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PART A: COURSE-SPECIFIC INFORMATION 
 
1 STAFF CONTACT DETAILS 
Lecturer-in-charge: Juliet Tan 
Email:  juliet.tan@unsw.edu.au 
Room:  NA 
Phone No: 02 9385 7654 (for emergency.  Best quick communication is via email.) 
Consultation Times – (by appointment) 
 
A full list of tutors will be posted on Course Website. 
 
 
2 COURSE DETAILS 

2.1 Teaching Times and Locations 
A 3-hour lecture and tutorial, starting in Week 1 (to Week 12), will be held at  
W1-3, 5-13 TETBLG03 from 9:00-12:00pm every Friday 
 

Further information on times and locations can be found on the Course website: 
http://www.timetable.unsw.edu.au/2012/SERV2001.html. 
 
 

2.2 Units of Credit 
The course is worth 6 units of credit. 
 

2.3 Summary of Course  
 
This course introduces students to concepts and principals of destination marketing 
and focuses on exploring the structures and roles of destination marketing 
organizations (DMOs). Through lectures, class activities and assignments, students will 
learn about the effectiveness of marketing initiatives and strategies implemented by 
various DMOs both in Australia and around the world. 

2.4 Course Aims and Relationship to Other Courses 
The Destination Marketing course (SERV 2001) will help students gain a better 
understanding of destination marketing and evaluate successful marketing strategies 
and initiatives of various DMOs that effectively attract tourists and encourage their 
spending. A prerequisite for this course is SERV1001 Fundamentals of Tourism. 
Students will be able to synthesize and extend the knowledge gained during first year 
courses and to further apply the concepts discussed throughout this course to other 
related courses.   

The specific aims of the course include: 
• Understanding the application of marketing concepts to tourism promotion; 
• Analyzing the destination as a tourist product for strategic marketing 

opportunities; 
• Examining the strengths, weaknesses, opportunities, and threats that the tourist 

destination has faced in developing marketing strategies;   

mailto:juliet.tan@unsw.edu.au�
http://www.timetable.unsw.edu.au/2012/SERV2001.html�
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• presenting the structure, roles, and goals of DMOs existing at various scales of 
operation; and  

• Critically analysing a range of current ideas and issues in destination marketing 
initiatives. 

 

2.5 Student Learning Outcomes  
 

By the end of this course, students should be able to:  

1. Assess core competencies and performance in the DMO’s destination 
marketing pursuits. 

2. Critique destination image, branding, positioning, promotion and effectiveness 
in achieving short and long term destination goals.  

3. Offer solutions to destination branding issues for short and long term 
competitiveness in the global arena. 

4. Explain different tourism strategies for creating and promoting tourist 
destinations both in Australia and around the world. 

5. Demonstrate effective problem solving for and within teams in group related 
oral presentations and written assessments.  

 
 

ASB Undergraduate Program Learning Goals and Outcomes 
 

1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local and 
global contexts.  
You should be able to select and apply disciplinary knowledge to business situations in a local and global 
environment. 
 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and effective 
problem solvers.  
You should be able to identify and research issues in business situations, analyse the issues, and propose 
appropriate and well-justified solutions. 
 
3. Communication:  Our graduates will be effective professional communicators.  
You should be able to: 

a. Prepare written documents that are clear and concise, using appropriate style   and presentation 
for the intended audience, purpose and context, and  

b. Prepare and deliver oral presentations that are clear, focused, well-structured, and delivered in a 
professional manner.    

 
4. Teamwork:  Our graduates will be effective team participants.  
You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
the ethical, social, cultural and environmental implications of business practice.  
You should be able to:  

a. Identify and assess ethical, environmental and/or sustainability considerations in business 
decision-making and practice, and  

b. Identify social and cultural implications of business situations. 
 

For more information on the Undergraduate Program Learning Goals and Outcomes, 
see Part B of the course outline.  
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The following table shows how your Course Learning Outcomes relate to the overall 
Program Learning Goals and Outcomes, and indicates where these are assessed (they 
may also be practised in tutorials and other activities): 
 

Program Learning Goals 
and Outcomes 

Course Learning Outcomes Course 
Assessment Item 

This course helps you to 
achieve the following 
learning goals for all ASB 
undergraduate students: 
 

On successful completion of the course, 
you should be able to: 

This learning 
outcome will be 
assessed in the 
following items: 
 

1 Knowledge 
 
 
 

Assess core competencies and 
performance in the DMO’s destination 
marketing pursuits 

 

• Tutorial 
Problems 

• Report 
• Test 

 
2 Critical thinking and 

problem solving 
 

Critique destination image, branding, 
positioning, promotion and effectiveness in 
achieving short and long term destination 
goals.  

Offer solutions to destination branding 
issues for short and long term 
competitiveness in the global arena. 

Explain different tourism strategies for 
creating and promoting tourist destinations 
both in Australia and around the world. 

