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Course staff 

  

 

 

Lecturer-in-charge:  

Dr Karen Soldatic 

National Director of Teaching  

BVET, Med., PhD 

Email: k.soldatic@unsw.edu.au 

Dr Karen Soldatic is an international researcher in the field of disability 
studies and her research work has been published widely in some of the 
world’s leading international social science journals in the area. Her research 
work builds upon her extensive policy experience working inside government 
on national disability policy priorities, undertaking major state programmatic 
reforms involving research, public consultation and program implementation 
(2002–2010).  

Karen has been involved with the social sector, locally and globally, since the 
early 1990s, beginning in Cambodia where she worked in educational 
development and engagement for national rebuilding. 

Karen is now the National Director of Teaching with the Centre of Social 
Impact (CSI), UNSW Australia, and has overall management responsibility for 
the delivery of CSI’s Education Portfolio. She is also keen to develop a range 
of international learning and teaching opportunities for CSI students and 
actively promote social innovation and impact. 

 

Course authors 

The Social Impact: Entrepreneurs and Social Innovation course was 
originally developed by Dr Cheryl Kernot, the founder of the CSI Graduate 
Certificate Program at UNSW Australia and nationally (2008–2014). The 
course was further developed by Dr Karen Soldatic in 2015. 

mailto:k.soldatic@
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Course schedule 

Semester 2, 2015 
 

   
 

   

Week 

no 

Week begins Unit Assessment due (% weighting) 

1 27 July 1 Participation – throughout the semester (20%) 

2 3 August 

2 & 3 

 

3 10 August  

4 17 August 4 
Critical Review: 1500 words due on Friday 21 August  

by 9.30am Sydney time (15%) 

5 24 August 5  

6 31 August 6  

7 7 September 7  

8 14 September 

8 & 9 

Individual Case Study Analysis: 1500 words 
 due on Monday 14 September by 9.30am  

Sydney time – Essay (20%) 

9 21 September  

Mid-term recess: Saturday 26 September – Monday 5 October* 

10 6 October* 10  

11 12 October 11  

12 19 October 12 
Group Presentation: due on Monday 19 October by 

9.30am Sydney time (15%) 

13 26 October 
Independent 

reflective learning 
and review 

Individual Report on group project: 2000 words due on 
Monday 26 October by 9.30am Sydney time (30%) 

 
*   Monday 5 October is a public holiday in NSW 

 

 
 



 

3 
business.unsw.edu.au  
 
CRICOS Code 00098G 

 

Course information 

Course-level aims and learning goals 
This course provides a general overview of the immense changes in the 
social landscape both globally and locally, and introduces students to key 
concepts and topics that are central to the study and practice of Social 
Impact. The course examines the accelerating economic relationship 
between government, business and the social sector and the way this 
delivers social (including environmental) value in communities and drives 
social innovation. 

 The course first examines the social economy through the emerging 
spectrum of organisational forms that generate both social and economic 
value – from traditional charities, to social enterprises, through to socially 
responsible business and traditional corporations. It looks at why the 
traditional boundaries between government, business and the social sector 
have become blurred and fluid, and what that means for the capacity to 
deliver new forms of social impact. 

The course also examines trends and drivers re-shaping the dynamics of 
social impact and the way in which social impact has become a cornerstone 
of addressing complex social issues, locally and globally. It reviews the key 
changes that have occurred within each of the sectors: the changing role of 
government from direct provider to enabler; the emergence of corporate 
responsibility within the business sector; the emergence of social enterprises 
and socially responsible businesses within the social sector; and the 
emergence of new forms of philanthropy and social investment. The course 
examines the ways in which these changes drive social innovation. It 
concludes with a review of global trends and organisations that effect social 
change and impact. 

In a course like this, with a broad overview, we touch on key themes, delving 
into some in greater depth. However, the case studies and the assignments 
will provide opportunities to explore the themes in more detail. 

Finally, the course provides a number of foundational skills that are 
necessary for highly effective academic study. These skills are also essential 
for effective leadership and communication within the social impact arena 
when negotiating with governments, social purpose organisations and 
corporations. 
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Course learning outcomes 
After studying this course you should be able to: 

1. demonstrate a strong understanding of the key foundational concepts 
within the social impact field, including: social entrepreneurship, social 
enterprise/business, social value creation, social innovation, social 
investment and social impact assessment 

2. use the CSI’s Theory of Change and Social Impact Framework to analyse 
and frame social impact issues and projects  

3. explain and describe the trends and drivers re-shaping the dynamics of 
the social economy  

4. critically evaluate the interrelationship of the social purpose sector, 
governments and the corporate sector and their divergent roles in 
achieving social impact outcomes 

5. identify the new organisational forms and other consequent influences 
(such as new forms of social investment) resulting from the accelerating 
interaction of business, government (and its public service agencies), 
philanthropic foundations and individuals, and community-based 
organisations  

6. demonstrate an informed response to the analysis of global trends in 
policy, markets and organisational forms that effect social change, social 
innovation and impact 

7. apply this learning to conduct both individual and team analyses of 
contemporary examples of social purpose ventures and to explain their 
distinctive differences from economic purpose ventures 

8. develop research and communication skills necessary for social impact 
work and study. 

 
 
The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall 
Program Learning Goals and Outcomes for all postgraduate coursework students in 
the Business School. Program Learning Goals are what we want you to BE or HAVE 
by the time you successfully complete your degree (e.g. ‘be an effective team player’). 
You demonstrate this by achieving specific Program Learning Outcomes - what you 
are able to DO by the end of your degree (e.g. ‘participate collaboratively and 
responsibly in teams’).  

For more information on the Postgraduate Coursework [Program Learning Goals and 
Outcomes], see Part B of the course outline.  
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Structure 
The course comprises 12 Units. Two of the Units, Unit 3 and Unit 9, focus on 
writing and presentation-skills development for working in the social impact 
context.  

Unit 1: An introduction to social impact and social entrepreneurs. We begin 
the course by explaining the emergence of social impact as an inter-
disciplinary field of knowledge and practice. As a new field, it is fast moving 
and rapidly expanding. There are a number of core concepts that have 
become central to discussions and understandings of social impact. We 
provide an overview of these key concepts and begin to explore some of the 
global trends, ideas and practices that have now become associated with the 
field, through the use of three international case studies from your readings. 

Key concepts: markets and mechanisms of distribution, three sectors – 
government, business, and social sector, social innovation, social 
entrepreneurs, unmet social need. 

Unit 2: Understanding social change and social impact. In this Unit we will 
begin to explore the key theoretical frameworks that have come to define 
social impact trends, ideas and practices. We will particularly explore this in 
relation to the Centre for Social Impact’s Theory of Change and Social Impact 
Framework. We will examine this emergent disciplinary knowledge in relation 
to the global case studies that we reviewed in Unit 1. 

Key concepts: theory of change, social impact framework, systems thinking, 
measuring outcomes, collaboration for social change, scaling innovation.  

