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Course Coordinator: Andrew Hingston 

Email: andrew.hingston@agsm.edu.au 

Consultation Times: Thursdays 12.30pm – 1.30pm (by appointment) 

Classes start in Week 1 and conclude in Week 12. 

Updated information about class times and locations can be found on the AGSM 
website and by logging in to the Google Calendar.  

The course is worth six (6) units of credit. 

The course explains the economic way of thinking and then applies it to a range of 
practical applications for managers. 

The course covers topics relating to the decisions of individuals and firms including 
how prices are determined in competitive markets through supply and demand, cost 
analysis and how to use costs to develop a sustainable competitive advantage, 
calculating economic profits and understanding how they are different from 
accounting profits, the role of market power in determining the long-run profitability of 
an industry and how and why firms should differentiate themselves from their 
competitors. It also provides frameworks for analysing various day-to-day business 
decisions using game theory and agency costs. 

The course also provides an explanation of how the overall economy operates so 
that managers can better understand how the economy affects their industry and 
individual firms. Topics include economic growth, inflation, productivity, interest rates, 
exchange rates, international transactions and policy analysis. 
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The aim of this course is to equip you with the knowledge and skills to make better 
management decisions including: 

 decisions relating to product mix, production and price 

 negotiations with employees, customers and suppliers 

 identification of industry trends that will impact your firm 

 development of plans that respond to industry and economic trends. 

The course provides a quantitative framework for understanding the economic logic 
of various analysis techniques, business tactics and strategies that are taught in your 
other core courses including MNGT5211 Accounting, MNGT5272 Organisational 
Behaviour, MNGT5251 Marketing Management, MNGT5221 Corporate Finance and 
MNGT5282 Strategy. 

The course also aims to provide benefits to business students in terms of: 

 the ability to use economic principles in ‘rational’ decision-making 

 an understanding of the economic environment in which business decisions 
must be made 

 an understanding of the key business and economic statistics that are 
periodically released by the Australian Government and international agencies 

 an understanding of the role and impact of economic policy. 

On completion of the course, students should be able to: 

1. demonstrate an understanding of economic concepts and how different 
economic environments and variables may affect business decisions  

2. construct economic arguments in terms of these concepts, and present logical 
economic arguments in oral and written form 

3. apply simple economic models to the analysis of relevant economic issues 
allowing you to analyse and solve problems in economic environments. 

4. understand how case studies relate to economic theory and evaluate solutions 
to case discussion questions   

5. communicate to others (including class and teams) your ideas in a logical and 
professional manner 

6. participate and reflect on individual and peer contributions to group 
presentations and marking 
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7. lead and delegate work equally between group members and settle disputes fairly 

8. understand how national, international and global economic trends affect the 
business environment and growth perspectives. 

The Course Learning Outcomes are what you should be able to do by the end of this 
course if you participate fully in learning activities and successfully complete the 
assessment items.  

The Learning Outcomes in this course also help you to achieve some of the overall 
Program Learning Goals and Outcomes for all undergraduate postgraduate 
coursework students in the UNSW Business School. Program Learning Goals are 
what we want you to be or have by the time you successfully complete your degree 
(e.g. ‘be an effective team player’). You demonstrate this by achieving specific 
Program Learning Outcomes - what you are able to do by the end of your degree 
(e.g. ‘participate collaboratively and responsibly in teams’). 

MBA Program Learning Goals and Outcomes 

Learning Goal 1: Business Management Knowledge 

Students should be able to identify and apply current knowledge of disciplinary and interdisciplinary 
theory and professional practice to general management and business within diverse situations 

Learning Goal 2: Critical Thinking 

Students should understand and be able to identify, research and analyse complex issues and 
problems in business and develop appropriate solutions 

Learning Goal 3: Communication 

Students should be able to produce written documents and oral presentations that communicate 
effectively complex disciplinary ideas and information for the intended audience and purpose 

Learning Goal 4: Teamwork 

Students should be able to participate collaboratively and responsibly in teams and to reflect upon 
their own contribution to the team and on the necessary processes and knowledge within the team to 
achieve specified outcomes 

Learning Goal 5: Responsible Business 

Students should be able to appraise ethical, environmental and sustainability considerations in decision 
making and in practice in business 

Students should be able to consider the social and cultural implications of management practices and of 
business activities 

Learning Goal 6: Leadership 

Students should be able to reflect upon their own personal leadership style and the leadership needs 
of business and of teams 

Learning Goal 7: International Perspective 

Students should understand the needs of undertaking business within a global context 

Students should be able to apply business management knowledge to business situations within 
global markets with due recognition for differences in cultural, legal, commercial and other issues 

Learning Goal 8: Risk Management 

Students should be able to demonstrate an understanding of the limits in precision and the risks 
associated with business models 