• Tutorial 
Problems 

• Evaluation 
exercises 

• Case Studies 
• Report 

3a Written 
communication 
 

Demonstrate effective problem solving for and 
within teams in group related oral presentations 
and written assessments. 

• Report 
• Test 
• Tutorial 
 

3b Oral communication 
 

Demonstrate effective problem solving for 
and within teams in group related oral 
presentations and written assessments. 

• Tutorial  
activities 

• Group 
presentations  

4 Teamwork  
 

Demonstrate effective problem solving for 
and within teams in group related oral 
presentations and written assessments. 

• Tutorial  
discussions 
and activities 

• Group 
presentations 

• Report 
5a.   Ethical, 

environmental and 
sustainability 
responsibility 

Not specifically addressed in this course.  

5b.  Social and cultural 
awareness 

Not specifically addressed in this course.  
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3 LEARNING AND TEACHING ACTIVITIES 

3.1 Approach to Learning and Teaching in the Course 
This course is structured to help students gain an understanding of the strategic 
marketing principles and concepts to achieve destination competitiveness. Principally, 
it is dedicated to reviewing fundamental issues, challenges and approaches of  
destination marketing and applying these to evaluate various initiatives of tourism 
marketing organizations both in Australia and around the world. The lectures, 
assignments, class discussions and group project are designed to enhance students’ 
understanding of key concepts and current issues and to develop critical thinking and 
problem solving skills.       
 

3.2 Learning Activities and Teaching Strategies 
 
Each class will have 3 hour combined lecture and tutorial. The lecturer will present 
basic concepts and theories related to the prescribed topics and students will be 
involved in learning through case studies, tasks and activities.  
Formal learning-oriented lectures through the various topics covered in this course will 
be in lecture-discussion format and provided to support independent student learning. 
They will not simply repeat material covered in the text, but aim to extend it using other 
academic sources.  
 
The tutorials, consisting of class discussions through case studies, guest speakers, 
group work and presentations, are designed to encourage students to actively engage 
in discussions and develop critical thinking and problem solving skills. In particular, a 
variety of in-class activities during the tutorials allow students to further explore the 
concepts and principles of destination marketing and apply them to real-life examples. 
They also enable students to integrate, synthesize, and present materials through 
collaborative tasks and activities.  
 
In order to enhance learning experience, each student is strongly encouraged to 
complete all assigned readings prior to attending lectures, to share your diverse views 
and experiences related to course topics, and carrying out the assessment tasks. 
Library work beyond the course’s texts and articles is also expected. Readings for case 
studies are available online through the library. 
 
4 ASSESSMENT 

4.1 Formal Requirements 
In order to pass this course, students must: 

• achieve a composite mark of at least 50; and 
• make a satisfactory attempt at all assessment tasks 
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4.2 Assessment Details 
 

Assessment Task Weighting Length Due Date 

In-class activities and 
participation 
(Individual 

assessment) 

 
Total: 20% 

Tutorial topic presentations 
by individual students 15% 

 
 
 

Class participation mark 5% 

 
 
 
10 min 
presentations, power 
point slides and 
written narration 
submission 
 
Participation in 
weekly class 
discussions and 
activities 

Weeks 3,4 & 5 
selected 

SERV2001 topics   

Group Projects  
(Group assessment) 

(1) DMO analysis report 
no 1 

(2) Destination 
marketing strategy 
analysis report no 2 

(3) Presentations 
(4) Peer evaluation 

Total: 60% 
(1) Report No 1 

20% 
(2) Report No 2 

25% 
 

(3) Presentation: 10%  
(4) Peer Evaluation: 5% 

 
 
 

2500- 3000 words 
 
 

3000-3500 words 
 

15 minutes 
(presentation) 
Refer details in 
pages 8 and 9 

 
 

Week 8 
3 May 2013 

 
Week 11  

24 May 2013 
 

Week 9-10 
10 May & 17 May 

2013 
 

End of Semester Test 
(Individual 

assessment) 
20% 2 hours 

Week 12 
May 31 2013 

 
End of Semester Test (20%) 
The end of semester test is designed to evaluate students’ understanding of the 
material discussed in class. All material from textbooks, classroom discussion, and any 
supplementary material provided by the lecturer may be included in the test. Students 
are responsible for studying all material in the textbook chapters mentioned, even if it is 
not covered in class as the information may be useful in test question answers. The 
test on May 31st (Week 12) will be a choice of 3 out of 5 questions provided and a 
600-700 word response is required for each question.  More information will be 
provided in Week 8 in class.  

There will be no makeup exams unless students have an excused absence (e.g., 
participation in either a University authorized activity or legal proceedings that require 
students’ presence, death or major illness in immediate family, religious holiday, 
confinement due to illness, or required participation in military duties). To be excused 
students must notify their lecturer in writing via  e-mail message and receive a 
response prior to the date of absence.  Also scanned proof of appropriate 
documentation via email for the absence is required. Failure to notify and/or document 
properly will be counted as in an unexcused absence. 