Unit 3: Communicating social impact 1: Thinking and writing critically for key 
stakeholders. In this Unit, we start to look at the diverse stakeholder groups 
and the ways in which we need to think critically and write in order to 
communicate our ideas effectively to a range of target audiences.  

Key concepts: social impact critical thinking, critical reflection for social 
change, writing for social purpose 

Unit 4: The social sector and the systems challenge. To be effective in 
addressing unmet social need, we need to understand the existing social 
sector and the systems that govern its behaviour. Therefore, in this Unit we 
will begin to explore the social sector and the challenges it faces to change 
and enhance the system in which it is embedded.  

Key concepts: social sector, systems thinking, systems challenges, systems 
transformation 

Unit 5: The social impact framework and social entrepreneurs. In this Unit we 
begin to explore the component parts of the framework in greater detail. We 
begin with the role of social entrepreneurs and how they begin to critically 
think through, imagine and enact their vision for social change. We review 
their leadership qualities as social thinkers with a vision for positive social 
change. 

Key concepts: social entrepreneurs, social thinking, social visioning, social 
motivation, social leadership. 
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Unit 6: Social enterprise structures. Many social enterprises enact their vision 
for social change through developing social organisational structures that will 
lead to addressing unmet social need. Social enterprises, a newly defined 
organisational structure, has become a central feature of their work. In this 
Unit we will explore and examine the strengths, limitations and constraints of 
social enterprises. We will draw upon a range of case studies from Australia 
to inform our learning about the possibilities of social enterprises in making 
long-term sustainable change to the social landscape. 

Key concepts: social enterprise, social enterprise organisational structures, 
social business, social purpose network organisations, traditional social 
sector organisational structure. 

Unit 7, Social procurement. Across the globe, we are increasingly witnessing 
governments adopting a range of mechanisms to address social unmet need. 
Social procurement has become a key policy mechanism in the last 10 years 
to enable the business sector to meet its corporate social responsibilities 
benchmarks. In this Unit we critically review social procurement as a core 
strategy emerging from governments and businesses (including transnational 
corporations), and examine its effectiveness in achieving positive social 
change. 

Key concepts: social procurement, government procurement, ethical 
purchasing. 

Unit 8: Social investment. In this Unit we will start with the premise of market 
failure and the ways in which social investment has emerged to directly 
address the failures of laissez-faire capitalist market distribution to the socially 
disadvantaged (locally and globally), particularly since the onset of the 2007 
global financial crisis. Social investment strategies have become highly 
innovative responses to address market failures that have had significant 
consequences within the social landscape. The key features will be identified, 
described and examined through the use of recent innovative examples. We 
will examine how governments, the social sector and business engage in social 
investment practices differently to achieve similar effects and outcomes. 

Key concepts: social investment, market failure, social impact bonds, social 
markets, social outcomes. 

Unit 9: Communicating social impact 2 – Making the pitch to divergent 
audiences. In this Unit we explore the vital presentation skills that are 
required to successfully communicate our ideas to the divergent landscape of 
social impact stakeholders and interests. Unlike the traditional business 
environment, social impact stakeholders consist of interest groups from the 
community and social sectors, banking and finance, corporations, business 
and governments. These differing groups use different lenses to interpret and 
respond to the world, and therefore we need to adjust our ‘verbal pitch’ to 
encourage the social change we are seeking. 

Key concepts: communicating to social impact audiences and stakeholders, 
understanding diverse presentation styles, effective oral communication. 

Unit 10: Measuring and reporting social impact. In a resource-constrained 
social system, it is vital that we ensure our capital and capabilities are 
directed to the right places and purpose – and measurement is key to this 
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understanding. Organisations are measuring and reporting what they do and 
that is to be applauded. Much of what is measured is reporting activity as 
opposed to outcomes. A stronger social system locally and globally requires 
a better definition of what it is we measure and why. In this Unit we will review 
the different social impact measurement models that have emerged, and why 
governments, businesses and donors are increasingly demanding the 
measurement of social outcomes. 

Key concepts: social impact outcomes, outcomes measurement, outcomes 
reporting, reporting methodologies. 

Unit 11: Social innovation – What makes social innovation possible? What is 
it that we need to enable social innovation to occur in practice when we are 
faced with systems that do not want to change? How can we begin to 
conceptualise, theorise and practise social innovation to drive systemic 
change? In this Unit we will begin to unpack the multiple meanings of social 
innovation, its potential to be adapted to other contexts, as well as identifying 
the barriers to real social innovative work. 

Key concepts: social innovation, social innovative practices, social innovation 
development, social innovation strategy. 

Unit 12: Social impact and the future of social change. As a rapidly moving 
field locally and globally, it has become almost impossible for social 
innovators and social entrepreneurs to stay on top of developments. In this 
Unit we will identify some of the key skills, knowledge and practices that are 
needed to maintain positive social change. In doing so, we will review the 
core concepts covered throughout the course and examine potential 
practices to inform social impact work in the future. 
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Assignment 

Assignment preparation and submission 
NB: Assignments must be received by 9.30am Sydney time on the due date. 

 use 1.5 or single spacing; use 11 or 12-point font 

 number each page and use wide margins (2.5–3cm) 

 include your name, class number, assignment number in the footer of 
every page and word count on the title page.  

Please use the following file naming convention for each assignment.  

z9999999_surname_[XXXX1111]_15s2_Ass1  where:  

 z9999999 is your student ID – please insert your surname 

 XXXX1111is the course code 

 15s2 is the semester name (2015, Semester 2) 

 Ass1 is the Assignment number (Ass2 for Assignment 2) 

1. You must submit your assignment through your online classroom. 

2. Written assignment submission in Moodle is required via Turnitin, the 
similarity detection software used by UNSW students and teaching staff 
to prevent plagiarism by ensuring referencing is correct and that work has 
not been inadvertently copied from elsewhere.  

3. You are able to submit a draft version of your assignment prior to the due 
date. This enables you to view the Turnitin similarity report on your work 
and decide whether it complies with the guidelines regarding referencing 
and plagiarism, before you submit your final version for marking. More 
information about plagiarism can be found here: 
www.lc.unsw.edu.au/onlib/plag.html. 

4. Please note that draft assignments submitted in this way will be regarded 
as the final version at the due date if you have not uploaded a 
subsequent, finalised version (each file uploaded overwrites the previous 
version).  

5. Late submissions are possible but will be marked as such and will be 
subject to late penalties of 10% of the assignment weighting for each day 
late. If for any reason you are unable to submit a late submission via 
Turnitin please contact the lecturer. 

