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PART A: COURSE-SPECIFIC INFORMATION 

 

1 STAFF CONTACT DETAILS 

Lecturer-in-charge: Dr. Will Felps 
Room: ASB, 576a 
Phone No: 9385 8807 (or x58807, internal extension) 
Email: willfelps@gmail.com 
Consultation Times – Please contact me via email first 
 
 

2 COURSE DETAILS 

2.1 Teaching Times and Locations 

Lectures start in Week 1 (to Week 12): The Time and Location are: 
Fridays, 15:00-16:30, Quad G044. 
 
Tutorials start in Week 2 (to Week 13). The Groups and Times are: 
Fridays, 16:30-18:00, Quad G044) 

2.2 Units of Credit 

The course is worth 6 units of credit. 
There is no parallel teaching in this course. 

2.3 Summary of Course  

Through a sequence of readings, lectures, cases, and experiential exercises, this course will 
introduce you to organisational behavior. Topics such as motivation, teams, job design, 
organisational culture, and organizational structure will be discussed. You will prepare for 
most classes by completing assigned readings, including readings of business cases. The 
readings will give you theoretical grounding for each day‟s discussion and will provide 
important information for you to use in your groups‟ case analyses. To succeed in this 
course, you must prepare for class each day and should arrive ready to participate and think 
actively. 
 

2.4 Course Aims and Relationship to Other Courses 

This course aims to develop students‟ abilities to analyse individual, group, and ultimately, 
organisational behaviour. At the completion of the course, students should be familiar with 
key ideas and approaches in organisational behaviour. 

2.5 Student Learning Outcomes  

The Course Learning Outcomes are what you should be able to DO by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall Program 
Learning Goals and Outcomes for all postgraduate coursework students in the ASB. 
Program Learning Goals are what we want you to BE or HAVE by the time you successfully 
complete your degree (e.g. „be an effective team player‟). You demonstrate this by 
achieving specific Program Learning Outcomes - what you are able to DO by the end of 
your degree (e.g. „participate collaboratively and responsibly in teams‟).  
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ASB Postgraduate Coursework Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have current disciplinary or interdisciplinary knowledge 
applicable in local and global contexts. 

You should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and 
professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and problem 
solving skills applicable to business and management practice or issues.  

You should be able to identify, research and analyse complex issues and problems in business and/or 
management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in professional contexts.  

You should be able to: 
a. Produce written documents that communicate complex disciplinary ideas and 

information effectively for the intended audience and purpose, and 
b. Produce oral presentations that communicate complex disciplinary ideas and information 

effectively for the intended audience and purpose. 
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team‟s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
ethical, social, cultural and environmental implications of business issues and practice.  

You should be able to:  
a. Identify and assess ethical, environmental and/or sustainability considerations in business 

decision-making and practice, and  
b. Consider social and cultural implications of business and /or management practice. 

 
 

For more information on the Postgraduate Coursework Program Learning Goals and 
Outcomes, see Part B of the course outline.  
 
The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed (they may 
also be practised in tutorials and other activities): 
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Program Learning 
Goals and Outcomes 

Course Learning Outcomes Course Assessment 
Item 

This course helps you 
to achieve the following 
learning goals for all 
ASB postgraduate 
coursework students: 

On successful completion of the course, 
you should be able to: 

This learning outcome 
will be assessed in the 
following items: 
 

1 Knowledge 
 
 
 

Understand and discuss concepts 
relevant to individual and group 
behaviour and ultimately organisational 
behaviour. Know which management 
techniques are appropriate in which 
situations.  

 Participation 

 Multiple-choice 
quizzes 

 Final Exam 

 Two Written Cases 

2 Critical thinking 
and problem 
solving 

Be able to evaluate social science 
research using the philosophy of 
science. Be able to proficiently base 
your own researches on sound 
philosophical foundations. 

 Class discussion 
 

3a Written 
communication 
 

Communicate theoretically sound and 
practical recommendations in a 
persuasive manner. 

 Two Written Cases  

3b Oral 
communication 
 

Communicate theoretically sound and 
practical recommendations in a 
persuasive manner. 