 
In-Class Activities and Participation (20%) 
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In order for students to encourage active learning and evaluate critical thinking and 
communication skills in lectures and tutorials, 20% will be assessed on their individual 
performance on in-class discussions and problem solving activities and participation.  
 
One tutorial topic oral presentation for 10 minutes by individual students worth 15% is 
expected.  Topics will be selected from the weekly topics covered in class between 
Weeks 1- 4 and to be provided by your lecturer in Week 1.  These presentations will be 
conducted in weeks 3, 4 and 5 by allocated individual students.   
 
Also at the end of Week 5 students will receive a mark worth 5% based on 
participation and attendance in class activities and discussion demonstrating quality of 
class discussions and problem solving skills.  
 
Active participation means coming to class ready to discuss the day’s topic with 
relevant personal experiences and/or timely news events.  
 
No make-ups for presentations or group member absences will be accepted, thereby 
requiring regular attendance and especially when it is time for presentations, unless 
medical certificates or special consideration has been approved.  
 
Students’ participation will be monitored over the course and marks will be awarded as 
follows: 

 
Criteria Marks 

Below 80% attendance as required by school. 0 
Attendence requirement met but does not contribute throughtfully to 
class activities or is not prepared. 

1 

Attendance requirement met but only contributes when asked directly. 2 
Attendance requirement met and contributes to class activities and 
discussions. 

3 

Attendance requirement met and contributes to class activities and 
discussions in a relevant and constructive way. Clear evidence of 
preparation and reading. 

4 

Attendance requirement met and demonstrates excellence in 
contribution to class activities and discussions. 

5 

 
Group Projects  
Group projects enable students to integrate, synthesize, and present research findings 
through collaborative activities. Working as a group facilitates peer learning and 
encourages students to develop analytical and cognitive skills within team dynamics 
(i.e., conflict management and resolution, flexibility, negotiation and compromise, and 
organizational and time management), which is a crucial graduate attribute. In 
particular, this assignment allows students to further explore destination marketing 
concepts and strategies learned in lectures and apply them to real-life situations.  

About 3-4 students will work together to write two reports and present findings.  

Your group will select a destination of interest in Australia to use as a case study.  It 
could be any capital city or regional destination wanting to refresh it’s image or attract 
more visitation from existing and new market segments.   

 

Report No 1 - Situational Analysis (2500- 3000 words)  
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(i) assess this destination’s positioning against it’s competitor destinations 
both locally and internationally 

(ii) conduct a SWOT analysis on it’s marketing mix factors  

(iii) evaluate how the destination is performing against PESTLE factors  

 

Report No 2 – Evaluation and Recommendations (3000-3500 words) 
Having conducted a Situational Analysis in Report No 1 groups can now 
discuss the issues and opportunities facing the DMO to offer recommendations 
and suggestions for short and long term marketing strategies.  

 
Peer Assessment (Very Important)  
It is expected that each member of the group contribute approximately equally 
towards the completion of the tasks. Please note that individual marks may be 
adjusted based on peer evaluation of any individual’s performance and 
contribution to group work for the Major Assignment.   
For students to receive the full allocated mark for the major group assignment 
worth 60%, students must have an overall average total of 65% assessed by all 
participating team members. 
Should students’ peer assessment fall below the 65% mark in total for all 
peer assessment criteria, students will only receive 65% of the total allocated 
mark of the major assignment. (see peer assessment form on Blackboard)  

 

 

Groups are required to submit two separate written papers 2500-3000 words for 
the first report and 3000-3500 words for the second report, excluding references 
and appendices) as per abovementioned word counts.  

The reports should be typed and properly formatted (see 4.3) and include a list of 
references using SOM style guide. Any assignment which is not typed will not be 
accepted. The (1) DMO analysis report is due on May 3 (Week 8) and the (2) 
Destination marketing strategy analysis report is due on May 24th (Week 11).   

In addition to written papers, oral presentations will be 15 minute group 
presentations on 10 May and 17 May (Weeks 9 &10) in class. At the beginning of 
the allocated presentation day, groups should submit a copy of power point slides 
printed 4 slides per page together with completed presentation cover sheet (see 
appendices) and other presentation materials (if there are any) such as 
brochures or destination promotional material.  

Students must also submit a completed peer evaluation form (available in 
Blackboard) on the group oral presentation day. Peer evaluations aims to ensure  
fairness and equal contribution is sustained by each group member which is vital 
as part of the teamwork process. It is in every student’s best interest to ensure 
group obligations are met and the submission of high quality reports.     

Groups will be formed and their destinations will be chosen in the second week 
during the tutorial session. If students are absent, they will be randomly allocated 
into one of the groups. There will be no changes in groups at any point, or for any 
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reason, after Week 2. See appendix 3 for assessment criteria of the team project. 
Further information on this project will be provided in the first week of class. 

Various problem solving activities and presentation skills tutorials are also  
provided throughout the semester. 