6. You will be advised of your mark by the lecturer within 14 days of 
assignment submission date. 

7. Please keep a copy of your assignment. 

http://www.lc.unsw.edu.au/onlib/plag.html
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Link between assessment and learning goals and 
outcomes 

 
Program Learning 

Goals and Outcomes 
Course Learning 

Outcomes 
Course Assessment 

Item 

This course helps 
you to achieve the 
following 
postgraduate 
learning goals: 

On successful 
completion of the 
course, you should be 
able to: 

This learning outcome 
will be assessed in the 
following items: 

Knowledge 1, 3, 5 Participation 
Assignment 1, 2 & 3 

Critical thinking and 
problem solving 

2, 4, 6, 7 Participation 
Assignment 1, 2 & 3 

Written communication 8 Assignment 1, 2 & 3 

Oral communication 8 Assignment 3 

Teamwork  7 Participation 
Assignment 3 

Ethical, social 
and 
environmental 
responsibility 

2, 3, 5, 6 Assignment 1, 2 & 3 

Social and cultural 
awareness 

2, 4,5, 6 Assignment 1, 2 & 3 

Leadership Not specifically 
addressed in this 
course. 

Assignment 3 
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Assessment 
 

Student participation is a very important part of your degree program and is 
formally assessed across the duration of this course. 

In addition, there are three assignments to be completed for Social Impact: 
Entrepreneurs and Social Innovation   

Assignment 1 is a critical review of three course readings. This assignment 
asks you to demonstrate your critical thinking and communication skills in 
appraising the literature you have been asked to read. 

Assignment 2 is  a case analysis that enables you to apply your learning to a 
real case study and helps you develop your academic skills in linking the 
theory and literature to real cases. 

Assignment 3 is in two parts: a group presentation and an individual report.  
Your team will be asked to evaluate a range of social impact initiatives and 
provide an argument for the most effective initiative, according to a set of 
criteria.  You will then write up an individual report on the evaluation process 
and reflect on your experience of working in the team.    

Note that assignments must be received by 9.30am Sydney time on the due 
dates. 

Extensions to assignment deadlines will be granted only in exceptional 
circumstances, and where adequate supporting documentation can be 
provided. Please note that work commitments do not constitute grounds for 
an extension. Your Class Facilitator may approve an extension of up to two 
days, after which requests must be made through the special consideration 
process. For details about this process, see: 
https://student.unsw.edu.au/special-consideration 

In the case of late lodgement without an approved extension, 10% of the 
assignment weighting will be deducted for each day late. 

Satisfactory performance 
To pass this course, you must: 

 achieve a composite mark of at least 50; and 

 achieve a satisfactory level of performance in all assessment tasks, 
including participation in weekly learning activities. 

  

https://student.unsw.edu.au/special-consideration
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Participation 
 

Weighting: 20% 

Participation marks will be assessed according to contributions made in your 
online class. Active participation and interaction with peers is a vital ingredient 
in learning and is assessed on your contributions to discussion and other 
learning activities in the class. You need to incorporate the concepts and 
theories from the course when expressing your own ideas, experience and 
opinions, and when responding to comments and contributions from your 
fellow students. In this way we develop a learning environment that is 
supportive, dynamic and informative.  

Note that your facilitator may set specific interactive tasks for you to complete 
as part of this assessment. 

In keeping with the university’s 80% attendance guidelines, participation in at 
least 10 units of the course is expected. You will receive feedback on your 
participation at the end of Week 4 and a final mark at the end of the course. 

Assessment criteria 

A rubric detailing the range of levels of performance for each criterion is provided 
on the next page. You will be awarded  an overall grade for this component of your 
assessment.  

Timeliness & initiative in participation   
25% 

Integration of course content in learning activities to create 
knowledge and understanding  applicable to professional 
practice   

25% 

Contribution to the quality and development of the group as a 
learning community (regularity, building on ideas and eliciting 
ideas from others)   

25% 

Adherence to online protocols*: respect, integrity, relevance and 
appropriate delivery 

25% 

*Online protocols 

Participants should 

 Communicate respectfully with others at all times 

 Conduct themselves with integrity, especially with regard to academic 
honesty and confidentiality   

 Ensure their contributions are relevant to the learning activity  

 Deliver their contributions according to the requirements e.g. adhering to 
required word length and format  
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CRITERIA Unsatisfactory (F) Pass Credit Distinction  High Distinction  
Timeliness & initiative 
in participation  25% 

Lack of response to 
most postings. Rarely 
participates freely or 
without prompting. 
Does not initiate 
discussions. 

Responds to many 
postings in a timely 
manner though 
occasionally requires 
prompting to post. Some 
limited initiative 
demonstrated in 
discussions. 

Regularly responds to 
postings in a timely 
manner. Requires no 
prompting to post. Sound 
initiative demonstrated in 
discussions. 

Consistently responds in 
a timely manner. 
Regularly initiates 
discussions not 
just to prompt questions 
but also in response to 
other participants. 

Consistently responds in 
a timely manner. 
Regularly models the 
initiation of high 
quality discussions in 
response to prompt 
questions and other 
postings. 

Integration of course 
content in learning 
activities to create 
knowledge and 
understanding   
 applicable to professional 
practice  25% 

Readings / course 
materials are not 
incorporated into posts 
or discussions. Little 
evidence of 
understanding of 
content or applicability 
to professional practice. 

Readings / course 
materials incorporated 
into some posts and 
discussions. Some level 
of understanding 
demonstrated. Some 
evidence of applicability to 
professional practice in 
posts / discussions, 
though this is not 
consistent. 

Readings / course 
materials incorporated 
into many posts and 
discussions, with sound 
level of understanding 
demonstrated. Some 
evidence of applicability to 
professional practice in 
posts / discussions. 

Readings / course 
materials incorporated 
consistently into posts 
and discussions, with 
demonstrated 
understanding and 
consistent evidence of 
applicability to 
professional 
practice. 

High level of knowledge 
and understanding of both 
course materials and 
applicability to 
professional 
practice is demonstrated 
in posts and discussions. 
Posts also demonstrate a 
synthesis of knowledge 
across the program and 
beyond materials 
provided. 

 Contribution to the quality 
and development of the 
group as a learning 
community (regularity, 
building on ideas and 
eliciting ideas from others)  
25% 

Rarely engages other 
participants and only 
responds to questions 
posted by the facilitator. 
Does not actively 
contribute to building 
the learning community. 

Inconsistency in 
contribution to the 
learning community, but 
at least some posts build 
on other participants’ 
ideas, and attempt to elicit 
responses and reflections 
from others. 

Sound level of 
contribution to the 
learning community, with 
many posts building on 
other participants’ ideas, 
and attempting to elicit 
responses and reflections 
from others. 

Consistently high level of 
contribution to the 
learning community, with 
most posts building on 
other participants’ ideas, 
and attempting to elicit 
responses and reflections 
from others. 

Advances the 
learning community by 
actively posting and 
discussing ideas and 
engaging others to 
respond and reflect. 
Responses regularly and 
consistently 
build on and integrate 
multiple views from other 
participants to extend and 
take the discussion 
deeper. 

Adherence to online 
Protocols*: respect, 
integrity, relevance and 
appropriate delivery. 25% 

Poor adherence to 
online protocols. 