 Group Presentation 
Battles 

4 Teamwork  
 

Work collaboratively to complete a task.  Not specifically 
assessed. 

5a.   Ethical, 
environmental 
and 
sustainability 
responsibility 

Identify and assess environmental and 
sustainability considerations in 
problems in organisational behaviour. 

 Not specifically 
assessed. 

5b.  Social and 
cultural 
awareness 

Not specifically addressed in this 
course. 

 Not specifically 
assessed. 

 
 

3 ASSESSMENT 

3.1 Formal Requirements 

In order to pass this course, you must: 

achieve a composite mark of at least 50; and 

make a satisfactory attempt at all assessment tasks (see below). 

  

Quality Assurance 
The ASB is actively monitoring student learning and quality of the student experience in all 
its programs. A random selection of completed assessment tasks may be used for quality 
assurance, such as to determine the extent to which program learning goals are being 
achieved. The information is required for accreditation purposes, and aggregated findings 
will be used to inform changes aimed at improving the quality of ASB programs. All 
material used for such processes will be treated as confidential and will not be related to 
course grades. 
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3.2 Assessment Details 

 

Assessment 
Task 

Weight Length Due Date 

1. MC Question Quizzes (9 in total) 27% 2 Qs Ongoing 

2. Course citizenship behaviours 
 (also known as “participation”) 

Bonus/ 
Penalty 

N/A Ongoing 

3. Final Exam 30% 1.5 hrs 13/6/14 

4. Team: Two Written Cases 30% 7 pages Per assignment 

5. Team: Presentation Battles Bonus 25 mins Per assignment 

6. Team/Individual: Peer evaluations 13% N/A XXX 

 

3.2.1 Three-Question Quizzes (9 in total) 
With a few exceptions, there will be a three-question quiz at the beginning of each class. The 
format will be multiple-choice and the questions will be drawn from: 1) the reading(s) 
assigned for that day and 2) the last lecture. In total, the quizzes are worth 27% of your 
grade. Your score will be a direct function of the percentage correct – i.e., if you get 70% 
correct, you get a 70. Note, although the difficulty of the quiz questions is similar to the 
difficulty of the final exam, students tend to do better on the quizzes. 
 
If you feel there is a mistake with a quiz question, you are encouraged to submit a written 
explanation of why you believe there was a mistake. This written appeal will be considered. 
If an error in the question is discovered, then all students‟ grades will be corrected.  
 

3.2.2 Course Citizenship Behaviours 
Attendance in every class is very important. If you do miss class, it is your responsibility to 
find out what was missed. In addition, it is very important that you come to class ready to 
contribute your thoughts, impressions, and questions from the cases and readings to the 
class discussion. You are expected to be prepared for every class meeting. Since I 
frequently call on students whose hands are not raised, please let me know before the start 
of class if you are not prepared so that you are not inadvertently embarrassed. Note, 
however that this should only occur for exceptional reasons. Importantly, what matters is the 
quality of your contributions more than the quantity of contributions. At my discretion, one or 
two individuals per session may be awarded a bonus point of +1 on their final grade for (a) 
particularly insightful questions during presentations, (b) excellent contributions during 
discussion. Importantly, quality is rewarded over quantity; and being a great citizen also 
entails knowing when not to speak. You will know within a week if you have received such a 
distinction. Also, at my discretion, each class day I may penalize individuals, by subtracting 1 
point on their final grade for chatting with friends during class (although passing notes is 
fine). You will know within a week if you have received such a penalty.  
 

3.2.3 Final Exam 
30 multiple-choice questions. The exam covers all content from the lectures and readings, 
but not the cases. Your score will be a direct function of the percentage correct – i.e., if you 
get 70% correct, you get a 70. 
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3.2.4 Team: Two written cases. 
You will be randomly assigned to a team for performing presentations and case analyses. 
Each group will be required to prepare two written case analyses. The cases are linked to 
through the syllabus.  
 
