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From the 
Editor’s Lab
The end of the year is upon us and as we 
reflect on everything that has happened 
in 2014 and count our blessings, we stop 
to wonder what achievements that we are 
really proud of, what mistakes that we 
could learn from, and what new things (or 
people) that have inspired us.

Looking at the future, year 2015 will no 
doubt brings new and interesting dynamics 
to business management.

And on that note, I wish you all well in 
ushering the New Year.

Share your views with STARmag via email:
editor.stusoc@agsm.edu.au

Editor-in-Chief
Ace Yu Leng Choo

Originally from Kuala Lumpur, Malaysia, Ace Choo moved to 

Perth, Australia about 10 years ago to pursue a Bachelor of 

Science (Biomedical) and subsequently a Master of Infectious 

Diseases from the University of Western Australia (UWA). 

After 5 years as a medical researcher and laboratory manager 

in UWA, she aims to achieve a triple threat status with an 

AGSM MBA: a medical scientist who dabbles in the arts and 

skilled in business management.
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It all started with the MBA cup. Winning the 
debate and getting the cup home was a 
feeling that I can’t explain. On my way back 
I kept wondering why we don’t have many 
such events. There are four Universities in 
Sydney that offer high quality MBA programs 
and we have no event where we all can meet, 
interact and share our respective experiences. 
That’s when this urge to connect with all 
these colleges began. But where does one 
start? Fortunately it did not take very long to 
find people within our cohort who had some 
contact. Maria Jose (AGSM) through her 
husband, Eduardo Vega (MGSM), was able 
to connect me with Kylie the President of the 
MGSM student society and the careers team 
at AGSM helped me connect with University 
of Sydney Business School. One meeting is 
all it took and everyone was on board. UTS 
Business School was hard to lock in but it’s 
about meeting the right people and Sasha 
Banki was just that.

We formed the Intra-varsity Organizing 
Committee or the IOC as we like to call it with 
the main objective to develop a platform for 
the students to network and build business 
relationships for the future. Each school at 
the IOC is represented by the equivalents of 
the President of the Student Society or Public 
Speaking and Debate Club. Together we would 
organize series of events and the winners 
would get to take what we call the Masters 
Cup.

It took us 4 months of meetings, phone calls, 
emails and countless bottles of wine to reach 
where we are today. Since we all loved to 
argue, we thought debate would be the ideal 
choice to start. Zurich Capital, our proud 
sponsors, wanted us to discuss the effects of 
various risks and hence the topics revolved 
around that. The topics we had were “That 

MADE FOR
 MONUMENTAL COLLABORATION

AGSM full-time MBA students (from left) Stella Lee, Jisha Ramachandran and Phuntsho Namgay, lending their 
hands in the inaugural Masters Cup held in the Parliament House, Sydney. Photo credits | Ace Choo

The Inaugural Masters Cup
by Sankshep Vashisht
President Public Speaking and Debate Club
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SANkShEp VAShIShT is a mechanical 
engineer with 4.5 years of experience 
in the field of Marine industry (Dredging 
Business) and entrepreneurship. Sankshep 
is the quintessential argumentative Indian. 
Apart from his work, he started his own 
theatre company in New Delhi, India and 
also began educating school children about 
public speaking and conducting debate 
competitions for them.
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deregulation of foreign investment is an 
unacceptable risk to the Australian economy”, 
“That positive discrimination should be used 
to establish gender equality in leadership” and 
“That social media’s benefits are outweighed 
by risks to privacy and reputation”. 

On 10th November we had our first event. 
Having MBA students debate on business 
issues at the parliament house with CEOs, 
Minsters and senior officials from all 
Universities sitting in the audience seemed 
unreal even when it was happening. I 
remember looking at Jisha (AGSM) and 

smiling as it was hard to believe. Hon. Melinda 
Pavey MLC, Parliamentary secretary for 
Rural and Regional Health was one of the 
adjudicators along with Daniel Fogarty, CEO 
of Zurich Australian Insurance. 