Sound but inconsistent 
adherence to online 
protocols. 

Sound and consistent 
adherence to online 
protocols. 

High level of adherence to 
online protocols. 

Models and supports all 
online protocols. 
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Assignment 1 
Submission: Friday 21 August 2015 (Week 4) 9.30am 

Weighting: 15% 

Length: Maximum  1500 words 

Format: Critical Review  

This assignment involves reflecting on some of the readings (essential or 
supplementary) for Weeks 1 to 4 and writing a critical review. 

Choose THREE (3) of the readings from the first four weeks of this course 
(note: you may include two readings from the same week if you wish). Write a 
critical review of the readings. You should list the bibliographic details of the 
selected readings in your introduction, then compare and contrast the 
readings according to the evaluation criteria you wish to use. Criteria could 
(but need not necessarily) include aspects such as 

 Contribution of new knowledge to the field 

 Strength / weakness of the argument 

 What areas of future research or development are suggested by the 
readings 

 Uniqueness or creativity of ideas and perspectives   

 Issues related to ethical, social and environmental responsibility 

 Social and or cultural perspectives  

You may also draw upon relevant discussions you have participated in with 
other students in relation to your chosen readings in addition to referencing 
the key academic components of your discussion. 

You are encouraged to draw upon additional theoretical material to enrich 
your analysis and substantiate your arguments. 

Assessment criteria   

A rubric detailing the range of levels of performance for each criterion is provided 
on the next page. You will be awarded an overall grade for this component of your 
assessment.  

Organisation: Applies a framework of evaluation criteria to 
organise the review structure 

25% 

Comprehension & Analysis: Demonstrates critical analysis of 
concepts, principles and practices discussed in the readings  

25% 

Synthesis: Synthesizes the ideas, concepts and principles to 
demonstrate understanding of the field 

25% 

Structure and presentation 
 

25% 
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CRITERIA Unsatisfactory (F) Pass Credit Distinction  High Distinction  

Organisation: Applies a 
framework of evaluation 
criteria to organise the 
review structure 25% 

No organizational 
structure to frame the 
review. No clear 
evaluation criteria used. 

A framework of 
evaluation criteria has 
been used but is not 
consistent or clear. The 
criteria chosen are 
relevant but not of great 
value to the topics under 
discussion.  
 
 

A clear and consistent 
framework of evaluation 
criteria has been used.  
The criteria chosen are 
relevant and of some 
value to the topics under 
discussion. 
 

A clear and consistent 
framework of evaluation 
criteria has been used.  
The criteria chosen are 
relevant and of great 
interest to the topics 
under discussion. 
 
  

A clear and consistent 
framework of evaluation 
criteria has been used. 
The criteria chosen are 
relevant and 
demonstrate a high level 
of insight and 
understanding of the 
topics under discussion. 
 
 

Comprehension & 
Analysis: Demonstrates 
critical analysis of 
concepts, principles and 
practices discussed in 
the readings 25% 

No critical analysis 
(descriptive only). 
 
 

Limited to accurate yet 
descriptive summaries of 
the work reviewed.  No 
interpretative 
engagement with the 
readings and their core 
concepts. 

Some interpretative 
engagement with the 
readings and their core 
concepts. Some 
evaluative as well as 
descriptive commentary. 
Includes limited 
comparative and 
interpretative 
approaches. Questioning 
of themes, concepts and 
arguments is limited. 

Clear interpretative 
engagement with the 
readings and their core 
concepts. Evaluative 
commentary  as well as 
comparative and 
interpretative 
approaches.  
Questioning of themes, 
concepts and arguments 
is included and relevant . 
 
 

Draws upon literature 
from beyond the course 
material, demonstrating 
sophisticated critical 
research of concepts, 
principles and practices 
discussed in the 
readings. Evaluation 
provides an integrated 
interpretative and 
comparative analysis, 
linking the key aspects of 
the readings in a 
cohesive argument. 
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CRITERIA Unsatisfactory (F) Pass Credit Distinction  High Distinction  

Synthesis: Synthesizes 
ideas, concepts and 
principles to demonstrate 
understanding of the field 
25% 

Descriptive narrative and 
includes frequent 
unsupported facts and 
opinions.  No synthesis 
evident.  

Descriptive narrative of 
the literature, with 
supporting discussion 
using ideas, concepts 
and principles raised in 
the readings. However, 
little synthesis of ideas to 
form a coherent 
argument.  
 
Conclusion has 
limitations.  

Evaluative commentary 
clearly synthesizes 
ideas, concepts and 
principles across the 
readings.  
 
The conclusion brings 
the review to an coherent 
and logical close. 

Demonstrates a deep 
level of thinking towards 
the synthesizing of major 
points and how they 
contribute to the overall 
argument presented by 
the author/s.  
 
The conclusion provides 
a clear and focused 
review of the content and 
value of the work. 

Clearly and concisely 
synthesizes and then 
expands on main ideas, 
concepts and principles 
covered within the work 
reviewed. Ideas are 
skillfully integrated into 
the critical discussion of 
the work.  
 
The conclusion provides 
a clear and focused 
review of the content and 
value of the work with 
recommendations for 
further research.  

Structure and 
presentation 25% 
 

Incorrect bibliographic 
details of the works. The 
writing structure is poor 
and unclear. There are 
frequent errors of 
spelling, grammar, 
Harvard style. Formatting 
is inconsistent and 
distracts from content. 
 
Did not comply with the 
prescribed word limit. 

Bibliographic details of 
the works are mostly 
correct. Writing structure 
is adequate yet there are 
some difficulties with 
spelling, grammar and 
Harvard style. Formatting 
is consistent yet not ideal 
for readability.  
 
Slight deviation from 
prescribed word limit. 

Bibliographic details of 
the works are correct. 
Writing structure is 
competent. It is relatively 
free from awkward 
language structures. 
Minimal errors in 
spelling, grammar and 
Harvard style. Formatting 
is consistent and 
facilitates readability.  
 
Complied with the 
prescribed word limit. 

Bibliographic details of 
the works are correct. 
Writing structure is 
strong, presenting a 
coherent flow of 
information. No errors in 
spelling, grammar and 
Harvard style. Formatting 
is consistent and 
facilitates readability.  
 
Complied with the 
prescribed word limit. 

Bibliographic details of 
the works are correct. 
Writing structure is 
strong encompassing 
clear and succinct 
communication. No 
errors in spelling, 
grammar and Harvard 
style. Written in excellent 
academic style.   
 