Each case should not exceed seven (7) double-spaced typed pages (2,5 cm, 12 point font, 
Times New Roman). This limit does not include appendices, which you are free to use for 
charts, figures, and other background material not necessary in the main body of your 
analysis. However, appendices which are not directly referenced in the main text will not be 
read. For each case, please bring a hardcopy to class as well as e-mailing an electronic 
copy to willfelps@gmail.com. LATE CASES WILL NOT BE ACCEPTED.  Please do not write 
your names on your case analysis. Identify yourselves only by your Student ID numbers. 
You should not discuss the case with any other groups.  
 
Each case will be graded based on six criteria.  
Your case analysis will be evaluated equally on the following criteria: 
1) How well (i.e. thoroughly and concisely) you describe the organizational context, the 

relevant parties, and the factors that are important to the problem. 
2) Accurate and thorough use of course concepts from readings, discussions, and lectures. 
3) How well you integrate course concepts with information about the situation to illuminate 

the problem in a way that leads to solutions. 
4) Extent to which recommendations are consistent with analysis. 
5) Feasibility and specificity of recommendations. 
6) Quality of written analysis. 

 

3.2.5 Team: Presentation Battles 
On several days, there will also be a presentation competition on the case assigned for that 
class. Teams are not required to prepare a written case analysis on the day(s) that they 
present.  
 
For the Presentation Battle, the procedure is that Group Y sits in the hall while Group X 
presents; then Group X sits out in the hall while Group Y presents (so neither team gets to 
observe or ask questions of the other group). The presentations can last for up to 15 
minutes. Then the class gets up to 10 minutes to ask questions of the group. At least three 
group members must somehow be involved in the presentation or question answering. After 
both teams have presented, the class does an anonymous vote. The team with the most 
votes wins. In the event of a tie, the instructor will break the tie. 
 
The members of the winning team get +2 on their final grade. There is no penalty for the 
losing team. 
 

3.2.6 Team: Peer Evaluation 
After turning in the last case, you will be sent a link to survey software, which will ask you a 
series of questions about the level of contribution made by team-members to the cases and 
presentation battles. The questions are provided below. 10% of team-members‟ grades for 
the course will be a function of these peer evaluations. Your evaluations will be kept 
completely anonymous, although aggregate feedback will be provided to each teammate. 
The precise conversion between survey responses and final grades is too complex to 
describe in detail (since it takes into account rating biases and any attempts to “game” the 
responses). However, experience and rigorous research indicates that the final results are a 
fair reflection of contributions made by each teammate.  
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 GROUP 
#  

NAME 

Presents the “Thomas Green” case on 
Class 4 (28/3/14).  
Prepares written report for the other two 
cases. 

 
G1 

1)  

2)  

3)  

4)  

5)  

6)  

 
G2 

1)  

2)  

3)  

4)  

5)  

6)  

Presents the “A day in the life of Alex 
Saunder” case on Class 6 (11/4/14)  
Prepares written report for the other two 
cases. 

 
G3 

1)  

2)  

3)  

4)  

5)  

6)  

 
G4 

1)  

2)  

3)  

4)  

5)  

6)  

Presents the “Nike‟s Global Women‟s 
Fitness” case on Class 9 (16/5/14). 
Prepares written report for the other two 
cases. 

 
G5 

1)  

2)  

3)  

4)  

5)  

6)  

 
G6 

1)  

2)  

3)  

4)  

5)  

6)  
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General suggestions for cases: 
 
There is no formula for an excellent case analysis.  However, there are some guidelines to 
follow.  First, your analysis should not summarize the case in detail.  Instead, use case facts 
to support your recommendations.  In addition, the readings are related to each other and 
the cases – that is why they were assigned together. Try to figure out the connection prior to 
presenting the case. To reiterate, the schedule (below) contains questions to aid in preparing 
the case analysis. Below you will find a list of questions you may want to ask yourselves and 
your teammates in developing a case analysis. 
 

1) Start by observing, even listing what is going on.  You can safely assume that those 
“problems” you listed are really symptoms.   

2) What is causing the symptoms?  Do some of the symptoms appear related? 
3) What group and/or individual need might be served by the behavior that you 

observe? 
4) What are the rewards – both formal and informal – that are operating in the situation? 
5) What are the good things going you don‟t want to disrupt or which you could use to 

your advantage in implementing a solution? 
6) In your solution, be specific about the actions that should be taken, rather than 

relying on broad prescriptions such as “stronger leadership,” “better communication,” 
or “do more research.” 