Please refer to Appendices for Assignment Cover Sheets and Marking 
Criteria 

 

4.3 Assessment Format 
•   All reports must be in Arial fonts of size 11, 1.5 line spacing. Harvard referencing 

  style must be used.  

4.4  Assignment Submission Procedure 
 
• No fax copy is allowed. Late submission will be penalised.  See late submission 

rule in 4.4. 

• Submit all written reports in electronic form via Turnitin (Blackboard) on the same 
day of your submission for the written report.  

• All submissions must have cover sheets attached to your written report. See  
appendix 2 for the cover sheets to be used for individual assignments.  

• All reports must be in Arial fonts of size 11, 1.5 line spacing. Harvard referencing 
style must be used.  

4.5 Late Submission 
 

On equity grounds, assignments that are late (ie. without formal extensions) will 
have marks deducted at a rate of 10% of the total marks awarded per day. 

Understanding that there may be cases where extensions are necessary due to 
unexpected events, please make application prior to the due deadline via email to 
the lecturer. Unless you have received a letter of confirmation for extension, your 
deadline for submission would remain unchanged.    

 
5. COURSE RESOURCES 

 

Prescribed textbook for this course is: 

Kolb, B. M. (2006). Tourism Marketing for Cities and Towns: Using Branding and 
Events to Attract Tourists. Burlington, MA: Butterworth-Heinemann. (ISBN: 0-7506-
7945-X) 

Pike, S. (2008). Destination Marketing: An Integrated Marketing Communication 
Approach. Burlington, MA: Butterworth-Heinemann. (ISBN: 978-0-7506-8649-5) 

Supplemental Materials: 
In addition to the textbooks, book chapters or articles from recent magazines, 
newspapers, or journals to supplement the text and classroom discussion will be 
assigned.  
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The reference list of articles and additional materials will be available via UNSW 
Blackboard: http://lms-blackboard.telt.unsw.edu.au/webapps/portal/frameset.jsp.  
 
 
6. COURSE EVALUATION AND DEVELOPMENT 

 

Each year feedback is sought from students and other stakeholders about the courses 
offered in the School and continual improvements are made based on this feedback.  
UNSW's Course and Teaching Evaluation and Improvement (CATEI) Process is one of 
the ways in which student evaluative feedback is gathered. In this course, we will seek 
student feedback through end of semester CATEI evaluations and mid-semester 
informal class evaluation. Feedback from previous students indicated satisfaction with 
the quality of this course. As a result of this feedback, similar materials and teaching 
methods will be used in this course throughout the semester.  
 

7. COURSE SCHEDULE 
Week Date Lecture Topic/Readings Tutorials Readings1 & 

Due dates 
1 8 

March 
Introduction Assessment explanations 

 
Tutorial topic  
presentation selection for 
individual oral presentations in 
Weeks 3,4 and 5 

2 15 
March 

DMOs – backgrounds, structure, and 
funding: 
• Pike (2008). Ch 3-5. (pp. 36-75)  

Introduction and team formation 

3 22 
March 

 

The roles of DMOs and convention and 
visitor bureaus: 
• Pike (2008). Ch 7. (pp. 98-113) 
• Pike (2008). Ch 17. (pp. 308-319) 

Bring  laptop for an in-class 
activity 
Tutorial class presentations  

4 29 
March 

Managing tourism products/services: 
• Kolb (2006). Ch 3. Tourism product 
analysis (pp. 51-74) 

Bring  laptop for an in-class 
activity 
Tutorial class presentations 

  Mid-semester Break  
5 12 April Destination marketing strategy 

development: 
• Pike (2008). Ch 8. Marketing strategy 
development (pp. 116-132) 
• Kolb (2006). Ch 4. Strategic analysis 
(pp. 75-100) 

Destination competitiveness 
A SWOT analysis 
Tutorial class presentations  

6 19 April “Sydney as  Destination” -  Case Study  Off-site activity 
7 26 April Segmenting and targeting potential 

tourists and their purchase behaviours: 
• Pike (2008). Ch 13. Target markets (pp. 
248-260) 
• Kolb (2006). Ch 9. Branding tourism 
destination (pp. 207-232) 

Market segmentation 
 
 
 
 
 

8 3 May Destination branding: 
• Pike (2008). Ch 10. Destination 
branding (pp. 174-198) 
• Kolb (2006). Ch 5-6. (pp. 101-153) 

Destination branding and film-
induced tourism. 
Week 12 test format and details 
explained. 
DMO analysis Report No 1 due 

9 10 May Destination image: 
• Pike (2008). Ch 11. Destination image 

Team project presentations: 
• Presentation Materials 

http://lms-blackboard.telt.unsw.edu.au/webapps/portal/frameset.jsp�
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(pp. 200-216) • Peer evaluation form 
10 17 May Destination positioning and promotion: 

• Pike (2008). Ch 12. Market positioning 
(pp. 218-246) 

Team project presentations: 
• Presentation Materials 
• Peer evaluation form 

11 24 May Measures of DMO effectiveness: 
• Pike (2008). Ch 19. Performance 
metrics (pp. 350-369) 