Complied with the 
prescribed word limit. 
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Assignment 2  
Submission: Monday 14 September 2015 (Week 8) 9.30am  

Weighting: 20% 

Length:  1500 words 

Format: Essay  (case analysis) 

The task for Assignment 2 is to carry out a case analysis. You may choose to 
analyse one of the following   

 Wellcome http://www.wellcome.ac.uk/  

 STReat https://www.streat.com.au/  

 Ceres http://www.ceres.org.au/  

 Kiva http://www.kiva.org/ 

In your case analysis you must respond to the following questions and refer 
to CSI’s Social Impact Framework in your response:   

1. What is the purpose of the entity? 
2. What is the structure? 
3. How is value created? 
4. How financially viable is it?  
5. What challenges or issues do you see in the future? 
6. What opportunities do you see in the future? 

You should research and find up to date information about each entity. 

Assessment criteria 
A rubric detailing the range of levels of performance for each criterion is provided 
on the next page. You will be awarded  an overall grade for this component of your 
assessment.  
 

Identifies relevant Business Knowledge to answer case questions 
 

30% 

Uses Essay structure and conventions  to  
Communicate effectively in writing 

20% 

Analysis draws on CSI’s Theory of Change and Social Impact 
Framework 
 

40% 

Text presentation is professional  10% 

 

 

http://www.wellcome.ac.uk/
https://www.streat.com.au/
http://www.ceres.org.au/
http://www.kiva.org/
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CRITERIA Unsatisfactory (F) Pass Credit Distinction  High Distinction  

Knowledge & 
Analysis: Identifies 
relevant Business 
Knowledge to answer 
case questions 30% 
 

-Does not research 
information 
adequately 
-Does not correctly 
identify or select 
relevant knowledge 
to answer questions. 

-Demonstrates ability to 
research and locate 
relevant information 
-Identifies /selects (and 
explains where 
necessary) sufficient 
knowledge to answer 
questions.  
 

-Demonstrates ability 
to research and locate 
relevant and credible 
information  
-Identifies /selects 
(and explains where 
necessary) some key 
relevant knowledge to 
answer questions.  

-Demonstrates a breadth 
of understanding and 
sound research 
-Accurately 
identifies/selects (and 
explains where 
necessary) most key 
relevant knowledge,  

- Demonstrates high level 
of understanding and 
thorough  research  
-Accurately 
identifies/selects (and 
explains where 
necessary) all key 
relevant knowledge,  

Communication: Uses 
Essay structure and 
conventions  to  
communicate 
effectively in writing 
20% 

-Does not express 
complex business 
related ideas and 
information clearly 
and precisely in 
language 
appropriate for the 
intended audience, 
purpose and context 
or with sufficiently 
accurate 
expression/grammar 
to make meaning 
clear 
-Text is not 
structured to 
effectively achieve 
aim (e.g. inadequate 
introduction and/or 
conclusion; 
paragraphs not 
developed or linked) 

-Expresses complex 
business related ideas 
and information clearly, 
using generally accurate 
expression/grammar, 
and language 
appropriate for the 
intended audience, 
purpose and context 
(although this could be 
more consistently 
effective). 
-Text has an adequate 
essay structure (e.g. 
introduction and 
conclusion; paragraphs 
generally well- 
developed and linked, 
although text could be 
more cohesive) 
- Cites sources in-text 
and in reference list 
generally accurately and 
in correct style (e.g. 
Harvard). 

-Expresses complex 
business related ideas 
and information 
clearly, using mostly 
accurate 
expression/grammar, 
and language 
appropriate for the 
intended audience, 
purpose and context. 
-Text has an effective 
essay  structure (e.g. 
introduction and 
conclusion; 
paragraphs mostly 
well- developed and 
linked) 
-Cites sources in-text 
and in reference list 
mainly accurately and 
in correct style (e.g. 
Harvard). 

-Consistently expresses 
complex business related 
ideas, arguments and 
information clearly and 
concisely in language 
appropriate for intended 
audience, context and 
purpose, and with 
accurate 
expression/grammar. Text 
is fluent and professional. 
- Text structure is 
cohesive and promotes 
understanding, (e.g. 
introduction clearly 
defines aim; paragraphs 
are well-developed, 
connected & progress the 
analysis; clear conclusion 
follows from discussion & 
reinforces key points) 
-Integrates sources 
effectively & references 
them accurately (in 
Harvard style) in-text and 
in reference list. 

-Consistently expresses 
complex ideas, arguments 
and information clearly, 
precisely and concisely in 
language appropriate for 
the intended audience, 
context and purpose, and 
with accurate 
expression/grammar. Text 
is fluent, polished and 
professional. 
- Text structure is 
cohesive and highly 
developed, (e.g. 
introduction clearly 
defines aim/argument; 
paragraphs are well-
developed, connected & 
progress the argument; 
clear conclusion follows 
from discussion & 
reinforces key points) 
-Integrates sources highly 
effectively and references 
them accurately (in 
Harvard style) in-text and 
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in reference list. 

CRITERIA Unsatisfactory (F) Pass Credit Distinction  High Distinction  

CSI Model: Analysis 
draws on CSI’s Theory 
of Change and Social 
Impact Framework 
40% 
 

-Does not clearly or 
correctly identify or 
define/explain an 
issue or problem.  
-Does not provide a 
sound analysis of a 
problem / issue 
using appropriate 
theory and/or 
relevant research. 

-Identifies (and explains 
where necessary) some 
key elements of a 
problem or issue, but 
may not cover many 
relevant aspects or 
convey its complexity. 
-Provides a reasonable 
analysis of the case 
drawing on CSI theory 
of change & social 
impact framework. 

-Identifies (and 
explains where 
necessary) key 
elements and relevant 
aspects of a problem 
or issue, but may not 
convey its complexity. 
-Provides a sound 
analysis of the case 
drawing on CSI theory 
of change & social 
impact framework. 

-Clearly identifies (and 
accurately explains where 
necessary) many 
relevant, key aspects of a 
problem or issue & 
conveys its complexity.  
-Provides a sound & 
persuasive analysis of the 
case applying CSI theory 
of change & social impact 
framework; synthesising 
(& critically evaluating 
where necessary). 
 

-Comprehensively 
identifies (and accurately 
explains where 
necessary) all relevant, 
key aspects of the case, 
and conveys its 
complexity.  
-Comprehensively and 
satisfyingly analyses the 
case applying CSI theory 
of change & social impact 
framework; synthesising 
(& critically evaluating 
where necessary) . 
. 
 

Presentation: Text 
presentation is 
professional 10% 

-Text is not 
professional.  
-Little evidence of 
editing (frequent 
spelling / 
punctuation errors)  
-Style and 
presentation are not 
appropriate  
 

-Text meets a 
professional standard, 
e.g. Evidence of editing 
(only minor spelling 
/punctuation errors) 
-Style and presentation 
are generally 
appropriate.  