7) Be succinct in your analysis so there is enough space to do justice to your 
recommendations. 

8) What factors in the situation would be supportive of or facilitate the success of your 
solution, and what obstacles might there be? (Think about the individuals, the 
existing reward system, the organization structure, etc.)  

9) Could your solution result in other problems?  Is there adequate time and money for 
your solution? What are the risks facing your solution?  Can you plan around some? 

10) Does your solution place too much reliance on other people being “reasonable” – i.e. 
on what you think is reasonable? 

11) Think through the implications of your analysis.  Don‟t end your analysis from A to B 
with B.  What is likely to happen if B is or is not achieved?  Recognize the inherent 
tradeoffs of any line of action.  Go beyond the obvious and most immediate. 

12) You should focus your analysis by applying the concepts from the course. While it is 
acceptable to incorporate several concepts from the course, please aim from depth 
rather than breadth. 

13)  Give yourself plenty of time to process the case by getting started as early as 
possible. 

14) If you are presenting, please practice the entire presentation as a group at least once 
before class. 

 

3.3 Late Submission 

Makeups are not generally allowed but may be considered in exceptional circumstances. 
 

4 COURSE RESOURCES 

 
The course website may be used for slides and some assessments. You can access Moodle 
using your student number and zPass by visiting: 
https://moodle.telt.unsw.edu.au/ 
 
The readings for this course can be accessed through hyperlinks in this syllabus, 
which is available on Moodle.  

https://moodle.telt.unsw.edu.au/
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5 COURSE EVALUATION AND DEVELOPMENT 

Each year feedback is sought from students about the courses offered in the School and 
continual improvements are made based on this feedback. In this course, we will seek your 
feedback through standard School procedures. 
 

6 COURSE SCHEDULE 

 

Class 1 (7/3/14): Introduction, only 3:00‐4:30pm 
a) READINGS: None 
b) CASE: None 
c) IN CLASS: Go over syllabus; Surowiecki audio; Team creation; Sticky ideas.  
d) DUE: Nothing 

 
 
Class 2 (14/3/14): Individual differences 

a) READINGS: 
i. Schmidt, F. L. (2000). Select on intelligence. Handbook of Principles of 

Organizational Behavior, 3-14. 
ii. Barrick, M. R., & Mount, M. K. (2000). Select on conscientiousness and 

emotional stability. Handbook of Principles of Organizational Behavior, 15-
28. 

b) CASE: None 
c) IN CLASS: Quiz 1; Lecture; Take personality test  
d) DUE: Nothing 

 
 
Class 3 (21/3/14): Decision making 

a) READINGS 
i. Hammond, J.S., Keeney, R.L., & Raiffa, H. (1998). Hidden traps in 

decision making. Harvard Business Review, September, 3-9. 
ii. Milkman, K. L., Chugh, D., & Bazerman, M. H. (2008). How can decision 

making be improved? [Working Paper] 
b) CASE: None 
c) IN CLASS: Quiz 2; Lecture 
d) DUE: Nothing 

 
 

Class: 4 (28/3/14): Power, Politics, and Social influence 
a) READING:  

i. Dillon, K. (2013). HBR Guide to Office Politics. Harvard Business Press 
Books. 16547-PDF-ENG. ONLY SECTION ONE, pg. 1-36. 

b) CASE: Sasser, W.E., & Beckman, H. (2008). Thomas Green: Power, office 
politics, and a career in crisis. HBS Brief Cases: # 2095-PDF-ENG. 

c) IN CLASS: Quiz 3; Presentation Battle (T1 & T2), Case discussion, Lecture 
d) DUE:  First written case analysis due for teams not presenting 
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Class 5 (4/4/14): Negotiation & landing a job  
a) READING:  

i. Sebenius, J. K. (2001). Dealmaking essentials: Creating and claiming 
value for the long term. In Negotiation, edited by H. Ibarra, D. M. Kolb, 
R.J. Robinson, J. K. Sebenius, L. Sussman, M. D. Watkins, M. A. 
Wheeler, J. Williams, & G. Wu, 37–54. Business Fundamentals. Boston: 
Harvard Business School Publishing. 

b) CASE: Sebenius, J.K. (1999). Doyle's deal-making dilemma: Negotiating the job 
search. HBS Case: 800124-PDF-ENG 

c) IN CLASS: Quiz 4; Discuss case; Lecture; Discuss resumes 
d) DUE: Email Dr. Will Felps a recent copy of your resume, and bring it to class. 