Students should be able to appraise risk and to develop risk mitigation strategies applicable to business 
undertaken within uncertain and volatile environments 
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The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed 
(they may also be practised in tutorials and other activities): 

 

Program Learning Goals and 
Outcomes 

Course Learning Outcomes (see 
section above for details) 

Course Assessment Item 

This course helps you to achieve 
the following MBA Program 
Learning Goals 

On successful completion of the 
course, you should be able to: 

This learning outcome will be 
assessed in the following 
items: 

1 Business Management 
Knowledge 

1 Group Assignment 

Group Presentation 

Preparation 

Examination 

2 Critical Thinking  2, 3, 4 Group Assignment 

Group Presentation 

Examination 

3 Communication 5 Group Presentation 

 

4 Teamwork  6 Group Presentation 

Group Assignment 

5 Responsible Business Not specifically addressed in this 
course 

 

6 Leadership 7 Group Presentation 

Group Assignment 

7 International Perspective 8 Examination 

8 Risk Management Not specifically addressed in this 
course 
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The aim of this course outline is to make the goals, learning outcomes and course 
requirements both clear and unambiguous. However, you are ultimately responsible 
for your own learning and must read the course notes and cases, listen in class, write 
summary notes and collaborate with other students to get the most out of the course. 

I use class discussion questions extensively to promote deep thinking, collaborative 
learning and to help me better understand how you believe the economic way of 
thinking can be applied to your workplaces. I’m also available for one-to-one 
discussions during the break and also after class to encourage dialogue and a better 
“community” learning experience. 

For more information about the philosophy underpinning the learning and teaching in 
this course, please visit the Guidelines on Learning available at the following website: 
https://teaching.unsw.edu.au/guidelines 

The learning strategy uses four elements: (i) class time, (ii) individual reading of the 
course materials, (iii) group discussions related to the group presentation of a case 
study and (iv) evaluation of performance and skills through the assessment program 
(described below). 

You should thoroughly read the prescribed course materials and attempt the 
suggested exercises before the scheduled class. It is also a good idea to prepare a 
list of questions about anything that you don’t understand or find difficult in the 
course notes so that you can ask those questions in class. 

The purpose of the class time is to review the materials, discuss a selected number 
of exercises and the class discussion question and then discuss the practical 
applications, using contemporary examples and data.  

The assessment for this course has been designed to help you to consolidate and 
test your knowledge of key concepts and to practically apply them to both your 
current and postgraduate situation. 
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Assessment Task Due Date* Weight 
Learning 
Outcomes 

Class Preparation Quizzes Weeks 2–11 20% 1 

Group Presentation Weeks 2–11 10% 1–7 

Group Assignment Week 12 30% 1–4 and 6–7 

Examination  Week 13 40% 1–4 and 8 
 

* Assignments must be submitted by 9.30am Sydney time on the due date. 

Due: 9.30am Tuesday (Weeks 2 to 11) 

The Preparation assessment involves a series of weekly quizzes on the course 
website due in Weeks 2 to 11 (10 quizzes in total). Each quiz will consist of just five 
multiple-choice style questions and is worth 2% of your overall grade for this course 
(2% x 10 = 20%). The objective of each quiz is to help you to prepare for class by 
identifying gaps in your understanding of the course material. You will have one hour 
to complete each quiz from the time that it is first opened. The quizzes will be made 
available from 9.30am each Friday (starting in Week 1) and will be due 9.30am each 
Tuesday the following week. The first quiz (due 9.30am Tuesday in Week 2) will be 
based on the material in Unit 2. The second quiz (due 9.30am Tuesday in Week 3) 
will be based on the material in Unit 3 and so on. 

More detailed instructions for this assessment will be provided on the course website 
at the start of Week 1 of the session. 

Due: In-class (Weeks 2 to 11) 

The Group Presentation assessment involves presenting a case study or article to 
the class from the case/article list for this course. The formation of groups and the 
allocation of groups to cases/articles will be discussed in class in Week 1. The 
presentations are expected to be between 30 and 40 minutes in duration and to 
involve interaction with the audience. 

More detailed instructions for this assessment will be provided on the course website 
at the start of Week 1 of the session. 
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Due: 9.30am Tuesday (Week 12) 

The Group Assignment involves choosing a real case based on your industry 
experience, describing that case and then analysing it using the principles covered in 
Units 2 to 6 of the course. 

More detailed instructions for this assessment will be provided on the course website 
at the start of Week 1 of the session. 

The Examination will take place in Week 13 at a time and location to be determined 
by AGSM (the examination timetable is usually released later in the session).  

The examination will last for 2 hours (plus 10 minutes’ reading time) and will assess 
Units 1 to 11 of the course. The examination will be open-book.  