 
 

-Text is at a 
professional standard, 
e.g., evidence of 
editing (only minor 
spelling/punctuation 
errors) 

-Style and presentation 
are appropriate, 
demonstrating 
attention to detail 
 
 

-Text is very professional, 
e.g. Evidence of thorough 
editing (e.g. no/negligible 
spelling /punctuation 
errors)  
-Style and presentation 
are highly appropriate for 
context 
 
 

-Text is highly 
professional, e.g., 
Evidence of thorough 
editing  
-Style and presentation 
are at a very high 
standard 
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Assignment 3  
PART A: Group presentation  

Submission: Monday 19 October 2015 (Week 12) 9.30am   

Weighting: 15% GROUP MARK 

Length:  10 minutes 

Format: Online presentation  

PART A: Group presentation  

In teams of 3-4 you are to assume the role of the judging panel for the Nobel 
Prize for Social Innovation and Impact. Here is the shortlist from which you 
must make your decision: 

1. The Open University: pioneer symbol for the many models of distance 
learning that have opened up education across the world and are 
continuing to do so. 

2. The Fair Trade Movement: a socially innovative challenge to the 
dominance of Free Trade pioneered in Europe and the USA in the 1940s 
– 80s and now growing globally. 

3. Greenpeace: pioneer symbol for the many movements of ecological 
direct action which drew on much older Quaker ideas and which have 
transformed how citizens can engage directly in social change. 

4. Grameen and BRAC (www.brac.net): pioneer symbols for new models of 
village and community based microcredit which have been emulated 
worldwide. 

5. Oxfam (originally the Oxford Committee for Relief of Famine): pioneer 
symbol for the spread of humanitarian relief. 

6. Linux software: pioneer symbol for open source; a development model 
promoting universal access via a free license, to a product's design or 
blueprint, and universal redistribution of that design or blueprint, including 
subsequent improvements to it by anyone. 

Selection criteria 

You should use the following criteria in making your selection:  

a. the unmet need / market failure / gap the innovation is a response to; 
consider: 

i. evidence of its significance 

ii. evidence of why it needed to be addressed 

iii. evidence of why it is/was the most appropriate response  

b. its capacity for growth; consider 

i. ability to be scaled up to affect a large group 

ii. ability to be scaled up to other contexts / broader reach 

http://www.brac.net/
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iii. ability to be sustainable over the longer term  

iv. ability to become a model for other areas outside its immediate 
area of interest  

c. its impact; consider 

i. its immediate impact in addressing the issue at hand 

ii. its longer term impact (including sustainability considerations)  

iii. how you have attempted to “measure” this (identifying key 
indicators that provide evidence) 

d. any other criteria as you see of critical value in relation to the themes and 
frameworks covered in the course .  

 

Your team should apply ideas, concepts and frameworks from the range of 
literature on social innovation and social impact.  

In your research, identify strengths and weaknesses of the models of each 
nominee, the credibility of claims made by them and claims made about 
them, and look for any similarities or differences in their models, performance 
and impact.  

In justifying your choice you should refer briefly to why you eliminated other 
nominees. 

There is NO correct choice, though some have stronger claims. You will be 
assessed on the strength of your group’s research, analysis and reasoning. 

Information to assist your choice should come from a range of sources 
including: 

 The nominees’ websites; 

 The nominees’ published annual reports; 

 Media reports; 

 Reviews/reports of the organisations by external 
agencies/stakeholders  

 Research articles 

Assessment criteria 
A rubric detailing the range of levels of performance for each criterion is provided at 
the end of this task description. You will be awarded  an overall grade for this 
component of your assessment. 

Depth and breadth of research on nominees 30% 

Strength, coherence and evidence base of argument  40% 

Effectiveness of presentation: professionalism, persuasiveness  and 
adherence to task requirements  

30% 
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PART B: Individual report   

Submission: Report: Monday 26 October 2015 (Week 13) 9.30am  

Weighting: Report: 30% INDIVIDUAL MARK 

Length:  2000 words 

Format: Report  

 

PART B: Individual report 

The report requires you to cover two aspects: 

a. The justification for your selection of the winner (in more detail than 
was possible in your presentation)  - approximately 1000 words.  

 What was the full set of selection criteria you used? 

 Was there any differential weighting for the criteria? 

 What evidence did you identify for each of the selection 
criteria? 

 Why were the other nominees were eliminated? 

 How clear the choice of winner was for your team? 

b. Your reflections on the team process - approximately 1000 words 

 How did your team organise itself for the task?  

 What team roles and tasks were allocated? 

 How was leadership taken, nominated or shared?  

 What decision making and negotiation processes did you 
use?  

 What obstacles did you face and how did you overcome 
them?  

 What did you learn? What would you do differently next time?  

 

Please use report format. Refer to https://student.unsw.edu.au/report-
writing-support  

 

Assessment criteria 
A rubric detailing the range of levels of performance for each criterion is provided at 
the end of this task description. You will be awarded  an overall grade for this 
component of your assessment. 
Argument: Strength, coherence and evidence base of argument 40% 

Team process: Depth and breadth of reflections  40% 
Task requirements: adherence to requirements  10% 

Structure & Presentation: Report format, referencing, language 10% 

 

https://student.unsw.edu.au/report-writing-support
https://student.unsw.edu.au/report-writing-support
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Part A: Presentation  
CRITERIA Unsatisfactory (F) Pass Credit Distinction  High Distinction  

Research; Depth and 
breadth of research on 
nominees 30% 

Narrow and inadequate 
research of nominees  

Minimal but adequate 
research of all 
nominees  

Adequate research of 
some but not all 
nominees 

Extensive research of 
all nominees 

Extensive and creative 
research of all 
nominees 
 

Argument: Strength, 
coherence and 
evidence base of 
argument 40% 

Argument was weak, 
lacked coherence and / 
or strong evidence  
 

Argument was 
acceptable but lacked 
some coherence and 
/or sufficient evidence  

Argument was clear 
and coherent with 
adequate evidence  

Argument was 
persuasive and 
coherent with strong 
evidence  

Argument was very 
persuasive and 
coherent with 
irrefutable evidence 
 

Effectiveness of 
presentation: 
professionalism, 
persuasiveness  and 
adherence to task 
requirements 30% 

- Unprofessional 
- Unpersuasive 
- Did not meet task all 
requirements   

- Acceptable level of 
professionalism 
- Logical  
- Meet most but not all 
task requirements  

- For the most part, a 
professional 
presentation  
- Persuasive 
- Met all  task 
requirements 

- Consistently 
professional 
presentation  
- Very persuasive 
- Met all  task 
requirements 

- Extremely 
professional 
presentation  
- Very persuasive 
- Exceeded task 
requirements  
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Part B: Report  
CRITERIA Unsatisfactory (F) Pass Credit Distinction  High Distinction  

Argument: Strength, 
coherence and 
evidence base of 
argument 40% 

Argument was weak, 
lacked coherence and / 
or strong evidence  
 

Argument was 
acceptable but lacked 
some coherence and 
/or sufficient evidence  

Argument was clear 
and coherent with 
adequate evidence  

Argument was 
persuasive and 
coherent with strong 
evidence  

Argument was very 
persuasive and 
coherent with 
irrefutable evidence 
 

Team process: Depth 
and breadth of 
reflections 40% 

- Lack of thoughtful 
reflection, breadth of 
analysis  
- Superficial planning 
for own development  

- Minimal depth and 
breadth of reflection  
- Minimal planning for 
own development 

- Adequate depth and 
breadth of reflection  
- Adequate planning for 
own development 

Reflections show 
insight and clear 
planning for own 
development 

Reflections show deep 
insight and thoughtful / 
creative planning for 
own development  

Task requirements: 
adherence to 
requirements 10% 

Significant lack of 
adherence to task 
requirements 

Minimal adherence to 
task requirements 

Adherence to all task 
requirements 

Completed all task 
requirements with 
competence   

Completed and 
exceeded expectations 
for all task 
requirements  

Structure & 
presentation: report 
format, referencing, 
language 10% 

The report structure is 
poor and unclear. 
There are frequent 
errors of spelling, 
grammar, Harvard 
style. Formatting is 
inconsistent and 
distracts from content. 
 