 
 
Class 6 (11/4/14): Performance & project management  

a. READINGS:  
i. Gabarro, J. J., & Hill, L. A. (1995/2002). Managing performance. Industry 

and Background Note. HBS Case: 496022-PDF-ENG 
ii. Felps, W., Mitchell, T. R., & Byington, E. (2006). How, when, and why bad 

apples spoil the barrel: Negative group members and dysfunctional 
groups. Research in Organizational Behavior, Volume 27: 181–230. 

b. CASE: Collins, E., & Greiner, L. E. (2008). A day in the life of Alex Sander: 
driving in the fast lane at Landon Care Products. HBS Brief Cases. Product 
number: 2177-PDF-ENG.  [PLEASE ANALYSE THE CASE FROM THE 
PERSPECTIVE OF SAM GLASS] 

c. IN CLASS: Quiz 5; Presentation battle (T3 & T4); Discuss case; Lecture, 
Acquaintance network  

d. DUE: Second case analysis due for teams not presenting. 
 
 
Mid-semester break (18/4/14 -27/4/14) 
 
 
Class 7 (2/5/14): Informal organisational structure 

a) READING:  
i. Tushman, M.L., & O'Reilly, C.A. (2002). Shaping organizational culture. 

Harvard Business Press Chapters. 2432BC-PDF-ENG. 
ii. Cross, R., Borgatti, S.P., & Parker, A. (2002). Making invisible work 

visible: Using social network analysis to support strategic collaboration. 
California Management Review, 44 (2): 25‐46.  

b) CASE: None 
c) IN CLASS: Quiz 6; Lecture; Exercises 
d) DUE: Nothing 

 
 
Class 8 (9/5/14): Managing in different kinds of organisational structures 

a) READING:  
i. Nohria, N. (1995). Note on organizational structure. Harvard Background 

Note: 491083-PDF-ENG. 
b) CASE: None. 
c) IN CLASS: Quiz 7; Lecture 
d) DUE: Nothing 
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Class 9 (16/5/14): Teamwork & integration 
a) READING:  

i. Shapiro, B.P. (1989). Functional integration: Getting all the troops to work 
together. Industry and Background Note. #587122-PDF-ENG. 

b) CASE: Burgelman, R.A., & Denend, L. (2007). Nike's global women's fitness 
business: driving strategic integration. Stanford Graduate School of Business 
Case, Product number: SM152-PDF-ENG. 

c) IN CLASS: Quiz 8; Lecture; IDEO. 
d) DUE: Final case analysis due for teams not presenting. 

 
 
Class 10 (23/5/14): Organisational change  

a) READING:  
a. Beer, M., & Nohria, N. (2000). Cracking the code of change. Harvard 

Business Review, May/June: 133-141.  
b. Kotter, J. P. (1995/2007). Leading change: Why transformation efforts fail 

(HBR Classic), Harvard Business Review, R0701J-PDF-ENG. 
b) CASE: None 
c) IN CLASS: Quiz 9; Harvard simulation  
d) DUE: Nothing 

 
  
Class 11 (30/5/14): Managing across cultures 

a) READING: 
a. Hofstede, G., & Hofstede, G.J. (2005). Pyramids, machines, markets, and 

families: Organizing across nations (Ch. 7: 241-278). In “Cultures and 
organizations: Softwares of the Mind.”  

b) CASE: Siegel, J. (2008) Lincoln Electric. HBS Premier Case Collection. Product 
number: 707445-PDF-ENG 

c) IN CLASS: Quiz 9; “Where Have You Been” exercise; Planet Money 
d) DUE: Optional Presentation Battle; Peer evaluations due 