I am enthusiastic about strengthening and 
growing the IOC and further developing 
a national competition and collaborative 
partnership which provides MBA students 
with additional intervarsity engagement. Our 
combined power to work together and draw in 
corporate interest will only benefit students in 
the long term.

MBA students making up the Inter-varsity Organising Committee
Top row, L-R | Kylie Flament (MGSM), Sasha Banki (UTS), Pip Butt 

(USyd), Jisha Ramachandran (AGSM) and Truc Vo (MGSM)
Bottom row, L-R | Boer Xu (MGSM), Thommy Arena (USyd), 

Sankshep Vashisht (AGSM) and Phon Hansana (USyd)
Photo credits | Ace Choo importantAnnouncement

For any enquiries
editor.stusoc@agsm.edu.au

AGSM STARmag One Month hiatus

Dear value readers,

The team of STARmag will be taking a one-month break 
(13th December 2014 - 10th of January 2015) to catch up 
with families, friends, pets, and much needed sleep.

There will be no January issue.

STARmag will resume publication in February, hopefully 
just in time to curb any withdrawal symptoms of our 
readers.

We take this opportunity to thank you for your amazing 
support and we wish you a very Merry Christmas and a 
Happy New Year!

See you in 2015!

Warmest regards,
AGSM STARmag Team
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Many of us will soon be on our way to 
fascinating careers in Consulting, Finance, 
Health Care, Marketing, Operations, or 
somewhere within the business world – after 
all we are pursuing our MBA. The fact of the 
matter is though, in any industry or function 
we choose to enter, we need to understand 
and portray the elements of an effective 
Leader. Some may believe they have an 
idea of a “leader”, or believe that person is 
a “manager”. We need to look at this from 
multiple angles and yes a leader can manage 
a team, but that is not a requirement. 

To dig a little deeper we need to understand 
the traits of a Leader – it is someone who 
is able to inspire, lead others, navigate 
through murky waters, have a vision, and 
most importantly, teach. Yes, that’s right, 
there is no mention of delegation, direct 
reports, or process management; those are 
all characteristics of a manager. A manager 
solely is one that follows process, focuses 
on standards, and delegates’ tasks. Is it true 
however that a leader will encompass the 
traits of a manager, but the primary focus 
is on teaching and inspiring your team, 

ChRISTOphER CAMAChO who is from Chicago, IL holds a BS in Biology from Loyola 
University Chicago. Chris has several years of leadership experience where he most recently led 
a team to drive sales and operational excellence. With spending over 5 years at AT&T in various 
roles in Customer Experience, Account Management, Operations, and Sales Management, 
Chris has identified that an MBA will take his career to the next level. He has a passion for 
problem solving and advancements in Healthcare and Technology. While at Simon Business 
School, Chris is concentrating in Competitive and Organizational Strategy and Health Sciences 
Management. He enjoys traveling with his fiancée, Gricelda, and boxing.

The CRUX of Leadership

which does not have to be direct reports, 
for greatness and assistance with tough 
problems they may encounter on a daily 
basis. 

When thinking about many of the great 
leaders throughout the world as well as ones 
that I have had the privilege to work for, a 
common theme exists. The common theme 
amongst the greatest leaders is that titles, 
and “looking good” to their leadership team 
is not their primary focus; neither was it mine 
while I led a team. The focus is on coaching 
your team, direct team or peer team, to 
achieve their objectives; showing them 
how to advance and explaining why certain 
things you have shown them are important; 
inspiration is one work that always comes to 
mind from great leaders. Inspiration is key to 
your visions’ success, for others to believe 
in what you are trying to achieve and help 
propel the organization to your vision and 
inspire others to lead themselves. Leaders 
help change our world to inspire greatness 
by giving back and making it a great place to 
live. In the words of a mentor of mine, “One 
Team, One Goal, Changing the World”.

