 
these skills, e.g., courses assessing written and oral communication skills, and to keep 
a record of your achievements against the PLGs as part of your portfolio.  
 

Business Postgraduate Coursework Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have current disciplinary or interdisciplinary knowledge 
applicable in local and global contexts. 
You should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and 
professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and problem 
solving skills applicable to business and management practice or issues.  
You should be able to identify, research and analyse complex issues and problems in business and/or 
management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in professional contexts.  
You should be able to: 

a. Produce written documents that communicate complex disciplinary ideas and information 
effectively for the intended audience and purpose, and 

b. Produce oral presentations that communicate complex disciplinary ideas and information 
effectively for the intended audience and purpose. 

 
4. Teamwork: Our graduates will be effective team participants.  
You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
ethical, social, cultural and environmental implications of business issues and practice.  
You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations in business 
decision-making and practice, and  

b. Consider social and cultural implications of business and /or management practice. 
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9. ACADEMIC HONESTY AND PLAGIARISM 
The University regards plagiarism as a form of academic misconduct, and has very 
strict rules regarding plagiarism. For UNSW policies, penalties, and information to help 
you avoid plagiarism see: https://student.unsw.edu.au/plagiarismm as well as the 
guidelines in the online ELISE tutorials for all new UNSW students: 
http://subjectguides.library.unsw.edu.au/elise  
 
To see if you understand plagiarism, do this short quiz: 
https://student.unsw.edu.au/plagiarism-quiz  
 
For information on how to acknowledge your sources and reference correctly, see: 
https://student.unsw.edu.au/harvard-referencing  
 
For the Business School Harvard Referencing Guide, see the Business Referencing 
and Plagiarism webpage (Business > Students > Learning support > Resources > 
Referencing and plagiarism). 
 
10. STUDENT RESPONSIBILITIES AND CONDUCT 
Students are expected to be familiar with and adhere to university policies in relation to 
class attendance and general conduct and behaviour, including maintaining a safe, 
respectful environment; and to understand their obligations in relation to workload, 
assessment and keeping informed.  
 
Information and policies on these topics can be found in UNSW Current Students 
‘Managing your Program’ webpages: https://student.unsw.edu.au/program. 

10.1 Workload 
It is expected that you will spend at least nine to ten hours per week studying this 
course. This time should be made up of reading, research, working on exercises and 
problems, online activities and attending classes. In periods where you need to 
complete assignments or prepare for examinations, the workload may be greater. 
Over-commitment has been a cause of failure for many students. You should take the 
required workload into account when planning how to balance study with employment 
and other activities.  
 
We strongly encourage you to connect with your Moodle course websites in the first 
week of semester. Local and international research indicates that students who 
engage early and often with their course website are more likely to pass their course. 
 
Information on expected workload: https://student.unsw.edu.au/uoc  

10.2 Attendance 
Your regular and punctual attendance at lectures and seminars, and in online activities, 
is expected in this course. University regulations indicate that if students attend less 
than 80% of scheduled classes they may be refused final assessment. For more 
information, see:  https://student.unsw.edu.au/attendance  

10.3 General Conduct and Behaviour 
You are expected to conduct yourself with consideration and respect for the needs of 
your fellow students and teaching staff. Conduct which unduly disrupts or interferes 

https://student.unsw.edu.au/plagiarismm
http://subjectguides.library.unsw.edu.au/elise
https://student.unsw.edu.au/plagiarism-quiz
https://student.unsw.edu.au/harvard-referencing
http://www.business.unsw.edu.au/students/resources/learning-support/resources/referencing-plagiarism
http://www.business.unsw.edu.au/students/resources/learning-support/resources/referencing-plagiarism
https://student.unsw.edu.au/program
https://student.unsw.edu.au/uoc
https://student.unsw.edu.au/attendance
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with a class, such as ringing or talking on mobile phones, is not acceptable and 
students may be asked to leave the class. More information on student conduct is 
available at: https://student.unsw.edu.au/conduct 

10.4 Health and Safety 
UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
http://safety.unsw.edu.au/  

10.5 Keeping Informed 
You should take note of all announcements made in lectures, tutorials or on the course 
web site. From time to time, the University will send important announcements to your 
university e-mail address without providing you with a paper copy. You will be deemed 
to have received this information. It is also your responsibility to keep the University 
informed of all changes to your contact details. 
 