 
 
Class 12 (6/6/14): Last class (ONLY FROM 4:30-6:00pm) 

a) READING: None 
b) CASE: None 
c) IN CLASS: Synthesis of course concepts lecture; Chance to ask exam-related 

questions  
d) DUE: Nothing 

 
 
Class 13 (13/6/14): Final exam: 1.5 hrs, 4:30-6pm; Room to be Determined  
 
 
 
 
 



 

PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND 

SUPPORT  

 

1 PROGRAM LEARNING GOALS AND OUTCOMES  

The Australian School of Business Program Learning Goals reflect what we want all 
students to BE or HAVE by the time they successfully complete their degree, 
regardless of their individual majors or specialisations. For example, we want all our 
graduates to HAVE a high level of business knowledge, and a sound awareness of 
ethical, social, cultural and environmental implications of business. As well, we want all 
our graduates to BE effective problem-solvers, communicators and team participants. 
These are our overall learning goals for you.   
 
You can demonstrate your achievement of these goals by the specific outcomes you 
achieve by the end of your degree (e.g. be able to analyse and research business 
problems and propose well-justified solutions). Each course contributes to your 
development of two or more program learning goals/outcomes by providing 
opportunities for you to practise these skills and to be assessed and receive feedback. 
 
Program Learning Goals for undergraduate and postgraduate students cover the same 
key areas (application of business knowledge, critical thinking, communication and 
teamwork, ethical, social and environmental responsibility), which are key goals for all 
ASB students and essential for success in a globalised world. However, the specific 
outcomes reflect different expectations for these levels of study. 
 
We strongly advise you to choose a range of courses which assist your development of 
these skills, e.g., courses assessing written and oral communication skills, and to keep 
a record of your achievements against the Program Learning Goals as part of your 
portfolio.  
 

 

ASB Postgraduate Coursework Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have current disciplinary or interdisciplinary knowledge 
applicable in local and global contexts. 

You should be able to identify and apply current knowledge of disciplinary or interdisciplinary theory and 
professional practice to business in local and global environments. 
 
2. Critical thinking and problem solving: Our graduates will have critical thinking and problem 
solving skills applicable to business and management practice or issues.  

You should be able to identify, research and analyse complex issues and problems in business and/or 
management, and propose appropriate and well-justified solutions. 
 
3. Communication: Our graduates will be effective communicators in professional contexts.  

You should be able to: 
c. Produce written documents that communicate complex disciplinary ideas and information 

effectively for the intended audience and purpose, and 
d. Produce oral presentations that communicate complex disciplinary ideas and information 

effectively for the intended audience and purpose. 
 
4. Teamwork: Our graduates will be effective team participants.  

You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team‟s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
ethical, social, cultural and environmental implications of business issues and practice.  

You should be able to:  
c. Identify and assess ethical, environmental and/or sustainability considerations in business 
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decision-making and practice, and  
d. Consider social and cultural implications of business and /or management practice. 

 

 

2 ACADEMIC HONESTY AND PLAGIARISM 

 
The University regards plagiarism as a form of academic misconduct, and has very 
strict rules regarding plagiarism. For UNSW policies, penalties, and information to help 
you avoid plagiarism see: http://www.lc.unsw.edu.au/plagiarism/index.html as well as 
the guidelines in the online ELISE and ELISE Plus tutorials for all new UNSW students: 
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm. 
To see if you understand plagiarism, do this short quiz: 
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html 
For information on how to acknowledge your sources and reference correctly, see: 
http://www.lc.unsw.edu.au/onlib/ref.html 

For the ASB Harvard Referencing Guide, see the ASB Referencing and Plagiarism 
webpage (ASB >Learning and Teaching>Student services> Referencing and 
plagiarism)   
 
 

 

3 STUDENT RESPONSIBILITIES AND CONDUCT 

 
Students are expected to be familiar with and adhere to university policies in relation to 
class attendance and general conduct and behaviour, including maintaining a safe, 
respectful environment; and to understand their obligations in relation to workload, 
assessment and keeping informed.  
 