Destination marketing analysis 
Report No 2 due  
 
Revision 

12 31 May  Test  
13 4 June Hand back of Destination marketing 

analysis report no 2 to team leaders 
Wrap-up 

1Note: The articles listed in the course outline are subject to change. The updated reference list 
of articles and additional materials will be available a week before each class via UNSW library
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PART B: KEY POLICIES, STUDENT RESPONSIBILITIES AND 
SUPPORT  
 

1 PROGRAM LEARNING GOALS AND OUTCOMES  
 
The Australian School of Business Program Learning Goals reflect what we want all 
students to BE or HAVE by the time they successfully complete their degree, 
regardless of their individual majors or specialisations. For example, we want all our 
graduates to HAVE a high level of business knowledge, and a sound awareness of 
ethical, social, cultural and environmental implications of business. As well, we want all 
our graduates to BE effective problem-solvers, communicators and team participants. 
These are our overall learning goals for you.   
 
You can demonstrate your achievement of these goals by the specific outcomes you 
achieve by the end of your degree (e.g. be able to analyse and research business 
problems and propose well-justified solutions). Each course contributes to your 
development of two or more program learning goals/outcomes by providing 
opportunities for you to practise these skills and to be assessed and receive feedback. 
 
Program Learning Goals for undergraduate and postgraduate students cover the same 
key areas (application of business knowledge, critical thinking, communication and 
teamwork, ethical, social and environmental responsibility), which are key goals for all 
ASB students and essential for success in a globalised world. However, the specific 
outcomes reflect different expectations for these levels of study. 
 
We strongly advise you to choose a range of courses which assist your development of 
these skills, e.g., courses assessing written and oral communication skills, and to keep 
a record of your achievements against the Program Learning Goals as part of your 
portfolio.  
 

ASB Undergraduate Program Learning Goals and Outcomes 
 
1. Knowledge: Our graduates will have in-depth disciplinary knowledge applicable in local and 
global contexts.  
You should be able to select and apply disciplinary knowledge to business situations in a local and global 
environment. 
 
2. Critical thinking and problem solving: Our graduates will be critical thinkers and effective 
problem solvers.  
You should be able to identify and research issues in business situations, analyse the issues, and propose 
appropriate and well-justified solutions. 
 
3. Communication:  Our graduates will be effective professional communicators.  
You should be able to: 

a. Prepare written documents that are clear and concise, using appropriate style   and presentation 
for the intended audience, purpose and context, and  

b. Prepare and deliver oral presentations that are clear, focused, well-structured, and delivered in a 
professional manner.    

 
4. Teamwork:  Our graduates will be effective team participants.  
You should be able to participate collaboratively and responsibly in teams, and reflect on your own 
teamwork, and on the team’s processes and ability to achieve outcomes. 
 
5. Ethical, social and environmental responsibility: Our graduates will have a sound awareness of 
the ethical, social, cultural and environmental implications of business practice.  
You should be able to:  
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a. Identify and assess ethical, environmental and/or sustainability considerations in business 
decision-making and practice, and  

b. Identify social and cultural implications of business situations. 
 
 

2. ACADEMIC HONESTY AND PLAGIARISM 
 
The University regards plagiarism as a form of academic misconduct, and has very 
strict rules regarding plagiarism. For UNSW policies, penalties, and information to help 
you avoid plagiarism see: http://www.lc.unsw.edu.au/plagiarism/index.html as well as 
the guidelines in the online ELISE and ELISE Plus tutorials for all new UNSW students: 
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm. 
To see if you understand plagiarism, do this short quiz: 
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html 
For information on how to acknowledge your sources and reference correctly, see: 
http://www.lc.unsw.edu.au/onlib/ref.html 

For the ASB Harvard Referencing Guide, see the ASB Referencing and Plagiarism 
webpage (ASB >Learning and Teaching>Student services> Referencing and 
plagiarism)   
 
 

3. STUDENT RESPONSIBILITIES AND CONDUCT 
 
Students are expected to be familiar with and adhere to university policies in relation to 
class attendance and general conduct and behaviour, including maintaining a safe, 
respectful environment; and to understand their obligations in relation to workload, 
assessment and keeping informed.  
 
Information and policies on these topics can be found in the ‘A-Z Student Guide’: 
https://my.unsw.edu.au/student/atoz/A.html. See, especially, information on 
‘Attendance and Absence’, ‘Academic Misconduct’, ‘Assessment Information’, 
‘Examinations’, ‘Student Responsibilities’, ‘Workload’ and policies such as 
‘Occupational Health and Safety’. 
 

3.1.    Workload 
 
It is expected that you will spend at least nine to ten hours per week studying this 
course. This time should be made up of reading, research, working on exercises and 
problems, and attending classes. In periods where you need to complete assignments 
or prepare for examinations, the workload may be greater. 
 