Did not comply with the 
prescribed word limit. 

Report structure is 
adequate yet there are 
some difficulties with 
spelling, grammar and 
Harvard style. 
Formatting is 
consistent yet not ideal 
for readability.  
 
Slight deviation from 
prescribed word limit. 

Report structure is 
competent. It is 
relatively free from 
awkward language 
structures. Minimal 
errors in spelling, 
grammar and Harvard 
style. Formatting is 
consistent and 
facilitates readability.  
 
Complied with the 
prescribed word limit. 

Report structure is 
strong, presenting a 
coherent flow of 
information. No errors 
in spelling, grammar 
and Harvard style. 
Formatting is 
consistent and 
facilitates readability.  
 
Complied with the 
prescribed word limit. 

Report structure is 
strong encompassing 
clear and succinct 
communication. No 
errors in spelling, 
grammar and Harvard 
style. Written in 
excellent academic 
style.   
 
Complied with the 
prescribed word limit. 
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Resources 

   You have four major resources to help you learn: 

1. The course materials, comprising the weekly study units with 
readings, references, insights and commentary. You will do 
much of your learning outside the classroom by working through 
the course materials, and by completing the exercises as they 
arise. 

2. The lecturer. The lecturer's job is to guide your learning by 
conducting class discussion, answering questions that might 
arise after you have done the week's work, providing insights 
from his or her practical experience and understanding of theory, 
providing you with feedback on your assignments, and directing 
discussions and debates that will occur between you and your 
co-participants in the classroom. 

3. Your co-participants. Your colleagues in the classroom are an 
invaluable potential source of learning for you. Their work and 
life, and their willingness to question and argue with the course 
materials, the facilitator and your views, represent a great 
learning opportunity. They bring much valuable insight to the 
learning experience. 

Course materials 
 
The website for this course is on Moodle at: 
http://moodle.telt.unsw.edu.au   

Login to Moodle with your student zID (username) and zPass 
(password) 

If you encounter a technical problem while using Moodle, please 
contact the UNSW IT Service Desk via the following channels:  
 
Website: https://www.it.unsw.edu.au/students/  
Email: ITServiceCentre@unsw.edu.au  
Telephone: +61 (2) 9385 1333  
 
Phone and email support is available Monday to Friday 8am – 8pm, 
Saturday and Sunday 11am – 2pm. Online service requests can be 
made via their website. 

 
 

 

http://moodle.telt.unsw.edu.au/
https://www.it.unsw.edu.au/students/
mailto:ITServiceCentre@unsw.edu.au
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The course materials comprise this Course Overview, the Assessment Details 
and 12 Units. Each Unit has a number of associated readings. 

Readings 
Specific readings are prescribed throughout the Units and are available via 
active hyperlinks or URLs. Please note that you may be required to enter your 
UNSW zID and zPass in order to access these hyperlinked readings. 

If you experience any problems in accessing the readings, please try the 
following: 

 Search directly for the article on the UNSW Library home page 
(https://library.unsw.edu.au/) by placing the name of the article in the 
Search box. 

 Search directly for the book excerpt on the UNSW Library home page 
(https://library.unsw.edu.au/) by placing your course code into the Search 
box. When you do this all the course readings that are excerpts from books 
will appear. 

 

  

https://library.unsw.edu.au/
https://library.unsw.edu.au/
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PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND SUPPORT  
 

1 PROGRAM LEARNING GOALS AND OUTCOMES  

The Business School Program Learning Goals reflect what we want all students to BE or 
HAVE by the time they successfully complete their degree, regardless of their individual 
majors or specialisations. For example, we want all our graduates to HAVE a high level of 
business knowledge, and a sound awareness of ethical, social, cultural and environmental 
implications of business. As well, we want all our graduates to BE effective problem-solvers, 
communicators and team participants. These are our overall learning goals for you and are 
sought by employers. 
 
You can demonstrate your achievement of these goals by the specific outcomes you achieve 
by the end of your degree (e.g. be able to analyse and research business problems and 
propose well-justified solutions). Each course contributes to your development of two or more 
program learning goals/outcomes by providing opportunities for you to practise these skills 
and to be assessed and receive feedback. 
 
Program Learning Goals for undergraduate and postgraduate students cover the same key 
areas (application of business knowledge, critical thinking, communication and teamwork, 
ethical, social and environmental responsibility), which are key goals for all Business 
students and essential for success in a globalised world. However, the specific outcomes 
reflect different expectations for these levels of study. 
 
We strongly advise you to choose a range of courses which assist your development of 
these skills, e.g., courses assessing written and oral communication skills, and to keep a 
record of your achievements against the Program Learning Goals as part of your portfolio.  
 

Business Postgraduate Coursework Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have current disciplinary or interdisciplinary knowledge applicable in 
local and global contexts. 

You should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and 
professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and problem solving 
skills applicable to business and management practice or issues.  

You should be able to identify, research and analyse complex issues and problems in business and/or 
management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in professional contexts.  

You should be able to: 
a. Produce written documents that communicate complex disciplinary ideas and information effectively 

for the intended audience and purpose, and 
b. Produce oral presentations that communicate complex disciplinary ideas and information effectively for 

the intended audience and purpose. 
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own teamwork, 
and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
ethical, social, cultural and environmental implications of business issues and practice.  

You should be able to:  
a. Identify and assess ethical, environmental and/or sustainability considerations in business decision-

making and practice, and  

b. Consider social and cultural implications of business and /or management practice. 
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2 ACADEMIC HONESTY AND PLAGIARISM 

The University regards plagiarism as a form of academic misconduct, and has very strict 
rules regarding plagiarism. For UNSW policies, penalties, and information to help you avoid 
plagiarism see: https://student.unsw.edu.au/plagiarism as well as the guidelines in the online 
ELISE tutorials for all new UNSW students: http://subjectguides.library.unsw.edu.au/elise 
 
To see if you understand plagiarism, do this short quiz: 
https://student.unsw.edu.au/plagiarism-quiz 
 
For information on how to acknowledge your sources and reference correctly, see: 
https://student.unsw.edu.au/harvard-referencing 
 
For the Business School Harvard Referencing Guide, see the Business Referencing and 
Plagiarism webpage (Business > Students > Learning support > Resources > Referencing 
and plagiarism). 
 