by Christopher Camacho
Exchange student from Simon Business School, 
University of Rochester, United States

Chris Camacho with his fiancée Gricelda Mendoza in Florence, Italy | Photo supplied by author 
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I love putting myself into situations where I 
think that almost no other person has possibly 
encountered the exact setting previously. For 
example, I cannot imagine anyone, besides 
my high school exchange class, who has 
toured behind the scenes of the German 
chancellor’s residence and enjoyed a 5-star 
meal at the Four Seasons hotel in Berlin, but 
also overnighted in a former East German 
labor camp with limited running water. A 
more recent scenario, which I think was just 
as unique, found an American reviewing a 
Frenchman’s book in Australia. If you have 
read any of my previous columns, you should 
know that besides muddling up tasty cocktails, 
I love to explore often overlooked aspects 
of my new home city of Sydney. Therefore, 
I think it should come as no surprise that I 
was drawn to a book that did exactly that, 
every day for a year. In Australian Daily – 365 
Thoughts of a Frenchman in Sydney, the 
French author, and nouveau Sydneysider, 
Olivier Vojetta, compiles his daily journal 
entries to recount his first year in down under 
after leaving the doom and gloom of the 
European financial sector for the fun and sun 
of Australia. The day-by-day narrative reflects 
on local and world events from a different 
perspective, which will leave you wondering 
what exactly were you doing at various points 
of 2012. And you will certainly get a feeling for 
what the city experienced as the European 
soccer legend, Alessandro del Piero, entered 
the Australian sports scene. For me, the best 
parts were the pointed observations and 
commentary regarding the different facets 
that make this country what it is. For example, 
Olivier’s take on the Australian obsession 
with MasterChef is simply priceless. While 
the individual entries sometimes seem a little 

Book REVIEW
Australian Daily – 365 Thoughts of a 
Frenchman in Sydney

random and third-person references to the 
creator’s novelist alter ego can catch you off 
guard, it all comes together to create an easy 
yet thoroughly enjoyable read and certainly 
endorses the author’s mantra to ‘never spend 
a day without writing.’

In case you would like to find the book, which 
would make an excellent Christmas present 
for your friends wondering what life is like in 
Sydney, it is available in both soft copy and 
e-copy at au.blurb.com. In an attempt at full 
disclosure, I receive nothing if you purchase 
the book, but my copy was provided free of 
charge by the author.

Finally, in an acknowledgement to Franco-
Australian relations, this month’s feature 
cocktail celebrates true mainstays of each 
country’s drinking culture (alternatively, you 
are more than welcome to imbibe in the 
author’s spirit of choice at the Absinth Salon in 
Surry Hills).

by Douglas Niggley
MBA Student Class 2015
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The Frog Dundee

In a shaker, muddle half a fresh peach with a 
dash of cocktail bitters and add ice
Add 50 ml of Bundaberg Rum
Add 15 ml Grand Mariner
Add 15 ml Shiraz wine
Add 15 ml simple syrup
Shake vigorously for 30 seconds
Strain into a highball glass filled with ice
Garnish with a slice of white peach

DOUGLAS NIGGLEy
Nationality | United States 
of America
Likes | Exploring, exotic 
fruits, creative cocktails, the 
many beaches of Sydney
Dislikes | Sultanas and 
sunburn
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Background picture | Olivier Vojetta, author of Australian Daily | Photo supplied by author

http://au.blurb.com
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From classroom 
to BOARDROOM 

in five years
by Matthew Collis
EMBA Class 2012
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In 2008 I embarked on a journey of 
simultaneously both setting up my first 
business and starting an MBA. Besides 
being one of the busiest and exhilarating 
times of my life, the experience provided 
me some unique insights to what I learned 
from both academia and the real world to 
help create the business I run today.

Three things I learned from Academia

1 To be a business leader you need 
mentorship

A key learning from my first ever MBA module 
(Managing People and Organisations) was 
that to develop leadership skills you need a 
mentor who had achieved before what you are 
trying to do now.