Over-commitment has been a cause of failure for many students. You should take the 
required workload into account when planning how to balance study with employment 
and other activities.  
 
We strongly encourage you to connect with your Blackboard or Moodle course 
websites in the first week of semester. Local and international research indicates that 
students who engage early and often with their course website are more likely to pass 
their course. 
 

http://www.lc.unsw.edu.au/plagiarism/index.html�
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm�
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html�
http://www.lc.unsw.edu.au/onlib/ref.html�
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingandplagiarism.aspx�
http://www.asb.unsw.edu.au/learningandteaching/studentservices/resources/Pages/referencingandplagiarism.aspx�
https://my.unsw.edu.au/student/atoz/A.html�
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3.2.   Attendance 
 
Your regular and punctual attendance at lectures and seminars is expected in this 
course. University regulations indicate that if students attend less than 80% of 
scheduled classes they may be refused final assessment.  

3.3.   General Conduct and Behaviour 
 
You are expected to conduct yourself with consideration and respect for the needs of 
your fellow students and teaching staff.  Conduct which unduly disrupts or interferes 
with a class, such as ringing or talking on mobile phones, is not acceptable and 
students may be asked to leave the class. More information on student conduct is 
available at: https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html 
 

3.4. Occupational Health and Safety 
 
UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
http://www.ohs.unsw.edu.au/. 
 

3.5. Keeping Informed 
 
You should take note of all announcements made in lectures, tutorials or on the course 
web site.  From time to time, the University will send important announcements to your 
university e-mail address without providing you with a paper copy.  You will be deemed 
to have received this information. It is also your responsibility to keep the University 
informed of all changes to your contact details. 
 
 
4. SPECIAL CONSIDERATION AND SUPPLEMENTARY 

EXAMINATIONS 
 
You must submit all assignments and attend all examinations scheduled for your 
course. You should seek assistance early if you suffer illness or misadventure which 
affects your course progress.  
 
General Information on Special Consideration: 

1. All applications for special consideration must be lodged online through 
myUNSW within 3 working days of the assessment (Log into myUNSW and 
go to My Student Profile tab > My Student Services channel > Online Services 
> Special Consideration). You will then need to submit the originals or certified 
copies of your completed Professional Authority form (pdf - download here) and 
other supporting documentation to Student Central. For more information, 
please study carefully the instructions and conditions at: 
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html. 

2. Please note that documentation may be checked for authenticity and the 
submission of false documentation will be treated as academic misconduct. The 
School may ask to see the original or certified copy.  

https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html�
https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html�
http://www.ohs.unsw.edu.au/�
https://my.unsw.edu.au/student/academiclife/ProfessionalAuthority.pdf�
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html#Supportingdocumentation�
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html�
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3. Applications will not be accepted by teaching staff. The lecturer-in-charge will 
be automatically notified when you lodge an online application for special 
consideration. 

4. Decisions and recommendations are only made by lecturers-in-charge (or by 
the Faculty Panel in the case of UG final exam special considerations), not by 
tutors. 

5. Applying for special consideration does not automatically mean that you will be 
granted a supplementary exam or other concession. 

6. Special consideration requests do not allow lecturers-in-charge to award 
students additional marks. 

 
ASB Policy on requests for Special Consideration for Final Exams in 
Undergraduate Courses: 
The policy of the School of Marketing is that the lecturer-in-charge will need to be 
satisfied on each of the following before supporting a request for special consideration: 

1. Does the medical certificate contain all relevant information? For a medical 
certificate to be accepted, the degree of illness, and impact on the student, 
must be stated by the medical practitioner (severe, moderate, mild). A 
certificate without this will not be valid. 

2. Has the student performed satisfactorily in the other assessment items? 
Satisfactory performance would require at least having passed all 
assessments thus far and meeting the obligation to have attended 80% of 
lectures and tutorials. 

3. Does the student have a history of previous applications for special 
consideration? A history of previous applications may preclude a student 
from being granted special consideration. 

 
Special Consideration and the Final Exam: 
Applications for special consideration in relation to the final exam are considered by an 
ASB Faculty panel to which lecturers-in-charge provide their recommendations for 
each request. If the Faculty panel grants a special consideration request, this will entitle 
the student to sit a supplementary examination. No other form of consideration will be 
granted. The following procedures will apply: 

1. Supplementary exams will be scheduled centrally and will be held 
approximately two weeks after the formal examination period. The date for 
SOM supplementary exams for Session 1, 2013 is: 
 
17 July 2013  
 
If a student lodges a special consideration for the final exam, they are stating 
they will be available on the above dates. Supplementary exams will not be 
held at any other time. 
 

2. Where a student is granted a supplementary examination as a result of a 
request for special consideration, the student’s original exam (if completed) 
will be ignored and only the mark achieved in the supplementary examination 
will count towards the final grade. Failure to attend the supplementary exam 
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will not entitle the student to have the original exam paper marked and may 
result in a zero mark for the final exam. 