3 STUDENT RESPONSIBILITIES AND CONDUCT 

Students are expected to be familiar with and adhere to university policies in relation to class 
attendance and general conduct and behaviour, including maintaining a safe, respectful 
environment; and to understand their obligations in relation to workload, assessment and 
keeping informed.  
 
Information and policies on these topics can be found in UNSW Current Students ‘Managing 
your Program’ webpages: https://student.unsw.edu.au/program. 

3.1 Workload 

It is expected that you will spend at least nine to ten hours per week studying this course. 
This time should be made up of reading, research, working on exercises and problems, 
online activities and attending classes. In periods where you need to complete assignments 
or prepare for examinations, the workload may be greater. Over-commitment has been a 
cause of failure for many students. You should take the required workload into account when 
planning how to balance study with employment and other activities.  
 
We strongly encourage you to connect with your Moodle course websites in the first week 
of semester. Local and international research indicates that students who engage early and 
often with their course website are more likely to pass their course. 
 
Information on expected workload: https://student.unsw.edu.au/uoc 

3.2 Attendance 

Your regular and punctual attendance at lectures and seminars is expected in this course. 
University regulations indicate that if students attend less than 80% of scheduled classes 
they may be refused final assessment. For more information, see:  
https://student.unsw.edu.au/attendance 

3.3 General conduct and behaviour 

You are expected to conduct yourself with consideration and respect for the needs of your 
fellow students and teaching staff. Conduct, which unduly disrupts or interferes with a class, 
such as ringing or talking on mobile phones, is not acceptable and students may be asked to 

https://student.unsw.edu.au/plagiarism
http://subjectguides.library.unsw.edu.au/elise
https://student.unsw.edu.au/plagiarism-quiz
https://student.unsw.edu.au/harvard-referencing
http://www.business.unsw.edu.au/students/resources/learning-support/resources/referencing-plagiarism
http://www.business.unsw.edu.au/students/resources/learning-support/resources/referencing-plagiarism
https://student.unsw.edu.au/program
https://student.unsw.edu.au/uoc
https://student.unsw.edu.au/attendance
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leave the class. More information on student conduct is available at: 
https://student.unsw.edu.au/conduct 

3.4 Occupational health and safety 

UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
http://www.ohs.unsw.edu.au/. 

3.5 Keeping informed 

You should take note of all announcements made in lectures, tutorials or on the course web 
site. From time to time, the University will send important announcements to your university 
e-mail address without providing you with a paper copy. You will be deemed to have 
received this information. It is also your responsibility to keep the University informed of all 
changes to your contact details. 
 

4 SPECIAL CONSIDERATION  

You must submit all assignments and attend all examinations scheduled for your course. You 
should seek assistance early if you suffer illness or misadventure which affects your course 
progress.  
 
General information on Special Consideration for Undergraduate and Postgraduate 
courses: 

1. All applications for special consideration must be lodged online through myUNSW 

within 3 working days of the assessment (Log into myUNSW and go to My 

Student Profile tab > My Student Services > Online Services > Special 

Consideration). You will then need to submit the originals or certified copies of your 

completed Professional Authority form (pdf - download here) and other supporting 

documentation to Student Central. For more information, please study carefully in 

advance the instructions and conditions at: 

  https://student.unsw.edu.au/special-consideration 

2. Please note that documentation may be checked for authenticity and the submission 

of false documentation will be treated as academic misconduct. The School may ask 

to see the original or certified copy.  

3. Applications will not be accepted by teaching staff. The lecturer-in-charge will be 

automatically notified when you lodge an online application for special consideration. 

4. Decisions and recommendations are only made by lecturers-in-charge (or by the 

Faculty Panel in the case of UG final exam special considerations), not by tutors. 

5. Applying for special consideration does not automatically mean that you will be 

granted a supplementary exam or other concession. 

6. Special consideration requests do not allow lecturers-in-charge to award students 

additional marks. 

 
 

5 STUDENT RESOURCES AND SUPPORT  

The University and the Business School provide a wide range of support services for 
students, including: 

 Business School Education Development Unit (EDU) 
https://www.business.unsw.edu.au/students/resources/learning-support  

https://student.unsw.edu.au/conduct
http://www.ohs.unsw.edu.au/
http://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf
https://student.unsw.edu.au/special-consideration
http://www.business.unsw.edu.au/students/resources/learning-support
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The EDU provides academic writing, study skills and maths support specifically for 
Business students. Services include workshops, online resources, and individual 
consultations. EDU Office: Level 1, Room 1033, Quadrangle Building. Phone: 9385 
5584; Email: edu@unsw.edu.au.  

 Business Student Centre 
https://www.business.unsw.edu.au/students/resources/student-centre 
Provides advice and direction on all aspects of admission, enrolment and graduation. 
Office: Level 1, Room 1028 in the Quadrangle Building; Phone: 9385 3189. 

 Moodle eLearning Support  
For online help using Moodle, go to: https://student.unsw.edu.au/moodle-support. For 
technical support, email: itservicecentre@unsw.edu.au; Phone: 9385 1333. 

 UNSW Learning Centre www.lc.unsw.edu.au 
Provides academic skills support services, including workshops and resources, for all 
UNSW students. See website for details. 

 Library training and search support services  
http://info.library.unsw.edu.au/web/services/services.html  

 IT Service Centre: Provides technical support for problems logging in to websites, 
downloading documents etc. https://www.it.unsw.edu.au/students/index.html Office: 
UNSW Library Annexe (Ground floor). Ph: 9385 1333. 

 UNSW Counselling and Psychological Services  
https://student.unsw.edu.au/wellbeing Provides support and services if you need help 
with your personal life, getting your academic life back on track or just want to know 
how to stay safe, including free, confidential counselling. Office: Level 2, East Wing, 
Quadrangle Building; Phone: 9385 5418; Email: counselling@unsw.edu.au 

 Student Equity & Disabilities Unit http://www.studentequity.unsw.edu.au         
Provides advice regarding equity and diversity issues, and support for students who 
have a disability or disadvantage that interferes with their learning. Office: Ground 
Floor, John Goodsell Building; Phone: 9385 4734; Email: seadu@unsw.edu.au 

mailto:edu@unsw.edu.au
http://www.business.unsw.edu.au/students/resources/student-centre
https://student.unsw.edu.au/moodle-support
mailto:itservicecentre@unsw.edu.au
http://www.lc.unsw.edu.au/
http://info.library.unsw.edu.au/web/services/services.html
https://www.it.unsw.edu.au/students/index.html
https://student.unsw.edu.au/wellbeing
http://www.studentequity.unsw.edu.au/