11. SPECIAL CONSIDERATION  
You must submit all assignments and attend all examinations scheduled for your 
course. You should seek assistance early if you suffer illness or misadventure which 
affects your course progress.  
 
General Information on Special Consideration for Undergraduate and 
Postgraduate courses: 

1. All applications for special consideration must be lodged online through 
myUNSW within 3 working days of the assessment (Log into myUNSW and 
go to My Student Profile tab > My Student Services > Online Services > Special 
Consideration). You will then need to submit the originals or certified copies of 
your completed Professional Authority form (pdf - download here) and other 
supporting documentation to Student Central. For more information, please 
study carefully in advance the instructions and conditions at: 
  https://student.unsw.edu.au/special-consideration  

2. Please note that documentation may be checked for authenticity and the 
submission of false documentation will be treated as academic misconduct. The 
School may ask to see the original or certified copy.  

3. Applications will not be accepted by teaching staff. The lecturer-in-charge will 
be automatically notified when you lodge an online application for special 
consideration. 

4. Decisions and recommendations are only made by lecturers-in-charge (or by 
the Faculty Panel in the case of UG final exam special considerations), not by 
tutors. 

5. Applying for special consideration does not automatically mean that you will be 
granted a supplementary exam or other concession. 

6. Special consideration requests do not allow lecturers-in-charge to award 
students additional marks. 

 
  

https://student.unsw.edu.au/conduct
http://safety.unsw.edu.au/
http://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf
https://student.unsw.edu.au/special-consideration
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12. STUDENT RESOURCES AND SUPPORT  
The University and the Business School provide a wide range of support services for 
students, including: 
 

• Business School Education Development Unit (EDU)    
https://www.business.unsw.edu.au/students/resources/learning-support  
The EDU provides academic writing, study skills and maths support specifically 
for Business students. Services include workshops, online resources, and 
individual consultations. EDU Office: Level 1, Room 1033, Quadrangle Building. 
Phone: 9385 5584; Email: edu@unsw.edu.au   

• Business Student Centre 
https://www.business.unsw.edu.au/students/resources/student-centre  
Provides advice and direction on all aspects of admission, enrolment and 
graduation. Office: Level 1, Room 1028 in the Quadrangle Building; Phone: 
9385 3189. 

• Moodle eLearning Support  
For online help using Moodle, go to: https://student.unsw.edu.au/moodle-
support   
For technical support, email: itservicecentre@unsw.edu.au Phone: 9385 1333. 

• UNSW Learning Centre 
http://www.lc.unsw.edu.au/  Provides academic skills support services, 
including workshops and resources, for all UNSW students. See website for 
details. 

• Library training and search support services  
http://www.library.unsw.edu.au/  

• IT Service Centre  
Provides technical support for problems logging in to websites, downloading 
documents etc. https://www.it.unsw.edu.au/students/index.html  
Office: UNSW Library Annexe (Ground floor). Ph: 9385 1333. 
Wellbeing, Health and Safety https://student.unsw.edu.au/wellbeing Provides 
support and services if you need help with your personal life, getting your 
academic life back on track or just want to know how to stay safe, including 
free, confidential counselling. Phone: 9385 5418. 

• Disability Services 
https://student.unsw.edu.au/disability  Provides support for students who are 
trying to manage the demands of university as well as a health condition, 
learning disability or have personal circumstances that are having an impact on 
their studies. Office: Ground Floor, John Goodsell Building; Phone: 9385 4734; 
Email: disabilities@unsw.edu.au  
 

 

https://www.business.unsw.edu.au/students/resources/learning-support
mailto:edu@unsw.edu.au
https://www.business.unsw.edu.au/students/resources/student-centre
https://student.unsw.edu.au/moodle-support
https://student.unsw.edu.au/moodle-support
mailto:itservicecentre@unsw.edu.au
http://www.lc.unsw.edu.au/
http://www.library.unsw.edu.au/
https://www.it.unsw.edu.au/students/index.html
https://student.unsw.edu.au/wellbeing
https://student.unsw.edu.au/disability
mailto:disabilities@unsw.edu.au
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