You are allowed to use electronic devices for the purpose of referring to digital 
course materials and notes and for performing calculations.  A standard scientific 
calculator may also be used. These devices must not be connected to the internet, 
Wi-Fi must be disabled and tablets must be in flight mode. They must not be used to 
type your exam responses.  

A sample examination and answers will be provided on the course website at the 
start of Week 10 of the session. 

 

Quality Assurance 

The UNSW Business School is actively monitoring student learning and quality of the student 
experience in all its programs. A random selection of completed assessment tasks may be used 
for quality assurance, such as to determine the extent to which program learning goals are being 
achieved. The information is required for accreditation purposes, and aggregated findings will be 
used to inform changes aimed at improving the quality of UNSW Business School programs. All 
material used for such processes will be treated as confidential and will not be related to course 
grades. 
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You will be notified of all course marks via the course website within approximately 
three weeks of the final exam.  

You should make sure that you have reasonable expectations for your marks. Our 
expectations are high given the candidature of the full-time MBA program and the 
high benchmark that we have set for our graduates. Usually only one or two students 
will be awarded a High Distinction for this course (a composite mark greater than 
85%) with the rest of the class receiving a range of marks in the Pass (50 to 65), 
Credit (65 to 74) and Distinction (75 to 84) ranges. 

In the case of your economic report, if you get more than 85%, that means, in my 
opinion, the work can be submitted to a journal for publication.  

Further information on assessment policies and guidelines can be found on the 
AGSM MBA website: 
https://www.business.unsw.edu.au/agsm/students/resources/assessments 
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The course materials consist of: 

 Course notes for Units 1 to 12; 

 Unit exercises and answers for Units 1 to 11 

 Case studies and articles for Units 1 to 11. 

You will be provided with these course materials on the course website. 

While the course materials provided will give a thorough grounding in the knowledge 
and skills required for this course, the UNSW Library provides an extensive collection 
of Economics books and journals that can aid your research and learning. You can 
also use their online databases to access periodicals. For more information, visit: 

https://www.library.unsw.edu.au/study 

http://subjectguides.library.unsw.edu.au/business/economics 

A core economics course in the MBA program has its challenges. There will be 
students with a solid grounding in economics and there will be students who are 
professionals in other fields, and who have not been exposed to economics. Keeping 
the pace slow will make the course boring for some and tailoring to those with prior 
economics training will defeat the purpose of this course for those who are reading 
economics for the first time or after many years. I have to pitch somewhere in the 
middle. Previous feedback has given us an idea on how to pitch this course and that 
will be my starting point. I am open to increasing the pace, but I will not be able to 
slow down further. Having said that, we will be scheduling catch-up sessions during 
the consultation time. So, no-one will be left without assistance. 

BusinessThink is UNSW’s free, online business publication. It is a platform for 
business research, analysis and opinion. If you would like to subscribe to 
BusinessThink, and receive the free monthly e-newsletter with the latest in research, 
opinion and business, go to http://www.businessthink.unsw.edu.au. 
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Week Topic Required Reading 

1 Economic Thinking Unit 1 

2 Demand and Supply Unit 2 

3 Elasticity and Value Unit 3 

4 Production and Costs Unit 4 

5 Economic Profits Unit 5 

6 Strategic Interactions Unit 6 

7 The Economy Unit 7 

8 Interest Rates Unit 8 

9 Exchange Rates Unit 9 

10 Economic Growth Unit 10 

11  Business Cycles Unit 11 

12 Review Unit 12 

13 Examination Weeks 1 to 11 
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Mid and end-of-session feedback is sought from MBA students about all courses 
offered by the School and continual improvements are made based on this feedback. 
Significant changes to courses and programs within the School are communicated to 
subsequent cohorts of students.  
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The University regards plagiarism as a form of academic misconduct, and has very 
strict rules regarding plagiarism. For UNSW policies, penalties, and information to 
help you avoid plagiarism see: https://student.unsw.edu.au/plagiarism as well as the 
guidelines in the online ELISE and ELISE Plus tutorials for all new UNSW students: 
http://subjectguides.library.unsw.edu.au/elise 

To see if you understand plagiarism, do this short quiz: 
https://student.unsw.edu.au/plagiarism-quiz 

For information on how to acknowledge your sources and reference correctly, see: 
https://student.unsw.edu.au/referencing 

For the UNSW Business School Harvard Referencing Guide, see: 
https://www.business.unsw.edu.au/Students-Site/Documents/Harvardreferenceguide.pdf 

Students are expected to be familiar with and adhere to university policies in relation 
to class attendance and general conduct and behaviour, including maintaining a 
safe, respectful environment; and to understand their obligations in relation to 
workload, assessment and keeping informed.  