Information and policies on these topics can be found in the „A-Z Student Guide‟: 
https://my.unsw.edu.au/student/atoz/A.html. See, especially, information on 
„Attendance and Absence‟, „Academic Misconduct‟, „Assessment Information‟, 
„Examinations‟, „Student Responsibilities‟, „Workload‟ and policies such as 
„Occupational Health and Safety‟. 
 

3.1 Workload 

 
It is expected that you will spend at least ten hours per week studying this course. This 
time should be made up of reading, research, working on exercises and problems, 
online activities and attending classes. In periods where you need to complete 
assignments or prepare for examinations, the workload may be greater. 
 
Over-commitment has been a cause of failure for many students. You should take the 
required workload into account when planning how to balance study with employment 
and other activities.  
 
We strongly encourage you to connect with your Moodle course websites in the first 
week of semester. Local and international research indicates that students who engage 
early and often with their course website are more likely to pass their course. 
 
Information for staff and students on expected workload: 
https://my.unsw.edu.au/student/atoz/UnitsOfCredit.html 

http://www.lc.unsw.edu.au/plagiarism/index.html
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html
http://www.lc.unsw.edu.au/onlib/ref.html
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingandplagiarism.aspx
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingandplagiarism.aspx
https://my.unsw.edu.au/student/atoz/A.html
https://my.unsw.edu.au/student/atoz/UnitsOfCredit.html
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3.2 Attendance 

 
Your regular and punctual attendance at lectures and seminars is expected in this 
course. University regulations indicate that if students attend less than 80% of 
scheduled classes they may be refused final assessment.  

3.3 General Conduct and Behaviour 

 
You are expected to conduct yourself with consideration and respect for the needs of 
your fellow students and teaching staff.  Conduct which unduly disrupts or interferes 
with a class, such as ringing or talking on mobile phones, is not acceptable and 
students may be asked to leave the class. More information on student conduct is 
available at: https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html 
 

3.4 Occupational Health and Safety 

 
UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
http://www.ohs.unsw.edu.au/. 
 

3.5 Keeping Informed 

 
You should take note of all announcements made in lectures, tutorials or on the course 
web site.  From time to time, the University will send important announcements to your 
university e-mail address without providing you with a paper copy.  You will be deemed 
to have received this information. It is also your responsibility to keep the University 
informed of all changes to your contact details. 
 
 

4 SPECIAL CONSIDERATION AND SUPPLEMENTARY 

EXAMINATIONS 

 
You must submit all assignments and attend all examinations scheduled for your 
course. You should seek assistance early if you suffer illness or misadventure which 
affects your course progress.  
 

General Information on Special Consideration: 

1. All applications for special consideration must be lodged online through 

myUNSW within 3 working days of the assessment (Log into myUNSW and 

go to My Student Profile tab > My Student Services channel > Online Services 

> Special Consideration). You will then need to submit the originals or certified 

copies of your completed Professional Authority form (pdf - download here) and 

other supporting documentation to Student Central. For more information, 

please study carefully the instructions and conditions at: 

https://my.unsw.edu.au/student/atoz/SpecialConsideration.html. 

2. Please note that documentation may be checked for authenticity and the 

submission of false documentation will be treated as academic misconduct. The 

School may ask to see the original or certified copy.  

https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html
https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html
http://www.ohs.unsw.edu.au/
https://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html#Supportingdocumentation
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html
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3. Applications will not be accepted by teaching staff. The lecturer-in-charge will 

be automatically notified when you lodge an online application for special 

consideration. 

4. Decisions and recommendations are only made by lecturers-in-charge (or by 

the Faculty Panel in the case of UG final exam special considerations), not by 

tutors. 

5. Applying for special consideration does not automatically mean that you will be 

granted a supplementary exam or other concession. 

6. Special consideration requests do not allow lecturers-in-charge to award 

students additional marks. 