This insight led me to hiring a mentor who 
is now a board member and still actively 
involved in advising the business and me.

2 Look for the one thing that transforms 
what you do

The MBA curriculum covers a vast array of 
topics of which some you will learn and forget, 
and some you will and apply. The nugget 
of gold I found from the data and statistics 
course transformed my business onto an 
entirely new trajectory.

Being in the Search Marketing industry, we 
have no shortage of data. It was the initial 
analysis in the classroom that led to a working 
prototype of GlassHat SEO Technology – the 
core IP in our business today.

3 Clarity is critical

In running a business with now over 30 
permanent staff, clarity of expression is 
essential as you don’t have the same time you 
have with everyone as when the business is 
small.

The MBA strategic year taught me skills in 
analysis and communication that are used in 
every part of my business today.

www.glasshat.com
https://www.business.unsw.edu.au/Programs-Courses-Site/Courseoutlines/MNGT6275%20Managing%20People%20and%20Organisations.pdf
http://www.glasshat.com/how-it-works/
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Matt Collis, EMBA Class 2012 | Photo supplied by author

Three things that I learned from rolling my 
sleeves up and just doing it!

1 No-one tells you how hard it is

It’s hard to prepare any aspiring entrepreneur 
how hard it is to develop a new business. The 

challenges are relentless and environment 
unforgiving.

As much as you can read theory on running 
a business, the real world is entirely different 
and exposes you to lessons you would never 

otherwise learn.

2 purpose makes it all worthwhile

Having a meaningful vision of what you are trying 
to achieve is not purely for staff, clients, and 
stakeholders, it’s also essential for yourself.

There are many challenges that will inevitably 
cause immense pressure, and it’s at those times 

you become very grateful for having something 
important to carry you through.

3 you need to learn things every day
 

In academia there is a fixed definition of the 
curriculum, the exams you need to pass and the 
assignments you need to complete. In operating 

a business, there is open book of things to do, 
and therefore new things to learn. It’s not over 

when a job is complete; tomorrow is a new day of 
things to learn.

Whether you prefer to learn via theory or in 
practice, if thirst for knowledge is a key driver for 

you then stay strong and enjoy the ride.

MATThEW COLLIS was born in England and moved 
to Australia in 2004. After a career in Internet, Digital 

Marketing, and Product Management he founded 
GlassHat Australia  in 2008. GlassHat technology 

provides decision support for Digital Marketers. 

http://www.glasshat.com/company/
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Having maneuvered through magpie attacks and 
gale-force winds in our early days in Sydney, we 
set off on our weekend travels through this strange 
and beautiful country to soak in the culture. Armed 
with sunblock (so as not to soak in too much culture) 
and a sense of adventure is easily the best way to 
travel through the length of the east coast, we soon 
discovered. 

Booking flights through no frills airline websites is an 
accomplishment in itself which, initially at least, ended 
with me cursing the business school graduates who 
designed the website so that it sneakily opted me into 
all frivolous add-ons. Fool me twice though, and I’d 
have to drop out of business school. 

When it comes to wildlife, Australia tends to get a ton 
of bad press over its dangerous creatures. The birds 
and animals here, however, won me over completely. 
From twenty minute long conversations with cheeky 
cockatoos to watching over 1800 Little Penguins 
parade back to their homes on Philip Island after a 
day of fishing, to kangaroos that were kind enough to 
pose for selfies, it’s been a breathtaking experience. 
As an added bonus, the people are nice too!

Travelling with fellow Exchange students has included 
itineraries put together on Microsoft PowerPoint, 
which I’ll attribute as a hazard of the trade, and 
photos atop a fallen tree in the rainforest, which I’ll 
attribute to a heavy course load (sometimes termed 
as “the desire to be one with nature”). 