 
If you attend the regular final exam, you are extremely unlikely to be granted a 
supplementary exam. Hence if you are too ill to perform up to your normal standard in 
the regular final exam, you are strongly advised not to attend. However, granting of a 
supplementary exam in such cases is not automatic. You would still need to satisfy the 
criteria stated above. 
 
The ASB’s Special Consideration and Supplementary Examination Policy and 
Procedures for Final Exams for Undergraduate Courses is available at: 
http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/supplementa
ryexamprocedures.pdf. 

 
 
5. STUDENT RESOURCES AND SUPPORT  
 
The University and the ASB provide a wide range of support services for students, 
including: 

• ASB Education Development Unit  (EDU) 
http://www.asb.unsw.edu.au/learningandteaching Click on ‘Student Services’. 
Academic writing, study skills and maths support specifically for ASB students. 
Services include workshops, online resources, and individual consultations. 
EDU Office: Room GO7, Ground Floor, ASB Building (opposite Student 
Centre); Ph: 9385 5584; Email: edu@unsw.edu.au  Visit us on Facebook: 
www.facebook.com/educationdevelopmentunit 

• ASB Student Centre  http://www.asb.unsw.edu.au/requests 
Advice and direction on all aspects of admission, enrolment and graduation.  
Ground Floor, West Wing, ASB Building; Ph: 9385 3189 

• Blackboard eLearning Support: For online help using Blackboard, follow the 
links from www.elearning.unsw.edu.au to UNSW Blackboard Support / Support 
for Students. For technical support, email: itservicecentre@unsw.edu.au; ph: 
9385 1333 

• UNSW Learning Centre (www.lc.unsw.edu.au ) 
Academic skills support services, including workshops and resources, for all 
UNSW students.  See website for details. 

• Library training and search support services:   
http://info.library.unsw.edu.au/web/services/services.html  

• IT Service Centre: Technical support for problems logging in to websites, 
downloading documents etc. https://www.it.unsw.edu.au/students/index.html 
UNSW Library Annexe (Ground floor) 

• UNSW Counselling and Psychological Services  
(http://www.counselling.unsw.edu.au) 
Free, confidential service for problems of a personal or academic nature; and 
workshops on study issues such as ‘Coping With Stress’ and ‘Procrastination’.  
Office:  Level 2, Quadrangle East Wing; Ph: 9385 5418 

• Student Equity & Disabilities Unit (http://www.studentequity.unsw.edu.au) 
Advice regarding equity and diversity issues, and support for students who have 
a disability or disadvantage that interferes with their learning.  Office: Ground 
Floor, John Goodsell Building; Ph: 9385 4734   

 
 

http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/supplementaryexamprocedures.pdf�
http://www.asb.unsw.edu.au/currentstudents/resources/forms/Documents/supplementaryexamprocedures.pdf�
http://www.asb.unsw.edu.au/learningandteaching�
mailto:edu@unsw.edu.au�
http://www.facebook.com/educationdevelopmentunit�
http://www.asb.unsw.edu.au/currentstudents/resources/forms/Pages/default.aspx?utm_source=Student%2BCentre&amp;utm_medium=marketing%2Bmedium&amp;utm_campaign=requests�
http://www.elearning.unsw.edu.au/�
mailto:itservicecentre@unsw.edu.au�
http://www.lc.unsw.edu.au/�
http://info.library.unsw.edu.au/web/services/services.html�
https://www.it.unsw.edu.au/students/index.html�
http://www.counselling.unsw.edu.au/�
http://www.studentequity.unsw.edu.au/�
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Appendix 1 
 

 Cover Sheet For Group Assignment 
 

SUBJECT CODE:  SERV2001 
 
SUBJECT NAME:  DESTINATION MARKETING 
 
LECTURER: JULIET TAN 
 
DATE  
SUBMITTED:  ____________________   
 
TEAM NO: ____________________ 
 
PLEASE CONFIRM THAT YOUR ASSIGNMENT MEETS THE REQUIREMENTS (BY TICKING THE  
BOX) PRIOR TO SUBMISSION.  

� THE DECLARATION HAS BEEN READ, SIGNED AND DATED. 
� A DUPLICATED COPY OF THE ASSIGNMENT HAS BEEN KEPT BY THE STUDENTS. 
� THE ASSIGNMENT HAS NOT BEEN SUBMITTED PREVIOUSLY FOR ASSESSMENT IN ANOTHER 

UNIT. 
� AN ELECTRONIC COPY HAS BEEN SENT TO LECTURER’S EMAIL. 
� ALL OTHER REQUIREMENTS AS DETAILED IN THE COURSE OUTLINE HAVE BEEN CHECKED 

AND COMPILED WITH. 
 
ACADEMIC HONESTY 
ALL FORMS OF PLAGIARISM  AND UNAUTHORISED COLLUSION ARE REGARDED SERIOUSLY AND 
COULD RESULT IN PENALTIES INCLUDING FAILURE AND POSSIBLE DISCIPLINARY ACTION. IF YOU 
ARE IN DOUBT, PLEASE CONSULT WITH THE UNIT COORDINATOR FOR FURTHER INFORMATION OR 
VISIT THE COURSE WEBSITE FOR FURTHER INFORMATION ON ACADEMIC HONESTY. 
 