 

Special Consideration and the Final Exam: 

Applications for special consideration in relation to the final exam are considered by an 

ASB Faculty panel to which lecturers-in-charge provide their recommendations for 

each request. If the Faculty panel grants a special consideration request, this will entitle 

the student to sit a supplementary examination. No other form of consideration will be 

granted. The following procedures will apply: 

1. Supplementary exams will be scheduled centrally and will be held 

approximately two weeks after the formal examination period. The dates for 

ASB supplementary exams for Session 1, 2013 are: 

16 July 2013  – exams for the School of Accounting 

17 July 2013 – exams for all Schools except Accounting and Economics 

18 July 2013 – exams for the School of Economics 

If a student lodges a special consideration for the final exam, they are stating 

they will be available on the above dates. Supplementary exams will not be 

held at any other time. 

2. Where a student is granted a supplementary examination as a result of a 

request for special consideration, the student‟s original exam (if completed) 

will be ignored and only the mark achieved in the supplementary examination 

will count towards the final grade. Failure to attend the supplementary exam 

will not entitle the student to have the original exam paper marked and may 

result in a zero mark for the final exam. 

 

If you attend the regular final exam, you are extremely unlikely to be granted a 

supplementary exam. Hence if you are too ill to perform up to your normal standard in 

the regular final exam, you are strongly advised not to attend. However, granting of a 

supplementary exam in such cases is not automatic. You would still need to satisfy the 

criteria stated above. 

 

 

5 STUDENT RESOURCES AND SUPPORT  

 
The University and the ASB provide a wide range of support services for students, 
including: 

 ASB Education Development Unit  (EDU) 
http://www.asb.unsw.edu.au/learningandteaching Click on „Student Services‟. 
Academic writing, study skills and maths support specifically for ASB students. 
Services include workshops, online resources, and individual consultations. 

http://www.asb.unsw.edu.au/learningandteaching
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EDU Office: Room GO7, Ground Floor, ASB Building (opposite Student 
Centre); Ph: 9385 5584; Email: edu@unsw.edu.au  Visit us on Facebook: 
www.facebook.com/educationdevelopmentunit 

 ASB Student Centre  http://www.asb.unsw.edu.au/requests 
Advice and direction on all aspects of admission, enrolment and graduation.  
Ground Floor, West Wing, ASB Building; Ph: 9385 3189 

 Moodle eLearning Support: For online help using Moodle, follow the links 
from www.elearning.unsw.edu.au to Moodle / Support for Students. For 
technical support, email: itservicecentre@unsw.edu.au; Phone: 9385 1333. 

 UNSW Learning Centre (www.lc.unsw.edu.au ) 
Academic skills support services, including workshops and resources, for all 
UNSW students.  See website for details. 

 Library training and search support services:   
http://info.library.unsw.edu.au/web/services/services.html  

 IT Service Centre: Technical support for problems logging in to websites, 
downloading documents etc. https://www.it.unsw.edu.au/students/index.html 
UNSW Library Annexe (Ground floor) 

 UNSW Counselling and Psychological Services  
(http://www.counselling.unsw.edu.au) 
Free, confidential service for problems of a personal or academic nature; and 
workshops on study issues such as „Coping With Stress‟ and „Procrastination‟.  
Office:  Level 2, Quadrangle East Wing; Ph: 9385 5418 

 Student Equity & Disabilities Unit (http://www.studentequity.unsw.edu.au) 
Advice regarding equity and diversity issues, and support for students who 
have a disability or disadvantage that interferes with their learning.  Office: 
Ground Floor, John Goodsell Building; Ph: 9385 4734   

 

 

mailto:edu@unsw.edu.au
http://www.facebook.com/educationdevelopmentunit
http://www.asb.unsw.edu.au/currentstudents/resources/forms/Pages/default.aspx?utm_source=Student%2BCentre&amp;utm_medium=marketing%2Bmedium&amp;utm_campaign=requests
http://www.elearning.unsw.edu.au/
mailto:itservicecentre@unsw.edu.au
http://www.lc.unsw.edu.au/
http://info.library.unsw.edu.au/web/services/services.html
https://www.it.unsw.edu.au/students/index.html
http://www.counselling.unsw.edu.au/
http://www.studentequity.unsw.edu.au/