An Exchange 
Student’s 
AUSTRALIAN 
Travelogue

Additional takeaways:

- After enough time on the road, selfies 
become inevitable. As does roadkill.

- Avoid wearing too much kohl before airport 
security checks, the random explosives 
checks become that much less random.

- Hugging a Koala is the nicest feeling in the 
world. Scuba diving in the Barrier Reef is a 
close second. 
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RIThIkA ARDEShIR is on Exchange from the Indian 
Institute of Management in Ahmedabad. She has a 
background in Chemical Engineering and has interned 
at Strategy&’s Mumbai Office.

by Rithika Ardeshir
Exchange student from Indian 
Institute of Management, 
Ahmedabad, India

Rithika Ardeshir (left) with fellow exchange student Himaja Narayan in Melbourne | Photo supplied by author

Rithika Ardeshir (sitting leftmost) with fellow exchange students, (from 
left to right) Nicolas Ress (Rotman), Himaja Narayan (IIMA) and Giles 

Wolfe (LBS) in Jervis Bay, NSW | Photo supplied by author
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From high-profile sporting events, which 
take place on an international level to local 
professional and amateur contests, spectator 
sports are increasingly becoming a popular 
source of entertainment. When it comes to 
choosing a potential career path, MBAs have 
traditionally viewed sports as a passion rather 
than a viable option for their future. However, 
the multibillion-dollar sports industry offers 
employment opportunities for management, 
media, marketing and supervisory 
professionals at all levels of competition. 

Organisations employing sports management 
professionals include sports clubs (both 
professional and amateur), independent 
sports confederations (such as Football 
Federation of Australia), talent management 
agencies, academic institutions, sporting good 
companies, media companies and sports 
marketing and management consulting firms.

Sports management professionals hold 
various positions. Team Managers (Athletic 
Directors) coordinate the activities of teams 

Where 
MANAGEMENT 
meets sports

by Sanjit Kewalramani
President Entertainment, Sports, & 
Events Management (ESPM) Club 

and the sports department. They are 
responsible for personnel decisions involving 
players, coaches and support staff. These 
managers report to team owners (in case of 
professional sports) or to school boards (in 
case of academic sports).

Promotion and development directors are 
recruited by sports teams and school sports 
departments to design and implement 
promotional campaigns that will increase the 
ticket sales. These managers also negotiate 
sponsorship deals in which advertisers and/
or sporting goods manufacturers pay a fee 
to have their ads or products featured at 
sporting events.

Sports information directors act as a liaison 
between athletic departments and clubs on 
the one hand and the media on the other. 
They prepare press guidelines and press 
releases and organize “media days” at which 
players and managers make themselves 
available to journalists, photographers and 
broadcast media. Information directors 

may also be responsible for the clubs official 
publications including websites and magazines.

Sports agents or representatives provide a 
variety of services to players and coaches. 
They negotiate playing or coaching contracts, 
work out endorsement deals and provide 
financial, tax and investment advice. Agents 
may also offer legal or personal advice to 
clients.

Sports might not have been top of the 
list for b-school alumni in the past, but as 
organisations within sports become more 
professional and garner more revenue, 
competition for talented graduates of MBAs 
in sports management is expected to become 
fierce. It is an intensively competitive career 
field and requires sharp negotiating skills, 
shrewd political instincts and an overwhelming 
desire to succeed: Skills which are innate to a 
successful MBA candidate.

SANjIT kEWALRAMANI has over 5 years of 
Category Management & Project Management 
experience in Consumer Electronics industries at 
Eros Group, UAE and Philips Innovation Campus, 
India respectively. Over the past 2 years, he has 
also been associated with Sshrishti, an NGO 
based in India, where he worked in the field of 
Media Management. In his free time, Sanjit enjoys 
playing Soccer & Basketball and has captained his 
University team in the respective sports.

Sanjit (left) with one of ESPM Club’s guest speakers, David 
Prentice, Commercial Manager at ID Elite Sports Management 

Photo credits | Ace
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