In general, UNSW policies apply to staff and students of AGSM MBA Programs. 
Where there are additional points or procedures which apply specifically to AGSM 
MBA Programs they are set out on the AGSM website: 
https://www.business.unsw.edu.au/agsm/students/resources/students-rights-
responsibilitiesz 

If students are in doubt about the policy or procedure relating to a particular matter, 
they should seek advice from the Student Experience. 

Information and policies on these topics can be found in the ‘A-Z Student Guide’: 
https://student.unsw.edu.au/guide 

See, especially, information on ‘Attendance and Absence’, ‘Assessment Information’, 
‘Examinations’, ‘Workload’ and policies such as ‘Occupational Health and Safety’. 

It is expected that you will spend at least 10 hours per week studying this course. 
This time should be made up of reading, research, working on exercises and 
problems, and attending classes. In periods where you need to complete 
assignments or prepare for examinations, the workload may be greater. 
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Over-commitment has been a cause of failure for many students. You should take 
the required workload into account when planning how to balance study with 
employment and other activities.  

Your regular and punctual attendance at classes and seminars is expected in this 
course. University regulations indicate that if students attend less than 80% of 
scheduled classes they may be refused final assessment. 
https://www.business.unsw.edu.au/agsm/students/student-enrolment-
information#attendance-participation 

You are expected to conduct yourself with consideration and respect for the needs of 
your fellow students and teaching staff. Conduct which unduly disrupts or interferes 
with a class, such as ringing or talking on mobile phones, is not acceptable and 
students may be asked to leave the class. More information on student conduct is 
available at: https://student.unsw.edu.au/guide 

UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
http://safety.unsw.edu.au/ 

You should take note of all announcements made in classes, tutorials or on the 
course website. From time to time, the University will send important announcements 
to your university email address without providing you with a paper copy. You will be 
deemed to have received this information. It is also your responsibility to keep the 
University informed of all changes to your contact details. 

To access Moodle, go to: https://moodle.telt.unsw.edu.au/login/index.php 

Login with your student zID (username) and zPass (password). 
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Moodle eLearning support 

Should you have any difficulties accessing your course online, please contact the 
eLearning support below: 

For login issues: 

Hours:  Monday to Friday: 8am – 8pm 
 Saturday and Sunday: 11am – 2.00pm 

Email:  ITServiceCentre@unsw.edu.au 

Phone:  Internal: x51333 
 External: 02 9385 1333 
 International: +61 2 9385 1333 

For assistance in using Moodle, including how to upload assignments: 

Hours: Monday to Friday: 9am – 5pm 

Email: elearning@agsm.edu.au 

Phone:  Internal: x19541 
 External: 02 9931 9541 
 International: +61 2 9931 9541  

For help with technical issues and problems: 

Hours: Monday to Friday: 7.30am – 9.30pm 
Saturdays and Sundays: 8.30am – 4.30pm 

Email: externalteltsuppport@unsw.edu.au 

Phone: Internal: x53331 
External: 02 9385 3331 
International: +61 2 9385 3331 

Student Experience 

If you have any administrative queries, they should be addressed to Student 
Experience. 

Student Experience 
AGSM MBA Programs 
UNSW Business School 
SYDNEY NSW 2052 

Tel: +61 2 9931 9400 

Email: studentexperience@agsm.edu.au 
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The University and the UNSW Business School provide a wide range of support 
services for students, including: 

 AGSM – Digital Resources and Tutorials 
https://www.business.unsw.edu.au/agsm/students/supporting-study/digital-
learning-support/digital-resources-and-tutorials 

 Business School Education Development Unit (EDU) 
https://www.business.unsw.edu.au/students/resources/learning-support 

The EDU provides academic writing, study skills and maths support specifically 
for Business students. Services include workshops, online resources, and 
individual consultations.  
EDU Office: Level 1, Room 1033, Quadrangle Building. 
Phone: +61 2 9385 5584;  
Email: edu@unsw.edu.au 

 UNSW Learning Centre 
http://www.lc.unsw.edu.au  

Provides academic skills support services, including workshops and resources, 
for all UNSW students. See website for details. 

 Library services and facilities for students 
https://www.library.unsw.edu.au/study/services-for-students 

 UNSW Counselling and Psychological Services  
https://student.unsw.edu.au/wellbeing  

Provides support and services if you need help with your personal life, getting 
your academic life back on track or just want to know how to stay safe, including 
free, confidential counselling.  
Office: Level 2, East Wing, Quadrangle Building;  
Phone: +61 2 9385 5418. 

 Disability Support Services  
http://student.unsw.edu.au/disability 

Provides assistance to students who are trying to manage the demands of 
university as well as a health condition, learning disability or have personal 
circumstances that are having an impact on their studies. 
Office: Ground Floor, John Goodsell Building;  
Phone: +61 2 9385 4734;  
Email: seadu@unsw.edu.au 
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