DECLARATION 
I HAVE READ AND FULLY UNDERSTAND THE INFORMATION AT THE COURSE WEBSITE CONCERNING 
PLAGIARISM. EXCEPT WHERE APPROPRIATELY ACKNOWLEDGED, THIS ASSIGNMENT IS ORIGINAL 
WORK, HAS BEEN EXPRESSED IN OUR OWN WORDS AND HAS NOT BEEN PREVIOUSLY SUBMITTED 
FOR ASSESSMENT. 
 
 
FULL NAME (STUDENT) STUDENT ID SIGNATURE DATE 
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Appendix 2 
 

                 Presentation Cover Sheet               
     
DESTINATION MARKETING SERV2001 
Leaders or Deputy Leaders of the groups – Kindly complete and attach the power point 
presentation to this cover sheet before handing at the start of the tutorial.   
Please write clearly. Many thanks. 
 
Case Study No or 
Presentation Name:  __________________________________________ 
 
Week No:   __________________________________________ 
 
Team Name:   __________________________________________ 
 
Topic:              __________________________________________ 
 
Speaker:      __________________________________________ 
 
Team Leader’s email:  __________________________________________ 
 
Deputy Leader’s email:  __________________________________________ 
 
 
 

Important Instructions: 
 
- Attach your power point presentation (2 per page – back to back is fine)  
- Staple them neatly altogether and hand into Juliet Tan  
- Failure to provide power point presentation will result in a 5% reduction in marks - No 

show by the speaker of the group results in “0” for the entire group 
- All group members are to be present for presentations to receive the allocated marks 

for the presentations. Should sickness prevent this, kindly provide a medical certificate 
and a note from the group leader for approval of mark allocation. 

 
 
Leader or Deputy Leader – Please list the FULL Names of all members present.  Please tick 
for those present and X against those absent as only those present will receive marks for 
this assessment: 
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Appendix 3 
DESTINATION MARKETING SERV2001 

 
Assessment Criteria  Marks 
Group AssignmentS 60 
1.Report No 1 

• Well researched and presented assessment of DMO and Destination’s Situational Analysis 
Research 
 Breadth of secondary research (academic and prof) 
 Quality of primary research 
 Integration of research into argument and discussion 
Discussion & Analysis 
 Use of theoretical frameworks, approach, logic, substantiation and insights in the evaluation.  
 Appropriateness of findings/recommendations 
 Evidence of critical thinking 
 Depth of analysis 
Report Presentation & Structure 
• Covers all required learning outcomes 
 Overall layout of plan (attractiveness and presentation) 
 Quality of written expression 
 Creative and original ideas 
 Feasibility, relevant and practical 
 Financial consideration  
 Correct referencing 

Detailed bibliography  

 
20% 

2.    Report No 2  
• Well researched and presented evaluation, recommendations and conclusions regards effective 

marketing strategies for selected DMO and case study destination  
Research 
 Breadth of secondary research (academic and prof) 
 Quality of primary research 
 Integration of research into argument and discussion 
Discussion & Analysis 
 Use of theoretical frameworks, approach, logic, substantiation and insights in the evaluation.  
 Appropriateness of findings/recommendations 
 Evidence of critical thinking 
 Depth of analysis 
Report Presentation & Structure 
• Covers all required learning outcomes 
 Overall layout of plan (attractiveness and presentation) 
 Quality of written expression 
 Creative and original ideas 
 Feasibility, relevant and practical 
 Correct referencing 
• Detailed bibliography 

 25% 

3.   Team Presentation  
1. Succinct account of effective marketing strategies identified for selected DMO and case 

study destination demonstrating creative and well researched problem solving skills  
2. Able to link concepts with industry practice.  
3. Effective use of voice and non-verbal communication 
4. Visual aids/technology, well –prepared, clear and used effectively 
5. Ability to lead and engage audience  
6. Proven communication and time management skills 
7. Visual aids/technology, well –prepared, clear and used effectively 
8. Covers all required learning outcomes 

10% 

4. Peer Assessment – please individually complete the Peer Assessment form relating to other 
team member’s contributions and performance. 
 
Ensure ready to hand in together with Report and Power Point Slides prior to Group Presentations 
and for receipt of individual mark of 5%  
 
 
 

5% 
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Tutorial Presentation Assignment  (Individual Assessment) 20% 
Marking Criteria 

1. Able to link concepts with industry practice.  
2. Effective use of voice and non-verbal communication to engage audience 
3. Visual aids/technology, well –prepared, clear and used effectively 
4. Proven communication and time management skills 
5. Visual aids/technology, well –prepared, clear and used effectively 

 

Mark 
 

15% 

Individual Class Participation Mark 
 

5% 
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